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Fighting  crime 
with  newsprint  and  ink 

AWARE 

Fight  back  against  crime:  Don't  let  crime  back  you 
into  a  comer.  This  specuU  report  has  irrformation  that  can  help 
to  protect  you.  your  family,  home  and  property. 
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V>i  rime  never  used 
to  be  an  issue  in 
St.  Cloud,  Minn. 

Then  a  college 
student  was  kid¬ 
napped  and  mur¬ 
dered.  Two  weeks 
later,  a  woman  and 
her  two  children 
were  killed  in 
their  home. 

Isolated  incidents, 

perhaps.  But  concern  for  public  safety  soared. 
People  were  afraid.  They  wanted  help.  That’s 
when  the  local  newspaper  stepped  in. 

The  St.  Cloud  Times  had  been  surveying 
residents  and  holding  community  meetings 
as  a  part  of  its  NEWS  2000  commitment. 
That  ongoing  program  identified  the  crime 
issue  as  it  began  to  develop  among  different 
groups  in  the  town. 

So  Publisher  Sonja  Sorensen  and  Editor 
Don  Casey  met  with  community  leaders  to 


determine  what  the 
newspaper  could  do. 

As  a  result,  the 
newspaper  pub¬ 
lished  “AWARE,” 
a  32-page  booklet 
offering  advice  on 
preventing  violence 
in  the  home,  on  the 
street  and  in  schools. 

I  , 

But  the  Times  didn  t 
stop  there. 

A  coupon  in  the  special  section  asked 
readers  for  their  views  on  how  St.  Cloud 
could  become  a  safer  community.  A  public 
forum  followed  up  on  those  suggestions. 

One  result  was  a  $100,000  grant  from 
the  Bremer  Foundation  to  fund  community 
safety  programs. 

Recognize  the  issue.  Help  the  community 
find  a  response.  That’s  a  part  of  NEWS  2000, 
the  Gannett  program  to  improve  news  content 
by  focusing  on  the  changing  needs  of  readers. 


NEWS 
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How  we  cultivate  new  readers  in  Seattle. 

You  are  back  in  the  classroom  and  face  a  choice  today  of  a  textbook  or  a  newspaper 
about  what  young  people  like  you  can  do  to  conserve  energy ...  or  how  airports  work 
...  or  about  a  little  girl  from  your  city  who  was  part  of  the  Yukon  Gold  Rush.  Will  you 
pick  the  textbook  or  newspaper? 

Throughout  the  school  year,  P-I  News  for  Kids,  a  supplement  to  the  Seattle  Post- 
Intelligencer,  gives  young  readers  a  new  learning  experience. 

It  takes  a  major  effort  to  produce  P-I  News  for  Kids:  A  team  of  talented  editors  and 
artists,  computers,  education  consultants,  even  a  rambunctious  panel  of  young  reader- 
advisors.  For  added  impact,  we  offer  workshops  for  teachers,  tips  to  parents  on  sharing 
the  supplements  with  their  youngsters  and  we  get  the  community  involved,  too. 

This  month,  we  will  print  and  distribute  the  1,000,000th  copy  of  P-I  News  for  Kids. 
That  will  generate  bags  of  “Thank  you,  P-I”  letters  from  readers  young  and  old — and 
that’s  good.  But  the  real  payoff  is  that  these  efforts  cultivate  a  valuable  and  pleasant  idea 
we  want  to  share:  It  is  fun  to  read  and  use  a  newspaper . . .  every  day. 


I^eattle  Post-Jntelligencer 

Voice  of  the  Northwest  since  1863. 


He  went  to  Lebanon  a  journalist, 
but  after  2,455_days  as  a  hostage, 


he  came  home  a  hero. 


His  extraordinary  presence 
gave  his  fellow  hostages  the  will 
to  go  on  and  never  surrender 
their  most  precious  possession- 
their  unyielding  free  spirit. 


The  Freedom  Forum  honors  Ter^  Anderson 
with  its  inaugural  Free  Spirit  Award 
of  $245,500,  equal  to  $100  for  every  day 
he  spent  in  captivity. 
The  Free  Spirit  Award  was  created 
to  honor  those  individuals  who, 
through  word  or  deed,  have  contributed 
greatly  toward  a  better  understanding 
of  the  established  goals  of 
The  Freedom  Forum: 
free  press,  free  speech,  free  spirit. 


FREEDOM  FORLM 

'  FR==  PRESS.  FREE  SPEECH.  FREE  SPIRIT 

THE  FREEDOM  FORUM  1101  WILSON  BOULEVARD  ARLINGTON.  VIRGINIA  22209 
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By  Doug  Borgstedt 


14-16 — Florida  Newspaper  Advertising  &  Marketing  Executives,  Spring 
Sales  Conference,  The  Omni  Hotel,  Jacksonville,  Fla. 

17-19 — Southern  Newspaper  Publishers  Association,  Editors  and  Publishers 
Conference,  The  Ritz-Carlton  Hotel,  Atlanta,  Ga. 

17-20 — International  Press  Institute,  Annual  Assembly,  Budapest,  Hungary. 

19 — American  Newspaper  Publishers  Association  Foundation/Center  for 
Foreign  Journalists/Inter  American  Press  Association  Technical 
Section/I ntemational  Federation  of  Newspaper  Publishers  (FIEJ)/ 
Pacific  Area  Newspaper  Publishers  Association,  Newspaper  in 
Education  International  Day,  The  Fairmont  Hotel,  San  Francisco, 
Calif. 

20-22 — American  Newspaper  Publishers  Association  Foundation,  Conference 
on  Newspaper  in  Education  and  Literacy,  The  Fairmont  Hotel,  San 
Francisco,  Calif. 

20-23 — American  Newspaper  Publishers  Association/Newspaper  Personnel 
Relations  Association,  Newspaper  Training  and  Organizational 
Development  Conference,  The  Peabody  Hotel,  Memphis,  Tenn. 

23-26 — Association  for  Women  in  Sports  Media,  Annual  Convention/Job 
Fair,  The  Loews  New  York  Hotel,  New  York,  N.Y. 

27-30 — International  Newspaper  Marketing  Association,  Annual  Confer¬ 
ence.  The  Hyatt  Regency  Hotel,  Dallas,  Texas. 


-Association  of  Free  Community  Newspapers,  Suburban  Newspa¬ 
pers  of  America,  Annual  Convention  and  Exhibition,  The  Ritz- 
Carlton  Hotel.  Atlanta,  Ga. 

-American  Newspaper  Publishers  Association/Technical  Exposition 
and  Conference.  The  Georgia  World  Conference  Center,  Atlanta,  Ga. 

-Organization  of  News  Ombudsmen,  Annual  Meeting,  The 
Cambridge  Suites  Hotel,  Toronto,  Ont. 

-  Investigative  Reporters  and  Editors.  National  Conference,  The  Red 
Lion  Hotel/Jantzen  Beach,  Portland,  Ore. 

-American  Advertising  Federation,  National  Advertising  Conference, 
The  Hilton  Hotel,  Portland,  Ore. 

-International  Newspaper  Financial  Executives,  Annual  Conference, 
The  Fairmont  Hotel,  Chicago,  III. 

-Association  of  Newspaper  Classified  Advertising  Managers,  Annual 
Conference,  The  Radisson  Hotel,  Denver,  Colo. 

-National  Lesbian  &  Gay  Journalists  Association,  National 
Conference,  The  Golden  Gateway  Holiday  Inn,  San  Francisco, 
Calif. 

-Tennessee  Press  Association,  Annual  Convention,  The  Sheraton 
Plaza  Hotel,  Johnson  City,  Tenn. 

-International  Circulation  Managers  Association,  Annual  Sales 
Conference,  The  Galt  House,  Louisville,  Ky. 


Seminars/Workshops/Clinics 


13-16 — Inland  Press  Association,  “Newsroom  Seminar  Set,”  The  Airport 
Hilton  Plaza  Inn,  Kansas  City,  Mo. 

15 —  New  England  Newspaper  Association,  “Improving  Our  Lines  of 
Communications”  Key  Account  Luncheon/Forum,  The  Marriott 
Hotel,  Burlington,  Mass. 

16 —  New  England  Newspaper  Association,  Annual  Classified  Staff 
Clinic,  The  Marriott  Hotel,  Burlington,  Mass. 

17-19— American  Newspaper  Publishers  Association,  Multicultural 
Management  Workshop,  The  Atlanta  Hilton  and  Towers  Hotel, 
Atlanta.  Ga. 

17-20 — American  Newspaper  Publishers  Association/ American  Society  of 
Newspaper  Editors/Associated  Press  Managing  Editors 
Association,  “Leadership  in  the  Newsroom”  Seminar,  The  Hyatt 
Regency  Hotel/Civic  Plaza,  Phoenix,  Ariz. 

17-22 — American  Press  Institute,  “Advertising  Sales  and  Marketing 
Strategies  for  Dailies”  Seminar,  API  Headquarters,  Reston,  Va. 
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About  Awards 


National  Headliner  Awards.  The  Greenville  (S.C.) 
News,  which  bulldozed  a  landfill  to  discover  missing 
records  that  revealed  questionable  spending  of  millions 
of  dollars  in  public  funds,  won  top  honors  in  the  58th  an¬ 
nual  National  Headliner  Awards. 

An  investigation  extending  over  four  years,  led  by  staff 
members  Chris  Weston,  Tim  Smith,  and  William  Fox, 
was  awarded  first  place  in  investigative  reporting  and 
was  judged  the  Best  of  Show. 

The  National  Headliner  award  for  public  service  by  a 
newspaper  went  to  the  Lexington  (Ky.)  Herald-Leader. 
The  newspaper  examined  500  cases  of  child  abuse  and 
found  numerous  cases  of  victims  being  denied  justice 
through  failures  of  prosecutors,  social  workers,  and 
judges. 

In  photography  competition  among  news  services  and 
magazines,  the  Associated  Press  led  the  way  with  three 
first  places.  Doug  Mills  won  two  and  Dennis  Paquin  one. 

The  competition,  sponsored  by  the  Press  Club  of  At¬ 
lantic  City,  drew  nearly  1,500  entries  this  year  in  cate¬ 
gories  for  newspapers,  magazines,  syndicates,  and  broad¬ 
cast  outlets. 

Daily  newspaper  winners: 

Outstanding  news  reporting,  news  feature  or  series, 
circulation  to  50,000:  Anderson  (S.C.)  Independent  Mail, 
“Textiles:  Fabric  of  Change.” 

Outstanding  news  reporting,  news  feature  or  series, 
circulation  50,000  to  150,000:  the  News  Journal,  New 
Castle,  Del.,  “DuPont’s  Safety  Whitewash.” 

Outstanding  news  reporting,  news  feature  or  series, 
circulation  over  150,000:  Seattle  Times,  “Trials  of  Taxol.” 

Consistently  Outstanding  Local  Interest  Column  on  a 
Variety  of  Subjects:  Richard  Roeper,  Chicago  Sun-Times. 
Consistently  Outstanding  Column  on  One  Subject: 
Leonard  Pitts  Jr.,  Miami  Herald. 

Consistently  Outstanding  Editorial  Cartoons:  Mike 
Luckovich,  Atlanta  Constitution. 

Consistently  Outstanding  Editorial  Writing:  Richard 
Aregood,  Philadelphia  Daily  News. 

Consistently  Outstanding  Sports  Writing  or  Sports 
Column:  S.L.  Price,  Miami  Herald. 

Consistently  Outstanding  Feature  Writing  on  a  Vari¬ 
ety  of  Subjects:  Art  Harris,  Washington  Post. 

Outstanding  Investigative  Reporting:  Greenville  (S.C.) 
News,  “Bulldozing  for  Corruption.” 

Outstanding  Public  Service:  Lexington  Herald-Leader: 
“Twice  Abused.” 

Winners  in  news  service  and  syndicated  writing  and 
reporting  included: 

Outstanding  Coverage  of  a  Major  News  Event:  Hearst 
Newspapers,  “Killing  Our  Own.” 

Outstanding  Feature  Writing  or  Column  on  a  Variety 
of  Subjects:  Rick  Horowitz,  Horowitz  Syndicate,  Whore- 
wood,  Wis. 

Consistently  Outstanding  Feature  Column  on  One  Sub¬ 
ject:  Tad  Bartimus,  Associated  Press. 

Winners  in  photography  and  graphics  in  daily  news¬ 
papers,  news  services,  and  syndicates  included: 

Newspapers  —  Outstanding  Spot  News  Photography: 
David  Turnley,  Detroit  Free  Press,  “Grief  for  Dead 
Friend.” 

Newspapers  —  Outstanding  Feature  Photography: 
Craig  Hartley,  Houston  Post,  “The  Last  Hero.” 

Newspapers  —  Outstanding  Sports  Photography:  E. 
Joseph  Deering,  Houston  Chronicle,  “Crossing  the  Line.” 


Magazines,  News  Services,  Syndicates  —  Outstand¬ 
ing  Spot  News  Photography:  Dennis  Paquin,  Associated 
Press,  “Death  Among  the  Kurds.” 

Magazines,  News  Services,  Syndicates  —  Outstand¬ 
ing  Feature  Photography:  Doug  Mills,  Associated  Press, 
“A  Family  Remembers.” 

Magazines,  News  Services,  Syndicates  —  Outstand¬ 
ing  Sports  Photography:  Doug  Mills,  Associated  Press, 
“Pinging  Up  a  Sweat.” 

Newspapers  —  Consistently  Outstanding  Infor¬ 
mational  Graphics:  Laura  Stanton,  Dallas  Morning 
News. 

Newspapers  —  Consistently  Outstanding  Illustrative 
Graphics:  Lamberto  Alvarez,  Dallas  Morning  News. 

Magazines,  News  Services,  Syndicates  —  Consis¬ 
tently  Outstanding  Informational  Graphics:  Frank  Pompa, 
Gannett  News  Service. 

Magazines,  News  Services,  Syndicates  —  Consis¬ 
tently  Outstanding  Illustrative  Graphics:  Stephen  Con¬ 
ley,  Gannett  News  Service. 

Best  of  the  Show  (Jake  Weiner  Award):  Greenville 
News,  Greenville,  S.C.,  “Bulldozing  for  Corruption.” 

“Publlck  Occurrences.”  Eight  “Publick  Occurrences” 
awards  recognizing  superior  journalistic  achievement  by 
New  England  newspapers  regardless  of  size  during  1991 
were  presented  by  the  New  England  Newspaper  Associ¬ 
ation. 

The  awards  were  established  last  year  to  honor  the 
300th  anniversary  of  the  founding  of  Publick  Occur¬ 
rences,  the  first  newspaper  published  in  America. 

Winners  are:  the  Concord  (Mass.)  Journal  for  its  se¬ 
ries,  “Lack  of  Racial  Diversity  in  Concord”;  the  Berk¬ 
shire  Eagle,  Pittsfield,  Mass.,  for  its  series,  “Ills  of  a  Lo¬ 
cal  Hospital”;  the  Hartford  (Conn.)  Courant  for  “Com¬ 
puter  Search  of  Bail  Records”;  the  New  Bedford  (Mass.) 
Standard  Times  for  “Disorder  in  the  Courts”;  the  Quincy 
(Mass.)  Patriot  Ledger  for  “Gays  in  the  Suburbs”;  the 
Christian  Science  Monitor  for  “Global  Frontiers”  (a  sec¬ 
tion);  the  Lawrence  (Mass.)  Eagle  Tribune  for  “Crack¬ 
ing  on  Ice  (Hockey)”;  and  The  Hour,  Norwalk,  Conn., 
for  “Third  District  Taxing.” 

NENA  Newspapers  of  the  Year.  Nine  daily  and  two 
weekly  newspapers  were  honored  as  “Newspapers  of  the 
Year”  in  their  circulation  categories  in  the  New  England 
Newspaper  Association’s  annual  awards  program. 

In  addition,  22  other  newspapers  earned  Merit  Awards 
from  NENA. 

The  Newspaper  of  the  Year  winners  include:  Dailies 

11.999  and  under  —  the  Laconia  (N.H.)  Evening  Citi- 
zen;  Dailies  12,000-19,999  —  the  Newburyport  (Mass.) 
Daily  News;  Dailies  20,000-34,999  —  the  Concord 

Monitor;  Dailies  35,000-59,999  —  the  Lawrence 
(Mass.)  Eagle-Tribune;  Dailies  60,000-150,000  —  the 
Portland  (Maine)  Press  Herald,  which  was  also  lauded 
as  the  Newspaper  of  the  ’90s  in  New  England;  Sundays 

39.999  and  under  —  the  Portsmouth  (N.H.)  Herald;  Sun¬ 
days  40,000-70,000  —  the  Lawrence  Eagle-Tribune; 
Sundays  70,001-199,999  —  Maine  Sunday  Telegram, 
Portland,  Maine;  Metro  —  the  Boston  Globe;  Weeklies 
5,000  and  under  —  the  Billerica  (Mass.)  Minuteman; 
Weeklies  5,001  and  up  —  the  Yarmouth  (Mass.)  Regis¬ 
ter. 
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Editor  &  Publisher 

THE  FOURTH  ESTATE 

Robert  U.  Brown,  President  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Chairman  of  the  Board,  1912  - 1959 


Optimism  for  newspapers 

A  year  ago  following  the  ANPA  convention  in  Vancouver, 
Editor  &  Publisher  observed,  “There  seemed  to  be  some  opti¬ 
mism — some  recognition  that  there  is  hope  for  the  future  of  news¬ 
papers.  The  sessions  were  more  upbeat.  Something  is  being  done. 
There  are  solutions.” 

At  the  meeting  this  week  in  New  York  City  that  optimism  has 
been  even  more  pronounced.  The  stirring  of  new  life  in  classified 
advertising,  some  improved  financial  reports  for  the  first  quarter, 
and  the  general  improvement  in  the  economy  have  brought  smiles 
back  on  the  faces  of  many  newspaper  publishers. 

However,  no  one  should  imagine  that  this  turnaround  has  been 
easy.  N ewspaper  executives  have  worked  at  it.  Their  determina¬ 
tion  was  emphasized  this  week  in  the  dawn-to-dusk  convention 
program — business  sessions  that  started  at  7  a.m.  and  continued 
through  the  day.  It  was  a  convention  in  which  publishers  and  ad¬ 
vertising  executives  shared  revenue-producing  programs  which 
add  to  the  bottom  line  and  the  common  good. 

It  was  a  meeting  of  publishers,  after  all,  and  the  concentration 
naturally  was  on  the  business  of  newspapers — costs,  revenues, 
bottom  line,  etc.  But  all  that  has  to  fit  into  the  purpose  of  newspa¬ 
pers.  Outgoing  ANPA  chairman,  Robert  Erburu,  chairman  and 
chief  executive  officer  of  the  Times-Mirror  Co.,  should  get  a  medal 
for  putting  it  all  into  perspective  with  these  words; 

“As  newspaper  publishers,  we  must  build,  nurture,  and  pre¬ 
serve  our  newspapers  as  strong  businesses,  or  we  will  have  no 
voice.  But  we  must  never  build  the  business  enterprise  at  the  ex¬ 
pense  of  good  journalism,  or  we  will  have  nothing  to  say,  and  our 
newspapers  will  fail  as  surely  from  lack  of  principle  as  from  a  lack 
of  revenue.” 


Expiaining  ourselves 

We  complimented  David  Lawrence,  then  president  of  the 
American  Society  of  Newspaper  Editors  (E&P,  April  18,  Page  4) 
for  “singing  our  song”  when  he  said;  “We  do  a  generally  lousy  job  of 
explaining  the  role  of  a  free  press  in  the  paper.”  We  have  repeat¬ 
edly  urged  editors  to  do  a  better  job  of  explaining  the  role  of  the 
free  press  to  offset  the  press  bashers  who  do  not  understand  it. 

Tom  Winship,  E&P’s  “New  Curmudgeon”  columnist,  adds  some 
teeth  to  our  comment  (E&P,  May  2,  Page  19).  “We  are  continually 
flagellating  ourselves  for  not  explaining  the  role  of  the  press  bet¬ 
ter  to  our  readers.”  (Wish  we  had  said  it  that  way.)  “Yet,  when  edi¬ 
tors  do  uncork  really  fine  talks  on  the  subject,  no  one  prints  them. 
We  have  become  so  goddamn  uptight.” 

Politicians  and  others  have  discovered  that  one  sure  way  of  get¬ 
ting  their  names  in  the  paper  with  front-page  space  is  to  indulge  in 
a  little  press  bashing.  Editors  just  love  to  demonstrate  they  are 
not  afraid  of  a  little  criticism.  But  they  do  not  take  the  trouble  to 
explain  or  respond,  which  they  are  entitled  to  do. 

Let’s  find  a  little  space  for  the  pro-press  articles  as  well  as  the 
anti-press  ones. 


^  The 
Audit 
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ABP 

ANn\ 


6  mo.  avg.  circulation  December  t99t  —  25,558 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

with  which  have  been  merged:  The  Journalist  established 
March  22. 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 
29, 1901;  Advertising,  January  22, 1925. 
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Letters  to  the  Editor 

Defends  the  use  of  Indian  names  as  college  nicknames 


I  read  with  interest  of  The  Orego¬ 
nian  ’s  banning  of  Native  Americans’ 
names  when  used  as  nicknames  by 
sporting  teams. 

I  also  read  and  appreciated  Terry 
Plumb’s  letter.  As  the  chief  public  re¬ 
lations  officer  for  a  school  whose  col¬ 
legiate  team  started  the  “chop” — we 
don’t  call  it  that,  but  call  it  and  the 
accompanying  vocalization  “the 
chant” — and  proudly  shares  the  name 
Seminoles  with  our  “adopted”  breth¬ 
ren,  I  wanted  to  add  to  Mr.  Plumb’s 
reactions  by  Native  Americans. 

Chief  James  Billie,  head  of  Flo¬ 
rida’s  Seminole  tribe,  had  this  reac¬ 
tion  to  the  uproar  created  by  AIM; 
“We  are  proud  to  be  Seminoles  and 
we  are  proud  of  the  Florida  State  Uni¬ 
versity  Seminoles.” 

Chief  Billie  endorsed  the  use  of  the 
chant  by  FSU  and  noted  that  “a  lot  of 
people  would  like  to  be  considered  an 
Indian  or  a  Native  American.  If  they 
are  not  by  birth,  then  they  choose  to 
utilize  an  Indian  tribe  or  namesake 
that  is  indicative  of  their  toughness 
...  I  am  proud  of  all  those  who  are 
by  birth  or  by  choosing  a  Seminole.” 

Recently  the  Northwest  Florida 
Creek  Indian  Council  sent  to  us  this 
unsolicited  response:  “On  Feb.  2, 
1992,  the  Council  voted  to  send  a  res¬ 
olution  showing  our  support  for  the 
Florida  State  Seminoles  and  March¬ 


NEWSPAPERDOM® 

50  years  ago . . . 

A  precedent  was  set  in  Pulitzer  jour¬ 
nalism  prizes  when  the  gold  medal  for 
distinguished  public  service  was 
awarded  to  the  Los  Angeles  Times  for 
its  successful  battle  in  the  courts  to 
reaffirm  the  right  of  newspapers  to 
comment  on  judicial  cases  in  which 
verdicts  have  been  rendered.  The 
award  marked  the  first  time  a  newspa¬ 
per  was  so  honored  for  a  crusade  in  ju¬ 
risprudence  rather  than  a  campaign  in 
its  own  news  columns. 

*  *  * 

A  “May  Day”  pamphlet  from  the 
Communist  Party  attacked  William 
Randolph  Hearst,  Capt.  Joseph  M. 
Patterson,  and  Col.  Robert  R. 
McCormick  as  “defeatist  publishers.” 

From  Editor  &  Publisher 
May  9,  1942 


ing  Chiefs  for  their  enjoyable  repre¬ 
sentation  of  the  Indian  Spirit.” 

The  resolution  commended  the  use 
of  the  nickname  Seminoles,  “the 
chop,”  and  Indian  logo. 

Those  of  us  who  grew  up  in  the  Sun¬ 
shine  State  studying  Florida  history 
have  great  respect  and  admiration  for 
Chief  Osceola  and  the  Seminole  In¬ 
dians. 

At  FSU,  we  have  endeavored  to 
keep  pride  and  dignity  uppermost  in 
emulating  Seminole  symbols  and  rep¬ 
resentations  for  our  athletic  teams. 

We  have  urged  Seminole  leaders 
to  let  us  know  if  they  feel  we  do  any¬ 
thing  to  reflect  negatively  on  their 
heritage.  We  include  representatives 


Real  treasure 

If  we  can  judge  the  future  value  of 
Jack  Hart’ s  new  “ W riter ’  s  W orkshop” 
on  the  basis  of  his  introductory  essay 
in  your  March  21  issue,  the  column 
will  be  a  real  treasure. 

His  writing  is  clear  and  informa¬ 
tive,  his  basic  argument  compelling: 
That  what  decides  whether  a  news  re¬ 
port  is  well  or  poorly  done  is  the  way 
the  writer  sets  down  the  words. 

Leo  Sheridan  Anderson 
Gurnee,  III. 


of  the  Seminoles  in  our  homecoming 
ceremonies  utilizing  authentic  tribal 
headdresses. 

Also,  our  nationally  known  “Chief 
Osceola,”  who  rides  Renegade  at 
home  football  games,  and  the  War¬ 
rior,  mascot  at  basketball  games,  are 
dressed  in  costumes  designed  in  con¬ 
sultation  with  the  Seminoles. 

We  will  continue  our  relationship 
with  the  Seminoles  and  strive  to  use 
their  name  and  related  symbols  and 
activities  with  respect  and  to  bring 
continued  admiration  to  the  tribe. 

W.  Gerry  Gilmer 
Assistant  to  the  President 
Florida  State  University 

Clarification 

An  April  11  E&P  article  about 
computer-assisted  journalism  may 
have  given  the  misleading  impres¬ 
sion  that  the  news  department  of  the 
St.  Petersburg  Times  has  on-line  ac¬ 
cess  to  personal  financial  informa¬ 
tion  in  computerized  credit  reports. 

In  fact,  the  newspaper  says,  the 
credit  reports  accessed  by  the  news¬ 
paper  do  not  include  personal  finan¬ 
cial  information.  The  reports  are  lim¬ 
ited  to  names,  addresses,  and  places 
of  employment. 


If  it  hadn't  been  for  coverage 
from  your  wire  —  both  Los  Angeles 
Daily  News  and  San  Francisco 
Chronicle  stories  —  we  would  not 
have  been  able  to  fill  the  extra 
pages  we  had  budgeted  for  the 
Robert  Alton  Harris  execution  story. 

‘Once  again.  The  New  York  Times 
News  Service  has  served  us  well.’ 

—  Jeff  Aberbach,  news  editor,  The  Davis  (Calif.)  Enterprise 

jjork 

Newsservice 

Stories,  photos  and  graphics  from  The  New  York  Times,  Cox  Newspapers, 

Ft  Worth  Star-Telegram,  Los  Angeles  Daily  News,  San  Francisco  Chronicle 
and  the  24  daily  newspapers  owned  by  The  New  York  Times. 


For  details:  Peggy  Walsh,  executive  editor,  229  W.  43rd  Street,  N.Y.,  N.Y.  10036 
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When  a  customer  no  wants 
our  paper  on  the  doorstep, 
we  replace  it  with  something  else. 


Even  if  it  means  making  an  occa¬ 
sional  house  call.  The  Stuart  (Fla.) 
News  will  do  just  about  anything  to 
keep  subscribers  happy. 

And  perseverance  pays.  In  the 
past  five  years,  daily  circulation  has 
increased  47%  and  Sunday  is  up 
more  than  60%-largely  because  of 
efforts  led  by  home  delivery  man¬ 
ager  Mike  Manis. 

New  subscribers  get  a  ptone  call 
to  make  sure  the  carrier  is  deliver¬ 
ing  the  paper  on  time  and  placing  it 


where  they  want  it.  If  there’s  no 
renewal  after  three  months,  we  call. 
Then,  if  they  stfll  don’t  renew,  we 
call  again  to  investigate.  If  neces¬ 
sary,  key  people  from  departments 
other  than  circulation  get  involved 
to  address  the  customer’s  concerns. 

Sometimes,  after  all  that,  current 
subscribers  are  still  (tetermined  to 
become  former  subscribers.  That’s 
when  they  get  a  personal  visit  from 
a  district  sales  manager.  We  ask 
them.  What  went  wrong?  What  do 


gS  SCRIPPS 
ill  HOWARD 


we  have  to  do  to  get  them  back  as  a 
customer? 

“Even  then  we  still  lose  a  few,  but 
we  keep  detailed  records  of  customer 
comments  and  review  them  on  a 
monthly  basis.  That  helps  us  cwrect 
problems  that  might  otherwise  go 
unnoticed,’’  Manis  says. 

By  committing  ourselves  to  total 
customer  satisfaction,  we  increase 
the  odds  that  peofde  will  open  the 
front  door  to  find  our  paper.  And 
not  one  of  our  employees. 


E&P 


May  9, 1992 


Every  Saturday  since  1884 


No  one  immune  from  mob’s  rage 

Reporters  and  photographers  shot,  shot  at,  struck  with  bottles 
during  Los  Angeles  rioting  following  the  Rodney  King  verdict 


By  M.L.  Stein 

Reporters  and  photographers  for¬ 
tunately  were  not  among  the  58  per¬ 
sons  who  died  in  the  Los  Angeles  ri¬ 
ots  but  several  of  them  came  close  to 
death. 

They  were  shot,  shot  at,  struck  with 
bottles,  and  knocked  to  the  street. 
Even  black  photographers  and  re¬ 
porters  were  not  immune  from  the 
mob’s  rage. 

Newspeople  became  targets  as  the 
media  engaged  in  massive  coverage 
of  the  six  days  of  burning,  looting, 
and  mayhem  that  took  over  the  city 
in  the  wake  of  a  jury’s  acquittal  of 
four  policemen  accused  of  beating  a 
black  motorist  while  he  lay  on  the 
ground. 

The  downtown  Los  Angeles  Times 
building  itself  was  targeted.  An  an¬ 
gry  swarm  of  200  vandals  smashed 
Too  doors  and  windows,  causing  more 
than  $500,000  in  damage  and  stolen 
equipment. 

Editor  Shelby  Coffey,  brandishing 
a  pair  of  scissors,  drove  off  one  group 
that  tried  to  break  into  a  first-floor 
window  of  the  Times’  Sunday  maga¬ 
zine  offices.  A  copy  messenger,  Gary 
Dunn,  snuffed  out  a  fire  that  a  rioter 
had  set  in  an  editorial  office. 

AP  photographer  Craig  Fujii  suf¬ 
fered  a  concussion  and  was  treated  at 
a  hospital  but  remembers  nothing  of 
what  happened,  although  he  knows 
his  cameras  were  taken.  He  was  en 
route  to  cover  a  Los  Angeles  Lakers 
basketball  game  when  he  apparently 
was  forced  to  stop  his  car  at  a  mob 
scene. 

Two  other  AP  cameramen,  John 
Gaps  III  of  Des  Moines  and  Mark 
Elias  of  Chicago,  were  stopped  in  traf¬ 
fic  when  a  group  started  beating  on 
their  car.  One  man  pulled  a  gun  and 
pointed  it  directly  at  Gaps. 

When  Gaps  held  up  his  camera,  the 
man  lowered  his  gun.  The  photogra¬ 
pher  opened  the  car  door  to  hand  the 


gunman  the  camera.  He  then  hit  the 
accelerator  and  sped  away.  The  man 
fired  point  blank,  smashing  the 
driver’s  side  window.  The  two  news¬ 
men  were  unhurt. 

Juanito  Holandez  of  the  Long 
Beach  (Calif.)  Press-Telegram  was 
not  as  lucky.  While  he  was  being  ha¬ 
rassed  by  a  man  in  South  Central  L.  A., 
where  the  fury  broke  out  April  29,  a 
passenger  in  a  passing  car  snatched 
Holandez’  $1,600  Nikon,  dragging 
him  15  feet  on  the  street  as  the  pho¬ 
tographer  clung  to  the  strap.  He  suf¬ 
fered  cuts,  bruises,  and  a  sprained 
wrist  but  managed  to  drive  away  with 
reporter  Addie  Rimmer.  A  few  blocks 
away  they  saw  a  man  chasing  another 
with  a  gun  and  two  autos  collide  at  an 
intersection. 

Bob  Clark,  chief  photographer  for 
the  Santa  Monica  (Calif.)  Outlook, 


looters  were  hauling  merchandise 
from  a  store  when  a  young  man  about 
19  confronted  him. 

“What  the  hell  are  you  doing?  Did 
you  write  down  my  license  plate?” 
the  man  asked,  according  to  Za¬ 
mora’s  first-person  account  in  the 
Times. 

When  Zamora  explained  he  was  a 
reporter  and  held  up  his  press  pass, 
the  man  slapped  it  and  tried  to  grab 
it  out  of  his  hand. 

As  Zamora  tried  to  run  to  a  grocery 
store  where  he  knew  there  were  se¬ 
curity  guards,  the  looter  yanked  his 
tie  and  smashed  his  fist  into  the  re¬ 
porter’s  glasses. 

Zamora  then  described  what  hap¬ 
pened  next. 

“At  the  same  time,  someone  tried 
to  grab  my  notebook  ....  Someone 
else  pushed  me  from  behind.  Still 


Editor  Shelby  Coffey,  brandishing  a  pair  of  scissors, 
drove  off  one  group  that  tried  to  break  into  a  first-floor 
window  of  the  Times’  Sunday  magazine  offices. 


shot  a  world-class  picture  from  a  he¬ 
licopter  whose  pilot  had  to  dodge 
ground  fire. 

Clark  and  pilot  Bob  Tur  spotted 
Reginald  Denny,  33,  who  had  been 
pulled  from  his  truck  by  rioters, 
beaten  bloody,  and  left  lying  on  the 
street. 

As  Tur,  who  was  broadcasting  re¬ 
ports  to  a  television  station,  maneu¬ 
vered  to  allow  Clark  to  shoot,  the 
chopper  came  under  rifle  fire. 

Neither  man  was  hit. 

Newspaper  and  television  photog¬ 
raphers  were  the  most  prominent  me¬ 
dia  targets  but  reporters,  too,  had  their 
share  of  risk,  danger,  and  violence. 

L.A.  Times  staffer  Jim  Herron 
Zamora  sustained  head  and  face  in¬ 
juries  in  the  midst  of  the  South  Cen¬ 
tral  melee.  He  was  taking  notes  as 


clasping  my  notebook,  I  tried  to  shake 
free,  throwing  elbows  and  driving  my 
legs  like  a  fullback  trying  to  bust  a 
tackle.  But  when  1  played  football, 
someone  always  blew  the  whistle. 
This  time  the  action  was  punctuated 
by  gunfire.” 

A  youth  in  a  pickup  truck  fired  a 
shot  at  Zamora  that  missed. 

“I  freaked,”  Zamora  related.  “I 
dropped  my  notebook  and  ran  to  my 
right,  zigzagging  through  the  crowd 
....  I  ran  three  blocks  and  only 
looked  back  when  I  heard  a  police 
siren.  I  saw  two  patrol  cars  arrive  at 
the  beating  scene.” 

Summing  up  his  experience, 
Zamora  commented:  “Most  of  my 
damage  was  between  my  ears.  I  don’t 
know  if  I’ll  ever  be  healed  from  this 
(See  RAGE  on  page  8) 


Rage 

(Continued  from  page  7) 


violence,  but  then  1  don’t  know  if  L.A. 
will  either.” 

Violence  against  media  represen¬ 
tatives  continued  on  the  deadly 
streets.  Photographer  David  Sprague 
of  the  Los  Angeles  Daily  News  was 
hit  over  the  head  with  a  beer  bottle 
and  the  paper’s  photo  cars  were  dam¬ 
aged. 

Sacramento  (Calif.)  Bee  reporter 
Andy  Furillo,  who  spent  several  years 
with  the  defunct  Los  Angeles  Herald 
Examiner,  was  driving  with  a  black 
reporter,  Herbert  Sample,  when  their 
car  was  struck  lightly  by  an  auto  con¬ 
taining  six  black  men,  according  to 
assistant  managing  editor  Kent  Pol¬ 
lock,  who  was  coordinating  Bee  cov¬ 
erage  in  Los  Angeles. 

Furillo  held  up  his  hand  as  if  to  say, 
“It’s  OK,”  but  the  driver  of  the  other 
car  blocked  the  newsmen’ s  way  when 
they  tried  to  drive  away. 

Then  one  of  the  passengers  pulled 
a  gun.  Furillo  and  Sample  ducked  un¬ 
der  the  dashboard. 

“They  heard  six  shots,”  Pollock 
said.  “Then  Furillo,  while  still 
crouched  down,  backed  up  the  car, 
swung  around  and  drove  away  as  the 
man  kept  shooting.  One  shot  flattened 
a  rear  tire  but  Furillo  kept  driving  on 
the  rim  until  they  reached  a  safe  spot 
to  put  on  a  spare. 

A  Boston  Globe  stringer,  Jeff 
Kramer,  30,  landed  in  a  hospital  af¬ 
ter  a  gang  of  youths  punched  and 
kicked  him  after  surrounding  his  car. 
Then  one  shot  him  in  the  leg  and  shot 
him  again  in  the  shoulder  as  he  drove 
away.  A  black  family  a  few  blocks 
away  saved  Kramer’s  life  by  driving 
him  to  police  officers  who  got  him 
medical  help. 


An  unidentified  man  runs  with  stolen  goods  looted  from  a  drug¬ 
store  in  South  Central  Los  Angeles  during  unrest  that  began  af¬ 
ter  verdicts  were  handed  down  in  the  Rodney  King  beating  trial. 
Several  newspaper  reporters  and  photographers  covering  the  ri¬ 
oting  were  among  those  attacked  and  injured. 

AP  photo 


had  his  truck  and  camera  gear  stolen. 

Times  reporter  George  Ramos,  who 
fought  in  Vietnam,  was  outside  the 
Times  building  as  thugs  were  break¬ 
ing  windows  and  carrying  out  com¬ 
puters,  according  to  a  Times  story  by 
Patt  Morrison.  One  looter  pointed  a 
.22  caliber  gun  at  him. 

Ramos  pointed  to  his  press  badges 
around  his  neck  and  said,  “I’m  a  re¬ 
porter.” 

The  man  held  steady  “for  what 
seemed  an  awfully  long  timd”  and 
then  sprinted  away,  Ramos  said. 

Newspapers  took  extra  safety  pre¬ 
cautions.  Times  editors,  who  de¬ 
ployed  nearly  75  reporters  and  pho¬ 


A  Times  spokesperson  said  95% 
of  its  papers  were  delivered  to  sub¬ 
scribers  at  the  height  of  the  riots. 

On  April  30,  the  Times  sold  an  ex¬ 
tra  88,000  copies. 

Covering  the  quakes 
a  busy  time  for 
small  Calif,  papers 

By  M.L.  Stein 

If  you  are  editor,  reporter,  and  pho¬ 
tographer  on  a  weekly  newspaper 
when  a  big  story  breaks,  you  do  what 
you  have  to  do  —  all  three  jobs. 

Thus,  Karin  Jenkins,  news  editor 
of  the  Areata  Union  in  Northern  Cal¬ 
ifornia,  scrambled  around  all  week¬ 
end  when  her  area  was  hit  by  a  6.9 
earthquake  April  25  that  was  fol¬ 
lowed  the  next  day  by  two  afterquakes 
in  the  six-point  range  in  Humboldt 
County  on  the  North  Coast.  The  three 
jolts  injured  nearly  100  persons  and 
caused  damage  estimated  at  $47.5 
million. 

Jenkins  was  aided  by  two  stringers 
and  a  Union  advertising  saleswoman, 
Kathie  Whiteside,  who  is  a  photog¬ 
rapher  in  her  spare  time. 

Editor  Paul  DeMark  was  on  vaca¬ 
tion  when  the  quake  struck. 

Jenkins  had  been  preparing  to  join 
her  fellow  alumni  of  the  Humboldt 
State  University  Journalism  Depart- 
(See  QUAKES  on  page  32) 


When  Gaps  held  up  his  camera,  the  man  lowered  his 
gun.  The  photographer  opened  the  car  door  to  hand 
the  gunman  the  camera.  He  then  hit  the  accelerator 
and  sped  away. 


Los  Angeles  Times  reporter  Greg 
Braxton,  who  is  black,  was  driving  on 
Venice  Boulevard  and  talking  to  his 
desk  by  car  phone.  A  young  Latino 
saw  him  from  the  street  and  raised  his 
rifle. 

Braxton  made  a  fast  U-turn  and 
sped  away. 

“He  saw  me  talking  on  the  phone 
and  may  have  thought  1  was  a  police 
officer,”  Braxton  surmised.  The  Times 
reported  that  a  black  photographer  for 
the  black-owned  Los  Angeles  Sentinel 


tographers  to  cover  the  King  verdict 
and  the  riots,  ordered  photographers 
to  travel  in  pairs  as  did  the  Daily 
Breeze  in  Torrance. 

In  addition,  the  Times  suspended 
outside  subscription  solicitations  and 
collects  indefinitely.  After  the  assault 
on  its  offices,  the  Times  doubled  its 
security  staff. 

Editorial  staffers  were  not  the  only 
newspaper  employees  at  risk.  Times 
circulation  driver  Art  Morales  was 
hurt  by  a  brick  hurled  at  his  truck. 
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Covering  the  Atlanta  riots 

Six  photographers,  five  reporters  attacked;  some  beaten,  some  robbed 


By  Russell  Shaw 

Six  Atlanta-based  photographers 
and  five  reporters  were  attacked  while 
covering  two  days  of  Atlanta  ram¬ 
pages  that  followed  the  April  29  ac¬ 
quittal  in  Simi  Valley,  Calif.,  of  four 
Los  Angeles  policemen  on  charges  of 
brutalizing  Rodney  King. 

While  covering  the  initial  stages  of 
the  riot  in  downtown  Atlanta,  Ar/awra 
Journal  and  Constitution  reporter  Bill 
Montgomery  was  beaten  and  punched 
in  the  stomach.  Montgomery’s  wal¬ 
let  was  also  stolen.  Journal  and  Con¬ 
stitution  staff  photographer  John 
Newton’s  camera  was  smashed,  and 
he  received  minor  head  injuries. 

Three  other  Journal  and  Constitu¬ 
tion  staffers  were  attacked,  but  were 
not  injured. 

Normally  secured,  the  Journal  and 
Constitution  building  in  downtown 
Atlanta  suffered  no  damage.  Em¬ 
ployees  could  watch  the  strife  from 
the  safety  of  their  windows. 

The  Atlanta  newspapers  had  more 
than  70  reporters  and  photographers 
on  the  story,  including  three  reporters 
dispatched  to  cover  the  strife  in  Los 
Angeles. 

“As  in  any  truly  sizable  national 
story  like  this,  we  like  to  be  there  in 
order  to  make  contrast  with  [events 
in]  the  local  community.  We’d  say 
‘This  is  happening  on  a  block  [in  Los 
Angeles]  that  has  parallels  with  a 
block  in  Atlanta,’  ’’  said  Journal  and 
Constitution  managing  editor  John 
Walter. 

Other  Atlanta-area  newspapers 
also  felt  the  impact  of  the  civil  dis¬ 
turbances  there. 

The  Daily  News  of  Duluth,  Ga., 
which  over  the  past  year  has  started  a 
metro  Atlanta  edition,  sent  seven  re¬ 
porters  and  five  photographers  to  cover 
the  violence  in  downtown  Atlanta  and 
at  the  predominantly  black  Atlanta 
University  complex  three  miles  west 
of  the  central  business  district. 

“Covering  this  was  pretty  much  an 
automatic  decision  because  it  was 
such  a  significant  story.  We  have  a 
suburban  readership,  but  one  with 
close  ties  to  Atlanta,”  said  Daily  News 
managing  editor  John  Reetz. 


(Shaw  IS  a  free-lance  writer  based 
in  Atlanta.) 
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While  covering  the  riot.  Daily 
News  reporter  Nancy  Badertscher 
was  hit  in  the  back  by  a  thrown  brick. 
Photographer  John  Bazemore  was 
thrown  to  the  ground  and  his  camera 
smashed.  Reporter  Carla  Murphy  ran 
into  a  bleeding  and  crying  woman 


two  reporters,  and  one  sound  techni¬ 
cian  also  were  assaulted.  None  was 
hurt  severely. 

Newspaper  property  also  was  sub¬ 
ject  to  attack.  Seventeen  Daily  News 
vending  boxes  were  destroyed  and 
another  five  were  stolen.  Normally 


While  covering  the  initial  stages  of  the  riot  in  down¬ 
town  Atlanta,  Atlanta  Journal  and  Constitution  re¬ 
porter  Bill  Montgomery  was  beaten  and  punched  in 
the  stomach.  Montgomery’s  wallet  was  also  stolen. 


who  had  just  been  attacked  by  30 
youths  and  took  her  to  safety  in  the 
Daily  News  Atlanta  bureau  offices  on 
Peachtree  Street. 

Arguably  the  most  vicious  attack 
was  perpetrated  upon  Marc  Rice,  a  re¬ 
porter  with  the  Atlanta  bureau  of  the 
Associated  Press.  While  climbing  a 
stairway  from  an  Underground  At¬ 
lanta  parking  lot  to  street  level.  Rice 
was  jumped  on,  kicked,  and  punched 
by  more  than  a  dozen  youths  before 
he  was  rescued  by  a  black  man  who. 
Rice  said,  appeared  to  be  in  his  for¬ 
ties.  Rice  attempted  to  persuade  his 
rescuer  to  come  to  the  AP  office  for 
an  interview,  but  the  man  escaped  into 
the  crowd. 

Even  Atlanta-area  publications  that 
normally  do  not  cover  general-inter¬ 
est  news  in  the  center  city  were  also 
affected. 

While  in  a  besieged  neighborhood 
two  miles  west  of  downtown  Atlanta, 
Marietta  (Ga.)  Daily  Journal  assis¬ 
tant  news  editor  Bob  Davis  and  staff 
photographer  Laura  Allen  were  at¬ 
tacked  by  more  than  a  dozen  youths 
before  being  rescued  and  brought  to 
safety  by  an  African-American  di¬ 
vinity  student  from  nearby  Interde¬ 
nominational  Theology  Center. 

While  attempting  to  photograph  a 
group  of  young  men  who  were  bang¬ 
ing  on  parked  cars,  free-lance  pho¬ 
tographer  David  Glueck  was  repeat¬ 
edly  hit  by  an  irate  bystander.  Glueck 
received  minor  injuries  and  a  lens-fil¬ 
ter  on  his  camera  was  broken.  Glueck 
was  on  assignment  for  the  Fulton 
County  (Ga.)  Daily  Report,  a  daily  le¬ 
gal  and  business  newspaper  published 
in  downtown  Atlanta. 

Seven  television  camera  people. 


bolted  to  the  ground,  four  Journal  and 
Constitution  boxes  were  dislodged 
from  their  moorings  but  did  not  re¬ 
ceive  serious  damage. 


Atlanta  reporter’s 
first-person  account 

By  Marc  Rice 

(Associated  Press  writer  Rice  was 
on  his  way  into  the  AP  bureau  at  CNN 
Center  when  rioters  angry  at  the  ver¬ 
dicts  in  the  Los  Angeles  videotaped 
beating  attacked  him.  The  following 
is  a  first-person  account.) 

It  happened  as  I  returned  from 
Clark- Atlanta  University,  where  I  had 
just  filed  a  story  about  how  things 
were  quiet  at  the  predominantly  black 
college  while  people  were  rioting  in 
downtown  Atlanta. 

As  I  approached  CNN  Center, 
home  of  the  Atlanta  bureau  of  the  As¬ 
sociated  Press,  I  heard  on  my  car  ra¬ 
dio  that  angry  crowds  were  already 
there.  My  plan  was  to  cover  the  gath¬ 
ering  —  hopefully  from  a  safe  dis¬ 
tance. 

As  I  reached  the  top  of  the  stairs 
leading  from  the  parking  lot  beneath 
the  CNN  Center  plaza,  I  heard  the 
sounds  of  a  chanting  throng  and,  as  1 
got  to  the  top  of  the  stairs,  the  crowd 
turned  on  me. 

The  only  sounds  I  could  make  out 
were,  “White  boy!” 

A  tall  young  man  in  his  mid-20s  ap¬ 
proached  and  pushed  me  against  a  con¬ 
crete  planter.  His  face  about  two  inches 
(See  BEATING  on  page  40) 


Meeting  future  challenges 

ANPA  president  and  CEO  Cathleen  Black  spells  out  the 
mission  of  the  new  Newspaper  Association  of  America 

“A  new  team  for  a  new  time”  is  how 
American  Newspaper  Publishers  As¬ 
sociation  president  and  chief  execu¬ 
tive  officer  Cathleen  Black  described 
the  Newspaper  Association  of  Amer¬ 
ica  that  will  be  born  on  June  1 . 

Black  said  the  new  organization, 
which  is  the  result  of  the  merging  of 
ANPA  with  the  Newspaper  Adver¬ 
tising  Bureau  and  five  other  newspa¬ 
per  associations,  will  result  in  “sub¬ 
stantial  staffing  reductions  and  small¬ 
er  office  space”  which  “ultimately 
will  result  in  annual  savings  of  about 
$4.7  million.” 

Black,  who  has  been  addressing 
newspaper  people  around  the  coun¬ 
try  about  the  new  newspaper  mega¬ 
association  and  its  goals,  presented 
some  similar  details  during  her  report 
to  the  annual  ANPA  convention  in 
New  York  City  on  May  4. 

“For  too  long,  this  industry  relied 
on  the  same  formula  —  the  conven¬ 
tional  wisdom  —  and  it  worked,”  she 
said.  “It  seemed  fine  in  the  robust  ’70s 
and  early  ’80s.  Fine  before  changing 
demographics  radically  altered  our 
markets.  Fine  as  long  as  we  weren’t 
competing  for  readers  and  advertis¬ 
ers  against  a  whole  host  of  new  and 
specialized  media.  Fine  before  the  re¬ 
tail  market  came  apart.  Fine  before 
the  housing  and  employment  markets 
took  a  dive. 

“Then  the  late  ’  80s  and  ’90s  arrived. 

We  got  a  real  wake-up  call.  A  reality 
check.  We  discovered  conventional 
wisdom  failed  to  provide  the  solution 
to  a  whole  range  of  unconventional 
problems  and  opportunities. 

“All  of  a  sudden,  we  realized  we’re 
in  a  totally  new  game.  If  we’re  going 
to  play  to  win,  we’ve  got  to  focus  on 
the  future,  not  the  past.” 

Black  said  that  if  the  newspaper  in¬ 
dustry  expects  to  thrive  and  grow  in 
the  next  decade,  it  must  “inject  vi¬ 
sion,  imagination,  and  energy”  into 
its  newspapers  and  into  the  way  those 
newspapers  are  promoted  to  readers 
and  advertisers. 

To  fulfill  NAA’s  mission,  the 
newly  merged  organization  will  fo¬ 
cus  on  four  areas:  government  and 
public  policy;  marketing;  technology 
and  telecommunications;  and  diver¬ 
sity. 

In  the  area  of  government  and  pub¬ 
lic  policy.  Black  said  that  NAA  “can’t 


Cathleen  Black 


just  react  to  legislation,  regulations, 
and  court  decisions  after  the  fact. 
We’ve  got  to  be  out  front,  taking  our 
case  from  town  hall  to  the  halls  of 
Congress,  from  the  statehouse  to  the 
White  House.  NAA  will  lead  the 
charge.” 

(As  previously  reported  in  E&P, 
ANPA  has  spent  at  least  $2.4  million 
in  the  last  year  on  seven  lobbying  and 
consulting  firms.) 

Black  said  speaking  out  on  public 
policy  issues  on  behalf  of  newspapers 
“is  still  something  that  makes  a  lot  of 
publishers  uneasy.  The  traditional 
view  was  it  might  somehow  compro¬ 
mise  newspapers’  integrity.” 

It  doesn’t,  she  said. 

“This  industry  is  in  no  danger  of 
ever  —  like  the  phone  companies  — 
marching  in  lockstep.” 

The  second  “key  strategic  area” 
that  NAA  will  concentrate  on  is  mar¬ 
keting. 

Black  said  NAA  “intends  to  do  all 
we  can”  to  remind  advertisers  of 
newspapers’  value  to  them.  She  cited 
a  half-million-dollar  campaign  begun 
last  year  by  the  Newspaper  Adver¬ 
tising  Bureau. 

“In  the  bottom-line  battle  with 


other  media,  retaining  and  expand¬ 
ing  our  share  of  advertisers’  budgets 
will  mean  selling  more  effectively 
against  direct  mail,  broadcast,  cable, 
shoppers,  and  other  competing  me¬ 
dia,”  Black  said. 

She  said  the  new  council  structure 

—  representing  the  specialties  of  the 
newly  merged  fraternal  organizations 

—  “will  be  crucial  to  NAA’s  success 
in  proving  the  value  of  newspapers 
to  our  advertisers.” 

In  the  area  of  technology  and 
telecommunications.  Black  said  NAA 
plans  to  “step  up  work  on  the  au¬ 
tomation  of  the  post-press  area.” 

Down  the  road,  she  said,  the  news¬ 
paper  plant  will  be  linked  by  an  Elec¬ 
tronic  Interchange  system  which  will 
tie  together  advertising  rate  cards, 
circulation,  press  and  post-press. 

NAA  will  also  continue  to  develop 
environmentally  responsible  prod¬ 
ucts  such  as  soy-based  ink  and  will 
continue  its  testing  of  recycled 
newsprint. 

On  diversity  in  newspapers.  Black 
said,  “It’s  good  business,  and  it’s  long 
overdue.” 

She  said  that  the  NAA  executive 
board  on  May  2  endorsed  the  Diver- 
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sity  Action  Plan  developed  by  ANPA 
in  cooperation  with  NAB  and  the 
American  Society  of  Newspaper  Ed¬ 
itors. 

“We  have  added  more  minority  rep¬ 


resentation  to  the  NAA  board  of  gov¬ 
ernors,  we’ ve  created  a  diversity  com¬ 
mittee  of  the  board,  and  will  create 
subcommittees  to  advise  the  associ¬ 
ation  on  a  range  of  diversity  matters,” 


Black  said. 

“We  will  also  provide  compre¬ 
hensive  training  programs  to  help 
newspapers  do  a  better  job  recruiting 
and  promoting  a  diverse  work  force.” 


Bearing  the  burden  of  blame 

If  the  media  had  been  doing  their  job  all  along,  would 
anyone  have  been  surprised  by  the  recent  Los  Angeles  rioting? 


By  George  Garneau 

The  racial  violence  unleased  in  Los 
Angeles  caught  America  by  surprise 
because  news  organizations  ignore 
the  bitter  racial  lines  dividing  Amer¬ 
ica,  in  part  because  they  lack  a  mi¬ 
nority  perspective. 

That  was  the  concensus  of  a  panel 
of  mostly  minority  Journalists  who 
discussed  race  and  news  in  front  of 
the  American  Newspaper  Publishers 
Association  convention  in  New  Y ork 
City.  The  well-attended  roundtable 
took  place  in  St.  Bartholomew’s 
Church,  near  the  convention  site  at 
the  Waldorf-Astoria  Hotel. 

Talk  inevitably  turned  to  the  arson, 
looting,  and  shootings  that  killed  58 
people  in  Los  Angeles  last  week  af¬ 
ter  a  jury  found  four  white  police  of¬ 
ficers  not  guilty  of  savagely  beating 
black  motorist  Rodney  King  last 
year — despite  an  amateur  videotape 
showing  the  police  taking  turns  club¬ 
bing  King,  whose  hands  were  bound 
as  he  lay  on  the  ground,  with  night¬ 
sticks. 

Had  the  media  done  a  better  job  of 
covering  racial  issues,  said  Knight- 
Ridder  Inc.  operations  vice  pesident 
Jay  Harris,  nothing  would  have  been 
surprising,  not  the  sight  of  police 
beating  King  on  videotape,  not  the 
jury’s  acquittal  of  the  officers,  not  the 
lethal  rampage  that  followed. 

“The  seeds  were  there,”  he  said. 

Rick  Rodriguez,  assistant  manag¬ 
ing  editor  of  the  Sacramento  Bee,  said 
racial  friction  has  been  building  in  re¬ 
cent  years,  but  newspapers  have  made 
“no  commitment  to  continuing  cov¬ 
erage”  of  racial  problems.  Instead  the 
news  treats  race  in  “one-shot”  news 
stories. 

Louisville  Courier- Journal  edito¬ 
rial  writer  and  columnist  Betty  Win¬ 
ston  Baye,  who  is  black,  said  it  takes 
a  race  riot  to  get  newsrooms  to  re¬ 
spond  to  racial  issues.  When  peace 
returns,  the  issues  disappear. 

“ Y ou  hear  a  lot  of  mea  culpas  now, 
but  when  the  rioting  dies  down,  it’s 
back  to  business  as  usual,”  Baye  said. 

Baye  said  the  explosion  in  Los  An¬ 
geles  surprised  the  nation  “because 
we’ve  been  busy  trying  to  convince 


Jay  Harris 

ourselves  that  everything  is  all  right 
and  deluding  ourselves  that,  because 
we  have  jobs,  we  don’t  need  to  raise 
these  issues.  But  the  struggle  goes  on 
and  we  have  to  keep  raising  the  issues.” 

When  blacks  and  other  minorities 
complain  about  discrimination,  “We 
are  dismissed,  seen  as  out  of  control, 
simply  for  raising  the  issues,”  she 
said. 

Washington  Post  columnist  Doro¬ 
thy  Butler  Gilliam,  who  is  black,  said 
“a  pattern  of  coverage”  of  minorities 
and  racial  issues  gave  the  media  “a 
very  central  role”  in  the  rioting,  which 
severely  damaged  the  poor  and 
largely  black  neighborhood  of  South 
Central  Los  Angeles. 

She  pointed  out  the  similarities  be¬ 
tween  the  latest  riots  and  the  race  ri¬ 
ots  of  the  1960s,  which  the  Kerner 
Commission  25  years  ago  blamed  on 
serious  racial  divisions  in  America. 

Detroit  Free  Press  environmental 
writer  Emilia  Askari,  an  Iranian- 
American  and  member  of  the  Asian 
American  Journalists  Association, 
said  the  press  should  have  reported 
more,  and  more  creatively,  about  con¬ 
ditions  before  rioting  erupted. 

New  York  Times  columnist  Anna 
Quindlan,  who  is  white,  said  the  me¬ 


dia  “got  caught  short”  in  covering  the 
King  trial,  which,  because  of  pretrial 
press  coverage,  was  moved  from  Los 
Angeles  to  the  affluent,  mostly  white 
suburbs  of  Simi  Valley. 

While  most  people  were  shocked 
that  the  jury  could  find  the  police  not 
guilty — despite  the  videotape — the 
verdict  did  not  surprise  everybody  in 
the  suburban  courtroom,  where  po¬ 
lice  enjoy  far  more  support  than  they 
do  in  inner-city  neighborhoods, 
Quindlan  said.  One  juror  explained 
to  an  interviewer  that  King  was  “in 
control”  of  the  situation. 

“I’m  not  sure  we  did  enough  to  put 
readers  in  the  courtroom,”  Quindlan 
said. 

Gilliam  said  the  repeated  imagery 
of  black  African-Americans,  as  op¬ 
posed  to  rioters  of  other  backgrounds, 
“reinforced”  the  same  attitudes  among 
white  people  that  allowed  King  to  be 
beaten  in  the  first  place. 

The  problem,  she  said,  is  that  most 
Americans  learn  about  other  races 
and  cultures  from  the  media,  which 
often  show  “images”  of  minority 
groups  without  “context” — pictures 
of  blacks  looting  stores  and  attack¬ 
ing  whites  without  the  reporting  of 
long-term  social,  economic,  and 
racial  problems  that  led  to  such  a  vi¬ 
olent  eruption  of  frustration  and  out¬ 
rage. 

Rodriguez  said  media  coverage  of 
the  latest  riots  had  improved  com¬ 
pared  with  the  Watts  riots  of  the 
1 960s,  but  coverage  of  race  “still  has 
a  way  to  go.” 

He  said  the  Bee,  despite  20%  mi¬ 
nority  journalists,  had  to  scramble  to 
find  black  reporters  to  cover  the  ri¬ 
ots,  as  did  most  area  papers.  A  car 
carrying  a  white  Bee  reporter  was  rid¬ 
dled  with  bullets  and  had  a  tire  shot 
out. 

Baye  said  many  black  journalists 
have  left  newspapers  over  the  last  10 
years  because  they  tired  of  fighting 
the  racism  that  “very  much”  remains. 

“Nobody  is  running  around  in  the 
newsroom  calling  people  names  any¬ 
more,  but  it’s  still  there,”  she  said, 
alluding  to  white  managers  who  set 
different  standards  for  blacks,  only 
(See  BLAME  on  page  33) 
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Coffers  full  at  merging  ANPA,  Ad  Bureau 

Despite  high  cost  of  iobbying  and  some  defections,  the  new 
newspaper  association  wiii  have  cash  reserve  of  neariy  $12  miiiion 


The  American  Newspaper  Pub¬ 
lishers  Association  said  it  is  running 
a  $230,000  deficit  because  of  lobby¬ 
ing  and  restructuring  costs  and  had  to 
tap  into  reserves. 

ANPA  treasurer  Charles  Brum- 
back,  who  is  president  and  CEO  of 
Tribune  Co.,  said  ANPA  revenues 
were  $300,000  ahead  of  the  $16  mil¬ 
lion  budget — but  expenses  were 
$545,000  over  budget,  mainly  be¬ 
cause  of  legal  and  consulting  fees  as¬ 
sociated  with  lobbying  to  prevent  re¬ 
gional  Bell  operating  companies  from 
entering  the  business  of  providing 
electronic  information. 

Non-operating  expenses  included 
$600,000  in  severance  payments  from 
recent  layoffs  and  consulting  fees  to 
Booz  Allen,  the  consultants  on  the 
merger  of  ANPA  and  the  Newspaper 
Advertisng  Bureau.  Non-operating  ex¬ 
penses  were  expected  to  reach  $1.2  mil¬ 
lion  for  the  fiscal  year  ending  May  3 1 . 


Brumback  said  ANPA  tapped  its 
$4.4  million  reserves  for  $73,000  in 
March. 

Also  during  an  annual  business 
meeting  that  lasted  less  than  10  min¬ 
utes,  ANPA  president  and  CEO  Cath- 
leen  Black  announced  the  results  of 
votes  to  merge  ANPA  with  the  NAB 
and  five  other  newspaper  organiza¬ 
tions  to  form  the  Newspaper  Associ¬ 
ation  of  America.  The  merger  is  ef¬ 
fective  June  1. 

Voting  in  favor  of  merger  were:  at 
ANPA,  916  members,  or  98%  of  the 
vote;  459  NAB  members,  99%;  91%, 
or  185  members  of  the  Association  of 
Newspaper  Classified  Advertising 
Managers;  466  members,  or  97%  of  In¬ 
ternational  Newspaper  Advertising  and 
Marketing  Executives;  Newspaper  Ad¬ 
vertising  Coop  Network,  9 1  members, 
98%;  International  Circulation  Man¬ 
agers  Association  83%;  Newspaper 
Research  Council,  in  favor. 


NAB,  at  its  similarly  brief  meet¬ 
ing,  said  revenues  for  the  fiscal  year 
ending  May  31  were  estimated  at 
$  14.2  million,  and  reserves  were  $7. 1 
million. 

In  the  last  year  77  papers  resigned 
and  1 1  joined  NAB,  for  a  net  loss  in 
dues  of  $84 1 ,000,  said  NAB  treasurer 
Richard  Diamond,  publisher  of  the 
Staten  Island  Advnce. 

Among  those  departing  were  the 
Toronto  Star  and  eight  Copley  pa¬ 
pers. 

Incoming  ANPA  chairman  Frank 
A.  Bennack  Jr.  said  recently  that  both 
NAB  and  ANPA  were  well  run  fi¬ 
nancially  and  their  financial  condi¬ 
tions  played  no  role  in  the  merger. 

Registrations  for  the  convention, 
ANPA’s  106th  and  last,  were  about 
1 ,650,  up  over  200  from  the  year  be¬ 
fore. 

— George  Garneau 


AP’s  Terry  Anderson  meets  the  publishers 


AP  photos 

At  the  Associated  Press  annual  meeting  May  4  in  New  York  City,  Terry  Anderson  made  his  first  pub¬ 
lic  appearance  since  his  release  last  December  after  nearly  seven  years  as  a  hostage  in  Lebanon.  An¬ 
derson’s  fiancee,  Madeleine  Bassil  (left,  center)  joined  Anderson  as  he  received  a  standing  ovation  from 
those  gathered  at  St.  Bartholomew’s  Church.  AP  president  Louis  D.  Boccardi  (on  the  right  both  above 
and  left)  then  spent  about  an  hour  on  stage  with  Anderson  discussing  the  former  chief  Middle  East  cor¬ 
respondent’s  time  in  captivity.  While  in  New  York,  Anderson  also  met  with  E&P,  and  that  interview  as 
well  as  the  insights  from  Anderson’s  discussion  with  Boccardi  will  appear  in  the  May  16  issue. 
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After  four  months  of  investigation,  the  government’s  speciai 
counsel  cannot  determine  who  leaked  confidential  material  to  the  media 


By  Debra  Gersh 

And  the  leaker  is:  Unknown. 

After  about  four  months  of  inves¬ 
tigation,  the  special  independent 
counsel  probing  the  source  of  leaks 
from  two  Senate  investigations  has 
determined  that  it  cannot  be  deter¬ 
mined  who  leaked  the  confidential 
material. 

Special  independent  counsel  Peter 
Fleming  Jr.  was  given  1 20  days  by  the 
Senate  in  which  to  discover  who 
leaked  confidential  documents  relat¬ 
ing  to  the  charges  of  sexual  harass¬ 
ment  made  by  Oklahoma  law  profes¬ 
sor  Anita  Hill  against  Supreme  Court 
Justice  Clarence  Thomas  during  the 
justice’s  confirmation  hearings. 

Fleming  also  was  charged  with  dis¬ 
covering  the  source  of  leaks  from  the 
Senate  Ethics  Committee’s  investi¬ 
gation  of  Charles  Keating’s  alleged 
connection  to  five  senators. 

In  both  cases,  Fleming  subpoenaed 
reporters,  their  newspapers,  and  in 
some  cases  their  telephone  records, 
as  part  of  his  investigation. 

None  of  the  media  cooperated,  and 
the  chairman  and  ranking  minority 
member  of  the  Senate  Rules  and  Ad¬ 
ministration  Committee  refused  to 
compel  the  media  to  comply  with  the 
subpoenas. 

Although  his  171-page  report  in¬ 
cludes  evidence  Fleming  thought  rel¬ 
evant  but  inconclusive,  the  bottom 
line  was  that  he  could  find  no  hard 
evidence  leading  to  anyone  who  may 
have  provided  the  information  to  the 
journalists. 

One  important  conclusion  that 
Fleming  did  reach,  however,  was  that 
an  FBI  report  on  the  Hill  allegations 
was  not  given  to  reporters,  which 
would  have  been  a  violation  of  the 
law. 

“I  am  pleased  that  the  independent 
counsel’s  report  found  conclusively 
that  neither  the  FBI  report  nor  the  con¬ 
tents  of  that  report,  were  leaked  in  any 
way;  thus,  no  laws  were  broken,”  Sen. 
Joseph  R.  Biden  Jr.  (D-Del.),  chair¬ 
man  of  the  Senate  Judiciary  Com¬ 
mittee,  said  in  a  released  statement. 

Nevertheless,  Fleming  had  little 
praise  for  the  practice  of  leaking  or 
for  the  media’s  penchant  for  anony¬ 
mous  sources. 


“The  argument  is  made  that  leaks 
serve  the  public  interest  as  a  means 
of  monitoring  the  conduct  of  public 
officials,”  Fleming  wrote.  “It  is  a  view 
based  upon  a  presumption  that  respect 
for  any  idea  of  confidentiality  will  re¬ 
sult  in  abuse  of  the  public  trust.  We 
question  this  view  which,  we  believe, 
increasingly  has  shackled  and  there¬ 
fore  diminished  the  ability  of  gov¬ 
ernment  to  reach  reasoned  decisions. 
We  believe  history  shows  that,  as  a 
nation,  we  fared  better  when  a  pre¬ 
sumption  of  trust  was  the  rule.” 

The  report  explained  that  the  jour¬ 
nalists  were  subpoenaed  because  they 
“possessed  the  evidence  which  was 
most  relevant  to  fulfilling  the  man¬ 
date”  of  the  independent  counsel. 

He  argued  that  the  subpoenas  were 
further  justified  by  the  fact  that  a  “rea¬ 
sonable  effort  had  been  made  to  ob¬ 
tain  the  information  from  other 


governance.  A  balance  must  be  main¬ 
tained  between  a  multitude  of  com¬ 
peting  interests  .... 

“Senate  acceptance  of  the  media’s 
insistence  that  [their]  interests  are 
foremost,  and  acquiescence  in  the 
media’ s  claim  of  a  superior  right,  will 
sanction  the  continued  ability  and 
perhaps  even  the  right  of  senators  and 
staff  persons  to  disclose  confidential 
information  with  a  certainty  that  their 
anonymity  will  be  secure.  This  is  a 
thoughtless  proposition  which  the 
passage  of  S.  Res.  202  [creating  the 
independent  counsel  for  this  investi¬ 
gation]  seemed  clearly  to  reject. 

“Further,  when  we  consider  the 
needs  of  this  institution,  it  is  difficult 
to  find  a  policy  consideration  which 
can  justify  anonymity  as  a  legitimate 
demand  by  those  who  seek  to  disclose 
confidential  Senate  information,”  the 
Fleming  report  continued. 

“If  the  decision  to  breach  confi¬ 


Jane  Kirtley,  executive  director  of  the  Reporters 
Committee  for  Freedom  of  the  Press,  commented  that 
it  took  “aii  this  time  and  aii  this  money  to  get  us  exact- 
iy  back  to  where  we  were.” 


According  to  the  report,  “The  First 
Amendment  does  not  elevate  jour¬ 
nalists  to  a  position  above  all  other 
citizens.  Called  upon  to  give  relevant 
testimony  in  a  proper  forum,  the  law 
requires  that  journalists  do  so  ...  . 

“Just  as  there  exists  a  conflict  be¬ 
tween  the  Senate’s  right  of  confi¬ 
dentiality  and  the  media’s  pursuit  of 
the  news,  there  exists  a  tension  be¬ 
tween  ajournalist’s  choice  of  silence 
and  the  rule  of  law  which  governs  all 
citizens.  This  tension  cannot  and 
should  not  be  eased  or  resolved  by  ac¬ 
commodation  .  .  .,”  the  report  stated. 

“A  free  and  democratic  society 
does  not  rest  on  the  notion  that  all  in¬ 
formation  shall  be  made  available  for 
public  debate,”  Fleming  wrote.  “It  is 
worthwhile  to  remember  that  the 
framers  themselves  insisted  on  pri¬ 
vacy  for  the  deliberations  from  which 
our  Constitution  itself  emerged  .... 
[C]onfidential  deliberation  is  a  nec¬ 
essary  component  of  conscientious 


dence  is  based  on  a  genuine  percep¬ 
tion  of  the  public  interest,  then  no 
person  should  wish  to  be  anonymous. 
The  decision  to  speak  with  attribu¬ 
tion  lends  both  weight  and  honor  to 
the  claim  that  it  is  the  public  interest 
which  is  at  heart.” 

The  journalists  subpoenaed  in  the 
Thomas  matter  were  Newsday  corre¬ 
spondent  Timothy  Phelps  and  the 
newspaper  itself,  and  National  Pub¬ 
lic  Radio  correspondent  Nina  Toten- 
berg.  Questioned  about  the  “Keating 
Five”  leaks  were  Washington  (D.C.) 
Times  reporters  Paul  Rodriguez  and 
Jerry  Seper. 

Fleming’s  detailed  report  —  for 
which  he  said  over  200  interviews 
were  conducted  and  thousands  of 
pages  of  documents  reviewed  —  in¬ 
cluded  findings  about  the  events  lead¬ 
ing  up  to  publication  of  the  Hill  and 
Keating  stories,  and  carefully  out¬ 
lined  which  staffers  in  which  sena- 

(See  LEAK  on  page  32) 
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Total  Quality  Management 

Newspaper  companies  are  embracing  it  in 
their  efforts  to  operate  more  efficiently 


By  Tony  Case 


Do  newspapers  have  a  quality 
problem?  If  so,  then  what  is  the  rem¬ 
edy? 

Total  Quality  Management,  or 
TQM,  is  one  concept  that  many 
American  companies,  including 
newspaper  concerns,  have  embraced 
in  their  efforts  to  operate  more  effi¬ 
ciently. 

The  program  was  outlined  during 
a  session  at  this  year’s  American 
Newspaper  Publishers  Association 
convention  in  New  Y ork  City.  The  fo¬ 
rum  also  was  used  to  illustrate  how 
TQM  has  been  implemented  at  one 
newspaper  company  in  the  Midwest. 

John  D.  Blodger,  vice  president  of 
labor  relations  for  the  ANP  A.  offered 
some  background  on  TQM,  calling  it 
“one  of  the  hottest  topics  in  corporate 
America.” 

He  told  the  publishers,  “Let  us 
imagine  that  when  you  return  home 
on  Monday,  you  want  to  create  a  to¬ 
tally  different  working  environment. 
Imagine  a  place  where  innovation  and 
mutual  cooperation  are  the  norm,  a 
place  where  people  say,  ‘Thank  God 
it’s  Monday.’  Imagine  a  program  that 
transforms  employee  stagnation  into 
energy  and  organization  lethargy  into 
profits.  One  such  program  is  called 
TQM.” 

TQM,  he  noted,  was  based  on  the 
ideas  of  W.  Edwards  Deming,  a  qual¬ 
ity  consultant  known  for  his  work 
with  Japanese  companies. 

Edwards’  concept  has  “revolution¬ 
ized  quality  and  productivity,  and  is 
largely  responsible  for  the  success  of 
Japanese  industry  today,”  Blodger  said. 

The  program  has  been  instituted  in 
this  country  by  such  corporations  as 
Xerox,  Ford,  Motorola,  and  General 
Motors. 

Blodger  offered  this  working  def¬ 
inition  of  TQM:  “A  strategic,  inte¬ 
grated  management  philosophy  based 
on  the  concept  of  achieving  ever- 
higher  levels  of  customer  satisfac¬ 
tion.” 

It  is  also  defined  as  “a  process  of 
doing  things  right,”  he  added,  which 
entails  “doing  things  right  that  result 
in  meeting  or  exceeding  customer  re¬ 
quirements”  and  “doing  things  right 
in  the  way  that  you  perform  your 
work.” 


Robert  Wills,  president  of 
Journal  Sentinel  Inc.,  Milwau¬ 
kee,  told  newspaper  publishers 
that  he  is  a  “cynical”  former  ed¬ 
itor  who  believes  in  the  TQM 
concept. 

In  addition  to  an  emphasis  on  cus¬ 
tomer  satisfaction,  Blodger  said,  TQM 
aims  for  continuous  improvement,  in¬ 
volvement  of  employees  in  making  de¬ 
cisions,  self-managed  teams  of  em¬ 
ployees,  continuous  training  and  re¬ 
training,  and  measuring  progress 
through  keeping  records. 

The  TQM  plan  calls  for: 

•  Creating  constancy  of  purpose 
toward  improvement  of  products  and 
services; 

•  Adopting  a  new  management 
philosophy; 

•  Ceasing  dependence  on  mass  in¬ 
spection; 

•  Stopping  the  practice  of  award¬ 
ing  business  on  the  basis  of  a  price 
tag; 

•  Improving  constantly  and  for¬ 
ever  the  system  of  production  and  ser¬ 
vice; 

•  Educating  and  training  on  the 
job; 

•  Instituting  leadership; 

•  Driving  out  fear  (fear  of  asking 
questions,  expressing  ideas,  asking 
instructions,  etc.); 

•  Breaking  down  barriers  between 
departments; 

•  Eliminating  slogans,  exhorta¬ 
tions,  and  targets  asking  for  zero  de¬ 


fects  and  new  levels  of  productivity; 

•  Eliminating  work  standards  that 
prescribe  numerical  quotas; 

•  Removing  barriers  that  rob 
workers  of  their  right  to  pride  of 
workmanship; 

•  Instituting  a  vigorous  program 
of  education  and  self-improvement; 
and 

•  Everybody  in  the  company 
working  to  accomplish  the  transfor¬ 
mation  to  a  TQM  organization. 

Blodger  was  quick  to  note  that, 
while  these  principles  might  be  easy 
to  list,  they  are  more  difficult  to  im¬ 
plement. 

He  said  that  before  companies 
launch  a  TQM  effort  they  first  should 
determine  “where  your  organization 
is  in  relation  to  these  principles.” 

One  way  to  do  so,  he  suggests,  is 
by  using  a  questionnaire  associated 
with  the  Malcolm  Baldrige  National 
Quality  Award,  established  by  Con¬ 
gress  in  1987  and  named  for  the  for¬ 
mer  commerce  secretary. 

Blodger  maintained  that  TQM  dis¬ 
tinguishes  successful  organizations 
from  unsuccessful  ones. 

“After  having  invented  TQM  in  the 
United  States  about  five  decades 
ago,”  he  said,  “American  managers 
are  once  again  learning  continuous 
improvement  techniques  to  enhance 
the  quality  of  products  and  services 
they  offer  to  their  internal,  as  well  as 
external,  customers. 

“The  basic  criteria  of  TQM  are 
very  simple,  yet  at  the  same  time 
highly  complex.  However,  they  can 
both  be  mastered  by  committed  or¬ 
ganizations.” 

Blodger  recommended  that,  in  or¬ 
der  to  implement  the  program,  news¬ 
papers  first  must  do  the  following: 
visualize  the  change  required,  diag¬ 
nose  and  capitalize  on  the  need  for 
change,  determine  readiness  for 
change,  plan  processes  for  change, 
manage  the  political  environment, 
deal  with  the  resistance  to  change, 
and  empower  people  to  make  change 
happen. 

One  company  that  has  utilized 
TQM  is  Journal/Sentinel  Inc.  of  Mil¬ 
waukee,  publishers  of  the  evening 
Milwaukee  Journal  and  the  morning 
Milwaukee  Sentinel. 

Journal/Sentinel  president  Robert 
(See  QUALITY  on  page  38) 
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Winds  of  change 


World  Press  Freedom  Committee’s  mood  toward  UNESCO  is  friendler 


By  George  Garneau 

It  was  kind  of  like  international 
journalism’s  equivalent  to  the  United 
States  and  Russia  becoming  friends 
after  years  of  antipathy. 

In  this  case  the  World  Press  Free¬ 
dom  Committee  praised  its  former 
foe,  the  United  Nations  Educational, 
Scientific  and  Cultural  Organization, 
and  UNESCO  was  supporting  WPFC’s 
efforts  to  promote  an  international 
charter  for  press  freedom  around  the 
world. 

What  a  difference  WPFC’s  15 
years — and  the  recent  collapse  of  So¬ 
viet  Communism — make.  Though 
WPFC  was  not  exactly  lying  down 
with  UNESCO,  their  relations  have 
taken  a  decidedly  friendlier  turn. 

“The  international  agenda  has  been 
turned  from  press  control  to  press 
freedom,”  said  WPFC  executive  di¬ 
rector  Dana  Bullen. 

“After  15  years  we  feel  quite  good 
about  what  we  have  been  able  to  ac¬ 
complish  regarding  the  attitude  pre¬ 
vailing  at  UNESCO,”  WPFC  chair¬ 
man  Harold  Anderson  said.  “I  think 
it  has  been  turned  around.” 

Editor  &  Publisher  editorialized 
last  week  that  the  change  in  UNESCO 
was  “hard  to  believe.” 

The  World  Press  Freedom  Com¬ 
mittee  came  into  being  in  1976  in 
large  measure  to  fight  for  a  free  press 
against  mounting  efforts  by  Third 
World  nations,  with  the  support  of  the 
Communist  bloc,  to  use  UNESCO  to 
further  a  “New  World  Information 
and  Communications  Order”  in 
which,  essentially,  governments  con¬ 
trol  the  media. 

For  years  WPFC  fought  UN¬ 
ESCO’s  support  of  NWICO,  battling 
over  wordings  of  resolutions  and 
plans  to  license  journalists.  The 
United  States  and  Britain  eventually 
withdrew  from  UNESCO — taking 
their  30%  of  its  funding  with  them — 
in  protest  of  NWICO  and  other  anti- 
Western  programs  propagated  by 
Third  World  nations. 

At  its  biennial  meeting  in  New 
York  Cit^  May  3  during  the  Ameri¬ 
can  Newspaper  Publishers  Associa¬ 
tion  convention,  WPFC’s  mood  about 
UNESCO  was  positively  positive. 

Fittingly,  the  meeting  coincided 
with  UNESCO’s  first  annual  Inter¬ 
national  Press  Freedom  Day,  which 
was  celebrated  at  UNESCO  head¬ 


quarters  in  Paris  with  speeches  cele¬ 
brating  the  trend  toward  democracy 
and  press  freedom  around  the  world, 
and  calling  for  redoubled  efforts. 

“UNESCO  is  clearly  trying  to  turn 
the  corner  in  advancing  press  free¬ 
dom,”  said  WPFC  European  repre¬ 
sentative  Ron  Koven. 

While  not  all  WPFC’s  concerns 
have  been  dealt  with,  he  cited  a  series 
of  concrete  steps. 

Last  year  UNESCO  adopted  a  pol¬ 
icy  supporting  “free,  independent, 
and  pluralistic  media”  in  both  public 
and  private  sectors. 

It  dropped  support  for  the  Com¬ 
munist  bloc’s  International  Organi¬ 
zation  of  Journalists,  the  Prague- 
based  group  that  evaporated  with  the 
region’s  Communist  governments. 


Paris  that  he  set  about  to  “rectify  the 
misunderstanding  and  the  contro¬ 
versies”  surrounding  the  new  infor¬ 
mation  order. 

Press  freedom  also  got  a  helping 
hand  when  Communist  governments 
collapsed  after  years  of  believing  in 
government  control  of  the  press  and 
supporting  the  concept  in  the  U.N. 
and  in  Third  World  nations. 

While  press  freedom  has  signifi¬ 
cantly  expanded  around  the  world, 
much  remains  to  do,  Marks  said.  He 
said  many  former  Communist  nations 
retain  vestiges  of  government’ s  com¬ 
plete  domination  of  the  press,  in¬ 
cluding  government-controlled  radio 
and  television,  newsprint  supplies, 
printing  plants,  and  newspaper  dis¬ 
tribution  systems. 


“The  commitment  is  reai  and  UNESCO  is  making 
significant  progress  on  both  fronts,”  Radoif  said . . . 


UNESCO  increased  support  for 
non-governmental  media  and  is  sup¬ 
porting  WPFC’s  proposed  interna¬ 
tional  charter  for  a  free  press.  The 
charter  will  be  presented  for  approval 
later  this  month  in  Helsinki,  Finland, 
to  the  51 -nation  Conference  on  Se¬ 
curity  and  Cooperation  in  Europe. 

“If  we  can  get  the  imprimatur  of 
this  international  organization,  it  will 
have  an  enormous  effect  on  other  na¬ 
tions,”  said  Leonard  Marks  of  WPFC. 
He  said  he  knows  of  nobody  who  is 
opposing  the  charter. 

The  charter  was  formulated  in  Lon¬ 
don  in  1987  under  the  auspices  of 
WPFC  and  other  international  press 
groups.  More  specific  than  the  First 
Amendment  to  the  Constitution  of  the 
United  States,  it  sets  forth  principles 
rejecting  censorship,  licensing  of 
journalists,  discrimination  against 
media;  and  supporting  free  access  to 
information,  freedom  to  operate 
across  borders,  and  protection  for 
journalists. 

Since  the  collapse  of  Communism 
in  the  Soviet  Union  and  Central  and 
Eastern  Europe,  many  of  those  newly 
independent  republics  have  sup¬ 
ported  the  charter. 

WPFC  leaders  give  much  credit  for 
the  change  to  Spain’s  Federico 
Mayor,  who  became  UNESCO’s  di¬ 
rector-general  in  1987.  Mayor  said  in 


Advocates  of  government  control 
of  the  press  remain  lurking  in  posi¬ 
tions  at  UNESCO,  Koven  said,  and 
“backsliding”  is  ever  possible  from 
the  goals  of  press  freedom. 

For  example,  a  U.N.  Human  Rights 
Commission’s  declaration  refers  to 
“special  duties  and  responsibilities” 
of  a  free  press,  wording  interpreted 
to  mean  the  government  judges  when 
the  media  have  performed  their  du¬ 
ties  and  responsibilities. 

However,  progress  far  outpaced 
retrograde  motion,  press  freedom  ad¬ 
vocates  said. 

The  statement  from  a  UNESCO 
conference  of  African  journalists  at 
Windhoek,  South  Africa,  last  year 
was  “a  landmark  declaration”  in  sup¬ 
port  of  a  free  press  from  journalists 
whose  governments  often  control  the 
press,  Koven  said. 

He  also  cited  rule  changes  at  the 
Intergovernmental  Program  for  the 
Development  of  Communications 
that  expand  aid  for  privately  owned 
media,  requiring  one  project  for  a  pri¬ 
vate  media  enterprise  for  each  gov¬ 
ernment  media  group. 

“It’s  not  perfect  but  it’s  a  start  in 
the  right  direction,”  Koven  said. 

UNESCO  spokesman  Andrew  Ra¬ 
doif  said  one  of  Mayor’s  chief  goals 

(See  WPFC  on  page  38) 
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A  strong  year  for  Associated  Press 

Newspaper  membership  reaches  record  level; 
installation  of  AP  Leaf  Picture  Desk  is  completed 


The  Associated  Press  Leaf  Picture 
Desk  installation  program  is  com¬ 
pleted  and  the  digital  high-speed  Pho- 
toStream  service  is  fully  operational, 
AP  president  and  chief  executive  of¬ 
ficer  Louis  Boccardi  announced  this 
week. 

Speaking  at  the  AP  annual  meet¬ 
ing  in  New  York  City,  Boccardi  said 
that  all  1,038  photo  members  of  the 
wire  service  now  have  the  Leaf  Pic¬ 
ture  Desk  and  AP’s  high-speed  digi¬ 
tal  picture  circuit,  PhotoStream. 

“When  we  can  all  look  back  on  this 
development  with  some  perspective,” 
Boccardi  said,  “I  believe  we  will  see 
that  the  cooperative’ s  move  into  elec¬ 
tronic  picture-handling  was  a  bold 
step.  It  brought  digital  delivery  and 
darkrooms  to  the  front  lines  of  your 
battle  for  the  readers’  attention  a 
decade  before  it  would  have  other¬ 
wise  been  as  fully  in  place  as  it  is  to¬ 
day.” 

Commenting  on  the  AP  budget, 
Boccardi  said  that,  despite  the  finan¬ 
cial  impact  of  covering  the  Persian 
Gulf  war,  the  wire  service  finished 
1991  on  budget,  without  the  need  to 
go  to  the  member  newspapers  for  any 
special  assessment. 

“I  think  that  says  a  lot  about  our 
cost  controls,”  he  said. 

Revenue  for  1991  was  $328.9  mil¬ 
lion,  up  from  $311.9  million  in  1 990, 
Boccardi  said. 

AP  is  continuing  on  the  path  to¬ 
ward  having  an  increasing  share  of  its 
revenue  come  from  “non-traditional” 
sources,  he  said. 

Of  AP’s  1991  revenue,  24%  came 
from  non-traditional  areas  such  as 
electronic  information  services,  and 
the  sale  of  photo  technology  and  AP- 
Dow  Jones  financial  services  outside 
the  United  States. 

Projected  revenue  for  1992  from 
non-traditional  sources  is  expected  to 
increase  to  just  over  25%  of  AP’s  to¬ 
tal  revenue,  Boccardi  said. 

“All  of  this  has  helped  us  to  keep 
the  general  assessment  increases  at, 
or  under,  the  prevailing  cost  of  infla¬ 
tion  for  the  last  few  years,”  he  said. 

AP  membership  has  reached  a 
record  level  of  1,544  daily  newspa¬ 
pers,  up  from  1,365  five  years  ago. 

Boccardi  said  the  record  member¬ 
ship  figure  is  a  net  number  after  the  loss 
of  39  newspapers  in  1 99 1  to  such  causes 


Louis  Boccardi 

as  a.m./p. m.  mergers  or  closings. 

“In  the  recession-strapped  year  of 
1 99 1 ,  we  opened  no  new  domestic  bu¬ 
reaus,”  Boccardi  said,  but  AP  did  “put 
a  lot  of  effort  in  the  past  year  into 
making  our  news  reports  easier  for 
your  editors  to  use  and  more  plea¬ 


surable  for  your  readers  to  read.” 

He  said  AP  did  open  a  news  bureau 
in  Kuwait  but  transferred  an  existing 
staffer  to  run  it. 

Boccardi  said  AP’s  editorial  focus 
has  been  to  stress  enterprise  that  deals 
with  subjects  close  to  readers’  lives. 

“More  analysis,  more  packaging, 
more  display  elements,  not  only  from 
our  national  and  international  staff, 
but  from  our  state  bureaus,  the  back¬ 
bone  of  AP,”  he  said. 

The  AP’s  writing  and  editing  pro¬ 
gram  is  “chopping  away  at  overwrit¬ 
ing  and  overblown  prose,”  Boccardi 
said. 

Boccardi  said  trained  specialists 
are  available  to  work  with  newspa¬ 
per  business  editors  to  implement 
customized  stock  table  services. 

“Faster  transmission  of  our  Se- 
lectStocks  services  lets  you  combine 
Friday  closing  tables  with  weekend 
tables  for  Saturday  publication,”  he 
said. 

AP’s  StockQuote  Hotline  audio- 
tex  service  is  also  available  to  all 
stocks  customers  at  no  extra  charge, 
Boccardi  said. 


Frank  Daniels  is  AP’s  new  board  chairman 


Frank  Daniels  Jr.,  president  and 
publisher  of  the  News  and  Observer 
Publishing  Co.,  Raleigh,  N.C.,  has 
taken  over  as  chairman  of  the  board 


Frank  Daniels  Jr. 
New  AP  board  chairman 


of  Associated  Press,  replacing 
William  Keating,  who  retired.  Daniels 
had  been  vice  chairman  of  AP. 

Keating,  who  retired  as  chairman 
and  publisher  of  the  Cincinnati  En¬ 
quirer  in  March,  held  the  AP  board 
chairman’s  post  since  1987.  His  seat 
on  the  board  was  filled  during  the  AP 
annual  meeting  in  New  Y ork  City  this 
week. 

Daniels,  61,  is  also  a  director  of 
the  Newspaper  Advertising  Bureau 
and  a  director  of  Landmark  Commu¬ 
nications.  He  is  former  chairman  of 
the  Ad  Bureau  and  the  American 
Newspaper  Publishers  Association 
Foundation,  and  is  former  president 
of  the  Southern  Newspaper  Publish¬ 
ers  Association  and  of  the  North  Car¬ 
olina  Press  Association. 

Boccardi  praised  Keating  for  his 
five  years  as  AP  chairman. 

“Your  steady,  encouraging  hand 
has  led  us  through  a  five-year  period 
that  saw  astonishing  growth  and 
change,”  Boccardi  told  him. 
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Small  newspapers,  big  ideas 

Low-cost  ways  to  make  money  discussed  at  ANPA  workshop 


By  Tony  Case 

Publishers  of  small  newspapers  of¬ 
fered  some  big  ideas  for  making 
money  at  this  year’s  American  News¬ 
paper  Publishers  Association  con¬ 
vention. 

Session  moderator  J.  David  Tip- 
ton,  marketing  director  at  Nixon 
Newspapers  Inc.  in  Peru,  Ind.,  related 
that  several  small-circulation  papers 
had  submitted  some  new  and  innova¬ 
tive  plans  in  recent  months,  and  sev¬ 
eral  executives  were  on  hand  to  dis¬ 
cuss  what  their  papers  had  done. 

Most  of  the  ideas  were  high  on  con¬ 
cept,  low  on  cost — good  news  for 
those  papers  with  limited  budgets. 

“None  of  these  are  $10,000- 
$30,000  projects,”  Tipton  told  the 
Sunday  morning,  standing-room 
gathering.  “We  would  probably  fall 
over  dead  if  we  did  two  or  three  of 
those  in  a  month.  But  what  these  are 
are  $2,000-$4,000  packages  that,  in 
most  cases,  were  sold  in  a  day,  a  day- 
and-a-half,  or  two  days.” 

He  noted  that,  in  many  cases,  a  sin¬ 
gle  ad  department  staffer  put  together 
the  project  on  a  Macintosh  computer. 

Most  of  the  ideas  were  for  insert 
and  single-sheet  insert  advertising 
prospects,  a  segment  of  the  industry 
that  is  booming,  according  to  James 
Hollis,  senior  vice  president  for  mass 
merchandising  sales  at  the  Newspa¬ 
per  Advertising  Bureau. 

Hollis  told  the  group,  “Everybody 
looks  down  on  us  in  the  newspaper 
business  for  the  fact  that  we’re  not 
growing,  but  we  have  the  fastest- 
growing  part  of  the  media  in  inserts.” 

He  noted  that  in  1991  newspapers 
sold  71  billion  inserts,  an  increase  of 
1 1%  from  the  previous  year,  adding, 
“That  is  the  largest  single  increase  in 
volume  of  any  media  in  this  country.” 

Further,  he  said,  single-sheet  sales 
totaled  6.5  billion  last  year,  an  in¬ 
crease  of  25%  from  1990.  The  NAB 
projects  a  25%  increase  in  single¬ 
sheet  this  year,  as  well,  he  added. 

Hollis  observed  that  one  of  the  best 
opportunities  for  attracting  single¬ 
sheet  business  is  in  targeting  would- 
be  public  officeholders. 

Six  weeks  prior  to  local  elections, 
he  recommended,  newspapers  should 
approach  candidates  with  packets  of 
information  that  include  such  infor¬ 
mation  as  saturation  and  price,  and 
when  they  should  come  into  the  news¬ 


paper  to  work  on  the  project. 

Hollis  suggested  that  the  papers 
help  the  candidates  with  producing 
their  fliers  by  writing  copy  and  tak¬ 
ing  photographs. 

“This  is  an  enormously  fast-grow¬ 
ing  business,  and  here’s  a  chance  for 
you  to  do  a  lot  of  volume  really 
quickly,”  he  said. 

Some  other  ideas  that  newspapers 
have  implemented  which  were  pre¬ 
sented  at  the  session  follow. 

H.  Allen  Wamsley,  publisher  of  the 
Huron  Daily  Tribune  in  Bad  Axe, 
Mich.,  detailed  his  paper’s  “Celebrate 
America”  ad  campaign. 

“We  wanted  to  get  on  the  ‘buy 
American’  bandwagon  while  it  was 
still  hot,”  he  explained.  “We  also 
wanted  to  show  our  customers  that  we 
were  there  for  them.  So  we  had  a 
sale — we  discounted  our  rate  to  help 
them  promote  America.” 

Noting  that  this  was  “a  simple  pro¬ 
motion  that  was  timed  right,”  Wams¬ 


ley  reported  that  his  paper  sold  645 
column  inches  of  ad  space  for  a  total 
of  five  full  pages. 

“We  made  them  bright  and  color¬ 
ful,”  he  said.  “Our  advertisers  and 
their  customers  reported  excellent  re¬ 
sults.  Timing  is  everything.” 

The  Huron  Daily  Tribune  also  has 
produced  holiday  cookbooks,  which 
have  been  hugely  successful,  Wams¬ 
ley  added. 

Gary  Rust,  publisher  of  the  South¬ 
east  Missourian  of  Cape  Girardeau, 
told  of  his  paper’s  “Newcomer’s 
Guide,”  a  reference  insert  for  the 
town’s  new  residents. 

He  said,  “Like  many  cities,  we  have 
a  revolving  population.  As  there  was 
no  single  guide  to  answer  the  usual 
questions,  we  produced  one.  Content 
covered  topics  ranging  from  voter  re¬ 
quirements  to  auto  licensing,  schools, 
and  clubs.” 

The  paper’s  community  relations 
(See  SMALL  on  page  39) 


Big  Profits 

Perfect  Date  Voice  Personals 


To  calculate  your  potential  annual 
profits  from  our  proven  PERFECT  DATE 
program,  simply  multiply  your  circulation 
by  $3. 

That's  right!  A  60,000  circulation 
paper  can  earn  up  to  $180,000  a  year 
with  PERFECT  DATE. 

Call  us  today  to  get  started. 


>lccu-Weather,  Inc. 

Pe'^ec.Dciie  ■$  a '  j  ■  4;.. , 

619  tv.  College  Avenue.  State  College.  PA  16801 

Call  (814)  234-9601  x400. 
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Few  papers  immune  to  reader  slump 

'  Circulation  at  the  largest  newspapers  continues  to 
fall  during  the  six-month  period  ending  March  31 


By  Mark  Fitzgerald 

Daily  newspaper  sales  are  contin¬ 
uing  to  fall  across  the  country,  ac¬ 
cording  to  the  latest  FAS-FAX  report 
from  the  Audit  Bureau  of  Circula¬ 
tions. 

Almost  no  region  or  city  was  im¬ 
mune  to  the  slump  in  daily  circula¬ 
tion,  according  to  these  unaudited  re¬ 
ports  from  publishers. 

When  compared  with  the  same  pe¬ 
riod  in  1 99 1 ,  only  three  of  the  biggest 
25  daily  newspapers  showed  average 
circulation  increases  over  the  six 
months  ended  March  31,  1992. 

Sunday  sales  were  only  a  little  more 
comforting:  Just  eight  of  the  biggest 


25  showed  gains. 

Nearly  across  the  board,  newspa¬ 
pers  lost  the  daily  circulation  in¬ 
creases  —  and  then  some  —  that  they 
had  picked  up  during  the  Persian  Gulf 
war. 

Ironically,  in  this  time  of  political 
discontent  and  disinterest,  two  of  the 
papers  showing  daily  increases  are 
based  in  the  Washington,  D.C.,  area: 
The  Washington  Post  (up  7,733  to 
846,635)  and  USA  Today  (up  1 1 1 ,674 
to  1,540,698). 

USA  Today’s  continuing  circula¬ 
tion  success  is  all  the  more  an 
anomaly  because  its  growth  appears 
to  be  accelerating  even  as  big  news¬ 
papers  everywhere  are  slowing. 


This  jump  of  nearly  1 1 2,000  copies 
compares  with  year-before  increases 
of  about  71,000  for  the  September 
1991  reporting  period,  about  43,000 
for  March  1991  and  about  84,000 
copies  in  March  1990,  when  fully  24 
of  the  top  25  daily  papers  showed  in¬ 
creases. 

Indeed,  if  USA  Today’s  Friday  edi¬ 
tion,  which  is  reported  separately  to 
ABC,  were  considered  as  a  Sunday 
paper,  its  1,903,944  circulation 
would  qualify  it  as  the  nation’s 
biggest  Sunday  paper  by  a  margin  of 
about  130,000  copies. 

The  only  other  comparably  big 
daily  winner  was  the  New  York  Daily 
News,  which  is  winning  back  circu- 


ABC  FAS-FAX  TOTALS  FOR  TOP  25  NEWSPAPERS 

(For  six  months  enijed  March  31 , 1 992) 


Daily 


Average  daily  Gain/loss  ^  , 

circulation  same  period  OUnClay 
last  year 


Average  Sunday  Gain/loss 
circulation  same  period 
last  year 


1.  Wall  Street  Journal  (m) 

(national  edition) 

1,852,863 

-66,492 

1. 

2. 

New  York  Times 

Los  Angeles  Times 

1,773,876 

1,531,527 

-hi  3,481 
-44,898 

2.  USA  Today  (m)  (M-Th) 

1,540,698 

-i-l  11,674 

3. 

Detroit  Free  Press  &  News 

1,191,790 

-15,988 

3.  New  York  Times  (m) 

(national  edition) 

4.  Los  Angeles  Times  (m) 

1,201,970 

1,164,388 

-1,545 

-78,476 

4. 

5. 

Washington  Post 

Chicago  Tribune 

1,177,004 

1,133,249 

-hi  1,437 
-h2,023 

5.  Washington  Post  (m) 

846,635 

+7.733 

6. 

New  York  Daily  News* 

983,240 

... 

6.  New  York  Daily  News*  (m) 

781,796 

7. 

Philadelphia  Inquirer 

977,684 

-9,534 

7.  Newsday  (all-day) 

765,703 

-59,809 

8. 

Newsday 

847,491 

-112,817 

8.  Chicago  Tribune  (m) 

733,775 

-7,570 

9. 

Boston  Globe 

808,251 

-h9,953 

9.  Detroit  Free  Press  (m) 

587,952 

-27,677 

10. 

Dallas  Morning  News 

744,714 

-t-l  32,998 

10.  San  Francisco  Chronicle  (m) 

557,644 

-12,720 

11. 

Newark  Star-Ledger 

717,521 

■f10,130 

11.  Chicago  Sun-Times  (m) 

530,856 

-6,924 

12. 

San  Francisco  Examiner  &  Chronicle 

709,201 

■(4,879 

12.  Boston  Globe  (m) 

505,744 

-11,237 

13. 

Atlanta  Journal  &  Constitution 

699,172 

-1,567 

13.  Philadelphia  Inguirer  (m) 

500,569 

-14,954 

14. 

Minneapolis/St.  Paul  Star  Tribune 

685,975 

-(•12,202 

14.  Newark  Star-Ledger  (m) 

483,488 

-1,874 

15. 

Houston  Chronicle 

622,602 

-6 

15.  New  York  Post  (m) 

470,987 

-158,749 

16. 

Phoenix  Arizona  Republic 

603,434 

■h8,021 

16.  Dallas  Morning  News  (m)(M-Th) 

451,628 

@ 

17. 

St.  Louis  Post-Dispatch 

572,512 

-13,169 

17.  Houston  Chronicle  (all-day) 

425,775 

-13,799 

18. 

Pittsburgh  Press 

555,919 

-1,081 

18.  Detroit  News  (e) 

19.  Miami  Herald  (m) 

421,006 

420,235 

-58,503 

-24,398 

19. 

Chicago  Sun-Times 

547,207 

-11,886 

20.  Cleveland  Plain-Dealer  (m)(M-Sat) 

414,041 

@ 

20. 

Cleveland  Plain-Dealer 

546,901 

-14,520 

21.  Minneapolis/St.  Paul  Star  Tribune  (m) 

412,871 

-366 

21. 

Miami  Herald 

546,161 

-7,318 

22.  Phoenix  Arizona  Republic  (m) 

390,838 

-2,884 

22. 

Seattle  Times/Post-Intelligencer 

522,149 

-(-6,802 

23.  St.  Petersburg  Times  (m) 

390,040 

-^116 

23. 

St.  Petersburg  Times 

497,306 

-3,112 

24.  San  Diego  Union  Tribune  (all-day)  # 

385,771 

-10,176 

24. 

Baltimore  Sun 

488,890 

-3,034 

25.  Denver  Rocky  Mountain  News  (m) 

365,480 

-8,529 

25. 

San  Diego  Union  Tribune 

458,890 

-3,034 

*  New  York  Daily  News  did  not  submit  FAS-FAX  number  for  year-ago  period  due  to  labor 

'New  York  Daily  News  did  not  submit  FAS-FAX  number  for  year-ago  period  due  to  labor 

strike 

@  Change  in  publishing  plan  or  frequency 

#  In  February,  the  evening  San  Diego  Tribune  merged  with  the  morning  San  Diego  Union 
to  form  the  San  Diego  Union  Tribune.  This  circulation  figure,  submitted  to  ABC,  was  pro¬ 
vided  by  Union  Tribune  circulation  director  Pat  Hazel  and  represents  average  paid  dally 
circulation  as  of  March  29, 1992.  It  is  compared  with  the  combined  daily  circulation  figures 
of  the  Union  and  Tribune  for  the  comparable  period  ending  March  29, 1991 . 

strike. 
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lation  lost  during  its  five-month  strike 
between  1990  and  1991. 

Because  ABC  and  the  News  agreed 
not  to  try  to  audit  the  paper’s  circu¬ 
lation  during  that  chaotic  period,  a 
year-to-year  comparison  is  impossi¬ 
ble. 

However,  the  781,796  average 
copies  sold  daily  during  this  latest  pe¬ 
riod  is  an  increase  of  nearly  20,000 
over  the  September  1991  report.  Sun¬ 
day  circulation  grew  by  nearly  the 
same  amount  in  that  time. 

However,  the  News’  tabloid  com¬ 
petitors  are  losing  the  circulation  won 
during  the  strike  in  far  greater  num¬ 
bers  than  the  News  is  gaining  back. 

Long  Island-based  Newsday’s 
overall  circulation,  including  its  New 
York  Newsday  editions,  was  down 
59,809  daily  and  1 1 2,8 1 7  on  Sundays. 

In  a  statement,  Newsday  said  New 
York  Newsday  had  retained  48%  of 
the  daily  gains  and  54%  of  the  Sun¬ 
day  gains  made  during  the  strike. 

New  York  Post  daily  sales  took  an 
even  steeper  plunge:  the  average  sales 
fall-off  of  158,749  drove  circulation 
below  the  half-million  mark  to 
470,987.  The  Post  does  not  publish 
on  Sundays. 

These  results  again  highlight  the 
vexing  problem  of  disappearing  cir¬ 
culation.  Increasingly,  it  seems,  when 
a  paper  folds  or  does  not  publish  for 
a  time,  large  numbers  of  readers  drop 
out  of  the  newspaper  market  alto¬ 
gether. 

Something  like  that  seems  to  have 
happened  in  both  Dallas  and  Little 
Rock,  Ark.,  which  became  one-paper 
towns  during  the  last  ABC  reporting 
period. 

ABC’s  report  does  not  make  year- 
to-year  comparison  for  either  the  Dal¬ 
las  Morning  News  —  which  bought 
and  folded  the  rival  Dallas  Times- 
Herald  —  or  the  Little  Rock  Demo¬ 
crat  Gazette,  created  when  the  Demo¬ 
crat  bought  and  folded  its  rival. 

Although  exact  comparisons  are 
not  possible,  it  is  clear  that  many  read¬ 
ers  in  both  cities  have  thus  far,  at  least, 
simply  decided  to  forgo  a  daily  pa¬ 
per. 

In  Dallas,  the  Morning  News  re¬ 
ported  sales  of  45 1 ,628.  That  is  a  big 
jump  from  the  400,553  it  reported  for 
the  March  1991  reporting  period. 

However,  that  50,000-plus  margin 
is  less  than  one-quarter  of  the  2 1 0,652 
daily  circulation  the  Times-Herald  re¬ 
ported  in  the  March  1991  FAS-FAX. 

The  other  daily  paper  in  the  Metro- 
plex  market,  the  Fort  Worth  Star- 
Telegram,  did  not  appear  to  benefit 
much  from  the  Times-Herald  closing. 
Although  it  changed  its  reporting  pe¬ 
riod,  making  exact  year-to-year  com¬ 
parisons  impossible,  its  circulation  of 
256,422  appears  to  be  up  about  6,000 


from  March  1991. 

Comparisons  are  tougher  in  Little 
Rock  because  before  winning  the 
newspaper  war  the  Democrat  reported 
four  separate  daily  figures:  one  for 
Monday,  T uesday  and  Thursday,  and 
one  each  for  Wednesday,  Friday,  and 
Saturday. 

For  its  part,  the  Gazette  reported 
three  separate  ways:  Monday-Thurs- 
day,  Friday,  and  Saturday. 

For  the  latest  FAS-FAX,  the  sur¬ 
viving  Democrat  Gazette  reported  a 
single  Monday-Saturday  daily  figure 
of  191,573. 

Taking  either  the  highest  Democrat 
figure  from  March  1991  —  Wednes¬ 
day  circulation  of  147,066  —  or  the 
lowest  —  the  Monday,  Tuesday, 
Thursday  average  sales  of  1 1 7,403  — 
the  new  Democrat  Gazette  has  gained 
between  about  44,500  or  about 
74,000. 

Those  margins  amount  to  about 
half  of  either  the  lowest  figure  the 
Gazette  claimed  in  March  1991  — 
25,207  for  Monday-Thursday  —  or 
the  highest —  149,6 12  on  Saturdays. 

That  would  seem  to  be  higher  than 
the  previous  rates  of  duplicated  read¬ 
ers,  but  in  a  statement  Democrat 
Gazette  publisher  Walter  E.  Huss- 
man  Jr.  said  that  most  of  the  margin 
can  be  accounted  for  by  duplication. 


Disappearing  circulation  contin¬ 
ues  to  be  an  apparent  problem  in  the 
Detroit  area,  where  the  joint  operat¬ 
ing  agreement  continues  to  bring  only 
circulation  losses  to  both  daily  pa¬ 
pers. 

The  morning  Detroit  Free  Press 
reported  circulation  down  27,720  to 
587,952  while  the  evening  cycle  De¬ 
troit  News  —  which  has  fallen  from 
the  twelfth  largest  paper  in  1990  to 
the  eighteenth  —  lost  58,503  copies, 
to  421,006. 

That  combined  85,000  drop  did  not 
go  to  suburban  daily  competitors,  all 
of  whom  reported  virtually  static  cir¬ 
culation  with  modest  gains  or  losses 
of  a  few  hundred  copies. 

In  many  competitive  cities,  both 
papers  suffered  overall  declines,  and 
sought  to  highlight  individual  gains. 

For  instance,  the  Chicago  Sun- 
Times  reported  a  loss  of  6,924  daily 
copies  against  the  year-ago  period. 
The  paper  is  the  nation’s  eleventh 
largest  with  overall  circulation  of 
530,856. 

The  decrease  more  than  wiped  out 
a  5,100-copy  gain  in  average  daily 
sales  the  paper  achieved  during  the 
March  1991  reporting  period  coin¬ 
ciding  with  the  Persian  Gulf  war.  At 
the  time  the  paper  was  furious  at  sug- 

(See  CIRCULATION  on  page  39) 


How  To  Find  Out  About  Senior  Americans 

As  America’s  population  ages,  coverage  of  senior  issues  will 
become  even  more  important.  For  answers  to  your 
questions,  call  on  the  oldest  organization  serving  seniors  - 
NARFE,  the  National  Association  of  Retired  Federal 
Employees.  For  seventy-one  years  we’ve  been  helping 
seniors  face  new  challenges.  Health  care,  retirement 
planning,  travel  and  leisure.  Federal  issues  like  COLA’S, 
Medicare  and  Social  Security,  and  volunteerism.  For  help  with 
your  story  or  to  get  answers  to  important  questions  or  for 
press  credentials  to  NARFE’s  22nd  National  Convention, 
September  13-17  in  Las  Vegas  write  or  call  Mark  Jeschke  or 
Steve  Hines.  Call  us,  we’re  here  to  help  you.  202-234-0832. 

@N  ARFE 

National  Association  of  Retired  Federal  Employees 

1533  New  Hampshire  Avenue  NW 

Washington,  DC  20036-1279 
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NEWSPEOPLE  IN  THE  NEWS 


Terri  Burke,  formerly  assistant 
managing  editor  for  local  news  at  the 
Hartford  (Conn.)  Courant,  has  joined 
the  Dallas  Morning  News  as  editor  of 
the  Today  section. 

Burke  has  worked  as  a  reporter,  bu¬ 
reau  chief  and  deputy  business  editor 
in  Hartford  and  a  reporter  for  the 
Texas  papers  the  Beaumont  Enter¬ 
prise  and  the  Galveston  Daily  News. 
*  *  * 

Richard  K.  Larson,  formerly 
publisher  of  the  Greeley  (Colo.)  Tri¬ 
bune  and  general  manager  of  Swift 
Newspapers  Inc.,  Carson  City,  Nev., 
has  been  elected  chief  executive  of¬ 
ficer  of  Swift  and  its  subsidiary  com¬ 
panies.  He  succeeds  Philip  E.  Swift, 
who  retains  the  title  of  chairman  of 
the  board  of  SNI. 

Previously,  Larson  was  editor  and 
publisher  of  the  Coos  Bay,  Ore., 
World,  advertising  director  of  the  y4r- 
gus-Courier,  Petaluma,  Calif.,  and 
held  several  posts  at  the  Fargo,  N.D., 
Forum,  the  Farmington,  N.M.,  Daily 
Times,  the  Santa  Maria  (Calif.) 
Times,  the  Daily  Inter  Lake  of  Ka- 
lispell,  Mont.,  the  Napa  (Calif.)  Reg¬ 
ister,  the  Maryland  News  in  Silver 
Spring  and  the  Washington  Evening 
Star. 

*  *  * 

Charles  Land,  publisher  of  the 
Tuscaloosa  News,  was  elected  presi¬ 
dent  of  the  Alabama  Press  Associa¬ 
tion  at  the  group’s  recent  convention 
in  Tuscaloosa. 

Other  officers  elected  were:  Sam 
Harvey,  editor  of  the  Advertiser- 
Gleam,  Guntersville — first  vice  pres¬ 
ident;  and  Linda  Breedlove,  associ¬ 
ate  publisher  of  the  South  Alabamian, 
Jackson — second  vice  president. 

*  *  * 

Martin  Strongin,  formerly  busi¬ 
ness  and  advertising  director  at 
Metrowest  Jewish  News  in  New  Jer¬ 
sey,  has  been  appointed  business  di¬ 
rector  of  the  Hartford-based  Con¬ 
necticut  Jewish  Ledger  publication 
group,  publishers  of  the  Connecticut 


Jewish  Ledger  of  Hartford,  the 
Bridgeport  Jewish  Ledger  and  the 
New  Haven  Jewish  Ledger. 

Previously,  Strongin  worked  for 
the  Jewish  Newspaper  Group  of 
Philadelphia,  which  publishes  the 
Jewish  Exponent,  Inside  magazine 
and  the  Jewish  Times. 

*  *  * 

John  McNeil,  formerly  assistant 
circulation  director  with  the  Elkhart 
(Ind.)  Truth,  has  been  named  circu¬ 
lation  manager  of  the  paper. 

McNeil  has  been  circulation  man¬ 
ager  at  Globe  magazine  in  Mason 
City,  Iowa,  district  manager  and  cir¬ 
culation  sales  manager  for  the  La 
Crosse  (Wis.)  Tribune  and  district 
manager  and  single-copy  sales  man¬ 
ager  with  the  Telegraph  Herald, 
Dubuque,  Iowa. 

*  *  * 

David  Hall,  formerly  editor  of 
The  Record  in  Hackensack,  N.J.,  now 
is  editor  of  the  Cleveland  Plain 
Dealer.  He  succeeds  Thomas  H. 
Greer,  who  recently  was  promoted 
to  vice  president/senior  editor. 

Hall  previously  was  a  reporter  at 
the  Nashville  Tennessean,  a  business 
reporter,  financial  editor.  Middle  East 
correspondent,  chief  editorial  writer 
and  assistant  managing  editor  for  the 
former  Chicago  Daily  News,  manag¬ 
ing  editor  of  the  St.  Paul  Pioneer 
Press  and  executive  editor  of  the  Press 
and  its  former  afternoon  counterpart 
the  St.  Paul  Dispatch,  editor  of  the 
Denver  Post  and  special  assistant  to 
the  president  of  Times  Mirror  Co. 

*  *  * 

Margaret  Holt,  business  editor 
at  the  Fort  Lauderdale  Sun-Sentinel, 
has  been  appointed  to  the  newly  cre¬ 
ated  post  of  assistant  managing  edi- 
tor/Palm  Beach  at  the  paper. 

Earlier,  Holt  was  assistant  business 
editor  and  national  editor  with  the  de¬ 
funct  Dallas  Times  Herald. 

Kevin  Gale,  assistant  business  ed¬ 
itor  and  formerly  a  reporter  and  copy 
editor  in  Fort  Lauderdale,  succeeds 


—  NEWSPEOPLE  EDITOR 
TONY  CASE 


Holt  as  business  editor. 

James  D.  Spina,  owner  of  the  Palm 
Beach-based  Spina  Network,  which 
created  employee  training  programs, 
has  joined  the  human  resources  de¬ 
partment  of  the  Sun-Sentinel  as  em¬ 
ployee  development  and  communi¬ 
cations  manager. 

*  *  !|: 

Gannett  Co.  Inc.  shareholders  re¬ 
elected  the  following  members  of  the 
company’s  board  of  directors  at  a  re¬ 
cent  meeting:  Andrew  F.  Brimmer, 
Stuart  T.K.  Ho,  E.  Keith  Fuller, 
Douglas  McCorkindale  and  Rol- 
LAN  D.  Melton. 

Also  at  Gannett,  Julio  Naudin, 
formerly  marketing  director  for  the 
Reno  (Nev.)  Gazette-Journal  and 
marketing  services  director  at  the  El 
Paso  (Texas)  Times,  has  been  ap¬ 
pointed  director/customer  marketing 
in  the  newspaper  division. 

4c  :|c  :|c 

Lorretta  Lynde,  general  man¬ 
ager  of  the  Racine,  Wis.,  Journal 
Times,  has  been  named  publisher  of 
its  sister  paper,  the  Independent 
Record,  Helena,  Mont.,  according  to 
parent  company  Lee  Enterprises  of 
Davenport,  Iowa.  She  succeeds  Jim 
Crane  who  resigned. 

Lynde  earlier  was  with  the  Mis¬ 
soula,  Mont.,  Missoulian  and  the 
Billings  (Mont.)  Gazette,  both  owned 
by  Lee. 

*  *  * 

Bill  Madonna,  formerly  West¬ 
ern  division  sales  director  for  USA 
Today,  holds  the  newly  created  posi¬ 
tion  of  advertising  director/Pacific 
Rim  for  the  paper.  He  is  based  in  Los 
Angeles. 

<  4:  4:  4c 

William  J.  Grimes,  formerly  vice 
president-corporate  group  executive 
of  Multimedia  Inc.,  Greenville,  S.C., 
has  been  elected  president  and  chief 
operating  officer  and  a  member  of  the 
board  of  directors  of  the  corporation. 
The  office  of  president  had  been  held 
by  Walter  E.  Bartlett,  chairman 
and  chief  executive  officer  of  Multi- 
media. 
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Easterly  elected,  five  incumbents  re-elected  to  AP  board 


David  Easterly  David  Bradley  Jr.  William  Burleigh  Harold  Lifvendahl  John  Montgomery 


David  Easterly,  representing  the 
Dayton  (Ohio)  Daily  News,  was 
elected  on  May  4  to  the  board  of  di¬ 
rectors  of  the  Associated  Press  and 
five  incumbents  were  re-elected. 

Easterly  fills  a  board  seat  vacated 
by  AP  board  chairman  William  Keat¬ 
ing  of  the  Cincinnati  Enquirer  who 
resigned. 

Frank  Daniels  Jr.  of  the  Raleigh 
(N.C.)  News  and  Observer,  who  was 
re-elected  to  the  board,  replaced  Keat¬ 
ing  as  board  chairman  (see  related 
story  on  Page  16). 

Those  elected  will  serve  three-year 
terms.  A  total  of  12  nominees  sought 


election  to  the  board. 

Voting  was  based  on  membership 
bonds  held  by  the  newspapers  that 
make  up  the  cooperative  news  agency. 

Daniels  was  high-vote  getter  with 
1 8,988  bond  votes.  Other  incumbents 
and  their  winning  vote  totals  were: 
Harold  Lifvendahl,  Orlando  (Fla.) 
Sentinel,  18,591;  David  Bradley  Jr., 
St.  Joseph  (}Ao.)  News-Press  Gazette, 
18,295;  William  Burleigh,  repre¬ 
senting  the  Denver  Rocky  Mountain 
News,  16,389;  and  John  Montgomery, 
Junction  City  (Kan.)  Daily  Union, 
16,118. 

Easterly  received  13,336  votes. 


Montgomery  was  re-elected  in  a 
separate  contest  for  election  to  the 
board  to  represent  a  city  of  under 
50,000  population.  He  defeated 
Thomas  Byrd  of  the  Winchester  (N a.) 
Star,  who  received  4,969  votes. 

Other  candidates  and  their  vote  to¬ 
tals  were:  Robert  Maynard  of  the 
Oakland  (Calif.)  Tribune,  7,561 ;  Er¬ 
win  Potts  of  the  Sacramento  (Calif.) 
Bee,  5,875;  John  Wolfe  of  the  Colum¬ 
bus  (Ohio)  Dispatch,  4,240;  Andrew 
Barnes  of  the  St.  Petersburg  (Fla.) 
Times,  3,577;  and  William  Boyd  of 
the  New  Brunswick  Central  New  Jer¬ 
sey  Home  News,  3,305. 


Freedom  Forum  to  build  $12  million  news  museum 


The  Freedom  Forum  intends  to 
build  a  $  1 2  million  news  museum  that 
will  focus  on  the  past,  present,  and 
future  of  news  and  newspapers. 

Freedom  Forum  chairman  Allen 
Neuharth  made  the  announcement 
May  4  at  the  American  Newspaper 
Publishers  Association  convention  in 
New  York  City. 

Neuharth  said  the  new  museum  will 
be  called  “The  Newseum”  and  will  be 
located  at  the  Freedom  Forum  World 
Center  in  Arlington,  Va.  He  said  it 
will  be  developed  over  the  next  two 
years  and  its  executive  director  will 
be  Freedom  Forum  vice  president 
Jerry  Friedheim,  immediate  past  pres¬ 
ident  of  ANPA. 

Ralph  Appelbaum  Associates  of 
New  York  City  is  providing  planning 
and  design  assistance  for  the  museum, 
as  is  consultant  Joel  Bloom,  president 
emeritus  of  the  Franklin  Institute  Sci¬ 
ence  Museum  of  Philadelphia. 

Freedom  Forum  president  and  CEO 
Charles  Overby  said  the  project  is  an 
outgrowth  of  nine  months  of  feasi¬ 
bility  studies. 

Activities  of  the  “Newseum”  will 


be  synergistic  with  all  the  other  pro- 


‘We  look  forward  to  working  with 


grams,  projects,  and  publications  of  publishers,  journalists,  and  educators 


the  Freedom  Forum,  including  the 
Media  Studies  Center  at  Columbia 
University  and  the  new  First  Amend¬ 
ment  Center  at  Vanderbilt  University. 


to  make  this  a  one-of-a-kind  interna¬ 
tional  museum,”  Neuharth  said.  “It 
will  teach  about  the  free  press  and  its 
people.” 


Branham  to  merge  with  Papert 

Some  papers  will  move  to  Sawyer 


Branham  Newspaper  Sales  has  an¬ 
nounced  to  its  employees  and  the 
newspapers  it  represents  that  it  plans 
to  merge  with  the  Dallas-based  Pa¬ 
pert  Companies  next  month. 

Under  the  merger  plan,  the  small 
and  medium-sized  newspapers  Bran¬ 
ham  now  represents  would  be  merged 
with  Papert  and  the  larger  newspa¬ 
pers  will  be  joining  the  Sawyer  Fer¬ 
guson  Walker  representative  firm. 

SFW  is  expected  to  buy  the  con¬ 
tracts  of  Branham’s  large  newspapers, 
while  the  remainder  will  be  merged 
with  Papert. 


Branham  currently  represents 
about  160  newspapers. 

Branham  chairman  Joseph  Lafferty 
said  final  details  were  still  being 
worked  out  and  he  would  not  com¬ 
ment  further. 

Branham  was  founded  in  1908  and 
is  based  in  New  York  City.  It  has  14 
branch  offices  across  the  country. 

Lafferty  reportedly  plans  to  stay 
active  with  the  merged  company  and 
continue  to  work  out  of  New  York 
City.  A  portion  of  Branham’s  staff 
would  join  the  merged  company  or 
SFW. 
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Concerned  about  diversity 

Hispanic  journalists  say  the  slight  percentage  increase  in  the  number 
of  Hispanic  editorial  staffers  at  newspapers  is  ‘insignificant’ 


By  M.L.  Stein 

A  slight  percentage  increase  last 
year  in  the  number  of  Hispanic  edi¬ 
torial  staff  members  in  mainstream 
newspapers  was  called  “insignifi¬ 
cant”  by  the  president  of  the  National 
Association  of  Hispanic  Journalists. 

Zita  Arocha,  who  conducted  a 
study  on  the  subject  for  NAHJ  and 
two  other  Hispanic  organizations, 
termed  the  figures  “disheartening.” 

The  results  of  the  survey,  “His- 
panics  in  the  News  Media  1992:  Still 
Struggling  for  Entry,”  were  an¬ 
nounced  recently  at  NAHJ’s  tenth  an¬ 
nual  convention  in  Albuquerque. 

According  to  the  report,  the  num¬ 
ber  of  Hispanic  staffers  at  62  of  the 
top  newsrooms  in  the  country  rose  by 
less  than  half  a  percentage  point  over 
1990  to  3.5%  in  1991. 

Hispanics,  it  continued,  were  2% 
of  the  newsroom  managers,  4%  of 
copy  editors,  4%  of  reporters/writers, 
and  6%  of  photographers/artists,  538 
in  all. 


the  trend  line  is  that  we’ve  flattened 
out  at  a  time  when  I  thought  we  should 
be  making  more  progress.” 

About  1 00  recruiters  from  print  and 
broadcast  media  conducted  inter¬ 
views  at  the  NAHJ  convention,  but 
an  informal  E&P  survey  indicated 
that  they  were  mostly  making  notes 
on  prospects  rather  than  actually  hir¬ 
ing. 

“There  are  jobs  out  there  but  some 
of  our  members  won’t  take  them  be¬ 
cause  they’re  in  small  towns  or  in  ar¬ 
eas  where  there  are  few  or  no  His¬ 
panics,”  said  Kathleen  McHugh, 
deputy  director  of  NAHJ’s  Job  Bank. 
“There  is  a  lot  of  ego  involved  here. 
Even  some  beginners  expect  to  be 
hired  on  major  dailies  or  broadcast 
markets.” 

As  could  be  expected,  the  largest 
number  of  Hispanic  editorial  staffers 
showed  up  on  metro  dailies  in  cities 
with  large  Hispanic  populations. 

The  Los  Angeles  Times  led  the  field 
with  55.  The  Miami  Herald  was  next 
with  27,  followed  by  the  San  Antonio 


“One  reason  the  figures  are  so  low  is  that  we  don’t 
raise  hell  about  it,”  said  Jose  Armas,  publisher  of 
Hispanic  Agenda  in  Albuquerque. 


Of  the  62  newspapers,  48  or  77% 
had  staffs  that  were  less  than  5%  His¬ 
panic,  it  was  found.  NAHJ  also  re¬ 
leased  a  “white  paper”  contending 
that,  despite  small  gains  in  the  pe¬ 
riod,  there  was  actually  a  retrench¬ 
ment  in  Hispanic  hiring  by  newspa¬ 
pers  in  the  1980s  compared  with  the 
“explosive  growth  of  the  Hispanic 
population.” 

The  tally  for  broadcasting  was  con¬ 
sidered  equally  discouraging.  Uni¬ 
versity  of  Missouri  journalism  Pro¬ 
fessor  Vernon  Stone  reported  that 
Hispanics  comprised  5. 1  %  of  the  tele¬ 
vision  news  work  force  in  1991  and 
2.1%  in  radio  news. 

NAHJ  president,  Don  Flores,  pres¬ 
ident  and  publisher  of  the  Gannett- 
owned  Iowa  City  Press-Citizen,  said 
the  newspaper  industry  “has  not  re¬ 
sponded  as  aggressively  as  it  should 
have  to  identifying,  recruiting,  and 
hiring  more  Hispanics.  My  reading  of 


Light,  23.  The  Dallas  Morning  News, 
Riverside  (Calif.)  Press-Enterprise 
and  Chicago  Tribune  had  17  each. 
Other  papers  with  relatively  large 
numbers  of  Hispanic  editorial  em¬ 
ployees  were  the  New  York  Times,  2 1 ; 
Houston  Chronicle,  18;  Wall  Street 
Journal,  17;  Tucson  Citizen,  16,  and 
the  Fort  Worth  Star-Telegram  and 
San  Jose  Mercury  News,  15  each. 

Three  of  the  surveyed  newspapers 
had  no  Hispanics  and  five  had  one. 

Arocha  reported  that  industry  lead¬ 
ers  fear  that  recessionary  pressures 
and  loss  of  advertising  revenue  will 
make  it  hard  to  improve  Hispanic  hir¬ 
ing  in  the  next  few  years. 

The  NAHJ  report  quoted  A1 
Neuharth,  chairman  of  the  Freedom 
Forum,  which  promotes  minority  is¬ 
sues,  as  saying  that  one  reason  for  the 
sparse  Hispanic  representation  is  that 
“not  all  media  decision  makers  are 
the  people  who  do  the  hiring  and  not 


all  of  them  are  convinced  of  the  im¬ 
portance  of  diversity  in  their  news¬ 
rooms.” 

Neuharth  predicted  that  minority 
hiring  will  pick  up  when  the  reces¬ 
sion  ends  but  former  ASNE  president 
Loren  Ghiglione  was  pessimistic, 
noting  that  while  many  newspaper 
editors  and  publishers  are  committed 
to  improving  minority  numbers, 
“there  are  many  others,  I  fear,  who 
are  using  the  current  economy  as  an 
excuse  to  just  forget  about  diversity.” 

Carolyn  Lee,  assistant  managing 
editor/administration  at  the  New 
York  Times,  also  was  somber,  com¬ 
menting,  “There  is  a  legitimate  con¬ 
cern  that  we’  11  reach  a  plateau  [on  mi¬ 
nority  hiring]  and  this  concern  is 
shared  by  a  lot  of  industry  leaders.” 

At  a  press  conference  announcing  1 
the  survey  findings,  the  NAHJ  lead¬ 
ership  was  criticized  by  some  atten¬ 
dees  for  not  trying  hard  enough  to 
place  more  Hispanics  in  mainstream 
media. 

“One  reason  the  figures  are  so  low 
is  that  we  don’t  raise  hell  about  it,” 
said  Jose  Armas,  publisher  of  His¬ 
panic  Agenda  in  Albuquerque. 

Another  questioner  suggested  that 
NAHJ  work  with  the  Mexican  Amer¬ 
ican  Legal  Defense  Fund  and  other 
Hispanic  political  lobbying  groups  to 
win  more  media  jobs  for  Hispanics. 

Flores  was  cool  to  the  idea,  saying 
that  it  would  damage  NAHJ’s  credi¬ 
bility,  as  an  association  of  journal¬ 
ists,  to  tie  itself  to  organizations  “that 
have  their  own  agenda.” 

Moreover,  he  continued,  NAHJ’s 
bylaws  prohibit  it  from  involving  it¬ 
self  with  any  lobbying  group. 

However,  he  said  it  is  possible  that 
NAHJ  could  ally  itself  with  an  out¬ 
side  organization  on  a  particular  pro¬ 
ject  related  to  NAHJ’s  goals. 

Mercedes  Lynn  de  Uriarte,  a  Uni¬ 
versity  of  Texas  journalism  profes¬ 
sor,  said  NAHJ  also  should  do  more 
in  raising  the  number  of  journalism 
school  faculty  and  students. 

She  said  that  of  the  92  accredited 
journalism  schools  and  departments, 
98%  of  the  faculty  holding  associate 
or  full  professor  rank  are  white. 

This  situation,  she  continued,  ex¬ 
ists  despite  the  fact  that  in  1984  the 
Accrediting  Council  of  Education  in 
Journalism  and  Mass  Communica- 
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tion  adopted  Standard  12,  which  re¬ 
quires  schools  seeking  accreditation 
to  make  an  organized  effort  to  recruit, 
advise,  and  retain  minority  students 
and  minority  female  faculty  members. 

De  Uriarte  asserted  that  while  the 
National  Association  of  Black  Jour¬ 
nalists  has  challenged  the  commit¬ 
ment  of  journalism  schools  to  Stan¬ 
dard  1 2,  NAHJ  has  “remained  silent” 
on  the  issue.  She  also  urged  NAHJ  to 
play  a  stronger  role  in  mentoring 
young  Hispanics  considering  a  career 
in  journalism. 

“We’re  not  the  bad  guys  here,”  Flo¬ 


res  retorted.  “We  are  working  with 
college  journalism  programs  and  high 
schools  to  help  kids  find  a  way  to  our 
profession.” 

Some  NAHJ  members  took  a 
cheerier  view  of  the  statistics  in  the 
Hispanics  in  the  News  Media  report. 

“I’m  happy  we  didn’t  lose  ground 
given  the  economic  conditions,”  re¬ 
marked  Cheryl  Brownstein-Santiago, 
associate  editor  of  Nuestro  Tiempo, 
the  Spanish-language  paper  published 
by  the  Los  Angeles  Times. 

“We’re  lucky  there  haven’t  been 
more  layoffs  in  the  newspaper  busi¬ 


ness,”  she  observed.  “When  that  hap¬ 
pens,  the  last  hired  tend  to  be  the  first 
fired  and  the  last  hired  are  usually  mi¬ 
norities.  I  am,  however,  unhappy  that 
putting  Hispanics  in  the  media  is  such 
a  slow  process.” 

Chicago  Tribune  reporter  Melita 
Garza  attributed  the  slowness  to  the 
fact  that  “largely,  white  males  with  a 
particular  mind-set  are  making  the 
decisions  on  hiring.” 

The  employment  study  was  co¬ 
sponsored  by  the  National  Council  of 
La  Raza  and  the  Hispanic  News  Me¬ 
dia  Association  of  Washington,  D.C. 


Newspapers  are  trying  to  diversify 

Miami  Heraid  pubiisher  teiis  Hispanic  journaiists  that 
newspapers  are  becoming  more  committed  to  minority  hiring 


By  M.L.  Stein 

Newspapers  are  becoming  more 
committed  to  minority  hiring  as  a 
means  of  saving  themselves,  David 
L.  Lawrence  Jr.,  publisher  of  the  Mi¬ 
ami  Herald,  told  a  convention  of  His¬ 
panic  journalists. 

At  one  time,  he  said,  “hiring  some¬ 
one  different  was  too  big  a  risk  at 
many  newspapers.  Today  it  is  too  big 
a  risk  not  to  hire  someone  different.” 

Lawrence’s  view  that  there  is  a 
growing  tendency  to  increase  news¬ 
room  diversity  was  in  contrast  with  a 
1992  study  by  the  National  Associa¬ 
tion  of  Hispanic  Journalists  (NAHJ). 
The  study  showed  that  at  62  of  the  na- 
tion’s  largest  daily  circulation  news¬ 
papers,  Hispanic  representation  was 
3.5%  last  year,  less  than  half  a  per¬ 
centage  point  over  1 990  and  about  1% 
over  the  last  six  years. 

The  study’s  findings  were  an¬ 
nounced  at  the  NAHJ  annual  conven¬ 
tion  in  Albuquerque  at  which  Law¬ 
rence  spoke.  The  report  was  greeted 
with  dismay  by  the  organization’s 
leadership  and  many  members. 

However,  Lawrence  said  he  was 
encouraged  by  attitudes  expressed 
last  January  at  a  “summit  meeting  on 
diversity”  held  in  New  York  by  the 
American  Society  of  Newspaper  Ed¬ 
itors,  the  American  Newspaper  Pub¬ 
lishers  Association,  and  the  News¬ 
paper  Advertising  Bureau. 

The  publisher  said  he  caught  a 
“first-rate  signal  of  the  increasing 
awareness  and  commitment  from  the 
top  that  pluralism  is  the  key  to  suc¬ 
cess  of  our  industry.” 

Lawrence  cited  the  Herald  as  an  ex¬ 
ample  of  pluralism,  noting  that  it 
made  good  sense  in  Dade  County 
where  some  900,000  of  its  1.9  mil- 


Gerald  Garcia 


lion  residents  were  born  outside  the 
United  States. 

“What  is  happening  in  Miami  to¬ 
day  is  a  preview  of  what  will  be  hap¬ 
pening  in  many  American  communi¬ 
ties  in  the  coming  years,”  he  pre¬ 
dicted.  “If  newspapers  are  to  thrive 
—  even  to  survive  —  they  must  keep 
up  with  their  changing  communities.” 

The  Herald  which,  according  to  the 
NAHJ  survey,  employs  47  Hispanics 
in  editorial,  12.53%  of  its  total  staff, 
also  publishes  the  Spanish-language 
El  Nuevo  Herald. 

To  achieve  excellence,  Lawrence 
contended,  a  newspaper  must  cover 
all  the  communities  within  the  greater 
community. 

Even  with  its  daily  circulation  of 
100,000  (Sunday,  125,000),  if  El 
Nuevo  Herald  cannot  reach  the  entire 
community  “by  definition,  the  Miami 
Herald  must,”  he  declared. 

The  Herald,  he  continued,  operates 


on  the  principle  that  it  has  a  moral, 
philosophical,  and  financial  obliga¬ 
tion  to  put  out  a  newspaper  that 
touches  the  entire  community. 

“Clearly,  we  have  made  a  lot  of 
progress  but  we  are  not  satisfied  yet 
and  neither  are  others,”  Lawrence 
said. 

The  New  York  summit  meeting, 
Lawrence  asserted,  stressed  that 
“Newspapers  can  succeed  only  if  they 
reflect  the  full  diversity  of  the  com¬ 
munities  we  serve. 

“Newspapers  must  do  the  same  in 
their  staffs.  It  only  makes  sense,”  he 
said.  “Some  of  the  best  and  most  qual¬ 
ified  people  are  Hispanics,  or  women, 
or  African-Americans,  or  even  white 
non-Hispanic  fellows  like  myself. 

“This  is  not  a  question  of  ‘quotas’ 
or  ‘tokens’  —  this  is  a  question  of 
getting  the  best  person  for  the  job.” 

A  panel  of  Latina  journalists  at  the 
NAHJ  meeting  suggested  that  news 
organizations  can  improve  only  by 
hiring  more  staffers  like  themselves. 

“There  is  a  need  for  our  voice,” 
said  Cheryl  Brownstein-Santiago,  as¬ 
sociate  editor  of  Nuestro  Tiempo,  the 
Spanish-language  paper  published  by 
the  Los  Angeles  Times. 

“We  can  point  out  when  a  story  is 
sexist  or  whether  it’s  in  balance,  and 
newspapers  need  more  women  as 
managing  editors  to  create  diversity 
in  the  newsroom,”  she  said. 

New  York  Times  reporter  Maria 
Newman  contended  that  minority 
women  can  influence  the  choice  of 
stories  to  better  reflect  the  whole 
community.  “It’s  not  just  a  matter  of 
gender  or  race,”  she  added.  “News¬ 
rooms  are  changing  because  of  our 
presence.” 

(See  DIVERSIFY  on  page  40) 
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First  foreign-language  edition 

Biweekly,  Russian-language  broadsheet,  a  joint  venture  of  the 
New  York  Times  and  the  Moscow  News,  rolls  off  the  presses 


By  Tony  Case 

Citizens  of  the  former  Soviet  Union 
recently  got  their  first  look  at  Amer¬ 
ica’s  “newspaper  of  record”  in  the 
Russian  language. 

After  months  of  bicontinental  plan¬ 
ning,  the  first  edition  of  the  New  York 
Times  News  in  Review  rolled  off  the 
presses  April  28. 

The  biweekly  broadsheet,  a  joint 
venture  of  the  Times  and  the  weekly 
Moscow  News,  is  made  up  of  items 
drawn  directly  from  the  pages  of  the 
Times.  Featured  in  the  1 6-  to  24-page 
paper  are  articles  about  politics,  busi¬ 
ness,  science,  entertainment  and  the 
arts;  opinion  and  editorial  pieces;  a 
letters  to  the  editor  column;  and  pho¬ 
tographs,  graphics  and  other  art. 

News  in  Review  has  an  initial  press 
run  of  1 00,000  copies,  the  Times  said 
in  a  statement,  and  is  distributed  in 
Moscow,  St.  Petersburg,  Kiev,  Minsk, 
Alma-Ata,  and  27  other  cities  in  the 
commonwealth.  A  controlled  distri¬ 
bution  of  about  3,000  copies  is  sent 
to  government  leaders,  including 
Russian  President  Boris  Yeltsin. 

Distribution  is  handled  by  Moscow 
News.  The  paper  is  available  in  ma¬ 
jor  cities  the  same  day  it  is  published, 
and  in  smaller  towns  a  day  or  two 
later. 

The  paper’ s  retail  price  in  Moscow 
is  five  rubles,  or  five  cents. 

This  venture  follows  the  develop¬ 
ment  of  other  Russian-language  pub¬ 
lications  by  American  communica¬ 
tions  companies.  Earlier  this  year, 
Hearst  Corp.  and  the  former  Soviet 
government  newspaper  Izvestia  be¬ 
gan  publishing  the  paper  We/Mbl  in 
both  Russian  and  English  (E&P,  Feb. 
29,  P.  16).  Also,  publications  such  as 
the  Los  Angeles  Times,  Reader’s  Di¬ 
gest,  and  BusinessWeek  have  begun 
offering  editions  in  Russian. 

News  in  Review  was  launched  on 
the  eve  of  its  first  printing  at  simul¬ 
taneous  teleconferences  in  New  Y ork 
and  Moscow,  where  Times  publisher 
Arthur  O.  Sulzberger  Jr.  and  Moscow 
News  editor  in  chief  Len  Karpinsky 
presided  in  their  respective  cities. 

Sulzberger  noted  that  this  was  the 
Times’  first  attempt  at  publishing  a 
foreign-language  edition.  He  said 
there  are  no  plans  to  print  the  paper 
in  other  languages. 

According  to  Sulzberger,  the  ap¬ 


With  Moscow’s  Lenin  Museum  in  the  background,  a  man  pos¬ 
es  in  Red  Square  in  March  with  a  test  edition  of  the  Russian-ian- 
guage  New  York  Times  News  in  Review.  The  regular  biweekly 
publication  of  the  newspaper  began  April  28. 

AFP  photo,  used  with  permission 


peal  of  the  Moscow  News  coopera¬ 
tive  was  clear. 

“We  believe  that  this  is  a  society 
that’s  on  the  verge  of  major  change,” 
he  said  of  the  commonwealth,  “and  in¬ 
formation  has  always  been  a  part  of 
change.  If  we  truly  believe  that  the  sys¬ 
tem  that  we  hold  dear  here — whether 
you  call  it  capitalism  or  democracy  or 
a  combination  of  both — is  valuable 
and  important,  then  these  people  need 
the  information  that  we  have.” 

In  a  written  statement,  Sulzberger 
offered  that  “readers  throughout  the 
Commonwealth  of  Independent  States 
have  an  intellectual  curiosity  about 
the  world,  much  like  the  Times’  read¬ 
ers  in  the  United  States.  News  in  Re¬ 
view  is  designed  to  strengthen  the 
bonds  of  understanding  between  our 
countries.” 

Also  in  a  statement,  Karpinsky  said 
that  by  using  the  paper  readers  in  the 
commonwealth  “can  feel  close  to  their 
American  friends — and,  if  you  please, 
vice  versa — because  through  this 
publication  Americans  are  in  effect 
‘visiting’  their  friends  here.” 

Karpinsky  said  he  was  convinced 
that  News  in  Review  “will  leave  its 
mark  not  only  in  the  history  of  jour¬ 
nalism  but  also  in  the  annals  of  Rus¬ 


sian- American  relations  marking  the 
beginning  of  a  new  era  in  their  de¬ 
velopment,  free  of  confrontation  and 
ideological  command.” 

Officials  at  Moscow  News,  which 
was  founded  in  the  1930s  and  was  one 
of  the  first  editorially  independent 
papers  in  the  Soviet  Union,  had  the 
idea  to  print  a  daily  edition  of  the 
Times  in  Russian  more  than  a  year 
ago,  Sulzberger  said,  but  “when  we 
gave  them  a  sense  of  what  that  meant 
in  terms  of  their  newsprint  cost  alone, 
they  quickly  moved  to  a  weekly.” 

Plans  for  weekly  publication  were 
also  scrapped  after  communications 
problems  arose,  but  the  Times  hopes 
to  issue  the  paper  week-to-week  af¬ 
ter  compatible  computer  systems  are 
set  up  in  New  York  and  Moscow,  ac¬ 
cording  to  Ann  Hagen  Kellett,  who 
has  been  consulting  editor  responsi¬ 
ble  for  developing  the  format  and 
content  of  News  in  Review. 

Meanwhile,  she  said,  the  Times 
will  use  courier  services  to  send  in¬ 
formation  to  the  commonwealth. 

Kellett  came  to  the  Times  last  Oc¬ 
tober  from  Lesher  Communications 
in  Walnut  Creek,  Calif.,  specifically 
to  work  on  the  project. 

Directing  the  editorial  operation 


24 


EDITOR  &  PUBLISHER  for  May  9, 1992 


|ar  Labs  &  Industrial  Supplies  Allen-Bradley  Allied  Photo  Products  Allpress  Equipment  American  Printer  American  Soybean  Associa 
|tec  Apple  Com  Fire  Systems  The  Associated  Press„_A^x_The  Austin  Cornpany  ^tto-Grafica  Autologic  BE&K  BaK 

ly  Graphics  Ble' 


thnology  Basev 
fding  Group  Bn 


ANPA  TECHNICAL  EXPOSITION  AND  CONFERENCE  PLANNING  ISSUE  MAY  9, 1992 


:^^ing  CSEInc.  C 

ladian  Pacific  Forest  Products  Canadian  Web  Consultants  Cannon  Equipment  Cannon-Cross  Canon  U.S.A.  Capital  Track  Cerutti.  H 
erica  Chapel  Flill  Manufacturing  Cooperative  Printing  Solutions  CompuServ/Collier  Jackson  CompuText  Computerease  Software  C 
d  Type  Supply  Cybergraphic  Systems  DEV  Industries  Data  Sciences  DataTimes  Denex  Systems  Technology  AB  Dewar  Informa 
Items  Diadem  Diamond  Roller  Corp.  Digital  Equipment  Domino  Amjet  Du  Pont  Duarte  Register  Systems  Dynalith  Dynaric  EJ 
sea  E, I  America-  ECRM  Eclectic  Edgi!  Associates  Encyplopedia  Britannica  Enkel  Ciirp,  ESsex  Products' Group  Ewert  Amj 
htronics  FMC  Corp.  Felins  Inc.  Ferag  Inc.  Fincor  Electronics  Division  Flint  Ink  Corp-  Fox  Bay  Industrieslpreudenberg  Building  Syst 
5D  Co,  Geo  Gr^phics-Spegram  GM*A  Inc  W.R.  Grace  &  Co.  Graph-X  Graphic  tnterpises  Graphic  Pi»*ili«ihing  Systems  W.R.  Grur 


Processing  Systems  George  R.  Flail  Contracting  Flartand  Simon  Harris  Corp.  Hasselbfad  Electfoaig. imaging  Heidelberg  Hj 

cules  Inc.  ftjowtek  Inc.  Hyphen  Inc.  IDAB  Inc,  jmaje  InefustriaLN&ismC&ntrol  InformatiOfl-^gineering  tomation  Internatn 

inuity  Inc.  the  Ink  Company  Inland  Newspaper  Machinery  Integrated  Newspa^eT Systems  Intl^J.M.  Huber  Jardis' Industries 

iting  Systems  KBA-Motter  Corp,  Kansa  Corp,  Kaspar  Wire  Works  Keene  Technology  King  Press  itiing  Systems,  Kirk  Rudy  Inc.  Ko 

}. 

iging  USA  Kreonite  Inc.  Lamb  Grays  febor  Co.  Lennane  Advanced  Devices  Linotype-Hell  Lockwood  Greene  Engineers  LogEtro 

‘  V...; 

p.  M.E.G.  Os  Inc.  MAN  Roland  Inc.  MCI  Telecommunications’*'^f  fmernational  Ma'cTmrelTes  gn  Service  Madison  Technolo 


waging  Editor  Software  Martin  Automatic  Masthead  Interfif^Hwaj.McCiier  Mead Deta Centrai  Meadows  Co.  Media  Imaging  Technolo 
!ro  Systems  Specialists  Midwest  Publishers  Supply  Miracle  Industries  Miratrol  Mitsubishi'Heavy  Industries  Monotype  Motorola! 
Her  Martini  Multi-Ad  Services  Mycro-Tek  N&L  Enterprises  NAPP  Systems  NCS  NENSCO  National  Digital  Newspaper  Mailri 
iplies  Nikka  Nikon  N.  Atlantic  Publishing  Systems  North  Coast  MedicaL.^Nu-Graphics  Equipment  NuArc  Co,  ONE  Corp.  O' 
hnology  Optronics  Ovalstrapping  Oxy-Dry  Parsons  Main  Pellegren  Perma  Plate  Photo  Qlub  Piper  Casepro  Plumtree  Power  S 
ison  PressLink  Prim  Hall  Enterprises  Printers  Hot  Line  Printing  Impressions  Printing  Press  Services  Publishing  Business  Syst 
se  Research  Ouark  Quipp  Systems  R.J.  Brimo  Enterprises  R.R.  Donnelley  GeoSystems  RasterOps  Ray,  Bob  &  Associates  Rei 
tmation  Services  Rochester  Inst,  of  Technology  Rockwell  Intl./Rockwell  Graphic  Systems  Routing  Technology  Software  Ryco  Gra 
Rycoline  Pjodiicts  STI  Scherers  Communications  Scitex  America  Semler  Indusrties  Seybold  Signode  Sixty-Eight  Thousand 
liithR.P.M.  Software  Consulting  Services  SolnaWeb  Sony  Corp,  of  America  Star  International  U.S.A.  Stauffer  Media  Systems  Ste 
I T  Chemical  Sun' Microsystems  ■  Synaptic  Micro  Solutions  System  Integrators' TKS  (USA)  Inc.  TV  Data  TV  Listing  Tech-Energy 

f 

navia  S.A.  Tele-Publishing  Inc.  Telecorp  Systems  Ternes  Register  System  Three  Sigma  Corp.  Tingue.  Brown  &  Co.  Tolerans 
man  &  Asociados  Total  Image  Corp,  Tribune  Media  Services  Tribune  Publishing  Trutone  Company  Travel  Corp.  U.M.I.  U.S.  P| 
|vice  Ultra  Corp.  Ultre*.  Division  of  Linotype-Hell'^  Union  Carbide  Coatings  Service  Corp,  Unique  Photo  Inc.  Varityper  Inc..  A  Tegra 
hon  Data  Voice  Introduction  Personals  Warner  Mds  Color  Corp^  WeatherData  Web  Press  Corp.  Web  Printing  Controls  Co  Webb  J 


tti  t  t — Mh. — -kft- 


Dyner  &  Partners,  NYC 


i 


niHAburfi 


You  lift,  we  serve:  Uniqiie  Photo's  45  yearK>ld  family  tradition. 


Get  all  the  film,  paper  and  chemistry  you  want:  get  them  fast  and  get  them  cheap  (we  guarantee  you  the 
lowest  prices).  Just  "Llfl-Vbur-Finger”  and  Unique  Photo  will  serve  you  Kodak  USA  (no  grey),  Polaroid,  ilford, 
Agfa  and  Fuji  in  35mm,  roii  and  sheet.  We’ii  serve  them  fresh-dated  and  stored  consistently  below  55 
degrees.  No  flim-flam  film  from  us— we  have  a  45  year-old  reputation  to  protect. 

Our  multi-miliion  doliar  warehouse  is  stocked  high  and  wide  Everything  is  in  stock  for  immediate  shipping 
service  We  invite  comparison.  Just  dial  our 


‘■Lift-\txjr-Finger”  number:  1/800/631-0300! 


.d, 


The  professional  film  specialists. 


O OO OQOO 


1/800/631-0300 

451  S.  Jefferson  Street,  Orange,  NJ  07050-1292 
Tel:  201/673-0100  Fax.  201/676-7577 


See  us  at  ANPA/TEC  Booth  1846 


•£)  1992,  Unique  Photo 


IFORP  ^  Polaroid  ^  IConica  3M 


Planning  for  ANPA’s 
1 992  Technical  Exposition 
and  Conference 


Contents 


Atlanta  hosts  TEC 

In  less  than  a  month,  Atlanta  will  host  the  American  Newspaper 
Publishers  Association’s  Technical  Exposition  and  Conference,  the 
64th  such  event  for  the  newspaper  industry.  Exhibits  and  confer¬ 
ences  will  run  June  6-10  in  the  Georgia  World  Congress  Center. 

Any  lingering  effects  of  the  recession  have  barely  dented  the 
number-one  newspaper  technology  meeting  and  exhibition  —  almost 
300  vendors  have  registered.  As  before,  it  will  include  both  first¬ 
time  exhibitors  and  many  familiar  names. 

The  annual  ANPA  gathering  no  doubt  will  be  renamed  to  reflect 
the  association’s  impending  reorganization  as  the  Newspaper  Asso¬ 
ciation  of  America.  Its  conference  format  already  has  been  some¬ 
what  modified.  This  year’s  theme,  “Challenges,  Changes  and  Cus¬ 
tomers,”  seeks  to  cover  more  editorial,  advertising,  and  circulation 
interests. 

Systems  and  services  at  the  single-largest  industrywide  showcase 
ordinarily  aim  for  greater  speed  and  productivity.  At  a  single  loca¬ 
tion  in  just  a  few  days,  those  attending  the  show  can  watch  demon¬ 
strations,  try  out  new  hardware  and  software,  and  spend  time  with 
numerous  vendors  whose  solutions  touch  every  part  of  newspaper- 
ing. 

From  the  front  office  to  the  back  shop,  from  tabletop  scanners  to 
tax  tips,  Atlanta  is  the  place  to  shop  and  compare.  Find  out  just  how 
smart  are  the  newest  prepress  systems  and  production  controls;  look 
for  more  automation  and  the  integration  of  once  isolated  systems. 

On  the  floor  will  be  solutions  for  pagination,  totalization,  and  re¬ 
mote  film  output,  even  direct-to-plate  imagers.  Here  you  can  talk  to 
vendors  and  customers  alike  about  the  status  of  flexo  and  keyless 
offset  printing  and  check  out  the  latest  in  single-width  and  double¬ 
wide  color  presses. 

Photographers  can  get  their  hands  on  the  new  crop  of  digital 
scanner-transmitters  and  test  drive  the  latest  picture  desk  software 
and  archiving  solutions.  Picture  editors  can  explore  various  satel¬ 
lite  and  dial-up  photo  services  and  ask  about  image  compression  — 
which  products  are  fastest;  are  they  compatible  with  one  another? 

As  always,  the  show  marks  a  year’s  worth  of  work.  Prototypes 
have  gone  into  test  sites,  and  other  products  have  gone  from  beta 
tests  to  release. 

Demonstrations  will  show  equipment  from  more  than  one  vendor 
working  together,  creating,  moving,  processing,  and  outputting 
files,  or  printing,  conveying,  and  counting  papers. 

Complementing  the  exhibits,  the  conferences  and  workshops  ex¬ 
plore  issues  relating  to  exhibitors’  wares  and  the  newspaper  func¬ 
tions  they  perform.  In  addition  to  information  available  on  the  show 
floor  and  in  meeting  rooms,  the  show  affords  opportunities  to  in¬ 
formally  compare  notes  and  share  ideas  and  experiences.  New  for 
’92  are  Sunday  Breakfast  Roundtables,  divided  into  several  topics 
and  into  groups  representing  newspapers  of  similar  circulation 
sizes.  Also,Tuesday  workshops  will  be  repeated,  allowing  attendance 
at  more  than  one  topic. 

Other  meetings  are  ordinarily  scheduled  along  with  TEC.  They 
include  the  ANPA’s  annual  “Connections”  telecommunications  con¬ 
ference,  which  updates  attendees  on  issues  and  technologies  relat¬ 
ing  to  all  aspects  of  electronic  communications  affecting  newspa¬ 
pers.  User  groups  also  meet  here,  and  so  will  other  special-interest 
groups. 


What’s  happening:  A  summary 
of  the  ANPATTEC  ’92  conference 
program  and  show,  including 
speakers  and  topics. 

Page  4E 

Who’s  showing  and  where:  A 
complete  listing  of  exhibitors  and 
their  booth  numbers. 

Page  6E 

A  map  of  the  Atlanta  area  show¬ 
ing  the  convention  attendee  hotels 
and  the  exhibition  hall  location. 

Page  8E 

Index  to  advertisers. 

Page  8E 

What’s  showing!  A  rundown  of 
who  will  be  showing  what  and 
where.  Includes  product  introduc¬ 
tions,  descriptions  and  exhibit  in¬ 
formation. 

Page  lOE 
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Agenda  for  AN  PA/TEC  92 

Atlanta  meeting  aims  for  wider  audience  and  hosts 
more  meetings;  vendor  registrations  remain  high 


By  Jim  Rosenberg 

In  keeping  with  its  “Challenges, 
Changes  and  Customers”  theme, 
ANPA/TEC  92  will  offer  a  bigger, 
broader  program  of  meetings  de¬ 
signed  to  appeal  to  the  interests  of  a 
wider  range  of  newspaper  profes¬ 
sionals.  The  64th  annual  American 
Newspaper  Publishers  Association 
Technical  Exposition  and  Confer¬ 
ence  will  be  held  in  Atlanta’s  Geor¬ 
gia  World  Congress  Center. 

Besides  the  usual  emphasis  on  is¬ 
sues  in  prepress,  press,  and  post-press 
production,  scheduled  conferences  at 
TEC  92  will  explore  topics  relating 
to  the  environment,  human  resources, 
innovations  in  ad  production,  com¬ 
mercial  printing  at  newspapers,  and 
putting  newspaper  technology  to 
work  to  keep  a  competitive  edge  and 
to  serve  advertisers’  marketing  needs. 

For  convenience,  six  workshops 
will  each  be  held  twice  on  Tuesday 
morning.  Another  change  for  1992 
is  the  addition  of  Sunday  Breakfast 
Roundtables  on  four  topics,  arranged 
in  groups  of  similar-sized  newspapers 
—  an  idea  ANPA  borrowed  from  the 
Inland  Press  Association. 

Perhaps  the  biggest  change  is  in  the 
organization  itself.  The  consolidation 
of  the  ANPA,  Newspaper  Advertis¬ 
ing  Bureau,  and  several  smaller  mar¬ 
keting-related  organizations  will  re¬ 
sult  in  creation  of  the  Newspaper  As¬ 
sociation  of  America  on  the  Monday 
preceding  the  show,  probably  the  last 
to  be  called  ANPA/TEC. 

The  annual  newspaper  technology 
show  is  the  largest  of  its  kind  in  the 
world.  After  years  of  growth,  atten- 
dence  at  last  year’s  event  showed  a 
substantial  decline,  even  though  the 
number  of  vendor  registrations  re¬ 
mained  fairly  high.  By  late  April, 
just  short  of  300  vendors  were  regis¬ 
tered  for  ANPA/TEC  92. 

Exhibitors  and  conference  pan¬ 
elists  will  offer  something  for  ev¬ 
eryone,  from  post-press  process  in¬ 
tegration  to  premium  and  promotional 
items,  and  from  high-  and  low-end 
prepress  systems  to  environmental 
and  ergonomic  issues. 

Regardless  of  the  economy,  many 
newspapers  will  likely  be  shopping 


for  replacements  to  systems  and 
heavy  equipment  that  are  on  their 
last  legs  or  are  incapable  of  support¬ 
ing  expanding  or  changing  opera¬ 
tions.  Newspapers  contemplating 
such  purchases  will  also  face  work- 
flow  changes  that  accompany  such 
system  changes. 

ANPA/TEC  is  the  place  to  exam¬ 
ine  much  of  the  new  technology  on 
the  show  floor  and  to  learn  more  about 
its  implementation  and  organizational 
consequences  in  workshops  and  from 
colleagues  across  the  country  or 
around  the  world.  The  show  attracts 
visitors  from  many  countries,  and 
sizable  contingents  are  ususally  on 
hand  from  Latin  America  and  Asia. 

Attendees  who  do  not  register  by 
May  15  can  do  so  on  site  for  $135, 
beginning  Saturday  morning.  Thir¬ 
teen  hotels  offering  discounted  rates 


for  attendees  (most  near  the  World 
Congress  Center)  have  been  desig¬ 
nated  official  ANPA/TEC  hotels. 

Complimentary  ANPA  shuttle 
buses  will  transport  attendees  from 
all  the  hotels  except  the  Omni  at  CNN 
Center  to  and  from  the  Congress  Cen¬ 
ter.  Check  at  hotel  desks  for  loading 
areas.  Shuttles  operate  10-6  Sat. -Sun., 
8-6  Mon.-Tue.,  and  8-5  Wed. 

The  exposition  opens  Saturday 
morning,  June  6  and  runs  through 
Wednesday  afternoon,  June  10.  The 
three-day  conference  program  com¬ 
mences  Monday  morning,  with  little 
overlap  between  the  conclusion  of 
workshops  and  the  opening  of  the 
exhibits,  allowing  plenty  of  time  to 
shop  the  show  floor  to  see  systems 
firsthand,  meet  people  personally, 
and  check  out  equipment  talked  about 
by  panelists,  as  well  as  the  inevitable 
rumors. 

Four  other  industry  meetings  will 
take  place  just  prior  to  TEC,  begin¬ 
ning  with  the  Society  of  Newspaper 


Design’s  “Color  Camp”  on  June  4, 
featuring  small  interdepartmental 
teams  from  no  more  than  30  news¬ 
papers  (401/277-7315  for  details). 

Held  in  conjunction  with  the  show, 
Friday  and  Saturday,  June  5-6,  are  the 
ANPA’s  annual  telecommunications 
workshop  and  labor  relations  and 
technology  seminar.  Those  registered 
for  either  meeting  are  automatically 
registered  at  no  extra  cost  for 
ANPA/TEC  92. 

Titled  “Competing  to  Win,”  Con¬ 
nections  VII  at  the  Atlanta  Hilton 
and  Towers  will  explore  life  with  the 
RBOCs,  new  database  marketing  pro¬ 
grams,  revenue-generating  electronic 
services,  telecommunications  policy, 
and  state-of-the-art  multimedia. 
Breakout  sessions  cover  telecom¬ 
munications  management  and  elec¬ 
tronic  product  development.  (Sepa¬ 


rate  Connections  VII  preregistration; 
phone  703/648-1138.) 

The  Labor  Relations  and  Technol¬ 
ogy  seminar,  at  the  Congress  Center, 
is  intended  to  help  familiarize  pro¬ 
duction,  labor  relations,  and  human 
resources  directors  with  the  latest 
technology’s  effects  on  labor  rela¬ 
tions.  It  will  look  at  new  bargaining 
stategies,  outline  possible  contract 
changes,  and  discuss  ways  to  remain 
free  of  unions. 

June  6  and  7  the  ANPA  will  hold 
at  the  Hilton  and  Towers  its  Person¬ 
nel  Workshop,  focusing  on  a  review 
of  the  ANPA  Human  resources  Au¬ 
dit  Manual  and  discussing  ways  it  can 
be  used  at  newspapers  of  various  sizes 
to  meet  legal  requirements,  improve 
productivity,  and  maintain  positive 
employee  relations. 

The  Atlanta  Journal  and  Consti¬ 
tution  offers  tours  Mon. -Wed.,  2-5 
p.m.  For  reservations,  call  Cathy 
Mallinger  at  404/526-5558. 

(See  AGENDA  on  page  56E) 


Regardless  of  the  economy,  many  newspapers  will 
likely  be  shopping  for  replacements  to  systems  and 
heavy  equipment  that  are  on  their  last  legs  or  are  inca¬ 
pable  of  supporting  expanding  or  changing 
operations. 
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CLEANER 

INK 

IS  THE  WORK 
OF 


NaturaLith™  soy-based  offset  ink  value  is  better  ink 

from  Sun  Chemical  does  a  mileage.  Field  experience  under 


better  job  of  remaining  where 
it’s  printed.  Less  dot  gain. 
Smoother  laydown.  Less 
smudging  into  non-image  areas. 

In  standard  ANPA  rub  tests, 
it  shows  a  50%  to  70%  reduction 
in  rub,  making  a  cleaner  news¬ 
paper  for  subscribers  and 
providing  solid  value  for  you. 


General  Printing  Ink  Division 

63 1  Central  Avenue,  Carlstadt,  NJ  07072 

(201)  935-8666,  FAX  (201)  933-2291 


SEE  US  AT  ANPA/TEC  BOOTH  3116 


a  variety  of  printing  conditions 
shows  an  average  of  15%  to  25% 
greater  mileage  than  conven¬ 
tional  inks  depending  on  the 
newsprint  used.  And  Sun  has  all 
but  eliminated  the  maintenance 
required  by  earlier  low  rub 
formulations.  Call  us  today  for 
more  information. 


Exhibitor  Booth  Directory 
ANPA  Technical  Exposition 

EXHIBITOR . BOOTH  NO.  EXHIBITOR . BOOTH  NO. 


Aaro  Roller  Corp . J74I 

Accu-Weather  Inc . 1344 

Ad/Sat . 2320 

Accutek  Inc _ 1641 

Advanced  Graphic  Systems . . . J820 

Advanced  Technical  Solutions  Inc.  (ATS).........................................1708 

Agence  France-Presse . 2136 

Agfa  Corp . 1124 

Air-Loc  Products . 3426 

Albar  Labs  &  Industrial  Supplies  Inc . 3144 

Allen-Bradley  Co . 3314 

Allied  Photo  Products  Co.  Inc . 1235 

Allpress  Equipment  Inc . 3526 

Alta  Graphics . 3323 

American  Newspaper  Publishers  Assoc . 724 

American  Printer . 1647 

American  Soybean  Assn . 3519 

AM  Graphics . 4146 

Anitec . 1732 

Apple  Computer  Inc . 3120 

Archetype  Inc . 802 

Arco  Engineering  Inc . 3630 

Artificial  Intelligence  Technologies  Inc . 1935 

Ascoa  Fire  Systems . 1546 

Associated  Ptess . 2008 

Atex  Inc . 2224 

AT&T . 1544 

Austin  Co . 4008 


Auto-Grafica  Corp . 

Autologic  Inc . 

_ 1620 

. 1942 

. -Ki-Kr 

. 4stn 

. 824 

BE&K  Inc . 

. 3422 

Bellatrix  Svstems  Inc . 

. 1945 

Berkshire  Litho  Supply . 1432 

Beta  Screen  Corp . 1 119 

Bidco  Manufacturing  Corp . 1424 

Birmy  Graphics  Corp . 1130 

Blevins  Harding  Group _ 3942 

Bob  Ray  &  Associates _ 4430 

Brite  Voice  Systems  Inc . 1004 

Brodie  System  Inc . 3317 

Bruno  Unger  USA . 3814 


Burgess  Industries  Inc . 

. 4908 

. 482/i 

Caljan  Telescopic  Loading  Systems  Inc . 

. 3428 

. 3930 

. 2220 

. 4018 

12J4 

. 2422 

1402 

. 272/i 

2914 

CNICorp . .“ . 

Comar  Inc . 

. 802 

. 3914 

. 82<i 

Computerease  Software  Inc . 

CompuText  Inc . 

. 1714 

. 1302 

Cooperative  Printing  Solutions . 1836 

Craig  Cold  Type  Supply  Inc . 1552 

CSE  Inc . .'. . 2231 

CText  Inc . 1742 

Cybergraphic  Systems  Inc . 2208 


. 1008 

Denex  Inc . 

. 3130 

. 4720 

. 1240 

Diadem  Inc . 

. 818 

. 272Q 

. 1008 

. 1208 

. 4820 

D  &  R  Engineering . 

. 3820 

Du  Pont . 1224 


Duarte  Register  Systems  Inc . 1152 

Dynaric  Inc . 4454 

EAM-Mosca  Corp . 3224 

Easy  Track  Bar-Coding  Systems . 1239 

Eastman  Kodak  Co . 1408 

Easy  Trak  Bar-Coding  Systems  Inc . 1239 

Eclectic  Co.  Inc . 3630 

ECRM . 1602 

Edgil  Associates  Inc . 2241 

Editor  &  Publisher  Co . 2142 

Encyclopaedia  Britannica  North  America . 964 

Engage  Communication  Inc . 2320 

Enkel  Corp . 4530 

Eskofot  Canada  Ltd . 1025 

Essex  Products  Group . 4708 

E.T.  America . 1237 

Ewert  America  Electronics  Ltd . 3346 

Ferag  Inc . 4846 

FFC  International  Inc . 3323 

Fincor  Electronics  Division . 4926 

Flint  Ink  Corp . 4145 

FMC  Corp . 3746 

Fox  Bay  Industries  Inc . 1939 

Freudenberg  Building  Systems  Inc . 863 

GEO  Graphics-Spegram  Inc . 4314 

George  R.  Hall  Contracting . 4208 

Global  Graphics  Inc . 802 

GMA . 3330 

Graphic  Arts  Monthly . 1221 

Graphic  Enterprises  of  Ohio  Inc . 508 

Graphic  Printing  Roller  Ltd . 3233 

Graphic  Publishing  Systems  Inc . 1452 

Graph-X . 1720 

Graybar  International  Inc . 3820 

W.R.  Grundon  Co . 1239 

Gulf  Coast  System  Design  Co . 1440 

Hall  Processing  Systems . 4836 

Hall,  George  R.  Contracting . 4208 

Harland  Simon . 4330 

Harris  Corp . 1608 

Hasselblad  Electronic  Imaging . 819 

Heidelberg  Harris  Inc . 4030 

Hercules  Inc . 1024 

How'tek  Inc . 608 

Hurletron  Inc . 3446 

HVAC  Filters . 3820 

Hyphen  Inc . 1724 

Idab  Inc . 4814 

Imaje  ink  Jet  Printing  Corp . 3614 

Independent  Netw'ork  Systems  Inc . 2320 

Industrial  Noise  Control . 3326 


Information  Engineering  Assoc . 

. 1542 

. 742 

Ingenuity  Inc . 

. 1704 

4108 

. 2148 

2808 

J.M.  Huber  Corp . 

. 4925 

John  Juliano  Computer  Services  Co . 1120 

Kansa  Corp . 4530 

Kaspar  Wire  Works  Inc.  (Sho-Rack) . 1642 

KBA-Motter  Corp . 4220 

Keene  Technology  Inc.  (KTI) . 4214 

K  &  F  Printing  Systems  International . 936 

King  Press  Corp . 4320 

King  Systems  Inti . 1204 

Kirk  Rudy  Inc . 4414 

Konica  Imaging  USA  Inc . 2248 

Kreonite  Inc . 1241 

Lamb  Grays  Harbor  Co . 3619 

Lazer-fare  Media  Services  Ltd . 924 

LiftSafe  Systems  Inc . 3522 

Linotype-Hell  Co . 1532 

Litco  International  Inc . 3525 

Lockw'ood  Greene  Engineers  Inc . 954 

LogEtronics  Corp . ...2020 

Loki  Group . 1136 


6E 


EDITOR  &  PUBLISHER  for  May  9, 1992 


EXHIBITOR 


.BOOTH  NO.  EXHIBITOR 


BOOTH  NO. 


Machine  Design  Service  IncVCamegie  Mellon . 3620 

Madison  Technologies . 1646 

Managing  Editor  Software  Inc . 1930 

MAN  Roland  Inc . J730 

Mantis  Computer  Parts  Inc . 1144 

Martin  Automatic  Inc . J335 

Masthead  International  Inc . 4929 

McClier . J545 

MCI  Telecommunications . 1549 

M»ad  Data  Central  Inc/Tribune  Publishing  Co . 1743 

Meadows  Co . J521 

Media  Imaging  Technologies . 2004 

MEG  US  Inc . 4436 

Metromail  Corp . 1741 

MGI  International . J720 

Micro  Systems  Specialists  Inc _ _ _ 1908 

Micro  Voice  Applications  Inc . 2240 

Midwest  Publishers  Supply  Co . 2242 

Miracle  Industries  Inc . 4642 

Miratrol  Corp . 5118 

Mitsubishi  Heavy  Industries  Ltd . 4546 

Monotype  Inc . 842 

Muller  Martini  Corp . 3946 

Multi-Ad  Services  Inc . 620 

Mycro-Tek  Inc . 942 

NAPP  Systems  Inc . 2130 

National  Newspaper  Association/Publishers’  Auxiliary . J613 

National  Digital  Corp . 2342 

NCS  Inc . J908 

Neasi-Weber  International . 1352 

NENSCO . 1242 

Newsinc . 1840 

Newspaper  Mailroom  Supplies . 3514 

Newspaper  Systems  Group  Inc . 1136 

Newspapers  &  Technology . 1441 

Newstech  Company . 2248 

New  York  Times  News  Service . 2320 

NGCP/Laser  Concepts . 1438 

Nikka  Corp . 4508 

Nikon  Electronic  Imaging  . 854 

N  &  L  Enterprises  Inc . 1121 

Nolan  Products  Inc . 3235 

North  Atlantic  Publishing  Systems  (NAPS) . 1941, 802 

North  Coast  Medical  Inc . 1342 

NuArc  Co.  Inc . 1924 

Nu-Graphics  Equipment  Inc . 2060 

Offset  Technology  Inc . 3646 

ONE  Corp . 4746 

Optronics,  Div.  of  Intergraph . 1750 

Ovalstrapping  Inc . 3625 

Oxy-Dry  Coip . 5026 

Pako  Graphic  Products  Inc . 1605 

Parsons  Main  Inc . 3329 

Pellegren  Corp . 3815 

Penske  Truck  Leasing . 3420 

Photo  Club  Inc . 1148 

Plumtree  Co . 3908 

Power  Strap,  Div.  of  InterPower  Packaging . 4002 

PressLink . 1643 

Prim  Hall  Enterprises  Inc . 4153 

Printers  Hot  Line . 1548 

Printing  Press  Services  Inc . 4936 

Publishing  Business  Systems  Inc . 1914 

Pulse  Research  Inc . 1447 

Quark  Inc . 830 

Quipp  Systems  Inc . 3236 

RasterOps . 1%0 

Reuters  America  Inc . 1524 

RHD-Manugraph . 331 1 

R  J.  Brimo  Enterprises  Ltd . 1 142 

Rochester  Institute  of  Technology _ 1551 

Rockwell  Graphic  Systems . 4514 

Routing  Technology  Software  Inc . 926 

R.R.  Donnelley  GeoSystems . 1445 

R.T.P.  Technical  Specialists . 3630 

RTR  Computer  Consulting  Inc . 1136 

Ryco  Graphic  Manufacturing  Inc . 3414 

Rycoline  Products  Inc . 3320 

Scancorp,  Div.  of  Photoproducts  Ltd . 1110 

Scherers  Communications  Inc . 1824 

Scitex  America  Corp . 808 

Semler  Industries  Inc . 3735 

Seybold . 1520 

Signode  Corp . 3645 

Sitma  U.S.A . 3308 

Sixty  Eight  Thousand  Inc . 1537 


Smith  R.P.M.  Co^ . 3714 

Software  Consulting  Services . 708 

SolnaWeb . 3816 

Sonoco  Products  Co . 4807 

Sony  Corp.  of  America . 1936 

Standlee  and  Associates  Inc . 3630 

Star  International  Corp . 4926 

Stauffer  Media  Systems . 1420 

Stepper  Inc . 4446 

STI  Inc . 4342 

Sun  Chemical  Corp . 3116 

Synaptic  Micro  Solutions _ 802 

SuperMac  Technology . 2220 

System  Integrators  Inc . 1208 

Tech-Energy  Co . 4420 

Tecnavia  S.A . 802 

Telecorp  Systems  Inc . 1122 

Telephone  Media  Inc . 1450 

Tele-Publishing  Inc . 1118 

Temes  Register  System . 3640 

Thanks  A  Million  Inc . 1932 

Theimer  International  Group . 1432 

The  Ink  Company . 4740 

Tingue,  Brown  &  Co . 3737 

TKS  (U.S.A.)  Inc . 3914 

Tolerans-Ingol  Inc . 3527 

Total  Image  Corp . 1443 

Tribune  Media  Services . 1824 

Tribune  Publishing  Co . 1743 

TruTone  Co . 1223 

Truvel . 1219 

TV  Data  Inc . 1442 

TV  Listing  Inc . 1850 

Ultra  Corp . 1941 

Ultre*,  Div.  of  Linotype-Hell . 2024 

U.M.1 . 3826 

Union  Carbide  Coatings  Service  Corp . 3828 

Unique  Photo  Inc . 1846 

U.S.  Postal  Service . 2441 

Varityper  Inc . 538 

Virgo  Publishing . 1844 

Vision  Data . 1054 

Voice  Introduction  Personals _ 2131 

VU/Text  Information  Services _ 1842 

Warner  MDS  Color  Corp . 2160 

WeatherData  Inc . 1140 

Webeq  Corp . 4808 

Web  Press  Corp . 3408 

Web  Printing  Controls  Co.  Inc . 3820 

Welch  Brothers  Inc . „.... . 3520 

West  Coast  Computer  Systems _ .... . . 1136 

Western  Lithotech . 524 

Western  Roller  Corp . 3636 

WPC  Machinery  Corp . 3820 

W.R.  Grace  &  Co. — Conn . 736 

W.R.  Grundon  Co . 1239 

Xeta  Inc . 1810 

Xitron  Inc . 1508 

X-Rite  Inc . 1650 


EDITOR’S  NOTE:  The  information  in  this 
special  section  on  ANPA/TEC  92  is  as  current 
as  production  schedules  allowed.  It  incorpo¬ 
rates  several  late  revisions  and  additions. 
Last-minute  changes  affecting  booth  numbers 
and  locations,  however,  might  have  been  made 
since  we  went  to  press. 

As  in  previous  years,  E&P  will  publish  in 
its  ANPA/TEC  issue  (June  6)  an  addendum  to 
this  section.  Vendors  not  listed  here  and  those 
whose  booth  numbers  have  changed  are  en¬ 
couraged  to  fax  their  exhibit  information  to 
Jim  Rosenberg  at  212-929-1259. 
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Atlanta  Hotel  Key 


1.  Atlanta  Hilton  and  Towers  —  Co-Headquarters 

2.  Atlanta  Marriott  Marquis  —  Co-Headquarters 

3.  Atlanta  Penta  Hotel 

4.  Best  Western  American  Hotei 

5.  Comfort  inn  Downtown 

6.  Days  Inn  Downtown 

7.  Hyatt  Regency  Atlanta 

8.  Omni  Hotei  at  CNN  Center 

9.  Radisson  Hotei  Atlanta 

10.  Ramada  Hotel  Atlanta 

11.  Ritz  Carlton  Atlanta 

12.  Westin  Peachtree  Plaza  Hotel 

13.  Wyndham  Hotel  Midtown  Atianta 
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System  Integrators  Inc . 33E 

Telecorp  Systems  Inc . Cov.4E 

Tribune  Media  Services . 14E,15E 

TV  Listing  Inc . 51 E 

Unique  Photo . Cov.2E 

Varityper  Inc . 13E 
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Wkick  is  tne  test  platform 
for  CoUier-Jacksons 
Newspaper  Management  Systems? 
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IBM* 


Our  class  Series™  Newspaper  Management  systems  tlirive  on 
HP's  3000  and  9000  series,  IBM's  RISC  System /6000  and  Digital's 
VAX  computers,  witk  a  variety  of  popular  operating  systems. 

MPE/iX,  AIX,  HP-UX,  VMS,  to  name  a  few. 

It  all  toils  down  to  unprecedented  hardware  freedom  and  flex- 
ikility.  Aft  er  all,  your  computer  shouldn't  he  the  issue  when  you  want 
the  hest  Newspaper  Management  software  in  the  business. 

CoUier-J  achson.  After  16  years,  we're  still  making  headlines. 

Call  us  today  at  813-872-9990. 

CompuServcf 

Collier-Jackson 


WorlJ  class  Series  is  a  trademark  of  CompuServe/ Collier-Jackson.  All  otter  product  names 
mentioned  terein  are  for  identification  purposes  only  and  may  ke  trademarks  and/ or  registered 
trademarks  of  tkeir  respective  companies. 


See  us  at  ANR\ 
Booth  836 


WHO’S  SHOWING  WHAT  WHERE 


Booth:  1344 

ACCU-WEATHER  INC. 

Staffed  by:  Dr.  Joel  Myers,  president; 
Sheldon  Levine,  sales  director;  Jim 
Burke,  Amy  Cohen,  regional  sales 
representatives. 

Introducing:  PerfectDate  voice  per¬ 
sonals  is  a  big  moneymaker  for  news¬ 
papers.  Accu-Weather  has  created  the 
formula  for  newspapers  to  generate 
big  profits  while  providing  a  valuable 
service.  The  newspaper  provides  clas¬ 
sified  space  and  Accu-Weather  does 
the  rest. 

Exhibiting:  Attractive,  accurate,  in¬ 
formative  and  complete  weather 
pages,  camera-ready  or  direct  to 
newspapers’  front-end  systems.  Accu- 
Weather’ s  weather  pages  are  prepared 
specifically  for  each  newspaper’s 
deadline.  Accu-Weather  supplies 
weather  pages  to  more  than  1 50  news¬ 
papers  around  the  world.  Experts 
work  with  each  paper  on  layout,  de¬ 
sign  and  content.  The  pages  are  to¬ 
tally  customized,  containing  each  pa¬ 
per’ s  choice  of  local,  regional,  na¬ 
tional  and  international  forecasts, 
maps,  graphics,  almanac  and  sum¬ 
maries. 

FeatureFone  is  Accu-Weather’ s 
low-cost,  high-quality,  computer  voice 
information  system.  Accu-Weather 
also  supplies  the  voice  information  ser¬ 
vices  to  FeatureFone,  other  existing 
systems  and  via  900  number.  Voice 
services  include  local  weather;  Accu- 
Call  2000,  with  forecasts  and  current 
weather  for  more  than  2,000  cities;  In- 
staSports;  lottery  results;  stock  reports; 
horoscopes;  soap  opera  summaries  and 
more. 


Booth:  2320 

AD/SAT  INC. 

Staffed  by:  Richard  G.  Atkins,  pres¬ 
ident;  David  B.  Fisher,  general  man¬ 
ager;  Linda  R.  Fischler,  customer  ser¬ 
vices  manager. 

Introducing:  Ad/Sat  will  offer  Ads 
From  Anywhere  &  Ads  to  Anywhere, 
a  new  digital  collection  and  distribu¬ 
tion  system  for  display  ads.  This  new 
service  is  designed  to  interconnect 
advertisers  and  newspapers  using 
standard  desktop  publishing  plat¬ 
forms.  Ad/Sat  will  focus  on  new  dig¬ 
ital  delivery  systems  of  ads. 


Booth:  3820 

ADVANCED  GRAPHIC 
SYSTEMS 

Staffed  by:  Wayne  Kaim,  Webtech 
product  representative;  Earl  T.  Price, 
president. 

Introducing:  Digital  paster  control 
systems  and  components  for  Goss  and 
Hoe  RTFs;  electro-pneumatic  web 
tension  control  system;  electronic 
tension  control  for  Hoe  running  belt 
RTFs;  electro-optic  reel  arm  com¬ 
mutators  and  roll  position  sensor;  sur¬ 
face  sensor  for  splice  timing. 


Booth:  1708 

ADVANCED  TECHNICAL 
SOLUTIONS  INC.  (ATS) 

Staffed  by:  Ray  Toothaker,  president; 
Bill  Maslen,  project  manager;  Henry 
Klein,  regional  sales. 

Introducing:  Enhancements  to  the 
OSIRIS  Editorial  Network,  a  full  im¬ 
plementation  of  proven  newsroom 
functionality  on  an  up-to-date  hard¬ 
ware  and  software  platform.  Features 
PC  workstations,  Atex-like  editor, 
workstation-based  H&J,  GUI  and 
character-based  user  interfaces,  PC 
or  Atex  PC-compatible  keyboard, 
stand-alone  or  Atex-extension  con¬ 
figuration. 

New  for  this  show:  Quick  Layout 
under  MS  Windows  for  ad  dummy¬ 
ing  and  editorial  page  layout,  in¬ 
cluding  text,  rules,  line  art,  halftones 
and  display  ads;  StatusTracker  under 
MS  Windows  tracks  the  progress  of 
pages  and  their  elements;  WorkFlow 
for  copy  flow  management  provides 
a  common  database,  spooling,  file 
uniqueness,  file  transfer  between 
users  and  workgroups,  auto  routing 
and  more. 

Also  new  are  add-on  products  for 
Atex  systems:  MacStation  III  Im¬ 
port/Export  version  enables  local  and 
remote  Mac  users  to  work  in  Atex  in 
one  window,  run  Mac  applications  in 
other  windows  and  share  copies  of 
ASCII  files  across  both  platforms; 
Workstation  III  Windows  version  ex¬ 
tends  this  functionality  to  PC  users; 
Workstation  III  LAN  places  entire 
networks  of  PC  users  on  line  to  an 
Atex  system  (in  DOS  and  Windows 
versions,  LAN  and  WAN  configura¬ 
tions). 


Exhibiting:  Text  editing,  ad  dummy¬ 
ing,  news  makeup,  composition,  track¬ 
ing  and  full-page  output  on  the 
OSIRIS  Editorial  Network.  Work- 
Station  III,  MacStation  III. 


Booth:  2136 

AGENCE  FRANCE-PRESSE 

Staffed  by:  Karen  Larson,  sales  man¬ 
ager;  Jacques  Thomet,  regional  sales 
manager;  Maria  Mann,  photo  direc¬ 
tor;  Hugh  Moir,  technical  manager; 
John  Minting,  technical  director. 
Introducing:  AFP’s  digital,  address¬ 
able  broadcast  network,  DIT-B.  Us¬ 
ing  a  standard  PC-based  decoder, 
clients  will  be  able  to  receive  the  AFP 
photo  report  and  specials  into  any 
available  picture  desk.  AFP  graphics 
will  also  be  available  via  DIT-B. 

AFP  also  will  show  the  availabil¬ 
ity  of  its  Macintosh-modem  services 
over  PressLink  and  will  demonstrate 
remote  dial-up  access  to  its  in-house 
IBM  RS6000-based  archiving  sys¬ 
tem,  which  operates  using  AXS  Op¬ 
tical  technology  Resource’s  News 
Photo  Access  software. 

Exhibiting:  AFP  text  services  and 
Spanish  graphics  will  be  demon¬ 
strated  on  Mac  and  IBM-compatible 
computers. 


Booth:  3314 

ALLEN-BRADLEY  CO. 

Staffed  by:  Don  Schroeder,  graphic 
systems  manager;  Tim  Clague,  prod¬ 
uct  marketing  manager;  Mike  Faase, 
marketing  communications  special¬ 
ist. 

Introducing:  A  fully  digital  AC  drive 
for  press  control.  This  technology  will 
enhance  productivity  and  reduce  both 
installed  and  long-term  costs  for  the 
printer. 

Exhibiting:  Integrated  communica¬ 
tion  and  automation  products  that 
work  for  the  printing  industry. 


Booth:  3526 

ALLPRESS  EQUIPMENT  INC. 

Staffed  by:  Jennie  M.  Schofield,  pres¬ 
ident. 

Introducing:  Listing  of  offset  presses, 
press  parts  and  accessories. 
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Booth:  3323 

ALTA  GRAPHICS 

Staffed  by:  AI  Taber,  AI  Taber  Jr. 
Exhibiting:  Used  double-width  and 
single-width  newspaper  web  presses; 
new  auxiliary  equipment;  custom  de¬ 
signs  and  modifications  for  existing 
single-  and  double-width  presses; 
consultant  service  for  planning  press¬ 
room  equipment  purchases,  includ¬ 
ing  production  analyses,  press  con¬ 
figurations  and  cost/benefit  ratios. 
Also,  appraisal  service  of  existing 
presses  and  related  pressroom  equip¬ 
ment. 


Booth:  3045 

AMERICAN  SOYBEAN 
ASSOCIATION 

Staffed  by:  Stu  Ellis,  domestic  mar¬ 
keting  director. 

Exhibiting:  Promotion  of  the  use  of 
soybean  oil-based  inks  and  usage  of 
the  SoySeal  trademark.  The  SoySeal 
is  freely  provided  to  any  newspaper 
that  uses  soy  ink. 


Booth:  4146 

AM  GRAPHICS 

Staffed  by:  Richard  J.  Bonnie,  pres¬ 
ident;  Jeff  Elmore,  general  manager; 
Roger  Miller,  marketing  director. 
Exhibiting:  NP630  newspaper  in¬ 
serter  with  ICON;  other  products  de¬ 
signed  to  provide  solutions  for  a  to¬ 
tal  mailroom  system.  Live  product 
demonstrations. 


Booth:  1732 

ANITEC 

Staffed  by:  A.P.  Crupi,  vice  presi¬ 
dent;  S.F.  Montanino,  general  sales 
manager;  A.P.  Grieco,  area  sales  man¬ 
ager;  H.  Daggers,  E.  Michalowski, 
W.  McLoughin,  H.  Miller,  newspa¬ 
per  TSR;  R.D.  Bush,  J.C.  Wrede,  zone 
managers;  D.R.  Keckler,  R.  Payne, 
R.  Umholtz,  J.M.  Barry,  M.W.  Bon¬ 
ham,  regional  managers;  W.  Grady, 
C.  Isenhour,  F.  Summers,  district 
managers;  V.  von  Zwehl,  general 
product  manager;  V.  Barsauskas,  ex¬ 
port  sales  manager;  S.  Ellis,  Canada 
sales  manager;  J.  Steele,  R.  Johnson, 
M.F.  Callaghan,  marketing  managers. 
Exhibiting:  Wide  range  of  prepress 
products  for  newspapers,  including 
camera  films,  phototypesetting,  scan¬ 
ner  and  imagesetting  products,  dif¬ 
fusion  transfer  products  and  contact 
and  duplicating  products.  Also  fea¬ 
tured  will  be  Anitec’s  Newsworthy 
offset  printing  plates  and  plate  pro¬ 
cessors. 


Booth:  1935 

ARTIFICIAL  INTELLIGENCE 
TECHNOLOGIES  INC. 

Staffed  by:  Marvin  Berlin,  Michael 
Stock,  cofounders. 

Introducing:  Work  in  progress  on  a 
newspaper  circulation  system  being 
jointly  developed  by  AIT  and  a  ma¬ 
jor  metropolitan  daily.  This  system, 
which  is  built  utilizing  the  most  ad¬ 
vanced  software  technologies  avail¬ 
able,  is  to  be  part  of  a  multiphased 
“information  utility”  the  creators  are 
building. 

When  complete,  the  circulation 
system  will  provide  unprecedented 
levels  of  market  research  and  target¬ 
ing  data,  and  it  will  perform  all  the 
functions  found  in  currently  available 
circulation  systems.  The  information 
utility  will  integrate  news,  advertis¬ 
ing,  business,  production  and  circu¬ 
lation  information  to  provide  new 
sales  and  marketing  tools,  and  will 
facilitate  the  rapid  creation  of  new 
printed  and  electronic  products. 
Exhibiting:  Several  products  cur¬ 
rently  available  for  use  in  quality  im¬ 
provement,  equipment  maintenance, 
information  mining  and  customer  tar¬ 
geting. 


Booth:  1546 

ASCOA  FIRE  SYSTEMS 

Staffed  by:  Ray  Downey,  Bernie 
Bischoff,  Larry  Pritchett. 
Introducing:  Cardox  bulk  storage 
low-pressure  CO2  extinguishing  sys¬ 
tems  for  immediate,  effective  and 
nondisruptive  fire  protection  for  press 
lines  and  ink  storage  rooms.  Used 
where  large  quantities  of  CO2  are  re¬ 
quired  for  multiple  hazard  protection. 
Also  a  CO2  system  for  the  computer 
room  subfloor  and  Automated  Infor¬ 
mation  Storage  Systems  (AISS)  with 
preaction  sprinkler  system  for  room 
protection. 

Exhibiting:  Cardox  high-pressure 
CO2  extinguishing,  where  smaller 
quantities  of  CO2  are  required. 


Booth:  2008 

ASSOCIATED  PRESS 

Staffed  by:  John  Reid,  David  Tom¬ 
lin,  Hal  Buell,  others. 

Introducing:  AP  Leaf  Preserver 
Archive  is  an  expandable,  standard- 
platform  storage  system  for  images, 
graphics  and  text,  which  runs  on  the 
AP  Leaf  Picture  Desk  network,  giv¬ 
ing  fast,  seamless  access  to  millions 
of  stored  images.  AP  MacLeaf 
Archive  is  a  low-end  Macintosh 
archiving  system  using  an  Apple  Hy¬ 
perCard  database.  The  AP  Leafax  Hid 
portable  electronic  darkroom  com¬ 
bines  a  high-resolution  film  scanner. 


editor  and  transmitter.  Agenda  ’92 
predesigned  news  pages  explore  and 
explain  issues  of  reader  interest.  Pho- 
toStream  is  AP’s  new,  digital  photo 
network.  AP  SelectStocks  cus¬ 
tomized  financial  markets  service  is 
now  faster  and  easier  to  use,  with  a 
greater  variety  of  data  fields.  AP 
StockQuote  Hotline  from  AP  Audio- 
tex  Services  now  includes  mutual 
funds,  money  markets,  foreign  ex¬ 
changes  and  government  and  corpo¬ 
rate  bonds.  GraphicsNet,  AP’s  satel¬ 
lite-delivered  graphics  service,  now 
uses  Aldus  Freehand. 

Exhibiting:  AP  Leafnet  Macintosh  in¬ 
terface;  Leafscan-35  high-resolution 
desktop  35mm  film  scanner;  AP  Busi- 
nessWatch  PC  software  to  help  edi¬ 
tors  track  stock  market  activity. 
Tradeline  dial-up  market  database; 
AP  SelectNews  software  that  sorts 
wire  copy  according  to  content. 


Booth:  2224 

ATEX  INC. 

Staffed  by:  Brian  Lacey,  president 
and  CEO;  Max  Coebergh,  vice  pres¬ 
ident  and  general  manager — The 
Americas  sales  region;  Barry  Truitt, 
North  American  sales  vice  president; 
Josephine  Hoppe,  vice  president  and 
general  manager — newspaper  prod¬ 
ucts;  Don  Hollands,  vice  president 
and  general  manager — general  pub¬ 
lishing  products. 

Introducing:  Atex  will  present  a  se¬ 
ries  of  ‘solution  sets’  that  comprise 
modular,  integrated  products  to  au¬ 
tomate  the  prepress  operations  of  a 
newspaper.  These  industry-standard 
products,  which  are  based  upon  IBM 
and  Macintosh  platforms,  are  con¬ 
figured  to  meet  the  varying  front-end, 
pagination  and  production  needs  of 
widely  differing  publications. 
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Atex  will  preview  its  new,  PC- 
based  editorial  front  end,  and  demon¬ 
strate  a  new,  Macintosh-based  back¬ 
end  editorial  pagination  product.  En¬ 
hancements  to  the  recently  released 
Preference  Workstations,  EdPage 
pagination  system,  as  well  as  im¬ 
provements  to  color  systems  and  pro¬ 
duction  tracking  will  be  shown. 

The  company  will  emphasize  the 
way  in  which  users  of  its  current  and 
new  products  are  provided  with  a  mi¬ 
gration  path  to  future  offerings,  par¬ 
ticularly  the  new  editorial  front  end. 


Booth:  4008 

THE  AUSTIN  COMPANY 

Staffed  by:  Leonard  E.  Elliott,  news¬ 
paper  facilities  planning  director; 
Steven  S.  Barber,  Bill  V.  Brister,  Nate 
Hemenway,  Duane  M.  Lofdahl,  Cur¬ 
tis  D.  Miller,  Grant  L.  Moyer,  Jack  J. 
Nettis,  associate  planning  directors. 

The  theme  of  The  Austin  Com¬ 
pany’s  exhibit  at  ANPA/TEC  ’92  will 
be:  “The  Austin  Company — Inte¬ 
grated  Facility  Services/Dedicated 
Responsibility.” 

The  exhibit  will  feature  a  photo¬ 
graphic  display  of  Austin’s  current 
and  recently  completed  newspaper 
projects  throughout  the  United  States 
and  Canada.  Photographs  of  produc¬ 
tion  plants,  newsprint  warehouses, 
mailrooms  and  editorial  and  admin¬ 
istrative  offices  will  be  displayed. 

The  exhibit  will  highlight  Austin’s 
capabilities  for  innovative  planning 
and  implementation  of  new  facilities, 
as  well  as  expansion,  renovation  and 
historical  preservation  of  existing 
buildings. 

It  will  emphasize  the  advantages 
of  The  Austin  Method,  a  single¬ 
source/single-contract  system  that  of¬ 
fers  clients  a  comprehensive  portfo¬ 
lio  of  facility  services  to  take  projects 
from  conception  through  completion, 
including  systems  integration  and  in¬ 
stallation  of  production  equipment. 

Austin  projects  range  from  small¬ 
town  dailies  to  metropolitan  news¬ 
papers,  and  represent  both  indepen¬ 
dent  and  group-owned  newspapers, 
with  circulations  ranging  from  10,000 
to  1,000,000. 


Booth:  1620 

AUTO-GRAFICA  CORP. 

Staffed  by:  Multi-lingual  experts. 
Exhibiting:  Fully  integrated  profes¬ 
sional  newspaper  system  includes  full 
electronic  pagination,  news  wire  re¬ 
ception,  picture  reception,  PC-based 
editorial,  classified  ad  and  display  ad 
systems,  scanner  and  color  retouch¬ 
ing  station,  color/monochrome  pic¬ 
ture  storage  and  retrieval,  output  via 


internal  drum  imagesetters  to  paper, 
film  or  plate. 

Complete  line  of  prepress  equip¬ 
ment  with  upgrade  path,  to  carry  pub¬ 
lication  from  concept  to  film  or  plate. 
In-house  equipment  staging  to  ensure 
standards,  installation,  training  and 
support  of  a  comprehensive,  factory- 
trained  technical  group. 


Booth:  1942 

AUTOLOGIC  INC. 

Staffed  by:  Dennis  D.  Doolittle,  pres¬ 
ident;  James  C.  Hanger,  marketing 
vice  president;  A1  Brunner,  sales  vice 
president. 

Introducing:  Autologic  will  be  fea¬ 
turing  full  systems  imaging  solutions. 
Three  demonstration  arenas  will  pro¬ 
vide  throughput  and  imaging  solu¬ 
tions  for  large,  medium  and  small 
newspapers.  Several  of  the  new  prod¬ 
uct  offerings  include: 

APS-ScanLink  provides  an  inter¬ 
face  between  high-resolution  color 
scanners  from  Hell,  Itek  and  Screen 
and  the  APS- 100  PostScript  Integra¬ 
tor.  TIFF  files  are  sent  by  the  APS- 
ScanLink  to  a  Macintosh  for  onward 
transmission  to  the  APS- 100. 

APS-5000  drum  laser  imager  is  a 
22'’xl5.7"  wide-format  imager  pro¬ 
viding  superior  output  quality  sepa¬ 
rations.  Resolutions  of  up  to 
2400x2400  dpi  and  up  to  200  Ipi  are 
possible.  Full  broadsheet  pages  are 
produced  as  fast  a  one  page  per 
minute. 

APS-SoftPIP/PC  processes  Post¬ 
Script  files  at  high  speeds  in  this  new 
450DE  EISA-based  PC  version.  The 
APS-SoftPIP/PC  is  a  fast  and  inex¬ 
pensive  software  PIP  that  offers  many 
built-in  job  management  features. 

APS-6/70CH  and  APS-6/108C12 
are  two  new  high-resolution,  72-pica 
laser  imagers  suitable  for  tabloid 
work. 

APS- 1560  laser  printer  is  a  self- 
contained  printer  with  its  own  RIP.  It 
is  designed  for  remote  sites  requiring 
an  inexpensive,  quick  turnaround  of 
proofs. 

Color  calibration  software  enables 
a  set  of  imager  calibration  values  to 
be  created  and  stored  on  Autologic 
PostScript  PIPs  to  ensure  consistent, 
accurate  color  output. 

APS-800  68040  CPU  is  now  avail¬ 
able  —  upgraded  from  a  68020;  5.0 
software  has  been  released. 


Booth:  4530 

BALDWIN  GRAPHIC  SYSTEMS, 
A  Baldwin  Technology  Co. 

Staffed  by:  John  St.  John,  Baldwin 
Stobb  president;  Joe  Collins,  Bald¬ 
win  Graphic  Systems  newspaper  and 


directory  manager. 

Introducing:  The  Model  1330  Rotary 
Dry  Brush  Blanket  Cleaner  for  news¬ 
paper  and  non-heatset  presses  com¬ 
bines  a  self-driven  rotary  brush  with 
a  superior  vacuum  system.  Driven 
only  by  contact  with  the  blanket,  the 
Model  1330  can  easily  be  set  up  for 
automatic  page  segmentation.  The 
Model  3030  Web  Cleaner  is  a  non- 
contact  system  that  uses  an  air  knife 
to  dislodge  contaminating  particles, 
static  bars  to  neutralize  electrostatic 
forces  and  a  vacuum  system  to  col¬ 
lect  dust  and  debris  —  a  combination 
of  techniques  making  it  specially  ef¬ 
fective  on  newsprint  with  any  recy¬ 
cled  fiber  content. 

The  Baldwin  Single  and  Double 
Wide  Accu  Spray  Dampener  features 
a  spray  bar  guard  design  that  elimi¬ 
nates  any  overspray  into  the  press. 
Benefits  include  substantial  reduc¬ 
tion  in  paper  waste,  reduced  press 
maintenance,  improved  quality  and 
proven  performance  worldwide. 

The  Baldwin  Sonic  Guardian  De¬ 
tector  offers  a  more  advanced  and  de¬ 
pendable  way  to  detect  web  breaks  at 
today’s  ever-increasing  press  speeds. 
A  bar-mounted  sensor  emits  pulses 
of  ultrasonic  energy  at  the  moving 
web,  then  detects  and  analyzes  the 
signal’s  echo,  allowing  slight  web 
imperfections  such  as  flutter,  slime 
holes  and  wrinkles  to  pass  without 
creating  nuisance  press  stops. 


Booth:  824 

BASEVIEW  PRODUCTS  INC. 

Staffed  by:  A1  Geist,  sales  director — 
eastern  region;  Jerry  Perkins,  sales 
director — western  region;  Jim  Meyer, 
president. 

Introducing:  Macintosh-based  pub¬ 
lishing  software.  ClassPage  helps  lay 
out  classified  pages,  cutting  the  time 
it  takes  to  lay  out  the  classified  sec¬ 
tion  and  minimizing  paste-up  errors. 

CirculationManager  is  a  compre¬ 
hensive  circulation  management 
package.  Circulation  Datbase  houses 
basic  functions  associated  with  sub¬ 
scription  tracking  and  contains  mar¬ 
keting  functions  such  as  automatic 
telemarketing  and  subscription  gen¬ 
eration.  Distribution  Handler  auto¬ 
mates  most  aspects  of  paper  delivery 
—  whether  by  carrier  route  or  single¬ 
copy  purchase — generating  bundle 
sheets  that  indicate  starts,  stops,  com¬ 
plaints  and  other  messages.  Pre¬ 
printed  Inserts  coordinates  insertion 
of  preprinted  advertising,  enabling 
the  zoning  of  publications  so  that  in¬ 
serts  directly  target  specific  markets. 

Editorial  Database  tracks  stories 
throughout  the  entire  editorial  pro¬ 
cess,  starting  the  moment  they  come 
over  the  wire,  through  various  edit- 
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335  Newspapers 
Can’t  Be  Wrong! 


High-Speed  Newspaper  Production 

Stop  by  Booth  538  at  ANPA/TEC  ’92  and  see  why 
hundreds  of  newspapers  use  high-productivity  Varityper® 
publishing  solutions.  You’ll  see  two  live  simulations  -  an 
actual  metro  daily,  and  a  newspaper  supplement  and 
catalog  production  operation. 

Varityper’s  powerful  prepress  production  systems  integrate 
color  workstations,  high-quality  image  scanners,  digital 
cameras,  RIPs,  imagesetters,  productivity-oriented 
software  solutions,  and  high-speed  output  systems  -  plain 
paper  and  photomedia.  Varityper  newspaper  systems  let 
you  respond  quickly  to  late-breaking  events,  work  closer  to 
deadline,  and  achieve  fast,  flexible  production  throughput. 

Varityper’s  total  commitment  to  standard  platforms  and 
industry  standards  protects  your  investment  and  lets  you 
grow  your  system  as  your  needs  change.  Whether  you’re  a 
weekly  paper,  a  shopper,  a  small  daily,  or  a  large  metro 
daily,  Varityper  has  a  publishing  system  that  will  increase 
your  productivity  and  maximize  your  investment. 

Call  or  write  for  more  information. 

800-631-8134 

Or  call:  201-887-8000  Ext.  999 


©1992  Varityper,  Inc. 

Varityper  is  a  registered  trademark  of  Varityper,  Inc.  Tegra  is  a  trademark  of  Tegra,  Inc. 


Putting  technology  to  work  for  better  news  and  features 


ANPA/Tec  is  a  wondrous  sight.  All  those  presses, 
inserters,  folders,  scanners,  robots  and  all  sorts  of 
other  marvels  of  modern  newspaper  production. 
But  what’s  all  that  got  to  do  with  editorial  quality? 

Amidst  all  the  gadgetry,  there’s  an  exhibit  island 
dedicated  to  harnessing  technology  to  provide  bet¬ 
ter  newspaper  coverage.  From  timely  news  photos 
and  punchy  graphics  to  TV  listings,  stock  tables, 
and  audiotex.  Tribune  Media  Services’  mission  is  to 
deliver  the  services  readers  want  with  the  cus¬ 
tomization  and  efficiency  you  need. 


The  New  Standard  in  Stocks 


Flexibility,  accuracy,  speed  and  reliability:  these  are 
the  hallmarks  of  TMS  STOCKS,  and  the  reasons  why 
more  and  more  newspapers  are  switching  from 
their  traditional  wire  service  supplier  to  TMS’s 
more  innovative  service. 


You  select  the  stocks  you  want  to  list  and  choose 
the  graphic  formats  and  special  breakouts  you 
want.  TMS  STOCKS  can  deliver  your  stock  tables 
within  minutes  of  exchange  closings  and  is  adapt¬ 
able  to  all  production  systems,  including  Macin¬ 
tosh.  And  we  provide  24-hour  technical  support 
through  a  toll-free  hodine. 


More  Innovation  from  KRT 


Veterans  of  recent  ANPA/Tec  meetings  have  come 
to  expect  Knight-Ridder/Tribune  to  display  the 
most  interesting  news  service  products  on  the  show 
floor.  This  year’s  no  different. 

The  latest  fruits  of  the  collaboration  of  the  Knight- 
Ridder  and  Tribune  Company  newspapers  include 
KRT  Photos  on  Demand— a  dial-up 
photo  service  that  allows  you  to  pre¬ 
view,  select  and  purchase  individual 
pictures  via  Macintosh  and  modem. 

We’re  also  proud  to  introduce  a  new 
text  service,  Knight-Ridder/Tribune 
Business  News.  Utilizing  the  business 
news  staffs  of  more  than  40  newspa¬ 
pers,  the  service  offers  unparalleled  cov¬ 
erage  of  news  you  need  that  often  goes 
unreported  elsewhere. 

Of  course,  KRT  Graphics  remains  the 
outstanding  provider  of  dynamic,  use- 


^  ^  TMS  Stocks  leads  the 
industry  in  offering  a 
choice  of  customized 
features,  all  aimed 
at  presenting 

dal  information  in  a  variety  of  dis¬ 
tinctive  and  easy-to-read  formats 
tailored  to  the  individual  specifica¬ 
tions  of  your  newspaper. 


TMS  Stocks  is 
the  leader  in  offer¬ 
ing  formats  that 
match  your 
paper's  needs. 


fill  graphics  that  deliver  solid  information  in  the 
style  todays  readers  demand. 


The  Best  TV  Listings 


TMS  Listings  has  earned 
the  reputation  as  the  first 
choice  for  newspapers  that 
want  to  give  their  readers 
the  most  accurate  and 
readable  TV  schedules 
available. 

Now,  thanks  to  a  state- 
of-the-art  upgrade  of 
our  TV  listings  producdon 
system,  TMS  can  make 
customized  logs  and  grids  available  to  more  newspa¬ 
pers  in  more  markets,  large  and  small. 

And  the  scores  of  leading  dailies  that  are  already 
TMS  TV  Listings  customers  will  see  us  continue 
to  exceed  our  own  track  record  for  accuracy, 
dependability  and  service.  Its  a  commitment  we 
make  because  newspapers  are 

Knight-Ridder/  1  •  • 

TB,i«jNE  offers  the  OUT  number  One  priority. 

option  of  purchas¬ 
ing  individual  pic¬ 
tures  via  modem. 


TMS  is  committed 
to  providing  newspapers 
top-quality  TV  listings. 


This  Call's  For  You 


Voice  information  services  are  a  hot  topic  at  most 
newspapers  these  days,  what  with  changing  reader 
lifestyles  and  new  RBOC  challenges.  That’s  why 
TMS  offers  the  newspaper  industry’s  most  compre¬ 
hensive  set  of  audiotex  services. 

Our  acquisition  of  the  Voice  News  Network  will 
enable  us  to  deliver  top-quality  news  and  informa¬ 
tion  to  the  growing  list  of  newspapers  that  own 
audiotex  equipment.  Now  you’ll  be  able  to  depend 
on  audio  programming  from  a  company  that  really 


knows 


newsrooms 


needs. 


For  papers  that  don’t  own  their  own  equipment,  we 
offer  TMS  900,  a  seleaion  of  quality  audio  services 
that  instandy  bring  you  new 
revenue  without  start-up 
costs.  And  for  your  classified 
ad  department,  our  collabora¬ 
tion  with  Scherers  Commu¬ 
nications  delivers  unsurpassed 
service  and  reliability  in  “talk¬ 
ing”  personals. 


TMS  now  offers  audio¬ 
tex  to  papers  that  own 
their  own  equipment — 
and  those  that  don’t 


Visit  us  in  Booth  #1824 


We’re  looking  forward  to  seeing  you  at  ANPAAec 
’92.  We’re  proud  of  the  way  our  prod¬ 
ucts  put  technology  to  work  to  build 


readership  for  your  paper  and  look  for¬ 
ward  to  demonstrating  them.  For  more 
information  before  or  after  the  show, 
call  Mary  Beth  Pacer  at  1-800-245-6536. 

Ideas  that  work. 


Tribune  Media  Services 


ing  stages,  to  the  time  they  are  placed 
in  the  newspaper. 

Exhibiting:  NewsEdit,  ClassMan- 
ager/Pius,  WireManager  and  Quark 
XTensions. 


Booth:  1945 

BELLATRIX  SYSTEMS  INC. 


Staffed  by:  Steve  Morris;  Bill  Hem¬ 
ingway,  president. 

Introducing:  Coin  Wizard  electronic 
totalizer  coin  mechanism  provides  an 
inexpensive  first  step  to  newsrack 
pricing  flexibility.  It  is  designed  to 
retrofit  into  most  existng  newsracks 
without  modifications.  Newsrack  de¬ 
livery  personnel  continue  to  use  a  key 
to  change  daily-Sunday  prices  (three- 
tier  pricing  is  available).  However, 
Coin  Wizard  can  be  easily  upgraded 
to  become  a  component  of  the  full 
Single-Trak  System  at  a  minimal  cost 
at  a  later  time. 

Exhibiting:  The  Single-Trak  System, 
a  total  data-acquisition  and  manage¬ 
ment  system  for  single-copy  news¬ 
paper  sales  from  newsracks  and  store 
accounts.  Now  operating  in  some  40 
North  American  newspapers,  Single- 
Trak  provides  the  ability  to  reduce  re¬ 
turns  while  maximizing  sales.  The 
system  utilizes  electronic  “totalizer” 
coin  mechanisms,  hand-held  data- 
collection  “wands”  and  is  supported 
on  the  comprehensive  PC-based 
SCS2  software  package.  Time  of  ser¬ 
vice  and  time  of  sales  information  is 
becoming  a  valuable  tool  for  cost  con¬ 
tainment  and  revenue  enhancement 
at  Bellatrix-equipped  newspapers. 
Also,  an  800-number  for  24-hour  cus¬ 
tomer  service,  on-site  system  instal¬ 
lation  and  training  and  users  group. 


Booth:  4262 

BE&KINC. 

Staffed  by:  Not  available. 

Exhibiting:  Engineering/construction 
company  provides  services  to  the 
newspaper  industry,  as  well  as  to  the 
pulp  and  paper,  petrochemical,  met¬ 
als,  cable  television  and  other  indus¬ 
tries.  BE&K  is  providing  project  and 
construction  management  services  for 
the  newspaper  production  facility  of 
MediaGeneral’s  Richmond  Newspa¬ 
pers  Inc. 

Either  as  a  single  source  or  as  a 
team  member,  BE&K  offers  a  full 
range  of  planning,  architectural,  en¬ 
gineering,  management  and  con¬ 
struction  services.  Included  in  these 
services  are:  master  planning,  turnkey 
development,  site  selection,  remod¬ 
eling  and  relocation,  environmental 
studies  and  permitting,  printing  pro¬ 
cess  systems,  material  handling,  pro¬ 
ject  direction  and  administration, 
budgeting  and  cost  control,  schedul¬ 
ing,  contract  negotiations  manage¬ 
ment,  procurement  and  quality  con¬ 
trol. 


Booth:  1 130 

BIRMY  GRAPHICS  CORP. 

Staffed  by:  Joseph  Birmingham,  pres¬ 
ident;  Ted  Birmingham  vice  president 
and  head  of  product  development; 
Fred  Padillia,  head  of  software  de¬ 
velopment;  Ken  Maladowitz,  sales 
manager. 

Introducing:  PostScript  output  solu¬ 
tions  for  high-throughput  require¬ 
ments  include  RIP  NET,  a  high-res¬ 
olution  graphics  network  that  links 
multiple  RIPs  to  output  devices.  RIP- 
NET,  based  on  Birmy’s  low-cost, 
high-speed  software  RIPs,  enables 
tight  deadlines  to  be  met  using  all 
PostScript  solutions.  Plain-paper  de¬ 
vices  and  film-output  devices  can  be 
linked  to  a  RIPNET  system.  High-res- 
olution  plain-paper  proofing  solu¬ 
tions  up  to  1600x1600  dpi  will  be 
shown. 

Attendees  will  see  how  RIPNET 
with  multiple  RIPs  guarantees  news¬ 
papers  a  page  per  minute  using  a  sin¬ 
gle  imagesetter.  Imaging  64  Post¬ 
Script  broadsheet  pages  in  64  min¬ 
utes  is  now  an  affordable  reality 
because  of  RIPNET.  Instead  of  buy¬ 
ing  an  imagesetter  with  every  RIP,  a 
user  simply  purchases  additional  soft¬ 
ware  RIP  modules  that  increase  pro¬ 
duction  of  existing  imagesetters. 
Birmy  can  assist  customers  in  con¬ 
verting  their  existing  Compugraphic, 
Hastech,  Atex  and  SII  system  in  out- 
putting  PostScript. 

Exhibiting:  The  Birmy  Color  System, 
using  Kodak’s  Sun-based  OPI  server 
operating  with  Birmy  imagesetters. 


Booth:  4430 

BOB  RAY  &  ASSOCIATES  INC. 

Staffed  by:  Robert  E.  Ray,  president; 
John  R.  Steker,  general  manager; 
Joseph  Baran. 

Exhibiting:  Photographic  displays 
representing  the  firm’s  latest  “Total 
Service”  concepts  in  newspaper  press 
installations,  including  KBA-Motter 
Corp.  Colormax  at  the  Louisville 
Courier-Journal  and  flexo  tower  at 
the  Providence  (R.I.)  Journal,  Goss 
Headliner  Offset  at  the  Calgary  Sun 
and  Urbanite  at  the  Fredericksburg, 
Va.,  Free  Lance-Star  and  Mitsubishi 
offset  press  at  Richmond  (Va.)  News¬ 
papers  Inc.  Also,  future  installations 
for  1 992  and  1 993  and  the  latest  con¬ 
cept  to  help  production  managers  get 
more  from  existing  equipment. 


Booth:  1004 

BRITE  VOICE  SYSTEMS  INC. 

Staffed  by:  Bud  Calvert,  director  of 
marketing,  media  products;  Dan 
Weatherford,  senior  product  man¬ 
ager,  media  products. 

Newspapers  use  the  Brite  system 
as  a  customer  service  tool  to  position 
themselves  as  the  leader  in  providing 
information,  24  hours  a  day.  It  works 
with  sales,  editorial  staff  and  pro¬ 
motion  to  increase  ad  revenues,  en¬ 
hance  customer  service,  build  loy¬ 
alty,  establish  a  stronger  local  iden¬ 
tity,  maintain  a  leadership  image  and 
provide  interactive  polling  and  sur¬ 
veys.  It  is  a  perfect  vehicle  for  a  news¬ 
paper  to  promote  its  product  to  reader 
and  non-reader  alike. 

Customers  for  the  70  systems  sold 
to  date  include  Knight-Ridder,  Times 
Mirror,  Hearst,  Cox  Enterprises  and 
Chronicle  Publishing.  These  pub¬ 
lishers  offer  a  wide  variety  of  infor¬ 
mation  free  to  the  caller,  including 
stock  quotes,  sports  scores,  business 
news,  weather,  classified  ads  and 
public  opinion  polling,  all  of  which 
can  be  advertiser  supported,  provid¬ 
ing  additional  revenues  for  the  news¬ 
paper.  New  features  include  facsim¬ 
ile  transmission,  classified  services, 
900  personals,  database  management 
and  voice  mail. 


Booth:  3317 

BRODIE  SYSTEM  INC. 

Staffed  by:  Jim  Vatalaro,  Paul  Kam- 
age,  Tom  Nielsen,  Ken  Krawcheck, 
John  Ferrell. 

Exhibiting:  Emergency  repairs  and 
reconditioning  of  all  makes  and  mod¬ 
els  of  printing  cylinders,  rolls  and 
bearing  housings.  Web  and  sheetfed 
cylinders  are  reconditioned,  rebuilt 
and  precision  ground.  Also  recondi¬ 
tioning  of  ink  fountains  and  other 
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press  parts.  State-of-the-art  equip¬ 
ment  is  used  to  apply  coatings  such 
as  stainless  steel,  copper  and  ceramic. 
Precision  NC  and  CNC  grinders  are 
used  to  provide  the  demanding  toler¬ 
ances  needed  on  printing  cylinders. 


Booth:  3814 

BRUNO  UNGER  USA 

Staffed  by:  A1  Elton,  owner;  Claes 
Piculell,  Bruno  Unger  Europe. 
Introducing:  Natu-Kleen  biodegrad¬ 
able  cleaning  solution,  made  entirely 
from  esters  of  vegetable  oils,  replaces 
solvents  for  cleaning  rollers  and 
plates. 

Exhibiting:  German-made  Swedish 
steel  replacement  folder  knives  for 
Goss,  TKS  and  other  manufacturers’ 
equipment 


Booth:  4908 

BURGESS  INDUSTRIES  INC. 

Staffed  by:  R.J.  Burgess,  vice  presi¬ 
dent,  OEM/international  sales  man¬ 
ager. 

Introducing:  Completely  redesigned 
UV  imaging  and  register  control  prod¬ 
uct  line.  VacuLUX  II  is  a  state-of- 
the-art  film-,  plate-  and  proof-mak¬ 
ing  systems  for  fast  exposures  with 
perfect  register.  The  ScanaLUX  sys¬ 
tem  features  an  automated,  rotating, 
dual-sided  vacuum  frame  with  a 
patented  scanning  light  head  that  ex¬ 
poses  plates,  proofing  and  film  ma¬ 
terials  as  it  scans  across  the  image 
area. 

Fully  automated  plate-bending  sys¬ 
tem  has  automatic  feed  that  moves 
plate  into  position.  Also,  plate  and 
film  punches  that  offer  accuracy  and 
repeatability,  fully  pneumatic  lead 
edge  punch  and  linear  trail  edge  tail 
punch. 


Booth:  4826 

BUTLER  AUTOMATIC  INC. 

Staffed  by:  Andrew  Butler,  sales  vice 
president;  Carl  Miller,  marketing  vice 
president;  Ken  Metcalf,  Bill  Schulke, 
Mike  Pashall,  Tom  Latour,  sales. 
Introducing:  The  Series  1000  splicer 
is  designed  for  single-width  newspa¬ 
per  presses.  The  new  family  of 
splicers  offers  traditional  Butler  re¬ 
liability  with  competitive  pricing.  All 
Series  1000  splicers  feature  50"-di- 
ameter  roll  capacity,  power  sidelay, 
autocoupling,  3,000  lb.  electric  hoists 
and  a  web  accelerator.  With  options, 
this  series  offers  dual  unwind  and 
speeds  up  to  1,400  fpm. 

The  MZ  matched-speed  splicer  for 
wide  (up  to  68"),  high-speed  (up  to 
3,000  fpm)  presses  incorporates  But¬ 
ler’s  years  of  experience  into  a  new 


generation  of  splicer.  The  MZ  loads 
from  the  floor  without  shafts  and 
without  requiring  a  large  pit.  With 
Butler’s  DataNet  Controls,  unique 
cone  drives  and  a  small  dancer,  the 
MZ  provides  very  high  reliability  and 
tight  tension  control. 

Flash  Data  is  a  stand-alone  paper 
management  system  designed  to  work 
with  any  splicer,  helping  to  control 
paper  waste.  With  simple  inputs  from 
a  keyboard  or  a  barcode  reader.  Flash 
Data  can  develop  a  set  of  reports  on 
paper  usage. 


Booth:  3428 

CALJAN  TELESCOPIC 
LOADING  SYSTEMS  INC. 

Staffed  by:  Svend  Jansen,  president; 
Randall  A.  Gilliland,  director — North 
America;  Jens  Sogaard,  chief  engi¬ 
neer;  Dorene  M.  Lewis,  assistant  to 
the  director;  Karin  Jansen,  marketing 
director;  Metta  Jansen,  executive  sec¬ 
retary. 

Introducing:  Telescopic  Van  Loader 
(TVL)  &  Mini  Loader  (ML)  are  de¬ 
signed  for  loading  vans  and  pickup 
trucks  often  used  by  smaller  news¬ 
papers  for  distribution.  The  TVL  will 
telescope  into  a  24"  van  and  is  an  in¬ 
expensive  loading  alternative. 
Exhibiting:  Telescopic  Belt  Loader 
(TBL)  and  Telescopic  Roller  Loader 
(TRL)  are  designed  to  load  a  variety 
of  vehicles,  including  the  longest 
trailers.  The  TBL  and  TRL  are  used 
throughout  the  world  by  numerous 
newspapers  for  safe,  efficient  and 
cost-effective  truck  loading. 

International  manufacturer  of  tele¬ 
scopic  truck  loaders  has  extensive  ex¬ 
perience  working  with  small  and  large 
newspapers  worldwide  including  the 
Indianapolis  Star  and  News,  Montreal 
Gazette  and  Financial  Times  of  Lon¬ 
don. 


Booth:  3930 
CANADIAN  PACIFIC 
FOREST  PRODUCTS  INC. 

Staffed  by:  E.W.W.  Hughes,  News¬ 
print  Marketing  Div.  president;  tech¬ 
nical  and  marketing  personnel. 
Exhibiting:  CP  Forest  has  responded 
to  the  record  demand  for  recycled- 
content  newsprint  with  a  compre¬ 
hensive  recycling  program.  It  has  ded¬ 
icated  its  two  largest  mills  entirely  to 
production  of  quality  deinked  recy- 
cled-content  newsprint,  with  an  an¬ 
nual  capacity  of  900,000  tonnes.  To 
meet  the  exacting  needs  of  today’s 
pressroom,  CP  Forest  will  combine 
high-yield  thermomechanical  pulp 
with  high-quality  deinked  pulp  to  pro¬ 
vide  customers  with  a  sheet  that  looks 
good  and  performs  well  on  modern, 
high-speed  presses. 


Booth:  3230 
CANADIAN  WEB 
CONSULTANTS  LTD. 

Staffed  by:  Michele  Belanger,  vice 
president;  Linda  Clark,  office  man¬ 
ager. 

Exhibiting:  In-house  hands-on  train¬ 
ing;  managerial  counseling;  em¬ 
ployee  enrichment  programs;  train¬ 
ing  and  maintenance  programs;  sem¬ 
inars;  contract  negotiations;  plant 
layout  and  planning;  press  installa¬ 
tions;  project  coordination;  press  re¬ 
pairs  and  rebuilding;  equipment  eval¬ 
uations. 


Booth:  3423 

CAPITAL  TRACK  CO. 

Staffed  by:  Rick  Vrenna,  president; 
Kathy  Harper,  sales. 

Exhibiting:  Newspaper  roll  handling 
track  systems. 

Booth:  3726 

CERUTTI,  North  America 

Staffed  by:  Paul  Cappa,  executive 
vice  president;  Bob  Mrak,  vice  pres¬ 
ident. 

Exhibiting:  Information  for  flexo 
printing  presses  for  newspaper,  di¬ 
rectory,  insert  and  other  commercial 
printing.  Narrow  web  (up  to  40")  and 
wide  web  (up  to  77")  flexo  printing 
equipment  is  offered.  Narrow-web, 
single-circumference  presses  consist 
of  printing  units  stacked  on  fully  au¬ 
tomatic  reels  and  standard  folders. 
Wide-web,  double-circumference 
presses  include  reels  in  substructure 
or  end-fed  arrangements.  Printing 
units  can  be  conventional  arch  style 
or  multicolor  units  completely  cus¬ 
tomized  to  particular  needs.  Super¬ 
structure,  angle  bars,  formers  and 
folder  are  all  tailored  to  customer  re¬ 
quirements.  Demonstrations  of  ca¬ 
pability  can  be  shown  at  20  press  in¬ 
stallation  sites  in  operation  since 
1985. 


Booth:  3915 
CHAPEL  HILL 
MANUFACTURING  CO. 

Staffed  by:  Jack  Seeburger,  presi¬ 
dent;  Rob  Seeburger,  Norma  See¬ 
burger,  vice  presidents;  Pam  See¬ 
burger,  sales  and  marketing. 
Exhibiting:  Six  complete  lines  of 
seamless,  lint-free  dampener  covers. 
Go-Knit  is  a  tough,  durable,  tightly 
knit  cover  developed  to  withstand  the 
high  speeds  of  web  offset  newspaper 
presses.  Blue-Boi  synthetic,  lint-free, 
ink-resistant  cover  offers  superior 
performance  and  durability.  Multi¬ 
directional  shrink-to-fit  feature  locks 
cover  onto  roller  to  eliminate  twist- 
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ing,  creeping  and  walking.  Its  smooth 
and  uniform  surface  delivers  consis¬ 
tently  uniform  water  transfer  without 
patterning  or  tracking.  Users  report 
1-1 '/2  million  impressions  per  cover. 
Economically  priced  and  durable,  the 
original  Water-Boi  is  a  tightly  knit, 
dense-pile,  loop-finish  cover  that  is 
specially  treated  during  manufacture 
to  control  proper  water  absorption  and 
prevent  flooding. 


CHAS.  T.  MAIN  INC. 

See  Parsons  Main  Inc. 


Booth:  3914 

COMAR  INC. 

(subsidiary  of  TKS) 

Staffed  by:  Susan  G.  Eppler,  national 
sales  manager;  David  Keathly,  R«&D 
engineering  director;  Robert  Lamb, 
senior  design  engineer. 

Introducing:  Advanced  “TallyMan” 
Production  Totalizing  System  is 
based  on  Microsoft  Windows  highly 
graphical,  user-friendly  operating  en¬ 
vironment.  System  benefits  include 
production  and  press  reports  and  pay¬ 
back  in  less  than  a  year  by  reducing 
overproduction,  restarts  and  waste. 

The  new-generation,  highly  accu¬ 
rate  Model  9202  Image  Sensor  for 
counting  newspapers  on  a  conveyor 
stream  utilizes  advanced  image  pro¬ 
cessing  techniques  with  improve¬ 
ments  in  scanning  rate,  illumination 
and  reduced  package  size. 

The  “Inspector”  print  inspection 
system  mounts  on  the  press  across  the 
entire  web  width.  High-speed  image- 
processing  detects  printing  defects 
such  as  ink  density,  scumming,  wrin¬ 
kles  and  page  alignment.  The  system 
will  automatically  activate  a  paper  re¬ 
ject  mechanism  and  notify  the  oper¬ 
ator  of  the  type  of  problem  and  its  lo¬ 
cation. 


Booth:  836 

COMPUSERVE/COLLIER- 

JACKSON 

Staffed  by:  Warren  D.  Fletcher,  gen¬ 
eral  manager;  Gary  J.  Vigneau,  sales 
and  marketing  vice  president;  Richard 
A.  Kitzmiller,  national  sales  manager. 
Introducing:  World  Class  Series 
newspaper  management  software  will 
be  demonstrated  on  IBM  RISC  Sys¬ 
tem/6000  Power  Servers. 

Exhibiting:  World  Class  Series  news¬ 
paper  management  software,  includ¬ 
ing  Circulation,  Newsprint  Inventory, 
Advertising,  Ad  Tracking,  Layout, 
Bad  Debt  Tracking  and  Classified 
Billing.  Also  demonstrations  of  fully 
integrated  financial  and  human  re¬ 
sources  products,  including  general 


ledger,  accouts  payable,  fixed  assets, 
purchasing,  payroll  and  personnel. 
All  systems  run  on  Hewlett-Packard, 
IBM  and  Digital  Equipment  Corp. 
mid-range  computers  in  an  open  sys¬ 
tem,  portable  computing  environ¬ 
ment. 


Booth:  11714 
COMPUTEREASE 
SOFTWARE  INC. 

Staffed  by:  Carl  Berg,  president; 
Carol  Berg,  vice  president;  George 
Pereira,  sr.  programmer;  Peter  Mark, 
software  engineer. 

Introducing:  Mac-to-Atex  message 
manager  allows  Macintosh  network 
users  to  receive  message-pending 
alerts  from  connected  Atex  systems. 
It  includes  a  desk  accessory  to  read 
and  send  Atex  messages  from  a  Mac. 

Mac  Send/Fetch  is  for  single-user 
and  Mac  SFANET  gateway  commu¬ 
nications  between  Mac  workstations 
and  Atex  systems. 

New  are  Quark  XTensions  for  load¬ 
ing  ad  dummies  produced  by  Page- 
control/ AL  ad  dummying  program  in 
Mac  and  DOS  versions  (Sun  Mi¬ 
crosystems  version  available  from 
Camex). 

Word  Mover  DOS-based  editing 
system  includes  file  locking,  inter¬ 
station  messaging,  improved  Atex 
communications  functions  and  new 
interfaces  for  composition  using  stan¬ 
dard  packages  from  other  vendors. 

Abdex  Speech  Recognition  Work¬ 
station  offers  a  speech  interface  to  ex¬ 
isting  publishing  environments  and 
seamless  mainframe  communication. 


Booth:  1302 

COMPUTEXT  INC. 


Staffed  by:  Triss  Goodwin,  Ro  Huth- 
waite,  training;  Sean  Hill,  systems  ap¬ 
plication;  Glenn  Jones,  systems  de¬ 
sign;  Suzette  Connell,  business;  Jerry 
Stretch,  sales. 

Introducing:  Demonstrations  of  Com- 
puText’s  Integrated  Publishing  Sys¬ 
tems  (CIPS),  composed  of  Compu- 
Class  classified  ad  management  and 
new  classified  pagination  system.  The 
CAT  display  ad  layout  system, 
COMET/Capture  editorial  and  wire 


Mike  Keinzie 

Vice  President 
Goss  Newspaper  Products 

I  invite  everyone  attending  ANPATEC 
'92  to  visit  the  Rockwell  Graphic  Systems 
exhibit.  The  presses,  technology  and 
support  systems  on  display  provide  a 
wealth  of  information  for  anyone  plan¬ 
ning  a  new  pressroom  or  considering 
additional  equipment. 

The  Goss  Colorliner  we  are  showing 
is  the  most  successful  new  double¬ 
width  product  in  our  company's  history. 
More  than  2500  Colorliner  printing 
couples  have  been  sold  to  newspapers 
in  North  America,  Europe  and  South 
America.  Exhibited  with  Colorliner  is 
its  Advanced  Press  Control  System 
(APCS)  master  workstation  set  up  for 
computer  simulated  operation. 

This  press  and  its  control  system 
give  ANPA/TEC  visitors  a  first-hand 
look  at  the  state-of-the-art  in  double¬ 
width  newspaper  production  systems. 

Also  included  in  the  exhibit  is  an 
advanced  technology  area  showing 
Graphic  Systems'  newest  developments 
in  digital  and  keyless  inking. 

Our  single-width  equipment  on 
display  includes  both  a  Goss  Urbanite 
and  a  two-high  Goss  Community 
stacked  arrangement. 

Along  with  our  presses  and  tech¬ 
nology,  we  are  demonstrating  the  kind 
of  full-service  support  Goss  customers 
receive.  At  this  year's  show  we  are  in¬ 
troducing  our  Maintenance  Assistance 
Partnership  (MAP)  and  an  interactive 
video  disk  training  program  for  the 
Goss  1 60-page  folder.  In  addition,  our 
maintenance  catalog  in  compact  disk 
format  and  our  Parts  Link  on-line  parts 
order  entry  system  will  be  operational 
in  the  exhibit. 

Visit  us  at  booth  4514  and  see  the 
presses  that  can  help  you  increase  ad¬ 
vertising  revenues  while  driving  down 
the  cost  of  production. 

See  you  in  Atlanta! 
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Finding  a  press  part  can  be  like 
looking  for  a  nee^e  in  a  haystack. 

At  Rockwell  Graphic  Systems,  we’ve  made  it  easy  and  fast  to  find  and  order  the 
“needle.”  We’ve  merged  the  benefits  of  two  technologies-the  processing  speed  of  your 
personal  computer  and  the  incredible  storage  capacity  of  optical  disks -to  help  you 
identify  Goss®  parts  in  just  seconds.  It’s  as  simple  as  typing  k^^  words  to  quickly  search 
information  and  view  drawings,  part  numbers,  and  all  cross-referenced  data.  And 
then  using  your  computer,  order  parts  through  our  exclusive  Parts-Link’“  system 
with  a  toll-free  number.  Call  the  industry’s  technology  leader.  Rockwell  Graphic 
Systems-The  Americas,  Rockwell  International.  800-323-1200  or  708-850-5760. 

Rockwell 

International 

...  where  science  gets  down  to  business 
ANPA/TEC  Booth  #4514 


collector  systems  running  on  Unix, 
VAX  and  Macintosh  platforms.  The 
booth’s  hardware  configuration  will 
attempt  to  show  the  various  capabil¬ 
ities  of  CIPS  open-architecture  de¬ 
sign. 

Also  new  this  year  is  CompuText’s 
software  solutions  for  Digital  Equip¬ 
ment  Corp.’s  prepress  system,  shown 
on  DEC  hardware.  CompuText’s 
software  for  the  DEC  system,  a  rela¬ 
tional  database  design,  will  also  be 
shown  in  the  DEC  booth.  Addition¬ 
ally,  CompuText’s  booth  staff  will 
highlight  the  company’s  capability 
as  a  custom  software  services  pro¬ 
vider. 


Booth:  1552 

CRAIG  COLD  TYPE 
SUPPLY  INC. 

Staffed  by:  Harold  Craig,  president; 
John  Craig,  Joe  Craig,  vice  presi¬ 
dents. 

Exhibiting:  Prepress  supplies,  such 
as  border  tapes,  adhesive  waxes, 
screens,  3M  tapes,  waxers,  light  ta¬ 
bles,  line  gauges,  Veratec  wipes,  cut¬ 
ting  mats  and  X-acto  products. 


Booth:  1742 

CTEXT  INC. 

Staffed  by:  Eugene  Kiel,  product  de¬ 
velopment  vice  president;  Jimmie 
Garner,  sales  vice  president;  Beckie 
Haubert,  sr.  sales  support  represen¬ 
tative;  Julie  Harrison,  sales  support 
representative. 

Exhibiting:  Comprehensive  line  of  in¬ 
tegrated  PC-based  editorial,  classi¬ 
fied  advertising,  display  ad  and  edi¬ 
torial  and  classified  pagination  sys¬ 
tems.  Demonstrations  will  be  offered 
on  DOS  and  OS/2  platforms.  Operat¬ 
ing  under  OS/2,  the  Dateline  Edito¬ 
rial  System  offers  WYSIWYG  dis¬ 
play,  dynamic  updating  directories 
and  support  for  library  services.  Date¬ 
line  is  also  available  on  Tandem  com¬ 
puters  for  non-stop  processing.  An¬ 
other  OS/2  product,  AdVision,  fea¬ 
tures  support  for  multiple  zones  and 
publications,  a  built-in  spreadsheet 
for  flexible  rate  structures,  a  host  of 
revenue-enhancement  tools  and  clas¬ 
sified  layout/pagination. 

On  a  DOS  platform,  CText  will  be 
demonstrating  Advanced  File  Man¬ 
agement  Editorial  Systems,  Editorial 
Layout  and  Pagination  Workstations, 
Classified  Advertising  System  with 
classified  layout/pagination,  ADept 
Display  Ad  and  graphics  integrated 
with  all  products. 


Booth:  2208 

CYBERGRAPHIC 
SYSTEMS  INC. 

Staffed  by:  Les  Thomas,  president; 
Kathy  Schaefer,  Ed  Chapman,  sales 
representatives;  Jack  Crush,  business 
development  manager. 

Exhibiting:  Flexible  automation  for 
the  newspaper  industry,  where  pro¬ 
prietary  hardware  and  software  are 
disappearing  and  “standard  plat¬ 
forms”  are  still  being  defined.  As  an 
automation  system,  the  Cybergraphic 
system  is  able  to  tie  together  the  var¬ 
ious  available  components  into  an  ad¬ 
vanced  publishing  system.  It  acts  as 
a  database  management  system,  of¬ 
fering  as  its  main  feature  its  soft¬ 
ware’s  portability.  The  organization’s 
main  focus  has  never  been  develop¬ 
ment  of  a  proprietary  operating  sys¬ 
tem,  but  instead  to  exploit  standard 
available  operating  systems.  So  its 
R&D  effort  has  been  to  perfect  au¬ 
tomation  and  integration,  creating 
workstations  that  anticipate  what 
users  are  doing,  dramatically  simplify 
training,  allow  purchase  of  hardware 
from  standard  suppliers  and  enable 
newspapers  to  realize  more  efficient 
production  and  increased  profits. 

Software  will  be  shown  running  on 
Macintosh,  IBM  PS/2  and  Sun  com¬ 
puters,  and  a  dual  Micro  VAX  3100 
configuration  will  run  the  latest  soft¬ 
ware.  Cybergraphic  will  offer  its 
color  solution,  tying  in  graphic  data 
in  TIFF  format  from  such  packages 
as  Multi-Ad,  Photoshop  and  QuarkX¬ 
Press  and  incorporating  them  in  the 
Cybergraphic  terminal  software. 

Two  prominent  users  will  demon¬ 
strate  Cybergraphic  software  and  will 
discuss  system  functionality  from  the 
perspective  of  a  day-to-day  live  situ¬ 
ation. 


Booth:  1818 

DATA  SCIENCES  INC. 

Staffed  by:  Mark  Ganslaw,  president; 
Martin  Mohl,  sales  manager;  David 
Lipsey,  national  sales  manager; 
Mary-Lynne  Morse,  senior  trainer; 
Sonja  Siegel,  technical  director; 
Tammy  Ellison,  senior  systems  spe¬ 
cialist;  Jim  Erlandson,  senior  analyst. 
Exhibiting:  PaperTrak  busines  sys¬ 
tems  are  designed  specifically  for  the 
newspaper  industry.  DSI  installs,  con¬ 
ducts  training  on  and  supports  the 
family  of  software  products,  which 
include:  circulation  management,  to¬ 
tal  market  coverage,  display  adver¬ 
tising  receivables,  accounts  payable, 
payroll,  cash  register,  classified  tran¬ 
sient  management  and  a  fully  inte¬ 
grated  general  ledger. 

Recently  released  PaperTrak  2000 
product  is  oriented  specifically  for 


major  metropolitan  dailies.  DSI  is 
also  exhibiting  its  recently  released 
DOS-based  Newsprint  Inventory 
Control  software.  PaperTrak  is  avail¬ 
able  on  several  Unix  platforms.  DSI 
is  an  authorized  reseller  for  DEC, 
IBM,  Texas  Instruments  and  other 
manufacturers. 


Booth:  1008 

DATATIMES  CORP. 

Staffed  by:  Allen  W.  Paschal,  presi¬ 
dent;  Ed  Roach,  newspaper  market¬ 
ing  manager;  Tim  Bradbury,  business 
development. 

Introducing:  Photo  Library  is  based 
on  AXS  Optical  Technology  Re¬ 
source’ sNewsPhotoAccess  software. 
Operating  on  Macintosh  and  Mi¬ 
crosoft  Windows  computers,  it  pro¬ 
vides  search  links  to  Flash,  Data- 
Times’  VAX/VMS-based  text  library. 
The  AXS-DataTimes  combination 
provides  complete  access  to  text  and 
images.  It  can  be  sized  to  fit  any  news¬ 
paper.  The  Windows  version  of  Photo 
Library  provides  for  smooth  integra¬ 
tion  with  PC  DataTimes,  the  LAN- 
based  storage  system. 

Exhibiting:  Enhanced  versions  of 
Flash  and  PC  DataTimes  text  storage 
systems.  Also,  demonstrations  of  the 
DataTimes-Dow  Jones  News/Re¬ 
trieval  on-line  information  network. 


Booth:  3130 

DENEX  INC. 

Staffed  by:  Gary  J.  Carroll,  president; 
Christer  Olsson,  chairman;  Robert 
Seese,  marketing  consultant. 
Introducing:  CopyTrack  II  produc¬ 
tion  totalizing,  control  and  monitor¬ 
ing  system  utilizes  Microsoft’s  Win¬ 
dows  3.1  environment,  alowing  for 
easier  networking,  more  flexibility 
and  better  sharing  of  production  in¬ 
formation.  Fast  updating  is  possible 
when  used  in  conjunction  with  high¬ 
speed  data-gathering  hardware,  soft¬ 
ware  and  networking.  Managers  can 
get  accurate  counts  of  papers  pro¬ 
duced,  as  well  as  automatic  press  and 
product  reports. 

Exhibiting:  Denex  Laser  CopySen- 
sor  copy  counters  include  the  LCC70 
for  larger  newspaper  applications,  the 
LCC50  for  smaller  newspapers  and 
commercial  printing,  the  LCC30  for 
commercial  printing  and  the  LPS30 
for  the  packaging  industry.  Stand¬ 
alone  totalizers  will  be  shown  for 
smaller  production  facilities  with 
less-complex  totalizing  require¬ 
ments.  Also,  information  on  the 
Stream  Totalizer,  Production  Total¬ 
izing  System  for  one  press  line.  Batch 
Totalizer  and  Press  Line  Totalizer. 
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Booth:  4730 

DEV  INDUSTRIES  INC. 

Staffed  by:  Randy  Coakley,  domes¬ 
tic  sales  vice  president;  Mike 
Schwartz,  international  sales  vice 
president;  Bob  Bowers,  Rick  Boate, 
regional  sales  managers;  John  Hays, 
Bengt  Brunnberg,  international  sales 
directors;  Tosh  Yamagata,  president; 
Doyle  Sutherland,  field  service  vice 
president. 

Introducing:  50,000  iph  jaw  folder; 
2400  four-high  semi-cylindrical  press 
tower;  50,000  product/hour  quarter 
folder;  segmented  ink  fountain  de¬ 
sign. 

Exhibiting:  1400  Series  single-width, 
tubular,  vertical  feed,  offset  printing 
press  rated  at  30,000  iph  is  available 
in  configurations  of  single  mono  units 
or  stacked  as  two-highs,  three-highs 
or  four-highs.  Web  width  capability 
up  to  40'/2  inches;  cutoffs  of  19,  20, 
2 1 1/2,  22  and  2274  inches  and  600  and 
630  cms. 

2400  Series  single-width,  semi- 
cylindrical,  vertical  feed,  offset  print¬ 
ing  press  is  rated  at  50,000  iph  and  is 
available  in  configurations  of  single 
mono  units  or  stacked  as  two-highs, 
three-highs,  or,  for  the  first  time,  as 
a  four-high  tower.  Web  width  capa¬ 
bility  up  to  4 1  '/2  inches;  cutoffs  of  2 1 , 
2 1  '/2, 22, 2274  inches  and  600  and  630 
cms. 


Booth:  1250 

DEWAR  INFORMATION 
SYSTEMS  CORP. 

Staffed  by:  Larry  Justice,  COO;  C.E. 
Steuart  Dewar,  CEO;  Richard  Se- 
crest,  news  media  division  general 
manager. 

Introducing:  DISCView  Windows- 
based  editorial  prepress  solution;  De- 
war  Integration  Team,  a  strategy 
aimed  at  expanding  Dewar’ s  regional 
presence  to  ensure  timely  and  flexi¬ 
ble  customer  support,  will  provide  in¬ 
tegration  services  that  include  con¬ 
sulting,  training,  specification,  in¬ 
stallation  and  custom  programming 
resources  to  meet  individual  client 
needs;  latest  version  of  the  System  IV 
evolving  prepress  software,  a  part  of 
Dewar’ s  Rolling  Upgrade  Concept  to 
enable  customers  to  maintain  current 
technology  and  a  solution  for  growth 
without  significant  recurring  capital 
outlays  or  obsolescence. 


Booth:  818 

DIADEM  INC. 

Staffed  by:  Jean  Luc  Scalabre,  pres¬ 
ident;  Ralph  Kennedy,  sales  director; 
Michael  Tucker,  product  marketing 
manager. 

Introducing:  For  newspapers  needing 
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higher  productivity.  Diadem  unveils 
Onyx-Net,  an  open-systems  product 
line  for  fast  input  of  color  elements, 
page  assembly  and  output  of  color 
separations. 

Onyx-Link,  the  heart  of  Onyx-Net 
architecture,  is  a  fully  automated  in¬ 
telligent  link  that  combines  Diadem’s 
Scan-Link  (high-end  scanner-to- 
Macintosh  interface)  with  Onyx-RIP. 
This  PostScript  interpreter  also  func¬ 
tions  as  an  OPI  fileserver.  Special 
software  allows  Mac  users  to  access 
Onyx-RIP  for  their  own  use  without 
leaving  the  Mac  environment. 

As  part  of  Onyx-Net,  Diadem  of¬ 
fers  two  new  electronic  prepress 
tools:  Start2,  for  page  makeup  on 
the  Digital  DECstation  5000,  and 
Synergy,  an  exclusive  silhouetting 
tool  for  the  Mac.  Using  Start2,  you 
can  produce  page  layouts  and  pro¬ 
cess  geometrical  elements  as  vec¬ 
torial  databases.  Distortion,  resiz¬ 
ing  and  duplication  of  elements  are 
just  as  easy  as  filling  them  with 
tints,  vignettes  or  images.  Elements 
such  as  logos,  linework  and  text  can 
be  colored  or  overlaid  with  vignettes 
or  images  that  originated  from  a 
DTP  system.  Images  can  be  posi¬ 
tioned,  retouched  by  pixel  cloning 
and  silhouetted  with  a  simple  free¬ 
hand  vector  function.  The  ability  to 
zoom  down  to  pixel  level  simplifies 
use  of  these  functions.  Synergy  re¬ 
touching  software  for  the  Mac 
works  with  images  from  drum  or 
CCD  scanners  via  Scan-Link,  Onyx- 
Link  or  CEPS. 


Booth:  1008 

DIGITAL  EQUIPMENT  CORP. 

Staffed  by:  Jim  Bovay,  newspaper  in¬ 
dustry  marketing  manager;  Bob  Far- 
quhar,  media  industry  vice  president; 
Bob  Berube,  marketing  communica¬ 
tions  manager. 

Exhibiting:  Digital’s  40"x50"  exhibit 
area  will  feature  a  range  of  products, 
solutions  and  services  for  prepress, 
post-press  and  Electronic  Informa¬ 
tion  Services.  Included  will  be  new 
prepress  applications  that  feature 
standards-based  editorial  and  classi¬ 
fied  advertising  systems  from  premier 
software  partners,  combined  with 
Digital  system  integration  services. 

Our  post-press  area  will  feature 
systems  from  Ann  Arbor  Computer 
for  newspaper  production  and  distri¬ 
bution  management,  along  with  print¬ 
ing  and  pressroom  management  sys¬ 
tems  from  AHP  Systems  Inc. 

DataTimes  Inc.  will  show  a  new 
photo-archiving  system  that  comple¬ 
ments  its  full  range  of  electronic  li¬ 
brary  solutions  on  the  Digital  plat¬ 
form. 

A  special  focus  on  Electronic  In¬ 


formation  Services,  including  dem¬ 
onstrations  of  videotex,  fax-on-de- 
mand  and  audio  services,  provides  a 
full  complement  of  solutions  for  im¬ 
plementing  the  Intelligent  Newspa¬ 
per. 

Leadership  products  will  include 
DECstation  personal  computers  and 
workstations,  new  laptops  and  gen¬ 
eral-purpose  Micro  VAX  and  VAX 
4000  systems  tightly  coupled  in  a  dis¬ 
tributed  networking  environment. 


Booth:  4830 

DOMINO  AMJET  INC. 


Staffed  by:  Heidi  Rahnfeld,  market¬ 
ing  and  advertising  coordinator; 
Mitch  Dudek,  commercial  printing 
director. 

Introducing:  JetAddress  8  system  is 
a  turn-key  package  consisting  of  the 
Editor  I  controller  and  Domino’s 
field-proven  Jet  Array  printer,  mount¬ 
ed  on  the  customer’s  product  trans¬ 
port.  The  JetArray  can  print  up  to 
eight  lines  from  the  single-array  print 
head,  with  automatic  left-hand  justi¬ 
fication  at  speeds  of  up  to  700  feet 
per  minute. 

Domino  Amjet  manufactures  ink 
jet  printers  and  inks  for  special  needs 
in  graphic  arts  and  packaging.  Its 
printers  use  microscopic  ink  drops  to 
form  characters  on  virtually  any  sur¬ 
face.  Its  JetAddress  system  was  de¬ 
veloped  specifically  for  addressing, 
personalizing,  barcoding  and  num¬ 
bering  applications. 

Exhibiting:  Macrojet  2  printer  mounted 
on  an  overwrapper  provides  large-char¬ 
acter  ink-jet  printing  of  routing  infor¬ 
mation  on  newspaper  bundles  for  dis¬ 
tribution. 


Booth:  3224 

EAM  MOSCA  CORP. 

Staffed  by:  Dierk  Wessel,  president; 
Robert  Leighton,  sales  vice  president. 
Introducing:  Compact  RO-TRX  au¬ 
tomated  cross-strap  system  simulta¬ 
neously  applies  three-quarter  kraft 
wrap  and  two  tensioned  and  sealed 
crossed  straps  to  speed  handling  and 
improve  control  of  bulky,  heavily  in¬ 
serted  newspaper  bundles.  Capable 
of  turning  out  33  bundles  per  minute, 
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it  requires  no  separate  bundle  turning 
device  and  is  designed  to  link  to  stack¬ 
ing  equipment,  from  which  it  is  di¬ 
rectly  controlled.  Wrap  is  automati¬ 
cally  adjusted  to  fit  bundles  of  dif¬ 
ferent  sizes.  A  programmable  ink-jet 
printer  is  offered  as  an  option. 


Booth:  1239 

EASY  TRACK  BAR-CODING 
SYSTEMS  INC. 

Staffed  by:  W.R.  Grunden,  owner; 
A.J.  Harris,  general  manager. 
Introducing:  Bar-code  Ad  Control 
and  Tracking  System  will  track  and 
control  all  ads  that  enter  the  newspa¬ 
per  by  way  of  salesperson  or  agency. 
As  an  ad  is  entered,  the  system  records 
the  time  it  was  received  and  will  keep 
control  on  personnel  working  on  the 
ad  and  the  amount  of  time  they  spend 
on  it  until  its  release  for  production. 
The  system  also  gives  reports  on  miss¬ 
ing  ads,  “proof  out  list”  and  on-screen 
list  of  ads  needed  for  special  press 
runs.  As  ads  are  released  for  produc¬ 
tion  it  deletes  ads  from  the  on-screen 
press  run  schedule. 

Exhibiting:  Newsprint  inventory  sys¬ 
tems  keep  track  of  all  newsprint  rolls 
by  vendor,  w'arehouse  locations,  pa¬ 
per  mills,  weight  of  paper,  etc.  Will 
provide  production  reports  on  usage, 
waste,  pressroom  problems,  etc. 


Booth:  3630 

ECLECTIC  CO.  INC. 

Staffed  by:  Ronald  M.  Wantz,  presi¬ 
dent;  Judd  McCreary,  sales  engineer. 
Introducing:  Eclectic  Pressroom  En¬ 
vironmental  Systems  feature  Eclec¬ 
tic  Dust  Control  and  Noise  Abatement 
System  for  the  folder  and  slitter  area. 
Also,  the  Eclectic  Waste  Ink  Re¬ 
claimer  and  the  Eclectic  Solvent  Re¬ 
covery  System  for  distilling  contam¬ 
inated  solvents  and  returning  the  sol¬ 
vents  to  their  original  state.  Eclectic 
Electronic  Air  Cleaning  Systems  re¬ 
move  airborne  contaminants  in  the 
mailroom  or  computer  room. 


Booth:  1602 

ECRM  INC. 

Staffed  by:  Not  available. 
Introducing:  NeWSprint  XP  is  a 
PostScript-compatible  software  RIP 
from  SunPics,  a  Sun  Microsystems 
business,  for  use  with  ECRM  PelBox 
output  recorders.  NeWSprint  XP  will 
perform  the  rasterization  of  Post¬ 
Script  documents  on  powerful  Sparc 
workstations  or  servers,  decreasing 
the  time  required  to  process  and  out¬ 
put  complex  text  and  graphics.  The 
new  technology  will  be  demonstrated 
with  ECRM’s  new  PelBox  1045CS 


imagesetter. 

ECRM  Screening  Technology  pro¬ 
vides  high-quality  color  separations 
from  a  Mac  faster  than  traditional 
PostScript  to  RIP  methods.  Working 
directly  from  Adobe  Photoshop,  im¬ 
ages  are  processed  on  the  fly  to  ECRM 
high-resolution  recorders,  reducing 
the  time  needed  to  generate  images  by 
as  much  as  80%.  ECRM  will  demon¬ 
strate  the  use  of  the  technology  to  out¬ 
put  separations  from  color  scanners 
and  AP-Leaf  Picture  Desk  files. 
Exhibiting:  Also,  demonstrations  of 
the  ScriptSetter  IV.  ECRM  ScriptSet- 
ters  are  a  family  of  PostScript-com¬ 
patible  imagesetters  that  can  output 
film,  paper  and  direct-to-plate  mate¬ 
rials.  The  ScriptSetter  IV  is  a  color- 
capable  broadsheet  imagesetter  avail¬ 
able  in  1270  or  1524  resolution. 


Booth:  2241 

EDGIL  ASSOCIATES  INC. 

Staffed  by:  Ed  Hopey,  president; 
Linda  Gagnon,  marketing  manager; 
Bancard  Systems  representative. 
Exhibiting:  EdgCapture  PC-based 
software  to  automate  on-line  credit 
card  authorization  and  electronic 
funds  transfer,  and  Edgil’s  PC-based 
communications  link  to  Atex  front- 
end  systems  with  standard  and  cus¬ 
tomizable  applications.  Developed 
specifically  for  the  publishing  in¬ 
dustry,  EdgCapture  is  compatible 
with  local  area  networks  to  meet  ad¬ 
vertising,  circulation  and  accounting 
needs.  It  accommodates  interactive 
and  batch  transmissions  from  several 
different  front-end  systems.  Edg¬ 
Capture  helps  increase  revenues  by 
streamlining  the  credit  card  process, 
which  will  assist  in  reducing  bad  debt. 
It  can  also  facilitate  credit  card  pro¬ 
cessing  on  past  due  accounts.  The 
product  provides  a  comprehensive 
database,  reporting  capability  and  au¬ 
tomatic  disk  shadowing.  Edgil’s  PC 
Gateway  can  be  used  for  options  such 
as  archiving  and  retrieval  systems, 
classified  data  management  and  re¬ 
porting.  Additional  customized  PC- 
based  solutions  can  also  be  provided. 


Booth:  4846 

FERAG  INC. 

Staffed  by:  Herman  A.  Hazen,  exec¬ 
utive  vice  president;  Barry  C.  Evans, 
vice  president — systems  engineering. 
Introducing:  A  complete  Single  Copy 
Conveyor  System  redesigned  to  meet 
the  needs  of  the  North  American  mar¬ 
ket  and  a  new  processing  concept  for 
the  newspaper  industry  will  be 
demonstrated. 

Exhibiting:  Ferag  will  also  demon¬ 
strate  the  Multicell  Stacking  System 


Exhibitor's 

Personal 

Memo 


Doug  Howe 

General  Manager 
Nikon  Electronic  Imaging 


ANPA/TEC  has  proven,  with¬ 
out  exception,  to  be  one  of 
Nikon  Electronic  Imaging's  most 
productive  ventures,  and  I  be¬ 
lieve  that  this  year's  conference 
and  exhibition  will  be  more  ex¬ 
citing  than  ever. 

The  newspaper  market  is  one 
we  hold  dear  -  it  was  the  first  to 
embrace  us,  and  was  instrumental 
in  sparking  the  explosive  growth 
we've  experienced  since  in¬ 
stalling  our  first  LS-3500  at  a 
daily  newspaper. 

This  year  Nikon  Electronic 
Imaging  will  be  showing  the  dig¬ 
ital  transmitter  the  industry's 
been  anxiously  waiting  for:  the 
Nikon  NT-3000  Color  Direct 
Telephoto  Transmitter.  Like  our 
LS-3510AF  Film  Scanner,  the 
NT-3000  design  was  based 
on  customer  need,  and  those 
who  have  used  the  product  have 
let  us  know  that  we're  right  on 
target. 

I  feel  it's  also  important  to  let 
the  industry  know  that  Nikon  is 
continuing  to  persevere  in  the 
quest  for  truly  open  systems,  and 
we're  gratified  that  each  passing 
day  brings  more  newspaper  in¬ 
dustry  members  to  the  fold. 


Here's  wishing  a  successful 
ANPATTECtoall! 
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When  we  introduced  our  first  desktop  Lower  price.  Faster  scanning.  Optional  (516)  547-4355.  Or  call  1-800-52-NIK0N 


scanner,  we  set  a  standard  by  which  all  12-bit  operation.  Your  choice  of  GPIB  or  lor  the  nearest  dealer, 
others  are  judged.  Now,  with  the  Nikon  SCSI  interfaces.  A  complete  selection  of 
LS-3510AF,  we've  managed  to  set  film  holders  including  ones  for  free-rotation 
an  even  higher  standard  by  bringing  you  a  and  strip  film.  At  a  lower  price.  Nikon.  Our 
better,  faster  35mm  scanner.  For  less.  standards  are  hard  to  beat 
Better  control.  First  we  improved  color  For  more  information,  write  or  call: 
scanning  capability.  The  LS-3510AF  offers  Nikon  Electronic  Imaging,  Dept  B2,  101 
you  the  option  of  either  standard  8-bit  or  Cleveland  Avenue,  Bayshore,  NY  11706, 
true  12-bit  scanning  for  even  greater  color 
resolution. 


Bundled  with  PholoStyler 


tdf  Windows  3.0  appli 


cahons:  Photoshop  or 


ColorStudio  for  MAC 


applicalions. 


Next,  we  added  Auto  foe  us 


which  automatically  pro 


vides  the  sharpest  image  for 


each  scan  regardless  of  the 


type  of  mount  used.  The  scan 


ner  also  adapts  to  a 


each  manufacturer's 


film  as  Its  first  scanned.  Then  it  automati 
cally  corrects  for  gamma  and  color  balance 
and  sfores  all  that  information  in  its  memo 
ry.  A  feature  available  only  from  Nikon. 
Easier  scans.  With  the  LS-3510AF, 
you  can  complete  an  8.3MB  (2048  x  1365 
pixels)  scan  suitable  for  full 
page,  133  line  screen 
reproduction  including 
Autofocus  and  other 
corrections  in  under 
110  seconds. 


THE  LS-3S10AF  SCANNER, 

A  HIGHER  STANDARD  OF 
QUALITY,  SPEED 
AND  ECONOMY. 


New  SCSI  Interface. 

A  SCSI  interlace  is  now 
available  for  direct  connec¬ 
tion  to  a  variety  of  desktop 
computers  and  workstations. 

Automatic  Operation.  For  high  volume 
scanning  requiring  unattended  operation, 
an  optional  Auto-feeder  is  available.  It  can 
scan  up  to  300  slides  unattended. 


aeCTROMIC  IMA&M6 


f — e — e- — t^e  a  t  I  v — i — i — f 

PholoStyler.  Windows.  Photoshop.  ColorStudio.  Macintosh  are  trademarks  ol  their  respective  companies  ©1991  Nikon.  Inc. 


SEE  US  AT  ANPA/TEC  BOOTH  854 


Anything  looked  at  so  dosely 

High  quality  printing  with  crisp,  clear  images  and  more  than  200  installations, 
versatile,  close-tolerance  color  are  valuable  assets  In  addition,  with  our  vast  resources,  we  can 

for  any  newspaper  offer  you  many  other  advantages  that  can  help  you 

They  appeal  to  readers  and  help  attract  succeed  in  a  highly  competitive  industry. 

advertisers.These  are  features  you  can  take  for  Like  cost-cutting  automation  so  advanced,  it 

granted  with  presses  built  by  Mitsubishi,  Japan's  has  won  major  international  awards.  And  equip- 

leading  manufacturer  of  newspaper  presses,  with  ment  that  utilizes  world-class  engineering  to  deliver 


Mitsubishi  Heavy  Industries,  Ltd. 


should  look  good  dose  up. 

maximum  reliability  and  minimum  dovratimes.  confident  with  it,  and  assures  a  smooth  start-up 

We're  also  the  only  manufacturer  that  when  you're  ready  to  roll, 

completely  assembles  your  press  prior  to  shipment,  Take  a  close  look  at  our  quality  as  well  as  our 

then  assembles  your  crew  to  put  die  equipment  total  package.  Nobody  offers  you  more, 

through  several  test  runs.  Let  us  provide  you  with  detailed  information. 

This  familiarizes  your  people  with  the  1-708-634-9 1 00.  Mitsubishi  Lithographic  Presses, 

operation,  lets  them  become  more  comfortable  and  Newspaper  Press  Division. 


The  presses  you  need  in  a  competitive  world. 


for  high-quality  bundles,  a  high-speed 
inserting  drum  for  mailrooms  of  all 
sizes,  the  Variodisc  Handling/Stor¬ 
age  System  for  “building”  a  paper  and 
functioning  as  a  buffer  between  the 
press  and  mailroom,  the  Minidisc 
System  for  unwinding  preprints  and 
inserts  directly  into  inserters  of  any 
make,  a  Metaverpa  Strapper  and  the 
Cheshire  Ink  Jet  System. 


Booth:  3323 

FFC  INTERNATIONAL  INC. 

Staffed  by:  A1  Taber,  vice  president; 
A1  Taber  Jr.;  Ken  Fidler,  president; 
Mark  Fidler,  Glenn  Karpf. 
Introducing:  VOC-free  products  for 
the  offset  pressroom.  Nonflammable 
dampener  concentrate  is  100%  free 
of  volatile  organic  compounds,  is 
ozone  safe  and  contains  no  hazardous, 
toxic  or  carcinogenic  chemicals.  It  is 
biodegradable  and  recyclable.  The 
product  offers  less  ink  rub  off,  in¬ 
creased  ink  mileage,  better  ink  gloss, 
longer  plate  life  and  a  sharper  image. 
Free  of  alcohol  and  gum,  the  product 
has  a  long  shelf  life.  Costs  for  addi¬ 
tives,  energy  and  insurance  may  also 
be  reduced  in  some  applications. 
Spring  trials  are  planned  to  follow 
earlier  ones  at  two  major  metro  dailies 
in  California. 


Booth:  4145 

FLINT  INK  CORP. 

Staffed  by:  D.B.  Flint,  executive  vice 
president;  D.W.  Cline,  regional  man¬ 
ager;  R.J.  Miller,  vice  president  and 
regional  manager;  R.T.  Beagle,  re¬ 
gional  manager;  D.D.  Chan,  corpo¬ 
rate  news  ink  manager;  G.M.  Law- 
son,  group  vice  president;  M.J.  Dodd, 
regional  manager;  N.  A.  Harbin,  tech¬ 
nical  director;  M.E.  Barrington,  pres¬ 
ident;  E.A.  Clifton,  marketing  man¬ 
ager;  J.A.  Prouty,  technical  service 
manager. 

Exhibiting:  Environmental,  value, 
David  M  Blankets,  quality — SPC, 
SQC. 


Booth:  3746 

FMC  CORP. 

Staffed  by:  John  Harper,  sales  and 
marketing  manager;  Henry  Strawn, 
industry  manager;  Bill  Cheney,  en¬ 
gineering  manager. 

Introducing:  FMC’s  Insert  Manage¬ 
ment  System  (IMS)  is  a  material  han¬ 
dling  solution  for  the  packaging  area 
of  the  newspaper  industry.  The  IMS 
is  a  networked  client-server  computer 
system  with  a  graphical  user  interface 
that  interfaces  with  a  customer’ s  com¬ 
puter  to  exchange  information.  Ad¬ 
vertising  orders  and  circulation  in¬ 


formation  are  downloaded  into  the 
IMS  for  receiving  inserts  and  setup 
of  packaging  runs.  Production  infor¬ 
mation  can  be  uploaded  to  the  cus¬ 
tomer  computer  for  historical  analy¬ 
sis  and  on-line  reviews.  A  standard 
set  of  reports  is  supplied  with  the  sys¬ 
tem. 

The  IMS  has  been  developed  with 
expansion  in  mind.  A  newspaper  can 
start  with  the  base  configuration  and 
expand  the  system  into  other  config¬ 
urations,  such  as  using  radio-inter- 
faced  terminals  mounted  on  the  fork 
trucks  to  inform  drivers  of  required 
pallet  movements.  Another  configu¬ 
ration  incorporates  automated  guided 
vehicles  to  store  and  retrieve  required 
pallets  (up  to  five  positions  high  us¬ 
ing  rack  storage). 

The  fully  automated  and  manual 
systems  assign  packages  to  each  in¬ 
serter,  and  automatic  storage  and  re¬ 
trieval  calls  are  made  to  supply  the 
inserter  with  required  inserts  to  com¬ 
plete  the  packaging  run.  A  third  con¬ 
figuration  is  an  integrated  system,  in¬ 
terfacing  with  the  inserter  and  distri¬ 
bution  system  controls. 

Exhibiting:  Automated  guided  vehi¬ 
cle  systems. 


Booth:  1939 

FOX  BAY  INDUSTRIES  INC. 


Staffed  by:  Teri  Yuskoff,  Grant 
Walker. 

Introducing:  Hold-Out  Keyboard 
Slide/CarpalRest  and  Articulating 
Keyboard  Arm/CarpalRest  were  de¬ 
veloped  in  response  to  customers’ 
needs,  combining  quality  and  com¬ 
fort  with  convenient  under-desk 
mounting  and  storage.  Also,  three 
models  of  the  TarsalRest  foot  sup¬ 
port,  including  a  heavy-duty  ad¬ 
justable  support  for  industrial  appli¬ 
cations. 

Exhibiting:  CarpalRest  wrist  supports 
for  a  wide  variety  of  workstations  and 
keyboards  come  in  adjustable  and 
nonadjustable  models  designed  for 
comfort  and  durability.  Fox  Bay  de¬ 
signers  can  make  custom  modifica¬ 
tions  to  existing  styles. 


Booth:  863,  864 

FREUDENBERG  BUILDING 
SYSTEMS  INC. 

Staffed  by:  Guenther  Kerscher,  tech¬ 
nical  manager;  Kathy  Laymac,  re¬ 
gional  manager;  Fred  Cooper,  Ken 
MacKenzie,  representatives. 
Introducing:  Manufacturer  of  rubber 
flooring  systems  will  highlight  floor- 
coverings  for  printing  environments. 
Available  in  six  standard  colors,  No- 
rament  926  S  is  ideal  for  areas  ex¬ 
posed  to  oils  and  grease  and  is  ex¬ 
tremely  wear  and  slip  resistant. 

Also,  the  complete  Norament  925 
series  in  more  than  50  colors,  Nora¬ 
ment  927  el  S  with  raised  pastille,  No- 
raplan  duo  el,  Norament  Marbled  al 
and  Noraplan  Stone  al  with  a  smooth 
surface.  Both  the  Norament  and  No¬ 
raplan  series  offer  high  slip  and  chem¬ 
ical  resistance.  Nora  rubber  floors 
also  feature  Cleanguard,  a  built-in 
dirt  repellent  that  eliminates  the  need 
for  waxing  and  insures  easy  mainte¬ 
nance,  particularly  helpful  for  print¬ 
ing  facilities. 

Exhibiting:  Variety  of  Norament  and 
Noraplan  floorcoverings  for  all  other 
applications,  along  with  accessories. 


GENERAL  PRINTING  INK  (GPI) 

See  Sun  Chemical. 


Booth:  4208 

GEORGE  R.  HALL 
CONTRACTING 

Staffed  by:  Graham  Hall,  president; 
Richard  A.  Taylor,  vice  president  and 
general  manager;  Ralph  Eary ;  Pat  Jar¬ 
rell,  Donald  Bish,  installations  man¬ 
agers. 

Exhibiting:  Representations  of  press 
and  mailroom  installations,  press  re¬ 
furbishing  and  web  width  reductions. 


Booth:  1445 

GEOSYSTEMS  (An  R.R. 
Donnelly  &  Sons  Co.) 

Staffed  by:  Jim  Hilliard,  marketing 
director;  Chris  Heivly,  product  man¬ 
ager;  Marc  Hugus,  product  market¬ 
ing  specialist. 

Introducing:  RoutePlan  is  a  cus¬ 
tomized  mapping  and  geographic  in¬ 
formation  system  for  delivery  route 
planning  and  operational  support  that 
provides  a  complete  set  of  interactive 
tools  for  creating  routes,  modifying 
existing  routes,  evaluating  alterna¬ 
tives  and  printing  route  descriptions 
and  directions. 

RoutePlan  uses  a  database  of  street 
addresses  and  Zip+4  information. 
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which  can  be  augmented  by  the  user’ s 
own  subscriber  or  household  data,  to 
automatically  assign  each  delivery  lo¬ 
cation  to  its  proper  blockface/street 
segment.  This  database  also  permits 
searches  and  retrievals  by  product 
code,  delivery  frequency  and  day  of 
the  week.  It  calculates  the  total  road 
miles  contained  within  a  specified  Zip 
Code  or  route  area. 

RoutePlan  currently  runs  on  a  Sun 
w  orkstation  under  Unix  and  soon  will 
be  ported  to  the  microcomputer  plat¬ 
form  under  OS/2  and  DOS.  Operation 
does  not  require  extensive  training  or 
highly  skilled  computer  personnel  to 
build  routes,  create  sequences  or  print 
reports.  It  provides  full  data  man¬ 
agement  and  map  display  functions, 
is  fast  and  can  be  easily  adapted  to  fit 
specific  route-planning  needs. 


Booth:  802 

GLOBAL  GRAPHICS  INC. 

Staffed  by:  Not  available. 

Exhibiting:  Sale,  repair  and  recondi¬ 
tioning  of  web  printing  equipment 
(Goss,  King  Press,  Harris,  Solna,  Web 
Press  and  Cottrell  newspaper  presses 
and  Harris,  Hantscho,  Solna  and  other 
commercial  presses). 

For  prepress,  will  show  Spanish 
version  of  SunType  editorial  pro¬ 
gram,  an  economical  system  based  on 
a  Novell  IBM  personal  computer  net¬ 
work  that  permits  from  four  to  100 
terminals  on  line.  Suited  to  small  and 
medium-size  papers,  as  well  as  mag¬ 
azines,  the  SunType  program  was  de¬ 
signed  to  organize,  keep  track  of  and 
facilitate  the  transfer  of  information 
between  terminals,  cross  platforming 
to  the  Macintosh  for  complete  page 
layout  (standard  and  tab  pages). 

Editorial  program  organizes  and 
controls  editorial  production,  text 
editing,  wire  capture,  electronic  li¬ 
brary,  spelling  checker  and  thesaurus, 
network  information  transfer  and 
Macintosh  page  layout  using  QuarkX¬ 
Press.  Classified  ad  program  includes 
credit  verification,  ad  classification, 
ad  programming  (spacing  and  line 
counting),  etc.  Global  Graphics  also 
commercializes  TeQuita,  a  dictionary 
and  thesaurus  in  Spanish  that  is  inte¬ 
grated  with  the  popular  WordPerfect 
and  WordStar  word  processors. 


Booth:  3330 

GMA 

Staffed  by:  John  F.  Connors  Jr.,  pres¬ 
ident;  Randy  R.  Seidel,  executive  vice 
president;  William  Whitescarver,  ex¬ 
ecutive  vice  president  and  general 
manager;  Richard  M.  Connor,  sales 
and  marketing  vice  president;  re¬ 
gional  sales  managers. 


Introducing:  NEWS-STOR  storage 
and  retrieval  system  and  PrePRINT 
mailroom  software  control  system  for 
scheduling  and  tracking  preprints. 
Exhibiting:  Integrated  Inserting  Sys¬ 
tem,  using  two  high-speed  SLS- 1 000 
Inserting  Systems  with  GMA’s  on¬ 
line  Press-to-Pocket  (PTP)  System 
delivering  newspapers  at  press  speeds 
from  GMA’s  NewsGrip  Single  Grip¬ 
per  Conveyor.  The  inserting  system 
will  utilize  GMAX  Advanced  Soft¬ 
ware  Controls,  including  the  Package 
Monitoring  System  (PMS)  Missed  In¬ 
sert  Repair  System  (MIRS)  and 
GMA’s  Group  Management  System 
(GMS),  providing  total  inserting  and 
management  control  for  total  inte¬ 
gration  of  the  complete  mailroom. 


Booth:  1221 

GRAPHIC  ARTS  MONTHLY 

Staffed  by:  Ronald  C.  Andriani,  pub¬ 
lisher;  Earl  Wilken,  associate  editor; 
Peter  Johnston,  special  projects  edi¬ 
tor. 

Exhibiting:  Issues  of  Graphic  Arts 
Monthly  magazine  will  be  available, 
in  addition  to  the  ANPA  Show  Daily, 
published  by  Graphic  Arts  Monthly. 


Booth:  508 

GRAPHIC  ENTERPRISES 
OF  OHIO  INC. 

Staffed  by:  Sam  LaBarba,  assistant 
sales  manager;  Les  Beyeler,  sales  and 
marketing  vice  president. 
Introducing:  The  Page  Scan  3  system 
is  a  laser  printer  that  can  be  interfaced 
with  Macintosh,  PC  or  Unix-based 
workstations  via  a  PostScript-com¬ 
patible  raster  image  processor.  The 
system  generates  18"x24"  positive  or 
negative  prints  on  plain  paper  or  velum 
at  resolutions  up  to  1016x1016  dpi. 
With  the  Page  Scan  3  system,  page 
paste-up  and  tiling  are  eliminated  by 
outputting  page-size  prints  in  one  step. 
The  system  makes  inexpensive  proofs 
and  creates  camera-ready  copy  for  text 
and  line  art.  The  system  requires  no 
environmentally  troublesome  and  ex¬ 
pensive  developing,  darkroom  chem¬ 
icals  or  RC  paper. 

Exhibiting:  The  Zoomer-Q-205  pro¬ 
duces  dense,  solid  blacks  for  either 
proofing  or  paste-up.  Used  primarily 
for  proofing,  the  Zoomer- 1 0-Plus  pro¬ 
duces  10  18"x24"  copies  per  minute 
and  reduces  or  enlarges  anywhere 
from  50%  to  200%. 


Booth:  3233 

GRAPHIC  PRINTING 
ROLLER  LTD. 

Staffed  by:  Brian  Venis,  general  man¬ 
ager;  Jim  Martin,  technical  sales  man¬ 
ager. 


Introducing:  The  Graphic  Micro¬ 
metric  ink  metering  roller  covering 
that  improves  ink-water  balance  for 
any  press  operating  a  continuous  ink¬ 
ing  system.  The  Graphic  HDP  ink  vi¬ 
brator  roller  covering,  with  greater 
ink  affinity  and  less  porosity  than 
conventional  coverings  (e.g.,  cop¬ 
per),  results  in  no  ink  stripping  and 
less  overall  roller  maintenance. 


Booth:  1720 

GRAPH-X  INC. 

Staffed  by:  Douglas  Turner,  presi¬ 
dent;  James  Pfeiffer,  systems  vice 
president;  Chuck  Ritchie,  sales  vice 
president;  Jennifer  Dieter,  systems 
support  director;  John  Krupka,  sys¬ 
tems  programmer. 

Exhibiting:  Classified  and  display  ad¬ 
vertising  software  for  newspapers 
features  the  Adtaker  system,  with  ex¬ 
tensions  for  calendar  or  fiscal  month 
accounting,  agency/client  relation¬ 
ships,  contract  fulfillment  and  Quark 
output  of  final  copy,  integrating  cus¬ 
tomer  logos  and  artwork.  Programs 
are  designed  for  both  single  users  and 
networks,  using  PCs  for  input  and 
processing  and  the  Apple  Macintosh 
for  page  layout. 


Booth:  1440 

GULF  COAST  SYSTEM  DESIGN 

Staffed  by:  David  Lindsay,  president. 
Exhibiting:  Software  for  marketing- 
driven  automation  of  circulation  and 
distribution  operations  and  billing. 


Booth:  4836 

HALL  PROCESSING  SYSTEMS 

Staffed  by:  Frank  Chancio,  president 
and  CEO;  Peter  J.  Butikis,  sales  di¬ 
rector. 

Introducing:  Dual  Carrier  Stacker,  Fal¬ 
con  Bottom  Wrap  and  AccuGrip  and 
pick-up  station  with  running  gripper 
loop.  VDT  screens  will  show  opera¬ 
tion  of  HPS  Spec .  009  stacker  control, 
P.C.  Bundle  Distribution  Control  and 
new,  highly  accurate  Integrated  Pro¬ 
duction  Totalizing  System. 

Matte  Top  Bundle  Distribution 
Conveyor,  an  improvement  over  con¬ 
ventional  belt  conveyors,  eliminates 
tracking  and  wear  problems.  Side 
bundle  indication  is  smooth,  with 
consistent  positioning.  Bottom  wrap 
damage  at  transition  points  is  greatly 
reduced  by  the  low-friction  Matte 
Top  surface. 


HAMILTON  CIRCULATION 
SUPPLIES 

See  Newspaper  Mailroom  Supplies. 
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Booth:  4330 

HARLAND  SIMON 

Staffed  by;  Ed  Sumpter,  president; 
Maurice  Willey,  CIM  Systems  man¬ 
ager. 

Introducing:  TRIM  Totalizing  Sys¬ 
tem,  a  unique  method  for  copy  count 
and  newsprint  waste  management; 
Wrapper  Handler,  a  patented  roll 
wrapper  handling  and  folding  device; 
PRIMA-MR  integrated  mailroom 
product. 

The  PRIMA-MR  automated  sys¬ 
tem  is  available  in  individual  mod¬ 
ules  that  operate  separately  or  as  a 
fully  integrated  system  to  manage 
processes  from  the  pressroom  to  truck 
loading.  Modules  include  Planning 
Manager,  Delivery  Manager,  Ware¬ 
house  Manger  and  a  Production  Man¬ 
ager.  They  interface  with  the  Neasi- 
Weber  Adsert,  Admarc  and  Discus 
products  (represented  in  the  Harland 
Simon  booth).  It  is  also  fully  inte¬ 
grated  with  the  AM  Graphics  ICON 
and  AMCS  mailroom  machine  con¬ 
trol  systems.  All  the  software  prod¬ 
ucts  run  on  a  standard  network  of 
386/486  PCs. 

Exhibiting:  Extensive  material-han¬ 
dling  capabilities,  including  the  Ro- 
laload  system,  automated  roll  prepa¬ 
ration  stations  and  automated  guided 
vehicles  using  laser  technology  for 
automatic  truck  loading. 


Booth;  1608 

HARRIS  CORP. 

Staffed  by:  Judith  Hansen,  Mary  Den¬ 
ton,  exhibit  managers;  Bill  Coates, 
North  American  sales  director. 
Introducing:  The  XP-21  Extended 
Publishing  family  of  products  for  the 
21st  century  will  be  demonstrated. 
The  XP-21  series  of  computer-based 
systems,  featuring  open  systems  ar¬ 
chitecture,  provides  editorial,  classi¬ 
fied  and  display  advertising,  news  and 
classified  pagination  and  photo  input 
and  management  capabilities. 


Booth:  819 

VICTOR  HASSELBLAD  INC. 

Staffed  by:  Rudy  Guttosch,  Elec¬ 
tronic  Imaging  manager;  Charles 
Gutierrez,  national  market  develop¬ 
ment  manager. 

Introducing:  The  Dixel  2000CM  ver¬ 
sion  of  Hasselblad’s  35mm  film  dig¬ 
ital  scanner-transmitter  includes  a 
flat-panel  color  LCD  display,  inter¬ 
nal  modem  and  12-bit-per-color  op¬ 
eration.  Most  existing  Dixels  can  be 
upgraded  to  the  CM.  All  Dixel  cus¬ 
tomers  will  get  Hasselblad’s  DIT 
3.1 /JPEG  upgrade. 

The  new  Mac  Basket  is  an  Ether¬ 
net  interface  that  connects  Hasselblad 
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picture  desk  workstations  to  a  Mac¬ 
intosh. 

Exhibiting;  A  receiving  device  for  the 
Dixel  that  plugs  into  the  Macintosh 
SCSI  port,  the  DITPort  receives,  de¬ 
compresses  and  stores  images  in  TIFF 
on  the  Mac  hard  disk.  It  is  compati¬ 
ble  with  the  DIT  3.1  transmission 
standard  and  conforms  to  the  JPEG 
compression  standard.  DITPort  works 
in  the  background,  allowing  the  user 
to  continue  to  work  in  other  Mac  ap¬ 
plications  while  it  handles  incoming 
images,  saving  time  on  deadline. 

Hasselblad’s  picture  desk  comprises 
the  Image  Basket  store  and  forward 
system  and  the  Image  Tuner  worksta¬ 
tion.  The  Image  Basket  can  simulta¬ 
neously  communicate  on  six  ana¬ 
log/digital  ports.  It  can  receive 
wirephotos  and  remote  scans  and  route 
them  through  a  newspaper.  The  Image 
Tuner,  a  powerful  color  image-edit¬ 
ing  workstation  with  an  award-win¬ 
ning  user  interface,  offers  retouching 
and  color  correction  functions,  dot 
gain  and  ink  compensation  and  un¬ 
dercolor  removal.  Output  options  in¬ 
clude  Macintosh,  Atex,  Scitex,  Lino- 
tronic  and  Autokon  interfaces. 

Also,  the  Macsie  35A  desktop 
35mm  film  scanner,  which  digitizes 
images  using  12  bits  per  color  per 
pixel  and  scans  at  resolutions  up  2,200 
pixels  per  inch. 


Booth:  4030 

HEIDELBERG  HARRIS  INC. 


Staffed  by:  Corporate  management; 
field  sales  and  technical  sales  per¬ 
sonnel. 

Introducing:  Mercury  four-page  sin¬ 
gle-width  newspaper  offset  press, 
rated  at  35,000  pph;  N-400B  press  de¬ 
signed  for  both  insert  and  commer¬ 
cial  work  at  over  40,000  iph. 

For  post-press,  demonstrations  will 
feature  the  RS-25  and  RS-30  com¬ 
pensating  counter  stackers  and  the 
Omega  Binder.  Also,  video  presen¬ 
tations  on  the  Heidelberg  Harris  Cus¬ 
tomer  Support  and  Training  Center  in 
Nashville,  Tenn.,  and  on  the  new 
Buhrs-Zaandam  line  of  newspaper 
quarterfolders,  wrappers  and  label¬ 
ing  machines. 


FROMGMA 
TO  ANPA/TEC 


GMA  is  proud  of  our  relationship 
with  ANPA/TEC  which  started 
when  our  company  was  founded 
in  1 976.  As  a  result  of  our  par¬ 
ticipation  in  ANPA/TEC  for  the 
past  1 6  years,  we  have  been 
able  to  respond  to  the  needs  of 
the  newspaper  industry  and  to 
continue  the  development  and 
growth  of  GMA. 

The  growth  of  our  firm  has  paral- 
lelea  the  significant  development 
of  packaging  and  distribution 
reguirements  for  the  newspaper 
industry.  This  continuing  demand 
from  newspaper  advertisers 
including  increased  zoning,  total 
market  coverage,  and  larger 
daily  and  Sunday  packages  will 
result  in  the  introduction  by  GMA 
of  new  storage  and  retrieval  tech¬ 
nology  and  software  control  sys¬ 
tems  at  ANPA/TEC  in  Atlanta. 

GMA  is  also  continuing  its  part¬ 
nership  with  the  ANPA  Technical 
Committee  regarding  the  devel¬ 
opment  of  software  control  sys¬ 
tems  for  the  newspaper  of  tomor¬ 
row.  We  welcome  the  opportuni¬ 
ty  to  be  a  driving  force  in  the 
industry  and  to  continue  to  listen, 
to  learn,  and  to  be  responsive  to 
your  specific  requirements. 

Best  wishes  for  a  successful 
ANPA/TEC  and  continuing 
success  in  the  growth  of  our 
industry. 

John  F.  Connors,  Jr.,  President 


BOOTH  3330 


GMA's  On-Line  Press-te-Pecket  (PTPl  System: 
Move  into  the  2 1  st  Century  Today. 

A  production  manager  running  an  on-line  operation  from  press  to  mailroom  today  needs  a  system 
that  can  provide  spe^,  accuracy,  reliability  and  on-time  finishes. 

GMA  answered  these  concerns  and  more  when  we  introduced  our  On-line  Press-to-Pocket  System 
(PTP)  in  1988.  Today,  PTP  is  still  the  only  straight  line  system  on  the  market  which  feeds 
newspaper  jackets  directly  into  an  inserter  pocket.  And  though  PTP  is  innovative,  it's  proven~in 
installation  after  installation,  PTP  keeps  up  with  the  heaviest  daily  and  Sunday  inserting.  On-line. 

And  at  press  speeds. 

Spjecifically  designed  to  handle  a  wide  range  of  newspapers,  PTP  transports  individual  papers  up 
to  144  pages  broadsheet  directly  from  your  press  to  the  pocket  of  GMA's  SLS-1000  or  SLS^O,  via 
GMA's  NEWS-GRIP  Single  Gripper  Conveyor  or  other  conveyors.  By  installing  PTP  to  your 
existing  system,  you'll  reduce  labor  costs  and  eliminate  set-up  time.  Plus,  you'll  prevent  jacket 
feeder  problems  associated  with  large  products.  With  PTP  on  board,  you'll  gain  a  state-of-the-art 
mailroom  with  maximized  throughput,  cost  effectiveness  and  productivity. 

And  the  benefits  don't  stop  there.  Because  PTP  streamlines  your  production  and  inserts  larger 
quantities  of  advertising,  you  maximize  your  advertising  potential.  As  an  added  plus,  PTP's 
versatility  allows  you  to  use  the  SLS-1000  or  SLS-40  off-line  to  produce  your  Sunday  supplement 
or  pre-stuff  package  with  over  30  inserts  in  a  single  pass. 

Don't  try  to  keep  current  with  yesterday's  equipment.  GMA's  PTP  can  help  you  grow  today. 

And  tomorrow. 


The  Leader  in  On-line  Technology  for  Today's  Newspaper  Industry 


Corporate  Headquarters  and  Sales 
11  Main  Street 
Southboro,  MA  01772 
U.S.A. 

Telephone;  508-481-8562 
Fax:  508-485-2060 


Manufacturing  and  Engineering 
2980  Avenue  B 
Bethlehem,  PA  18017 
U.S.A. 

Telephone:  215-694-9494 
Fax:  215-694-0776 


International  Sales  and  Service 
Ambrose  House,  30-33  Milton  Road 
Swindon,  Wiltshire 
England 

Telephone:  0793  542099 
Fax:  0793  619243 


See  us  at  ANPA/TEC  Booth  1936 


Booth:  608 

HOWTEK  INC. 

Staffed  by:  John  Seguin,  sales  and 
marketing  vice  president;  Rob  Mc- 
Namee,  Colorscan  customer  support 
director;  Mike  Demers,  scanner  prod¬ 
uct  manager;  Jean  Vosler,  marketing 
manager. 

Exhibiting:  Howtek  will  offer  live 
demonstrations  of  its  Colorscan  four- 
color  electronic  prepress  system,  a 
PC-based  prepress  production  system 
that  provides  the  quality  and  func¬ 
tionality  of  high-end  color  systems 
with  a  mid-range  price.  Picture  data 
from  various  sources,  including 
Howtek  scanners  and  other  high-res- 
olution  drum  scanners  and  AP  wire- 
photos,  can  be  interfaced  on  line.  Col¬ 
orscan  communicates  with  Macin¬ 
tosh,  IBM  and  other  workstations,  and 
is  fully  network  compatible.  New  fea¬ 
tures  of  the  system  include  a  486/33 
MHz  PC,  high-resolution  display 
monitor  and  the  new  Tower  1000  for 
screening  times  as  much  as  75% 
faster.  The  Colorscan  system  also  fea¬ 
tures  a  1 -gigabyte  hard  drive  in  its 
standard  configuration. 

Howtek  will  also  display  the  Scan- 
master  D4000  drum  scanner.  The 
D4000  breaks  the  price/performance 
barrier  previously  found  in  the  high- 
end  market.  Reflective  or  transparent 
images  up  to  1 0"x  1 0"  may  be  scanned 
at  resolutions  as  high  as  4000  dpi.  Us¬ 
ing  three  PMT  sensors  to  collect  RGB 
data,  the  Scanmaster  D4000  achieves 
an  optical  density  of  3.8  for  detect¬ 
ing  even  the  slightest  tonal  difference. 


Booth:  4814 

IDAB  INC. 

Staffed  by:  Ole  Rygh,  CEO  and  pres¬ 
ident;  Pat  Lynch,  sales  and  market¬ 
ing  vice  president;  Pete  Medina,  na¬ 
tional  sales  manager;  Fred  Wolf,  mar¬ 
keting  manager. 

Introducing:  Overall  material  han¬ 
dling  capabilities,  which  include  au¬ 
tomated  systems  that  handle  news¬ 
print  rolls,  newspapers,  bundles,  pal¬ 
lets  and  waste,  together  with  the 
integrated  controls  for  these  pro¬ 
cesses.  Among  Idab’s  latest  innova¬ 
tions  in  bundle  handling  systems  tech¬ 
nology  is  the  Idab  6114  Bottomwrap. 
Designed  to  minimize  kraft  paper 
waste,  this  time-saving,  self-con¬ 
tained,  gripperless  unit  automatically 
dispenses  the  correct  amount  of  pa¬ 
per  for  3/4  wrapping  bundles  of  vary¬ 
ing  heights.  It  can  handle  virtually 
any  kraft  paper  texture  or  thickness. 
An  optional  ink  jet  attachment  pro¬ 
vides  up  to  four  lines  of  print  for  prod¬ 
uct  identification. 

Newspaper  handling  systems  in¬ 
clude  the  new  Idab  2200  and  2100 
Heavy  Duty  Stackers.  These  state-of- 


the-art  stackers  feature  a  new  and  im¬ 
proved,  fully  automatic  non-contact 
counting  system  that  combines  Idab’ s 
Acujet  counting  sensor  with  a  new 
sonar  counter  to  significantly  improve 
the  count  accuracy  for  large  inserted 
products  as  well  as  lighter-weight 
products.  The  2200  is  equipped  with 
a  dual  chain  stacking  section  for  im¬ 
proved  quality  on  bundles  of  varying 
heights.  A  new,  adjustable-speed 
moving  wall  ejector  system  has  been 
incorporated  into  the  2100  and  2200 
stackers.  Both  also  have  advanced, 
user-friendly  internal  diagnostics  that 
recommend  preventive  maintenance 
and  aid  in  troubleshooting  and  repair. 

The  latest  pallet-handling  system 
from  Idab  features  a  new,  laser- 
guided  AGV. 

Booth:  3614 
IMAJE  INKJET 
PRINTING  CORP. 

Staffed  by:  Bill  Brunone. 
Introducing:  To  be  shown  on  a  mail¬ 
ing  table,  the  Imaje  Ink  Jet  Address¬ 
ing  System  is  used  for  post-press  ad¬ 
dressing  and  personalization  of  indi¬ 
vidual  newspapers,  either  on-line  or 
off-line.  It  is  capable  of  controlling 
stackers  and  other  equipment  to 
achieve  postal  bag  and  bundle  sepa¬ 
ration,  as  well  as  providing  portabil¬ 
ity  and  flexibility. 

Booth:  2320 

INDEPENDENT  NETWORK 
SYSTEMS  INC. 

Staffed  by:  David  B.  Fischer,  general 
manager;  Jim  Jenkins,  product  de¬ 
velopment  director;  Linda  R.  Fisch- 
ler,  customer  services  manager. 
Introducing:  Digital  Photolink  is  de¬ 
signed  to  connect  syndicates  and  in¬ 
formation  providers  to  newspapers. 
It  enables  transmission  of  color  in  un¬ 
der  90  seconds  using  standard  desk¬ 
top  publishing  platforms. 


Booth:  3326 

INDUSTRIAL  NOISE 
CONTROL  INC. 

Staffed  by:  Mark  Rubino,  system 
sales  vice  president;  Kathleen  Bauer, 
marketing  director;  Mark  R.  Simnick, 
regional  sales  manager. 

Exhibiting:  Solutions  to  newspaper 
production  facilities’  noise  problems. 
Detailed  information  will  be  dis¬ 
tributed  about  INC  custcm-designed, 
turnkey,  high-performance  noise- 
control  systems  installed  at  various 
facilities,  including  the  Toronto  Star 
and  the  Philadelphia  Inquirer.  New 
product  information  includes  case 
histories  on  the  latest  INC-designed, 
fabricated  and  installed  noise  control 
systems  for  newspaper  printing  fa¬ 
cilities.  INC  Panl-Wall,  the  building 
block  of  the  INC  quiet  room  and 
sound  wall,  will  be  displayed,  as  will 
photographs  of  numerous  INC  press 
installations.  Information  on  noise 
control  products  and  systems  for 
other  facility  areas  will  also  be  avail¬ 
able  to  interested  parties. 


Booth:  742 
INFORMATION 
INTERNATIONAL  INC. 

Staffed  by:  Charles  Ying,  president 
and  CEO;  Alfred  Fenaughty,  chair¬ 
man  of  the  board;  Steve  A’Hearn, 
sales  vice  president;  Harry  Dahl,  mar¬ 
ket  planning  vice  president;  Dick  Rit- 
terbush,  national  director  of  news¬ 
paper  sales. 

Introducing:  Triple-I  will  show  its 
line  of  next-generation  products,  fea¬ 
turing  its  new,  high-resolution,  laser- 
based  recorder,  the  3850  Grafix  Color 
Imager.  Designed  to  quickly  produce 
high-quality  pages  up  to  newspaper 
size  with  halftone  color  capability, 
the  3850  interfaces  to  a  variety  of 
raster  image  processors  (RlPs)  and 
has  a  recording  speed  of  up  to  24 
inches  per  minute.  When  configured 
with  triple-I’s  unique  registration 
punch  option,  the  Grafix  Color  Im¬ 
ager  can  automatically  place  regis¬ 
tration  holes  into  the  media,  assuring 
simple  registration  of  color  separa¬ 
tions.  The  recorder  can  also  interface 
directly  to  an  on-line  film  processor. 
The  3850  is  being  aimed  primarily 
toward  larger,  high-volume  printing 
operations  seeking  high  quality  with 
exceptional  speed.  The  exhibit  will 
also  show  various  vendors’  RIPs  that 
will  connect  to  the  3850. 

Triple-I  will  also  demonstrate 
three  other  new  products:  CATS,  a 
computer-aided  tracking  system  for 
ad  tracking;  classified  pagination 
software;  and  new  Mac-based  layout 
software.  Concept  Page  Finisher. 
Exhibiting:  Color  Ad  Makeup  Sta- 
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Paul  Rudd 
Production  Director 


He  wants  the  best  possible  system  for  editorial  and  advertising 

□ 

He  wants  a  system  that’s  resilient  and  reliable 
□ 

He  wants  a  whole  range  of  on-screen  editing  facilities 
□ 

And  what  he  wants^  he  gets 


Paul  Rudd 

name 

Production 

Directoi____ 


Express 


SK3NATUBE  a 

Newspapers]^ 


His^sten:Sir 


System  Integrators,  Inc.® 

Real  Issues.  Solid  Answers. 


®  Registered  Trademarks  of  System  Integrators,  Inc.  P.O.  Box  13626,  Sacramento  CA  95853 


tion/2.  Editor’s  Page  Planner,  Ad- 
Works/2  Mac-based  ad  production 
system,  TECS/2  classified  and  edi¬ 
torial  front-end  system.  The  display 
will  convey  triple-I’s  concept  for 
“connectivity  to  the  outside  world,” 
and  it  will  focus  on  solving  two  ma¬ 
jor  problems  faced  by  newspapers  to¬ 
day:  how  to  paginate  with  minimum 
additional  investment  and  how  to  pro¬ 
duce  film  quickly  enough  to  be  cost 
effective. 


Booth:  4108 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

Staffed  by:  Beau  Campbell,  presi¬ 
dent;  Jim  Allison,  sales  manager;  Jim 
Arensberg,  sales  representative. 
Exhibiting:  Specialization  in  quality 
pre-owned,  single-  and  double-width 
web  offset  presses.  Staff  will  have  in¬ 
formation,  photographs  and  up-to- 
date  listings  of  presses  currently  of¬ 
fered.  In  business  since  1910,  Inland 
buys  and  sells  components,  add-on 
units  and  complete  press  lines. 


Booth:  3808 

JARDIS  INDUSTRIES  INC. 

Staffed  by:  A1  Jardis,  president;  Gary 
Klawinski,  sales  director;  Art  Lan- 
gosch,  Mike  Anderson,  regional  sales 
managers. 

Exhibiting;  Complete  line  of  auxil¬ 
iary  equipment  for  the  web  offset 
press  market, including  equipment 
from  the  Ebway  and  Cary  divisions: 
flying  pasters,  festoon  splicers,  au¬ 
tomatic  constant  tension  infeeds,  web 
aligners,  ribbon  decks,  silicone  ap¬ 
plicators  and  printing  press  produc¬ 
tivity  enhancements. 


Booth:  4925 

J.M.  HUBER  CORP. 

Staffed  by:  Dennis  Sweet,  offset 
newsinks  marketing  manager;  J.R. 


Paris,  newsinks  national  accounts 
manager;  Chuck  Russell,  newsink 
sales  manager. 

Introducing:  Knight  Star  no-rub  off¬ 
set  newsink  is  the  only  no  rub  that 
does  not  use  gilsonite,  and  that  is 
guaranteed  to  perform  within  speci¬ 
fied  rub  parameters  (typical  black¬ 
ness  of  3.76,  +/-2  sigma)  and  within 
a  newspaper’s  expectation  of  a  qual¬ 
ity  printing  ink.  In  addition  to  rub  per¬ 
formance,  Knight  Star  runs  with  low¬ 
ered  water  settings,  no  pipe  roller 
buildup  and  is  produced  using  the 
tools  of  SPC/SQC  to  assure  consis¬ 
tency  in  production. 


Booth:  1 120 

JOHN  JULIANO  COMPUTER 
SERVICES  CO. 

Staffed  by:  John  Juliano,  president; 
Tor  Hansen,  acount  executive. 
Exhibiting:  Expressway  family  of 
software  bridges  links  editorial  front- 
end  systems  to  QuarkXPress,  allow¬ 
ing  publishers  to  cost-effectively  add 
complete  pagination  to  aging  plat¬ 
forms.  Expressway  products  are 
Quark  XTensions  that  enable  for¬ 
matted  text  to  be  transferred  from  tra¬ 
ditional  front-end  systems  such  as 
Atex,  SII  System/55  and  the  TMS/ 
EMS  systems  into  QuarkXPress.  Full 
pages,  complete  with  graphics,  pho¬ 
tos  and  text,  can  then  be  sent  to  a 
PostScript  output  device. 

Atan  Express  allows  preparation 
of  all  stories  with  Atex  users’  markup 
and  formats;  Blue  Skii  Express  exe¬ 
cutes  SII  System/55  stories  within 
QuarkXPress,  so  that  the  library  of 
Styl  files  is  still  valid;  TMS  Express 
properly  reads  and  executes  TMS  and 
EMS  markup  and  formats. 

The  firm’s  latest  product.  Geode 
Express,  transfers  an  individual 
story’s  geometry  to  the  Atex  system 
for  copy  fitting  purposes.  It  is  de¬ 
signed  to  work  in  conjunction  with 
Atan  Express  to  provide  a  pagination 
package  to  the  Atex  user. 


Booth;  4530 

KANSA  CORP. 

Staffed  by:  Jerry  Waddell,  president; 
Ron  Swint,  vice  president;  Steve 
Spencer,  national  sales  manager;  Bob 
Doudican,  Troy  Estes,  marketing  rep¬ 
resentatives;  Ron  Boettcher,  market¬ 
ing  coordinator. 

Introducing:  The  Kansa  760  Inserter 
features  include  improved  production 
speed  and  delivery  and  automatic 
lubrication.  Kansa  Compensating 
Counter  Stacker  uses  reliable  pneu¬ 
matic  operation  enabling  processing 
of  up  to  60  batches  per  minute.  Com¬ 
plete  conveyor  systems  provide  prod¬ 
uct  transfer  from  press  to  mailroom 


with  14"-wide  single  belt  for  over¬ 
head  and  ground  conveyors  and  will 
accept  broadsheets  or  quarterfold 
products. 

Exhibiting:  Demonstrations  of  oper¬ 
ating  Kansa  480  and  320  Inserters, 
Kansa  650  and  500  Feeder  Bases,  pres¬ 
sure-sensitive  and  cut-and-glue  la¬ 
beling,  Kansa  Quarter  Folder,  Quad- 
racarts  and  joggers. 


Booth;  1642 

KASPAR  WIRE  WORKS  INC. 
(Sho-Rack) 

Staffed  by;  Cliff  Long,  national  sales 
manager;  Janette  Berkovsky,  systems 
analyst;  Perry  Prescott,  Carol  Pres¬ 
cott,  sales  consultants. 

Exhibiting:  TK-Electronic  single 
copy  control  and  forecasting  system, 
including  TK-Electronic  Coin  Mech¬ 
anism,  Comprehensive  PC  System 
Package  and  TK-Advantage  soft¬ 
ware;  newspaper  vending  machine 
capable  of  accepting/changing  $1 
bill;  large  HD-5000  heavy-duty  two- 
shelf  roller  cart,  with  support  for 
heavy  loads  of  newspapers  on  display 
and  easily  rolled  to  new  location; 
space-efficient  TKE-40  specialty¬ 
sized  rack  on  pedestal  for  prime  in¬ 
side  locations  features  TK-Electronic 
mechanism,  but  is  available  in  regu¬ 
lar  TK  version;  reliable  TK-80 
equipped  with  new  $3-capable  TK- 
Mechanism  can  also  be  set  for  a  triple 
pricing  structure;  clear  polycarbon¬ 
ate  V-45  honor  rack  and  TK-Curb- 
side  rack  convenient  for  many  fast- 
food  locations;  variety  of  honor  racks 
for  most  types  of  publication;  rack 
maintenance  accessories. 


Booth:  4220 

KBA— MOTTER  CORP./ 

A  member  of  the  Koenig  & 
Bauer  Albert  Group 

Staffed  by:  Evans  Kostas,  chairman; 
George  Derby,  president;  Gary 
Owen,  sales  director;  Richard  “Dick” 
Hirst,  Gordon  Etchell,  sales  man¬ 
agers. 

Introducing:  KBA  Anilox  Colora 
press,  the  latest  and  largest  anilox  off¬ 
set  press  sold  in  the  U.S.  The  South 
Bend  Tribune,  begins  receiving  the 
equipment  in  early  1994. 

Exhibiting:  Colormax  and  FX-4  flex¬ 
ographic  equipment;  press  impove- 
ment  products,  including  new  re¬ 
placement  drive  systems,  digital 
inker  systems,  RTF  upgrades  and 
folder  enhancements. 

Booth:  4214 

KEENE  TECHNNOLOGY INC. 
(KTI) 

Staffed  by:  John  Keene,  president; 
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Newspaper  Haiidliiig  Solutions 


Mailrooiii 

Distribution 

Svstcins 


Introducing:  Daily  live  demonstra-  istration  systems  for  plateroom  to 
tions  of  the  new  Plate  Express  II  high-  pressroom,  plate  punching  and  bend- 

speed,  offset  platemaking  line  for  ing,  lockups  and  saddles, 
medium-size  to  large  newspapers. 

Plate  Express  II  automatically  ex¬ 
poses,  processes  and  bends  240  sin¬ 
gle-wide  plates  per  hour  or  120  dou¬ 
ble-wide  plates.  Loads  up  to  400  sin¬ 
gle  plates  or  200  doubles.  It  offers 
superb  speed  and  registration,  is  fully 
programmable  and  features  a  newly 
added  plate  scanning  unit. 

Exhibiting:  Video  Registration  Ver¬ 
ifier  detects  out-of-register  plates  be¬ 
fore  they  reach  the  pressroom.  Reg- 


Booth:  4320 
KING  PRESS  CO. 

Staffed  by:  Geoff  Symanek,  national 
sales  manager;  regional  sales  man¬ 
agers;  Donald  Koppel,  international 
sales  manager;  Travis  Ferguson,  mar¬ 
keting  communications;  Cliff  Eighmy, 
engineering  vice  president. 
Exhibiting:  Static  display  of  the  Color 


Darrel  Spors,  sales  manager;  Jim  Pee¬ 
bles,  regional  sales  manager. 
Exhibiting:  LS  Series  of  zero  speed 
microprocessor-controlled  splicers 
for  the  newspaper  industry  feature  au¬ 
tomatic  web  acceleration  to  minimize 
registration  shift  during  splicing  cy¬ 
cle,  digital  autosplice,  automatic 
coreshaft  to  brake  engage  and  disen¬ 
gage,  automatic  press  stop  if  a  new 
roll  has  not  been  prepped,  and  com¬ 
plete,  self-contained  diagnostics  to 
verify  and  diagnose  the  various 
splicer  functions. 

Web  speeds  from  600  to  2,000fpm, 
web  widths  from  15"  to  60"  and  roll 
diameters  from  42"  to  50"  are  avail¬ 
able.  Other  features  include  one-but¬ 
ton  set-up  for  narrow  or  light  webs,  a 
low-riding  festoon  to  minimize  wrin¬ 
kling  and  web  weave,  as  well  as  re¬ 
ducing  the  torque  required  for  high¬ 
speed  panic  stops,  heavy-duty  elec¬ 
tric  hoist,  automatic  carriage  lock  for 
fast,  safe  splicer  web  up  and  dynamic 
running  brake  adjustment  to  assure 
stable,  responsive  tension  control. 


Booth:  936 

K  &  F  PRINTING  SYSTEMS 
INTERNATIONAL 


Automation  to  provide  maximimi  flexibility 


From  new  matt  top  conveying  systems  to  fully  automated  tilt 
tray  sortation  systems.  Machine  Design  Service  can  provide  the 
right  system  to  match  your  production  requirements.  Our  new 
generation  distribution  systems  are  designed  to  accommodate 
complex  zoning  with  total  bundle  accountability. 

Call  us  today  to  upgrade  your  production  capabilities. 


Staffed  by:  Joe  Bella,  marketing  vice 
president;  Art  Giffin,  Jim  Choyinski, 
regional  sales  representatives;  John 
Terrano,  offset  projects  manager; 
Terry  Kelly,  international  operations 
director;  John  Hollows,  European 
marketing  director;  Ernie  Johnson, 
service  manager;  Tom  Kocsis,  pro¬ 
motion  manager. 
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King  2000  precision  printing  unit  and 
dependable  KJ8A  folder. 


Booth:  4414 

KIRK-RUDY  INC. 

Staffed  by:  Melvin  Collins,  Tom  Kirk. 
Introducing:  KR21S  high-speed  ad¬ 
dress  labeling  system  with  new  90° 
label-turn  attachment,  allowing  la¬ 
bels  to  be  applied  parallel  to  the  mast¬ 
head.  Also  exhibiting  the  KRS12 
newspaper  inserter  with  a  new  type 
of  insert  feeder,  a  combination  that 
offers  the  small  to  mid-size  newspa¬ 
per  an  economical  alternative  to  hand 
inserting. 


Booth:  2248 

KONICA  IMAGING  U.S.A.  INC. 

Staffed  by:  Robert.  H.  Feldberg,  mar¬ 
keting  vice  president;  Steve  Schus¬ 
ter,  sr.  vice  president,  sales  and  mar¬ 
keting. 

Introducing:  In  addition  to  new  con¬ 
sumable  product  offerings,  live  elec¬ 
tronic  publishing  solutions  will  be 
demonstrated.  Asa  destributor  of  key 
imaging  hardware  and  software,  from 
companies  such  as  ECRM  and  Nikon, 
Konica  Imaging  will  illustrate  its 
commitment  to  connectivity  through 


the  use  of  industry  standards. 

The  exhibit  will  feature  the  Au- 
tokon  as  the  output  device  of  choice 
for  the  AP-Leaf  Picture  Desk;  the 
Konica  Kolor  Separation  System  with 
a  Nikon  scanner  connected  to  a  Mac¬ 
intosh,  outputting  loose  color  sepa¬ 
rations  through  the  new  NuBus 
screening  board  to  the  VR30  Pelbox 
imagesetter;  the  Electronic  Stripping 
Package  for  automated  production  of 
mechanical  color  products  such  as  in¬ 
serts  and  comic  books;  the  Full  Page 
Output  System  with  PostScript  soft¬ 
ware  RIPs  outputting  full  newspaper 
pages  to  the  color-capable  Pelbox 
1245CS  with  a  Konica  Imaging  on¬ 
line  processing  conveyor  system;  new 
series  of  Konica  rapid  access  proce- 
sors;  Konsensus  II  for  high-quality, 
economical  color  proofs. 

Booth:  1241 

KREONITE  INC. 

Staffed  by:  Bob  Irving,  graphic  arts 
division  vice  president;  Harvey 
Hooper,  regional  sales  manager. 
Introducing:  The  ProMate  II  is  a  20" 
computerized  tabletop  processor  used 
with  Kreonite’s  Proof  Plus  Exposure 
System.  The  system  consists  of  a  Kre- 
onite  exposure  light  source  with  on¬ 
line  densitometer,  Kreonite  vacuum 


frame  and  pin  register  and  a  Kreonite 
color  proof  processor. 

Exhibiting:  ProMate  17"  tabletop 
processor  for  litho/rapid  access  ma¬ 
terials. 


Booth:  3619 

LAMB  GRAYS  HARBOR  CO. 

Staffed  by:  Frank  Lamb,  J.B.  Hum¬ 
phries,  Joe  Wilbanks. 

Introducing:  AGV  Systems  for  News 
International — London;  Automatic 
deheader  and  automatic  desleever  for 
newsprint  rolls;  vacuum  handling 
systems  for  newsprint  rolls. 


Booth:  3522 

LIFTSAFE  SYSTEMS  INC. 

Staffed  by:  Chuck  Jasa,  president;  Bob 
Wensley,  regional  sales  manager. 
Introducing:  Products  designed  by 
paper  handling  professionals  assist 
warehousemen  in  becoming  special¬ 
ists  in  gentle  handling  of  rolls.  The 
Mast  Tilt  Indicator  allows  safe,  dam¬ 
age-free  handling  of  paper,  automat¬ 
ically  compensating  for  roll  weight 
changes.  Indicator  light  is  a  vivid  no¬ 
tification  to  lift-truck  operators  of 
mast  vertical  angle.  Rolls  lifted  and 
placed  vertically  do  not  sustain  edge 
damage. 

Exhibiting:  ITAB  line  of  lift-truck 
roll  handling  attachments  feature 
Flexiband  rubber-covered  spring 
steel  band  that  replaces  older  curved 
steel  clamp  blades.  Spring-loaded 
Clamp  Arms  to  reduce  knock  dam¬ 
age  and  Split-arm  Clamps  to  guaran¬ 
tee  damage-free  handling  of  two  or 
four  rolls  simultaneously. 


Booth:  2020 

LOGETRONICS  CORP. 

Staffed  by:  Ray  Luca,  president; 
Frank  Kensek,  OEM  sales  director; 
Don  Brauninger,  environmental 
product  manager;  Roger  Taylor, 


COMESS 
UNOTYPEHELL 
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dealer  sales  director;  Michael  Bugge, 
marketing  director. 

Introducing:  LogE  Dev/Fix/Water 
Optimizers  reduce  chemical/water 
consumption  by  up  to  75%  and  reduce 
BODs  and  CODs  and  meet  EPA  com¬ 
pliance  for  silver  discharge.  Also: 
LogE  SR-2000  silver-recovery  sys¬ 
tem;  LogE  ChemAire  chemical  fume 
filtration  system  for  film,  plate  or 
proofing  processors;  LogE  LS- 
2600R,  LS-2600R,  LS-2800R,  LS- 
2100R,  LS-3700R  on-line  film  pro¬ 
cessing  systems  for  imagesetters  and 
scanners;  LogELine,  LogETEK  and 
Maxim  series  rapid  access  film/paper 
processors;  CoBES  on-line  offset 
plate  exposure  system  produces  3-4 
plates  per  minute. 


Booth:  3620 

MACHINE  DESIGN  SERVICES 
INC./CARNEGIE  MELLON 

Staffed  by:  Peter  P.  Nemeth,  presi¬ 
dent;  Greg  Greenan,  marketing  man¬ 
ager. 

Introducing:  Telescoping  Rollertop 
Conveyor’s  adjustable  length  allows 
fast,  easy  multiple  tie  line  configu¬ 
ration.  Cart  Loading  system  loads 
bundles  into  carts  automatically.  Mat- 
top  Belt  Conveyors  provide  mainte¬ 
nance-free  bundle  distribution.  Bun¬ 
dle  Elevator  raises  and  lowers  bun¬ 
dles  to  any  level  at  high  speeds 
without  bundle  damage.  Wrapper 
Chopper  automatically  chops  and 
wraps  newsprint  endcaps  into  man¬ 
ageable  size  for  processing. 
Exhibiting:  V arious  products  demon¬ 
strating  capabilities  in  newsprint  roll 
handling,  waste  conveying  and  pro¬ 
cessing,  bundle  distribution  and  spe¬ 
cial  design  equipment. 


Booth:  3730 

MAN-ROLAND  INC., 

Web  Press  Div. 

Staffed  by:  Edward  R.  Padilla,  CEO; 
Vincent  Lapinski,  newspaper  sales 
director;  Robert  Buongiorno,  regional 
sales  manager;  other  personnel. 
Introducing:  Single-width  offset 
presses  for  newspaper  and  semicom¬ 
mercial  applications  complete  MAN’s 
extensive  line  of  double-width  news¬ 
paper  presses,  consisting  of  the  Me- 
diaman,  Flexoman  and  Colorman,  and 
augment  its  Polyman,  Rotoman,  Oc- 
toman  and  Lithoman  commercial 
presses. 

The  Uniset  is  a  semicylindrical  sin¬ 
gle-width  press  with  a  rated  speed  of 
60,000  iph,  and  is  the  most  versatile 
press  in  its  class.  The  configuration 
of  the  press  can  meet  any  customer 
requirement  with  horizontal  and  ver¬ 
tical  web  lead  unit  designs. 


Running  live  on  the  show  floor,  the 
Cromoset  tubular  press  is  rated  at 
45,000  iph,  making  it  the  fastest  press 
in  its  class.  Two  Y -type  printing  units 
will  produce  an  eight-page  tabloid 
product  with  four  colors  over  two  col¬ 
ors.  Cromoset  can  also  be  configured 
to  meet  any  customer  color  or  impo¬ 
sition  requirement. 

Booth:  3335 

MARTIN  AUTOMATIC  INC. 

Staffed  by:  David  A.  Wright,  vice 


president;  Ken  Justice,  A1  Burmeis- 
ter,  Duke  Goodenough,  Brian  Sager, 
regional  sales  managers. 
Introducing:  The  Martin  Automatic 
Paster  (MAP)  features  numerous  key 
design  advances.  Its  flying  paster  is 
available  as  a  single  freestanding 
unit,  as  a  press-supporting  unit  or 
stacked  up  to  four  high.  It  pastes  at 
speeds  to  2,500  fpm  and  maintains 
maximum  web  tension  to  60  lbs.  to¬ 
tal  tension  on  webs  to  40"  wide.  The 
MAP  handles  standard  roll  diameters 
to  45",  with  50"  roll  diameters  op¬ 
tional.  It  offers  beltless  drive  and  in¬ 
ertia  compensation  for  smooth  run¬ 
ning  and  pasting.  Easy,  straight- 
across  splice  preparation  with  a  single 
strip  of  transfer  adhesive  ensures  a 
continuous  join  that  requires  no  tabs. 

After  two  decades  of  producing  a 
full  line  of  zero-speed  splicers,  Mar¬ 
tin  now  offers  a  full  line  of  matched- 
speed,  automatic  roll  changers. 


Booth:  4929 

MASTHEAD  INTERNATIONAL 
INC. 

Staffed  by:  Harry  L.  Andersen,  vice 
president;  Jack  Baker,  operations 
manager;  Harry  Shawver,  electrical 
manager;  Danny  Parlington,  drives 
and  controls;  Teree  Rush,  industrial 
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coatings;  Frank  J.  Casillas,  drives  and 
controls  manager. 

Introducing:  Customer  list  and  pic¬ 
tures  of  press  drive  upgrades.  Pho¬ 
tographs  of  Goss  Colorliner  installa¬ 
tions. 

Exhibiting:  Industrial  coatings  that 
resist  pressroom  solvents,  blanket 
washes,  etc. 


Booth:  1549 

MCI  TELECOMMUNICATIONS 

Staffed  by:  Robert  Hathaway,  na¬ 
tional  sales  manager. 

Exhibiting:  Long-distance  services, 
including  900-number,  MCl-Fax 
broadcast  and  audiotext  services 


Booth:  3545 

McCLIER 

Staffed  by:  Alan  F.  Stromberg,  News¬ 
paper  Group  president;  Richard 
Karig,  Newspaper  Group  vice  presi¬ 
dent;  Marianne  Smith,  associate  mar¬ 
keting  director;  Ernest  Caplinger, 
Richard  Cooney,  consultants. 
Exhibiting:  The  McClier  Newspaper 
Group  provides  a  full  range  of  spe¬ 
cialized  project  planning  and  imple¬ 
mentation  services  to  the  newspaper 
industry.  Services  range  from  man¬ 
agement  planning,  program  defini¬ 
tion  and  control  to  implementation, 
including  design-  and  construction- 
related  services.  Key  staff  planners 
and  consultants  will  be  available  to 
discuss  strategic  and  project  planning 
requirements  and  ways  McClier  can 
assist  in  meeting  those  requirements. 


MIRACLE 

INDUSTRIES, 

INC. 


JOIN  US  AT  BOOTH 

#4642 

FOR: 

REMANUFACTURED 
PRESS  UNITS 

CYUNDERS  &  ROLLERS 
PRESS  PARTS  FOR: 

HARRIS ‘GOSS 
HANTSCHO  •  WEB  LEADER 


Booth:  1743 

MEAD  DATA  CENTRAU 
TRIBUNE  PUBLISHING  CO. 

Staffed  by:  Betsy  Ashton,  Nexis 
NewsView  product  manager;  Glenn 
Cruickshank,  Tribune  Solutions  man¬ 
ager. 

Exhibiting:  In  their  first  joint  effort 
bringing  state-of-the-art  technology 
to  today’s  newsroom.  Mead  Data 
Central  and  Tribune  Publishing  Co. 
will  demonstrate  integrated,  high¬ 
speed  electronic  text  and  image 
archiving  solutions.  The  Nexis 
NewsView  text  library  and  Pho- 
toView  image  archiving  systems  were 
developed  and  tested  in  a  live  news¬ 
room  environment,  and  were  de¬ 
signed  to  meet  the  current  and  future 
needs  of  newsroom  staffs.  Both  pro¬ 
grams  operate  on  standard  off-the- 
shelf  hardware,  PCs  or  PC  networks, 
with  the  same  search-and-retrieval 
software,  and  are  compatible  with  all 
newsroom  production  systems. 

PhotoView  is  compatible  with  pic¬ 
ture  desks,  including  the  AP  Leaf- 
desk,  and  PC-based  color  prepress 
and  production  systems.  It  uses  high- 
capacity  WORM  or  EWORM  optical 
drives  to  store  images  as  JPEG-com¬ 
pressed  TIFF  files  and  stores  tens  of 
thousands  of  on-line  photos  and  cut¬ 
lines.  Library  management  software 
runs  under  Microsoft  Windows. 
Search  software  runs  in  DOS.  Nexis 
NewsView  indexes  each  word  of 
daily  saved  stories,  compressing  text 
up  to  50  percent. 


Booth:  4436 

MEG  (US)  INC. 

Staffed  by:  Ralph  Casale,  sales  and 
marketing  director;  Rusty  Allen,  Jan 
Gribowicz,  regional  sales  managers; 
Sam  Ramlogun,  national  service  man¬ 
ager. 

Introducing:  DME  3-50  “S”  flying 
paster  accepts  50"  rolls  and  features 
three  arms  and  continuous  web  feed 
to  newspaper  press  at  up  to  2,500  fpm 
without  stopping  to  change  rolls. 
Exhibiting:  Automated  roll  handing 
video. 


Booth:  1741 

METROMAILCORP. 

Staffed  by:  Angela  Liberty,  manager; 
Carol  Anderson,  Chloe  Burianek,  ac¬ 
count  executives. 

Introducing:  National  Consumer 
Data  Base  contains  approximately 
92  million  households  and  139  mil¬ 
lion  individual  names.  NCDB  is  up¬ 
dated  65  times  a  year  and  includes 
proprietary  input  from  Metromail’s 
Realty  and  Life  Cycle  sources.  This 
information  makes  Metromail’s 


compiled  list  a  powerful  resource  for 
the  newspaper  industry.  Full  range 
of  products  includes  list,  list  en¬ 
hancement,  analysis  and  segmenta¬ 
tion  and  database  maintenance.  A 
fully  integrated  line  of  services  for 
direct  marketers. 


Booth:  1908 
MICRO  SYSTEMS 
SPECIALISTS  INC. 

Staffed  by:  Catherine  M.  Culkin, 
president;  Dawn  M.  Roeller,  vice 
president. 

Introducing:  Latest  release  of  MSSI’s 
Advertiser  Manager  software  in¬ 
cludes  a  new  option  for  full  open  item 
accounts  receivable  for  display  ad 
billing.  In  addition,  the  latest  release 
of  MSSI’s  Circulation  Manager  soft¬ 
ware  has  been  enhanced  in  accor¬ 
dance  with  the  latest  postal  regula¬ 
tions  for  second-class  mail. 
Exhibiting:  The  Newspaper  Manager 
software  running  on  networked  IBM 
PCs  and  compatibles.  Application 
modules  include  Ad  Production  Man¬ 
ifest,  Display  Ad  and  Transient  Clas¬ 
sified  Billing  and  A/R,  Total  Circu¬ 
lation  Control,  newsprint  inventory, 
accounts  payable,  payroll,  and  gen¬ 
eral  ledger. 


Booth:  2240 
MICRO  VOICE 
APPLICATIONS  INC. 

Staffed  by:  Michael  A.  James,  national 
sales  manager;  Mary  Loonan,  Rich 
Berg,  A1  Quale,  Katherine  Clary,  ma¬ 
jor  account  representatives. 
Introducing:  A  new  module  to  assist 
newspapers  in  remaining  the  number- 
one  information  provider  in  their  mar¬ 
kets,  Audiotext  2000  is  a  compre¬ 
hensive  application  generator,  which 
allows  complete  integration  of  audio 
and  print  information  for  virtually  ev¬ 
ery  section  of  a  newspaper. 
Exhibiting:  Audiotext  service  bureau 
and  equipment  supplier  specializes 
in  designing  and  developing  cus¬ 
tomized  interactive  voice  response 
systems  and  services  for  the  pub¬ 
lishing  industry.  Systems  and  ser¬ 
vices  exhibited  will  include,  but  are 
not  limited  to,  talking  personals,  talk¬ 
ing  classifieds  and  Tele-Class  24- 
hour  telephone  classified  ad  place¬ 
ment. 


Booth:  2242 

MIDWEST  PUBLISHERS 
SUPPLY  CO. 

Staffed  by:  Jim  Rezabek,  president; 
Mike  Carfagnini,  vice  president; 
James  Floyd,  facility  manager;  Au¬ 
drey  Caster,  furniture  manager;  Gerry 
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Collard,  Southeast  regional  sales 
manager;  Rico  Mazzola,  Midwest 
sales  manager;  Ray  Lopez,  interna¬ 
tional  sales  manager. 

Introducing:  Line  of  ergonomic  fur¬ 
niture  now  includes  fully  automatic 
Vari-Task  Ergonomic  VDT  Work 
Center,  sitting-to-standing  adjust¬ 
able-height,  dual-surface  VDT  table, 
totally  adjustable  chairs,  wrist  and 
foot  rests,  monitor  stands,  and  light¬ 
ing.  Also,  environmental  blanket 
wash  and  dampener  covers  for  the 
pressroom  and  color  viewing  stations, 
densitometers  and  color  proofing 
viewers  for  prepress,  as  well  as  MPS 
Pre-Press  Light  Tables  and  storage 
cabinets. 


Booth:  4642 

MIRACLE  INDUSTRIES  INC. 

Staffed  by:  John  Chabot,  Phyllis  Fen- 
nelly,  Spencer  Joseph,  Steve  Brown, 
Steve  Kreger,  Ted  O’Toole,  Gary 
Rowe,  Paul  Groves. 

Exhibiting:  Remanufacturing,  modi¬ 
fication  and  installation  of  Harris, 
Goss  and  Hantscho  web  presses  to 
factory  specifications.  Complete 
cylinder  and  roller  exchange  program, 
with  same-day  shipping.  Also,  full 
complement  of  Harris  press  parts, 
complete  line  of  gears,  fully  rebuilt 
units  available  for  exchnage  and  com¬ 
plete  line  of  Web  Leader  press  parts, 
including  gears. 


Booth:  4546 
MITSUBISHI  HEAVY 
INDUSTRIES  LTD. 

Staffed  by:  Mike  Takahashi,  vice 
president — newspaper;  Bruce  Rich¬ 
ardson,  sales  manager — newspaper 
presses;  Mike  Shafer,  press  sales 
manager. 

Introducing:  Scale  model  of  the  lat¬ 
est  American  installation. 
Exhibiting:  Information  on  Mit¬ 
subishi’s  Integrated  Production  Man¬ 
agement  System,  new  tower  design, 
dual  tension  control  system,  auto¬ 
matic  roll  loading,  automated  folder 
features.  Splicing  Preparation  Robot 
and  keyless  inking. 


Booth:  842 

MONOTYPE  INC. 

Staffed  by:  Dennis  Nierman,  presi¬ 
dent;  Keith  Roeske,  customer  service 
manager;  Alan  Lloyd,  software  de¬ 
velopment  manager;  John  Lally,  sales 
vice  president;  Randy  Johnson,  na¬ 
tional  sales  manager;  Mike  Cowan, 
Geoff  McPartlin,  Phil  Mahoney,  Joe 
Fucho,  Logan  Herbert,  district  sales 
manager. 

Introducing:  Demonstration  of  the 
ImageMaster  7000,  based  on  the 
Agfa  SelectSet  7000,  with  internal 
drum  and  punch  and  pin  registration. 
Material  is  stationary  during  expo¬ 
sure  for  registration  better  than  0.2 
mil  over  entire  format.  User-se¬ 
lectable  resolutions  of  1 200-,  2400- 
and  36000-dpi  match  spot  size  to 
output  resolution  to  preserve  color 
fidelity  and  maximum  highlight  and 
shadow  detail.  The  25.7"x22"  image 
area  is  perfect  for  newspapers.  Han¬ 
dling  helium-neon  paper,  film  or 
printing  plates  up  to  26"  wide,  the 
versatile  imagesetter  also  holds  1 6" 
and  13.3"  media  widths.  By  imag¬ 
ing  only  a  portion  of  the  drum,  small 
jobs  can  be  cost  effectively  pro¬ 
cessed. 

Demonstration  of  Monotype  Graph¬ 
ics  Server  3 — Level  II  OPI  server  for 
the  PostScript  environment.  Heart  of 
the  MGS3  is  a  graphics  database  on 


a  Sun  Sparcserver,  which  controls 
network  data  flow  to  optimize  net¬ 
work  speed  and  manage  all  data.  Ma¬ 
jor  benefits  include  improved  picture 
management,  increased  network  data 
transmission  performance,  unhin¬ 
dered  production,  industry-standard 
platform  and  modularity  that  allows 
for  easy  integration  with  existing  sys¬ 
tems.  Interfaces  to  Monotype  RIPs 
connected  to  Monotype  image  re¬ 
corders  via  LaserPlex. 

Also,  the  latest  enhancements  to 
Monotype  PostScript  interpreters;  re¬ 
mote  transmission  of  rasterized  data 
with  MonoFax,  photo-paper,  plain- 
paper  and  direct-to-plate  image 
recorders  to  fulfill  diverse  quality  and 
speed  requirements. 


Booth:  3946 

MULLER  MARTINI  CORP. 

Staffed  by:  Robert  L.  Knott,  news¬ 
paper  equipment  and  commercial  sys¬ 
tems  manager. 

Introducing:  Muller  Martini  JET  In¬ 
serting  Machine  offers  zoning  and 
data  management.  Selective  feeding, 
inserting  by  zone,  downstream  copy 
control,  alternate  feed  and  repair 
mode  will  be  demonstrated.  The  ma¬ 
chine  will  be  fed  by  stream  feeder. 
Exhibiting:  The  24,000/hour  Biliner 


CLASSIFIED 

MANAGER 


PUBUSHER 


THE  NEWSPAPER  MANAGER 


Software  Systems  for  Better  Management 
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Inserting  Machine  will  be  shown  with 
two  main  jacket  feeders  and  four  tan¬ 
dem  feeders,  providing  eight-into-one 
capability.  One  insert  feeder  will  be 
automatically  fed  by  PrintRoll.  In¬ 
serted  products  will  be  stacked  by  a 
Model  CS-20  compensating  counter 
stacker. 

The  PrintRoll  automatic  buffer  and 
storage  system  will  consist  of  twin 
winding  and  unwinding  stations 
linked  by  Daverio  overhead  stream 
conveyor.  It  will  be  operated  contin¬ 
uously  at  simulated  press  speeds, 
demonstrating  ease  of  removal  and 
replacement  of  both  full  and  empty 
rollstands. 

The  Model  1509-TV  Program 
Stitcher  is  a  fully  automatic  saddle 
stitcher  that  folds,  stitches,  trims  and 
delivers  tv  programs  ready  for  in¬ 
serting.  The  program  stitchers  build 
extra  advertising  revenue  and  can  be 
used  for  promotional  booklets  such 
as  coupon  books,  real  estate  guides, 
mall  tabs  and  special-interest  book¬ 
lets  (e.g.,  entertainment  and  sports 
programs).  They  can  also  be  equipped 
with  section  feeders  for  prefolded  sec¬ 
tions  to  do  regular  commercial  work. 
Programs  produced  on  the  1509-TV 
will  be  wound  onto  PrintRoIls  and  fed 
automatically  into  the  Biliner  Insert¬ 
ing  Machine. 


Booth:  620 

MULTI-AD  SERVICES  INC. 

Staffed  by:  George  Messer,  media 
services  vice  president;  Perry  Rice, 
media  market  manager;  Denny 
Mullen,  media  sales  manager;  John 
Spuler,  retail  marketing  manager; 


Pierre  St.  Michel,  international  man¬ 
ager;  Rob  Jennings,  research  and  de¬ 
velopment  manager;  Tom  Calvin,  Re- 
CAS  sales  manager. 

Introducing:  Supplement  Builder,  a 
complete  service  available  for  spe¬ 
cial  sections  production.  Each  issue 
offers  editorial  copy,  color  separa¬ 
tions  for  covers,  categorized  art  and 
frames.  The  Electronic  Companion 
CD  is  filled  with  more  than  3,000 
1991  Ad-Builder  and  SCAN  graph¬ 
ics  and  1 2  free  Monotype  fonts.  News 
USA,  an  editorial  service,  provides 
copy  and  consumer-oriented  features 
for  building  special  sections.  Multi- 
Ad  is  now  offering  a  free  Monotype 
font  each  month  to  Ad-Builder  and 
SCAN  Electronic  customers.  The 
Multi-Ad  Holiday  Special,  filled  with 
retail  greetings  and  color  separations 
for  special  section  covers,  is  now 
available.  Ad-Builder  has  added  a 
food  library,  which  features  over  225 
pieces  of  line  art  of  every  type  of  food. 
Multi-Ad  is  now  also  distributing  a 
Monotype  “Fone  Fonts”  CD,  which 
offers  more  than  1,450  typefaces. 
Exhibiting:  Multi- Ad  Creator,  Multi- 
Ad  Search,  Ad-Builder  General, 
SCAN  Electronic,  ProArt  Profes¬ 
sional  Art  Library. 


Booth:  942 

MYCRO-TEK  INC. 

Staffed  by:  Not  available. 
Introducing:  Mycro-Comp  Freedom 
Series  software,  an  open-architecture 
system  based  on  industry-standard 
hardware  and  the  Oracle  relational 
database  management.  Choice  of 


GOSS  METRO  AND  TKS  (S/N  #110  &  #111) 
WEB  OFFSET  PRESSES 


22  3/4”  Cutoff 

New  10-unit  METROLINER  with 
32  double  folder,  45"  automatic 
reels. 

Two  NEWlO-unit  TKS  presses  with 
double  32  folders  —  Press  #110 
has  42"  fuHy  automatic  reels  and 
Press  #111  has45"  automatic  reels. 


22"  Cutoff 

Four  ^onit  GOSS  METROUNERS, 
two  presses  having  single  32  folders 
and  two  having  double  32  folders,  5 
half  decks  each.  All  printing  couples 
have  sidelay  and  circ.,  45"  automatic 
RTPs  all  having  ARL  Available  begin¬ 
ning  4th  quarter,  1992 


23  9/16”  Cutoff 

Two  8-unit  GOSS  METRO  presses.  Featuring:  4  half  decks  each,  single  3:2 
folders  with  double  upper  formers,  42"  automatic  digital  reels,  sidelay  and 
circumferential  registration,  1978/1980  vintage. 


Offered  exclusively  by 

INLAND 

Newspaper  Machinery  Corporation 

...an  Inland  Induabwa  Conjpany 


See  US  at  ANPA/TEC 
Booth  4108 


P.O.  Box  15999 
Lenexa.  KS  66285-5999 
(913)492-9050 
FAX  (913)  492-6217 


server  hardware,  such  as  the  IBM 
RS/6000  and  Apple  Macintosh.  All 
Mac-based  Freedom  applications  use 
Mycro-Comp  Sentinel  common  user 
interface  for  efficient  applications- 
database  connections. 

Freedom  Series  Ad  Layout,  Quark 
XTensions  to  quickly  make  electronic 
page  dummies  and  help  produce 
tighter  editions,  sorts  ads  by  priority, 
size  and  color  and  places  them  fol¬ 
lowing  layout  styles. 

With  Freedom  Series  Classified, 
reps  can  handle  all  aspects  of  the  pro¬ 
cess,  from  soliciting  to  entering,  pric¬ 
ing  and  modifying  text,  run  day 
schedules  and  billing  information  for 
line  and  display  ads.  Supports  multi¬ 
ple  publications,  integrates  with  Free¬ 
dom  Ad  Layout  and  Pagination. 

Freedom  Series  Pagination  are 
XTensions  with  industry-specific 
features  such  as  jump  text,  feather¬ 
ing,  align  tools  and  classified  pagi¬ 
nation  (from  front  or  back,  with  ma¬ 
jor  and  minor  headers  automatically 
inserted). 

WYSIWYG  Freedom  Series  Text 
Editor  offers  full-feature  search  and 
replace,  cut,  copy,  paste  and  spell 
checking.  Supports  type  styles,  zoom 
and  worksheets. 

Freedom  Series  Wire  Module  re¬ 
ceives  and  files  wire  service  stories 
into  the  Oracle  database.  Provides  lo¬ 
cal  storage  for  backup  file  recovery, 
customization  by  users  and  key¬ 
word/category  wire  notification  cri¬ 
teria  per  wire. 

Also  demonstrating  Mycro-Comp 
Color  PrePress  and  Mac-based  Im- 
ageManager  archiving  software. 
Exhibiting:  Mycro-Comp  Series  6000 
PC-based  product  line. 


Booth:  3613 

NATIONAL  NEWSPAPER 

ASSOCIATION/PUBLISHER’S 

AUXILIARY 

Staffed  by:  Steve  Silverthorn,  ad¬ 
vertising  sales  manager;  Sharon  Mc¬ 
Farland,  assistant  advertising  man¬ 
ager;  Stan  Schwartz,  associate  edi¬ 
tor. 

Exhibiting:  Promotional  literature  and 
brochures  describing  National  News¬ 
paper  Association  membership  bene¬ 
fits  and  copies  of  Pub  Aux,  the  NN  A’ s 
official  publication.  Also,  information 
on  the  NNA  convention  and  trade 
show  to  be  held  in  San  Diego,  Sept. 
16-18.  NNA  represents  5,000  news¬ 
papers  throughout  the  U.S. 


Booth:  3908 

NCS  INC. 

Staffed  by:  Fred  Fazzio,  president; 
Gary  Hickey,  technical;  Carl  Kali- 
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nowski,  sales. 

Introducing:  For  newspaper  produc¬ 
tion  and  distribution,  NCS  will 
demonstrate  its  software  for  totaliz¬ 
ing,  zone  control,  production  man¬ 
agement,  multiple  tie  line  ink-jet  la¬ 
belling  —  all  operating  under  the 
NCS  Umbrella  System. 


Booth:  1352 

NEASI-WEBER 

INTERNATIONAL 

Staffed  by:  Michael  Brier,  sales  and 
marketing  vice  president. 
Introducing:  Versatile  business  man¬ 
agement  software  products  for  the  pub¬ 
lishing  industry.  Demonstrations  of 
the  Admarc  advertising  and  accounts 
receivable  management  system.  Dis¬ 
cus  distribution  and  customer  service 
system  for  circulation  management, 
and  Adsert  advertising  insertion  sys¬ 
tem  for  preprint  management. 

Admarc  Release  7.0  utilizes  PC 
concepts  to  provide  a  user-friendly 
system  on  a  mainframe  and  the  graph¬ 
ical  user  interface.  Adsert’s  trans¬ 
portation  module  facilitates  the  com¬ 
plete  distribution  of  all  assembled 
packages.  Discus’  distribution  mod¬ 
ule  provides  routing  and  delivery  in¬ 
formation. 


Booth:  1242 

NENSCO 

Staffed  by:  Brad  Beaton,  president; 
Larry  Erwin,  exec,  vice  president; 
David  Vito,  prepress  product  man¬ 
ager;  Bob  Rooney,  pressroom  prod¬ 
uct  manager;  Tom  Spooner,  post¬ 
press  product  manager. 

Introducing:  Liquid  Gold  Super  Con¬ 
centrate  fountain  solution;  W.R. 
Grace  flexo  cushion,  a  high-quality, 
compressible  packing  for  use  under 
flexographic  printing  plates;  re¬ 
placement  parts  for  Harris  and  GMA 
inserting  equipment.  Also,  NEN- 
SCO’s  environmentally  safe  color 
proofing  system. 

Exhibiting:  DT  1 200  and  DT  600  wa¬ 
ter-based  press  wash  to  replace  sol¬ 
vent  washes  and  Ecosafe  wipe-on 
plate  developer,  a  non-toxic,  non-pol¬ 
luting  biodegradable  product.  Also, 
a  full  line  of  prepress,  pressroom  and 
post-press  products,  as  well  as  the  lat¬ 
est  catalogs.  Recently  added  supplies 
include  recycled  kraft  bottom  wrap, 
strapping,  poly  bags,  bundle  bags, 
stretch  film  and  suckers. 


Booth:  3514 

NEWSPAPER  MAILROOM 
SUPPLIES,  Div.  of  Hamilton 
Circulation  Supplies  Co. 

Staffed  by:  Joseph  Beaudry,  Bill 
Thomas. 


Introducing:  Lightweight  plastic  pal¬ 
lets  designed  for  easier  employee  han¬ 
dling  in  distribution  centers.  Full  line 
of  material  handling  equipment  for 
distribution  centers. 

Exhibiting:  Heavy-duty  plastic  pal¬ 
lets  for  the  mailroom;  jogger  tables 
and  stands;  kraft  paper  in  jumbo  rolls 
for  insert  jackets  or  for  bottom  wrap; 
kraft  sheets  with  color  coding  for  zon¬ 
ing;  Quadra  Carts  for  insert  handling 
and  general  mailroom  use;  collapsi¬ 
ble  plastic  pallet/container;  basket 
carts;  Pillomat  antifatigue  floor  mat¬ 
ting;  Wing  mailers  for  regular  paper 
or  pressure-sensitive  labels;  fan- 
folded  labels  for  Wing  mailers;  glue 
and  paste  for  mailing  machines; 
twine;  plastic  bundle  covers;  aprons; 
crayons;  bundle  bands  and  #64  postal 
bands;  polyethylene  film  in  rolls  for 
automatic  bundle  wrapping  equip¬ 
ment. 


Booth:  1136 
NEWSPAPER 
SYSTEMS  GROUP  INC. 

Staffed  by:  Dave  Webb,  president; 
George  Sugar,  vice  president;  Charles 
Southward,  senior  engineer;  Tom 
Drane,  RTR  Computer  Consulting 
Inc.  president;  Richard  Wood;  Dave 
Rose,  The  Loki  Group  Inc.  president; 


Stephanie  Harding,  Ed  Heinrich,  Loki 
Group  vice  presidents;  Howard 
Spruck,  Loki  Group  systems  analyst; 
Ed  Kobrin,  Pat  Wells,  Stan  Roberts, 
Steve  Prisament,  West  Coast  Com¬ 
puter  Systems. 

Introducing:  Help  for  newspapers  try¬ 
ing  to  extend  the  life  of  their  systems 
through  a  variety  of  upgrade  and  re¬ 
placement  products,  services,  pro¬ 
gramming  and  consulting  for  owners 
of  common  front-end  systems. 

West  Coast  Computer  Systems,  to¬ 
gether  with  Newspaper  Technologies 
will  show  Phoenix,  a  very  fast  news 
and  classified  system  featuring  Eth¬ 
ernet  terminals  and  Digital’s  latest 
Micro- 1 1/93  technology.  Also,  an  af¬ 
fordable  “shrink-wrapped”  classified 
software  package  that  runs  on  hard¬ 
ware  ranging  from  a  PC-based  server 
up  to  large  VAX-  or  IBM-type 
servers. 

Newspaper  Systems  Group  Inc. 
will  have  its  PC-based  ATEdit  ter¬ 
minal  software  on  a  laptop  PC, 
demonstrating  the  full-featured  func¬ 
tionality  of  this  familiar  product  in  a 
remote  environment.  NSGI  provides 
support  services  for  users  of  DEC  and 
NSSE/Camex  TMS/CMS/EMS  sys¬ 
tems,  as  well  as  the  Phoenix  system. 
Also,  hints  and  tips  on  getting  the 
most  out  of  existing  systems. 


WeJustSet 

No-Rub  Ibciuiok^. 


Knight  Star  no-rub  newsink,  the  first  ao-rvi»guaranteed  to  perform. 

FEATURES  BENEFITS 

□  Guaranteed  tub  performance . i>pical  rub  stain  Percent  Blackness  of  3-76  or  Spectro- 
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□  Lowered  water  senings .  reduced  fountain  solution  cost 

3  Continuous  Process  System  manufacturing 
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RTR  Computer  Consulting  Inc. 
will  show  RTEdit  PC  replacement  for 
the  ONE  Systems  terminal,  together 
with  a  display  ad  workstation  using  a 
mini-tower  and  19"  monitor.  Also,  the 
Microcrafts  Translator,  which  fully 
emulates  various  Compugraphic 
typesetters  when  attached  to  a  Post¬ 
Script  printer,  and  a  NewGen  high- 
resolution,  high-speed  Post-Script- 
compatible  laser  printer. 

CSI  users  can  discuss  support  and 
upgrade  needs  with  The  Loki  Group 
Inc.,  which  is  developing  client  soft¬ 
ware  for  diverse  workstation  envi¬ 
ronments,  including  OS/2,  Macintosh 
System  7  and  Next. 


Booth:  2320 
NEW  YORK  TIMES 
NEWS  SERVICE 

Staffed  by:  Peggy  Walsh,  executive 
editor;  Peter  J.  Trigg,  graphics  di¬ 
rector;  Charlie  Competello,  commu¬ 
nications  manager. 

Introducing:  Tomorrow’s  New  York 
Times  pictures  today.  Full  digital 
Times  photo  service  of  75-plus  spot, 
feature,  science  and  home  photos  per 
week  delivered  to  electronic  dark¬ 
rooms,  Macintoshes  or  photo  re¬ 
ceivers.  Users  can  retrieve  from  the 
database  only  those  photos  they  want. 
Exhibiting:  New  York  Times  Graph¬ 
ics  Service,  with  free  archive  for 
clients;  New  York  Times  News  Ser¬ 
vice  text  wire,  which  includes  mate¬ 
rial  from  the  Times,  Cox  Newspapers, 
the  San  Francisco  Chronicle,  Los  An¬ 
geles  Daily  News,  Fort  Worth  Star- 
Telegram  and  24  regional  daily  news¬ 
papers  owned  by  the  The  New  York 
Times  Co. 

The  New  York  Times  Syndicate 
provides:  Medical  Tribune  News  Ser¬ 
vice,  with  daily  stories  on  health/med¬ 
ical  developments  written  for  read¬ 
ers;  Religious  News  Service,  with 
daily  columns,  developments  in  reli¬ 
gion;  a  weekly  travel  package  with 
color  and  black-and-white  art  and 
graphics;  a  weekly  package  for  young 
readers  with  color  and  black-and- 
white  art;  other  material  that  includes 


features,  crossword  puzzles,  car  care, 
commentary  columns,  sports,  diet  in¬ 
formation,  900  numbers.  Also,  mate¬ 
rial  from  top  magazines  and  other 
publications  worldwide. 


Booth:  4508 

NIKKA  CORP. 

Staffed  by:  Lloyd  Tompkins,  sales 
vice  president;  Ken  Matsukawa,  gen¬ 
eral  manager;  Hugh  Takase,  presi¬ 
dent;  Tracy  McDowell,  assistant  mar¬ 
keting  manager. 

Exhibiting:  The  ABS-DR  (dry  type) 
automatic  blanket  washing  system  — 
environmentally  safe  because  it  uses 
no  solvents.  The  first  test  installation 
was  put  into  production  Jan.  28, 1 992 
at  the  St.  Petersburg  Times,  and  has 
since  been  operating  successfully  dur¬ 
ing  daily  production.  Nikka’s  ABS- 
DR  cleans  during  high-speed  pro¬ 
duction  and  creates  no  bad  copies.  It 
is  unique  in  that  the  oscillating  roller 
brush  is  driven  by  an  air  motor.  Dust 
is  removed  from  the  ABS-DR  unit  by 
a  patented  air  flow  system.  Because 
the  blankets  are  cleaned  throughout 
production,  the  print  quality  does  not 
deteriorate  during  long  press  runs. 
Actual  press  running  time  is  increased 
because  the  press  need  not  be  stopped 
for  blanket  cleaning.  Plate  wear  is  de¬ 
creased  because  paper  dust,  etc.,  are 
major  factors  in  plate  deterioration. 


Booth:  854 

NIKON  ELECTRONIC  IMAGING, 
Dept,  of  Nikon  Inc. 

Staffed  by:  Douglas  Howe,  general 
manager;  Joseph  Carfora,  national 
sales  manager;  John  Harcourt,  tech¬ 
nical  marketing  manager;  additional 
personnel. 

Introducing:  Nikon  Electronic  Imag¬ 
ing  is  demonstrating  for  the  first  time 
the  digital  version  of  the  NT-3000 
Color  Direct  Telephoto  Transmitter. 
Live  transmission  sessions  will  be 
held  in  the  booth  on  a  continuous  ba¬ 
sis.  Nikon  will  also  show  its  popular 
LS-33510AF  Film  Scanner  with  op¬ 
tional  Autofeeder,  which  provides 
unattended  scanning  of  up  to  300 
slides,  and  the  CP-3000  full  color 
thermal  dye  sublimation  printer. 
Nikon’s  image  archiving  software, 
“Image  Access,”  will  be  demon¬ 
strated  in  automatic  cataloguing  ap¬ 
plications  using  the  scanner  and  the 
transmitter. 


Booth:  705 

N  &  L  ENTERPRISES  INC. 

Staffed  by:  Carol  A.  Juergens,  sales 
representative;  Alvah  Snipes,  regional 
sales  manager — Mita  Copystar. 


Introducing:  The  Mita  DC1824ZS 
Proof  Copier  makes  full-size  news¬ 
paper  copies  with  50%  to  200%  re¬ 
duction  and  enlargement  zoom  range. 
Ithas81/2"xl  1",  ll"xl7" and  18"x24" 
cassettes  and  a  bypass  tray  to  do  copy¬ 
ing  on  any  size  paper  for  newspaper 
advertising. 


Booths:  1941,  802 
NORTH  ATLANTIC 
PUBLISHING  SYSTEMS  INC. 

Staffed  by:  Michael  O’Brien. 
Introducing:  NAPS’  latest  QuarkX¬ 
Press  XTensions  for  group  publish¬ 
ing  environments,  software  created 
to  provide  automated  page  assembly 
for  QuarkXPress  connectivity  to  ed¬ 
itorial  systems  and  production  man¬ 
agement. 

Publication  Administrator  is  a  doc¬ 
ument  management  and  tracking  sys¬ 
tem  that  will  monitor  creation  and 
editing  of  QuarkXPress  documents 
and  automatically  update  the  publi¬ 
cation  status  of  the  text  and  art  box 
elements  of  that  document  in  the 
database.  It  will  also  manage  XPress 
documents  and  master  pages  on  a  pro- 
ject-by-project  basis  to  provide  au¬ 
tomatic  version  updates,  archiving 
and  document  access. 

CopyBridge/W  links  the  editorial 
power  of  Microsfot  Word  to  the  page 
layout  strengths  of  QuarkXPress, 
streamlining  the  process  of  assigning 
text  to  story  boxes  by  communicat¬ 
ing  typographic  and  fit  information 
between  systems.  It  also  contains  a 
Hot  Import  Folder  option,  which  pro¬ 
vides  completely  automatic  import, 
export  and  translation  of  Xy  Write  or 
Microsoft  Word  files,  allowing 
XPress  to  serve  as  an  H&J  server  for 
a  XyWrite  or  Word  workgroup. 
Exhibiting:  Copy  Flow,  CopyFlow 
Geometry,  CopyFlow  Reports,  Copy- 
Bridge  and  Overset!  software  prod¬ 
ucts. 


Booth:  1342 

NORTH  COAST  MEDICAL  INC. 

Staffed  by:  Ted  Lindberg,  sales  rep¬ 
resentative;  Pam  Lindsay,  sales  man¬ 
ager. 

Introducing:  Work  Mod  Wrist  Saver 
is  an  ergonomic  keyboard  accessory 
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that  stabilizes  the  wrist  in  a  correct 
position  while  typing,  reducing  the 
risk  of  painful  injuries.  Work  Mod 
Articulating  Drawer  is  an  adjustable 
keyboard  drawer  that  helps  to  prevent 
repetitive  strain  of  the  neck,  shoul¬ 
ders,  wrists  and  back.  The  drawer  tilts, 
swivels  and  adjusts  in  height  for  in¬ 
dividual  preferences,  providing  cus¬ 
tomized  comfort.  Work  Mod  Arm 
Support  relieves  tension  to  help  pre¬ 
vent  strain  and  injury.  Adjustable  at¬ 
tachment  width  allows  support  to  fit 
most  surfaces. 

Exhibiting:  Foot  rest.  Neck  Saver,  Pa¬ 
triot  Task  Chair,  back  support,  mouse 
pad,  Thera  Putty. 


Booth:  1924 

NUARC  CO.  INC. 

Staffed  by:  Don  Cims,  exec,  vice  pres¬ 
ident  and  sales  director;  Ed  Moehring, 
Southeastern  Division  manager. 
Introducing:  Systems  631  is  a  fast 
platemaker  equipped  with  nuVac  In¬ 
stant  Vacuum  System  and  a  power¬ 
ful,  multispectrum  lamp  for  short 
plate  exposures.  The  unit  is  com¬ 
pletely  automated  for  increased  pro¬ 
duction  and  operator  efficiency.  Two- 
sided  vacuum  frames  for  non-stop 
platemaking  output. 

Exhibiting:  Horizontal  and  vertical 
process  cameras,  diffusion  transfer 
processors,  light  tables  and  other  ac¬ 
cessories. 


Booth:  2060 

NU-GRAPHICS 
EQUIPMENT  INC. 


Staffed  by:  Ed  Barnett;  Jim  Corelli. 
Introducing:  Counters  and  totalizing 
system  utilizing  infrared  counts  sin¬ 
gle  papers  and/or  bundles  for  a  com¬ 
plete  totalizing  system.  Also,  a  new 
lockup  system  for  narrow-gap 
presses. 

Exhibiting:  In-line  and  semi-auto¬ 
matic  plate  benders,  film  punches, 
plate  punches,  Accu-Lites  for  check¬ 
ing  the  register  of  negatives  and 
plates,  magnetic  press  saddles,  loks, 
etc. 


Booth:  3646 

OFFSET  TECHNOLOGY  INC. 

Staffed  by:  Jack  Thomsen,  Bill  Nicol, 
sales. 

Introducing:  Stackable  flying  paster 
for  single-width  presses.  2000  fpm 
stackable  linear  flying  paster. 
Exhibiting:  Zero-speed  splicer.  Stack 
Rite  stacker,  conductivity  control 
fountain  solution  mixer. 


Van  Morgan,  vice  president;  Angela 
Culpepper,  sales  associate. 
Exhibiting:  Used  and  remanufactured 
web  presses  and  accessories;  used  and 
reconditioned  mailroom  equipment; 
new  upper  formers;  new  quarter  fold¬ 
ers  for  Goss  Urbanite,  Goss  SSC  and 
Harris  RBC2  folders;  facilities  plan¬ 
ning/consulting  services. 


Booth:  4746 

ONE  CORP. 

Staffed  by:  Durelle  Boles,  president; 


Booth:  3625 

OVALSTRAPPING  INC. 

Staffed  by:  Not  available. 
Introducing:  Accuwrap  3/4  under- 


cred  •  i  •  bil  •  i  •  ty 

adj  :  The  quality  or  power 
of  inspiring  belief: 
trustworthy,  believable 


INSI  is  working  harder  than 
ever  to  prove  itself  as 
THE  premier  newspaper 
systems  developer.  But  it 
takes  more  than  hard  work 
&  promises  to  get  the  job  done. 
That's  why  we've  invested  over 
$10  million  into  developing  our 
application  software. 

INSI  has  something  to  prove. 

Credibility  is  essential. 
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Credibility  •  Support  •  Stability 
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Rnancial  Management  Systems  •  PC  Networks  •  IBM®  Midrange  Platforms 
Credit  Management  Systems  •  Transient  Management  Systems  •  24  Hour  Support 
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wrap  machine,  featuring  precut 
sheets,  and  OB-300  table-top  band¬ 
ing  machine  for  economical  packag¬ 
ing  of  all  types  of  printed  materials. 
Exhibiting:  A  full  range  of  equipment 
and  systems  to  suit  all  methods  or  sys¬ 
tems  for  containing  and  protecting 
newspaper  bundles.  Products  include: 
fully  automatic  JP-40  newspaper 
strapping  machine,  with  the  capacity 
to  strap  up  to  35  bundles  per  minute; 
Model  4 1 5N  automatic  strapping  ma¬ 
chine  designed  for  small  and  medium- 
size  newspapers;  the  Sitma  740  high¬ 
speed  polywrapping  system  with  the 
ability  to  wrap  newspaper  bundles 
with  either  fixed  or  variable  heights. 


Booth:  5026 

OXY-DRY  CORP. 


Staffed  by:  Bruce  Niedzwiedz,  di¬ 
rector  of  marketing  and  production 
management;  Rick  Hausfeld,  Mid¬ 
west  regional  sales  manager;  Steve 
James,  Eastern  regional  sales  man¬ 
ager;  Ray  Gauvin,  sales  vice  presi¬ 
dent;  Lou  Crowson,  district  manager. 
Introducing:  Oxy-Dry’s  latest  ad¬ 
vancement  in  automatic  blanket 
washing  will  clean  dry  during  a  job 
run  and  wet  during  deceleration  of  the 
press  at  the  end  of  the  job  run.  The 
system  completely  eliminates  wet 
washing  by  hand.  This  method  re¬ 
duces  waste  paper,  saves  press  time 


and  improves  safety.  In  the  wet  mode 
of  operation,  it  uses  only  1  'A  ounces 
of  citrus-based  low-VOC  solvent  per 
blanket. 

Exhibiting:  Ultrasonic  non-contact 
web  detection  package  and  web  sev¬ 
ering  device.  A  separate  display  will 
be  dedicated  to  solvent  recycling.  The 
ultrafiltration  method  is  a  cold  sys¬ 
tem  relying  on  the  latest  in  filter  tech¬ 
nology  to  reduce  waste  and  enhance 
the  environmental  position  of  a  press¬ 
room. 


Booth:  1605 
PAKO  GRAPHIC 
PRODUCTS  INC. 

Staffed  by:  Peter  Mann,  sales  annd 
marketing  vice  president;  Myron 
Hladun,  marketing  manager;  John 
Markey,  product  manager;  regional 
managers. 

Introducing:  1800  IS  is  an  18"  rapid 
access  processor  for  film,  paper  and 
photographic  plates  using  state-of- 
the  art  electronic  controls  and  on-line 
capability.  The  1700  plain-paper 
typesetter  is  a  full  1  r'xl7"  high-res- 
olution  plain-paper  device.  1200  dpi 
capability  for  Macintosh  and  PC  en¬ 
vironments  with  PostScript  compat¬ 
ibility. 

Exhibiting:  On-line  processing  sys¬ 
tem  for  Autologic,  Scitex,  Monotype, 
triple-I  and  other  systems. 


Booth:  3329 

PARSONS  MAIN  INC. 


Staffed  by:  Richard  S.  Rowse,  print¬ 
ing  processs  engineering  manager; 
Dwight  L.  Rogers,  senior  technical 
consultant;  Richard  Cunningham, 
printing  process  engineer;  Samuel 
C.M.  Wang,  corporate  architectural 
officer. 

Exhibiting:  Drawings,  literature  and 
photographs  of  current  and  recently 
completed  projects  in  North  America 
that  depict  Parsons  Main  Inc.’s  sin¬ 
gle-source,  turnkey  approach  for  the 
planning,  architectural  design,  pro¬ 
curement  and  construction  phases  of 
a  newspaper  or  commercial  printing 
facility  project.  These  projects  have 
ranged  in  size  from  modest  building 
expansions  to  the  largest  newspaper 
production  facility  in  America. 

Emphasis  is  on  the  full  range  of  in- 
house  services,  including  consulting 
and  conceptual  planning;  preliminary 
and  final  design;  interior  design; 


structural  systems  and  press  founda¬ 
tion  design;  HVAC,  building  ser¬ 
vices,  fire  protection  and  electrical 
systems  design;  HVAC  and  energy 
management  control  systems  design; 
quality  assurance  and  value  engi¬ 
neering;  licensing  and  environmen¬ 
tal  services;  equipment  installation; 
automated  newsprint  handling,  ware¬ 
housing  and  mailroom  systems  lay¬ 
out;  ink,  compressed  air,  vacuum,  RO 
water  and  press  ancillary  piping  sys¬ 
tems  layout  and  design;  front-end 
systems;  equipment  supplier  coordi¬ 
nation  and  project  and  construction 
management. 

Featured  will  be  a  CADD  design 
program  on  video  tape,  which  depicts 
the  steps  taken  by  the  A/E  to  plan,  lay 
out  and  design  the  building  and  pro¬ 
duction  systems  for  an  actual  news¬ 
paper  facility  project.  A  second  video 
presentation  displays  completed 
newspaper  and  printing  facility  pro¬ 
jects. 


Booth:  3815 

THE  PELLEGREN  CORP., 
Architects  and  Engineers 

Staffed  by :  John  Pellegren,  president; 
David  Ehrhardt,  Carl  Hole,  associ¬ 
ates. 

Exhibiting:  Architectural/engineer¬ 
ing  services  specifically  designed  for 
the  publishing  industry,  including  site 
analysis  and  selection,  equipment 
procurement  selection,  facility  pro¬ 
gramming,  long-term  facility  master- 
planning,  conceptual  and  preliminary 
design,  equipment  coordination  and 
layout,  construction  documents,  con¬ 
duct  and  monitor  bidding  procedures, 
contract  administration  and  post-con¬ 
struction  services. 

Highlighting  these  services  will  be 
scale  models  and  color  renderings  of 
recently  completed  publishing  facil¬ 
ities,  including,  but  not  limited  to. 
The  Sun,  San  Bernardino,  Calif.,  The 
State,  Columbia,  S.C.,  The  Free 
Lance-Star,  Fredericksburg,  Va.,  and 
the  Concord  (N.H.)  Monitor. 


Booth:  3908 

PLUMTREE  CO. 

Staffed  by:  Tim  Cooper,  president; 
Lou  Poole,  sales. 

Exhibiting:  QTMS  Copycounter  II, 
an  infrared,  non-contact  sensor  to 
count  folded  newspaper  products  in 
a  shingled,  overlapped  stream. 


Booth:  4002 

POWER  STRAP,  Div.  of 
InterPower  Packaging 

Staffed  by:  Wes  Greavu,  sales  vice 
president;  Ralph  Sommer,  Joe  Lux, 
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sales;  N.  Penegar,  D.  Marsden,  W. 
Kelley,  T.  Gould. 

Introducing:  Two  strapping  ma¬ 
chines,  Model  PSN6E  and  Model 
PSN20.  Both  machines  offer  new  fea¬ 
tures  that  will  increase  production 
rates  with  faster  speeds  and  greater 
reliability.  The  PSN20  offers  dual 
strap  rolls  for  automatic  change-over. 

The  Mark  5M  underwrapper  feeds 
the  paper  underwrap  without  the  use 
of  a  paper  gripper,  thus  eliminating 
many  of  the  mechanical  parts  used  in 
similarly  functioning  equipment. 
Exhibiting:  Belt  conveyor,  roller  con¬ 
veyor. 


Booth:  1643 

PRESSLINK  INC. 

Staffed  by:  Rick  Blair,  president; 
Michael  O’Bryon,  business  develop¬ 
ment  director;  Don  Kent,  special  pro¬ 
jects  manager;  Tom  Priddy,  manag¬ 
ing  editor;  Trev  Flowers,  sales  and 
marketing  coordinator;  Lisa  King,  on¬ 
line  services  coordinator. 

Exhibiting:  PressLink  is  an  electronic 
service  designed  to  facilitate  the  elec¬ 
tronic  delivery  of  graphics,  text  and 
photos  for  the  newspaper  industry 
worldwide.  PressLink  packages  and 
delivers  information  for  use  with  per¬ 
sonal  computers  using  local  phone 
lines.  Some  of  the  largest  providers 


of  information  to  the  media  use 
PressLink  to  deliver  their  products  to 
more  than  50  countries.  Some  of  the 
information  providers  using  Press- 
Link  include  Reuters,  Agence  France- 
Presse  and  Knight-Ridder.  In  addi¬ 
tion,  PressLink’ s  easy-to-use  elec¬ 
tronic  mail  feature  makes  it  possible 
for  customers  to  merge  their  com¬ 
munications  more  efficiently. 


Booth:  4160 

PRIM  HALL  ENTERPRISES  INC. 

Staffed  by:  John  Prim,  president; 
David  Hall,  vice  president;  Mike 
Thomas,  Reg  Reed,  customer  service 
representatives. 

Introducing:  Stacker  (counting  and 
compensating),  GC600,  for  Goss 
Community  press  and  small  com¬ 
mercial  presses.  Hopper  loaders  for 
a  wide  variety  of  newspaper  inserters 
to  increase  hopper  efficiency  and  re¬ 
duce  labor  and  risk  of  injury  from 
repetitive  motions. 


Booth:  1914 

PUBLISHING  BUSINESS 
SYSTEMS  INC.  (PBS) 

Staffed  by:  Stephen  Smith,  president; 
William  Beck,  technology  vice  pres¬ 
ident;  Mary  Olson,  application  de¬ 


velopment  and  support  manager; 
Linda  Sheldon,  product  support  man¬ 
ager;  Dale  Eskra,  marketing  director; 
Bob  Larson,  Deane  Parkhurst,  Spenc¬ 
er  Rutledge,  regional  vice  presidents. 
Exhibiting:  MediaPlus  is  a  compre¬ 
hensive  business  management  sys¬ 
tem  that  addresses  the  circulation,  ad¬ 
vertising  and  accounting  needs  of 
dailies,  weeklies  and  groups.  It  is  de¬ 
signed  specifically  to  support  all  rev¬ 
enue  growth  programs,  including  al¬ 
ternate  delivery,  demographic  and 
lifestyle  analysis  and  flexible,  user- 
defined  database  marketing  capabil¬ 
ities  required  for  targeted  advertis¬ 
ing  and  promotions. 

PBS  business  management  sys¬ 
tems  are  installed  in  papers  of  all  sizes 
—  in  single-  or  multi-user  environ¬ 
ments.  MediaPlus  software  is  writ¬ 
ten  entirely  in  Progress,  a  fourth-gen¬ 
eration  database  language  that  en¬ 
ables  non-technical  users  to  do  their 
own  inquiry,  reporting  and  analysis 
of  any  information  in  the  database. 
PBS  provides  complete  installation 
planning,  conversion  assistance, 
training  and  ongoing  support. 


Booth:  1447 

PULSE  RESEARCH  INC. 

Staffed  by:  John  W.  Marling,  presi¬ 
dent;  Anna  Machan,  vice  president. 


What  Can  Increase  Your 
Circulation, 

Advertising  Inches 
and  Profitability... 


VoiopMfo 

from  Scherers  Communlcatlons*'^^^ 

But  don't  take  our  word  for  it, 

♦  ask  some  of  your  colleagues 

in  the  newspaper  industry. 

COMMUNICATIONS.  INC.  •Dsnver  Post 

Get  In  Touch  With  the  Leader  •Kansas  City  Star 

1-800-356-6161  •Columbus  Dispatch 

575  Scherers  Court  •  Worthington,  Ohio  43085  •New  York  Dally  News 

Visit  the  Scherers  Commimications  Display  •The  AdVOCSte  (Baton  RougS,  LA) 

at  the  Tribune  Media  Services  Booth  at  ANPA /TEC  •San  AntOniO  ExpreSS  NeWS 


COMMUNICATIONS.  INC. 
Get  In  Touch  With  the  Leader 

1-800-356-6161 

575  Scherers  Court  •  Worthington,  Ohio  43085 

Visit  the  Scherers  Commimications  Display 
at  the  Tribune  Media  Services  Booth  at  ANPA /TEC 
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Exhibiting:  Ad  Seller  information- 
based  advertising  sales  program  of¬ 
fers  market  and  reader  research,  sales 
training,  sales  presentation  materials, 
major  account  presentations  and  ad¬ 
vertising  seminars.  Also,  news  polls, 
circulation  strategies,  classified  and 
TMC  ad  sales  programs,  strategic 
planning  and  other  services  used  by 
1,350  North  American  clients. 


Booth:  830 

QUARK  INC. 

Staffed  by:  Not  available. 
Introducing:  Demonstrations  of  new 
workgroup  publishing  software  and 
displays  of  the  Windows  versions  of 
Quark  software  products.  Quark- 
CopyDesk  and  QuarkDispatch  in¬ 
terface  with  QuarkXPress  so  that 
users  on  a  network  can  simultane¬ 
ously  work  on  individual  elements 
of  the  same  document.  QuarkDis¬ 
patch  is  a  server-based  architecture 
that  manages  and  tracks  documents 
in  publishing  environments.  Quark- 
CopyDesk  is  text-editing  software 
that  writers  and  editors  can  use  in 
conjunction  with  QuarkDispatch  to 
work  on  stories  and  other  page  ele¬ 
ments. 

The  coming  version  of  QuarkX¬ 
Press  page  layout  software  for  Mi¬ 
crosoft  Windows  will  have  all  the 
functionality  of  the  Macintosh  ver¬ 
sion.  Users  will  be  able  to  freely  ex¬ 
change  files  between  the  two  ver¬ 
sions. 

Exhibiting:  XTensions  are  add-on 
software  modules  for  QuarkXPress 
that  provide  new  features  and  func¬ 
tionality  to  the  program,  such  as  the 
ability  to  link  QuarkXPress  to  a 
database  and  to  capture  news  stories 
from  wire  services.  QuarkXPress 
Passport  is  an  international  version 
of  QuarkXPress  that  lets  users  lay  out 
pages  in  12  languages. 


Booth:  3236 

QUIPP  SYSTEMS  INC. 

Staffed  by:  Angel  Arrabal,  sales  man¬ 
ager;  L.  Perryman,  F.  Foster,  A.  Allen, 
regional  sales  managers. 
Introducing:  Quipp  Automatic  Cart 
Loader  is  a  machine  capable  of  load¬ 
ing  transportation  carts  in  the  pack¬ 
aging  center  for  satellite  distribution. 
It  automatically  loads  bundles  of  any 
size  and  shape  into  carts,  which  are 
typically  2"x2"  or  2"x3"  and  permit 
stacking  of  bundles  about  5"  high. 
Loaded  carts  are  easily  and  quickly 
loaded  into  trucks  for  transportation 
to  satellite  distribution  centers. 
Exhibiting:  Quipp  series  300  news¬ 
paper  stacker  and  Quipp  Cobra  three- 
quarter  wrap  with  inkjet  printing. 


Booth:  1524 

REUTERS  AMERICA  INC. 

Staffed  by:  Arthur  P.  Bushnell,  sr. 
vice  president — news  products; 
Kevin  Quill,  vice  president — news 
products  marketing;  Jeff  Field,  tech¬ 
nical  manager;  Mitch  Koppelman, 
pictures  sales  executive;  Brian 
Shafer,  assistant  technical  manager; 
Peter  Zollman,  sales  executive. 
Introducing:  Enhanced  Reuter  News 
Pictures  Service,  with  digital  trans¬ 
mission,  expanded  content  and  flex¬ 
ible  delivery,  including  live  and 
archive  photos  on  segmented  services 
and  PressLink.  Also,  Reuter  News 
Graphics  delivered  on  PressLink. 
Exhibiting:  Reuter  WorldQuote,  a 
customized  financial  tables  service; 
Reuter  NewsFile  and  RTNT,  software 
programs  that  organize  the  wire. 

Reuter  services  include  general, 
business  and  financial  news  wires,  the 
Washington  reports  and  exclusive 
third-party  services  such  as  Interfax, 
SUN,  CANA,  Agence-Europe, 
Southam  and  United  Nations. 


Booth:  1142 

R.J.  BRIMO  ENTERPRISES  LTD. 

Staffed  by:  Rene  J.  Brimo,  president; 
Richard  Brandenburg,  area  manager. 
Introducing:  Digitron  Pollution  Con¬ 
trol  Systems,  a  division  of  R.J.  Brimo 
Enterprises  Ltd.,  markets  a  complete 
line  of  efficient,  cost-effective  pol¬ 
lution  control  systems  that  can 
achieve  the  ideal  of  zero  discharge  of 
pollutants  down  the  drain  or  into  the 
atmosphere.  The  Drytec  Vacuum 
Evaporation  Systems,  which  can  re¬ 
duce  aqueous  solutions  down  to  a 
solid  and  permit  the  recycling  of  the 
distillate,  will  be  demonstrated.  The 
unit  requires  no  venting  and  does  not 
emit  fumes  or  odors.  Also,  free  pro¬ 
ject  studies  for  ANPA  members  to 
achieve  zero  discharge-zero  pollution 
in  their  plants. 


Booth:  4514 

ROCKWELL  GRAPHIC 
SYSTEMS 

Staffed  by:  P.M.  Kienzle,  vice  pres¬ 
ident,  Goss  Newspaper  Products; 
D.B.  Romberg,  general  manager. 
Commercial  Products,  West. 
Introducing:The  Maintenance  Assis¬ 
tance  Partnership  (MAP)  is  a  com¬ 
prehensive  system  providing  field- 
proven  maintenance  tools  and  diag¬ 
nostics  for  Goss  press  controls  on 
Colorliner  and  Metroliner  presses. 
Available  with  the  modular  MAP  are 
a  maintenance  database  module  and 
GOSSNET,  a  computer  bulletin  board 
system.  GOSSNET  offers  extended 


documentation  to  users,  including  an¬ 
swers  to  technical  questions,  mini 
technical  bulletins  and  contact  with 
other  MAP  users. 

The  video  disk  training  system  for 
Goss  double-width  folders  is  a  PC- 
based  menu-driven  system  that  com¬ 
bines  touch-screen  technology  and 
computer  graphics  with  color  videos 
to  help  new  users  master  equipment 
operation. 

Exhibiting:  Goss  Colorliner  two-high 
arrangement  double-width  newspa¬ 
per  press  with  digital  inking,  third  ink 
form  rollers  and  individual  unit  inch¬ 
ing.  An  advanced  technology  area  in 
the  exhibit  will  include  Graphic  Sys¬ 
tems’  newest  developments  in  digi¬ 
tal  and  keyless  inking.  Single-width 
presses  on  display  will  include  one 
unit  of  the  Goss  Urbanite  and  a  Goss 
Community  two-high  arrangement. 
An  Advanced  Press  Control  System 
( APCS)  master  workstation  set  up  for 
computer-simulated  operation  will 
be  exhibited  with  the  Colorliner. 


Booth:  926 

ROUTING  TECHNOLOGY 
SOFTWARE  INC. 

Staffed  by:  Susan  Barry,  sales  pro¬ 
gram  coordinator;  Mark  Grimes, 
Southeastern  regional  manager;  Tom 
Stroud,  South  Central  regional  man¬ 
ager. 

Exhibiting:  Roadshow  is  a  PC-based 
vehicle  routing  and  scheduling  sys¬ 
tem  that  has  a  proven  record  in  the 
newspaper  industry  of  reducing  dis¬ 
tribution  costs,  improving  customer 
service  and  increasing  productivity. 
Routes  are  displayed  on  full-color, 
street-map  images.  A  second  screen 
displays  the  route  schedules  and 
costs.  Changes  to  a  route  are  made 
directly  on  the  map  screen.  Roadshow 
recalculates  the  results  and  displays 
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them  on  the  second  screen,  making 
last-minute  changes  and  “what-if’ 
trial  scenarios  easy  to  handle. 

In  the  newspaper  business,  Road¬ 
show  is  used  to  route  and  plan  bulk 
drops  and  advertising  runs.  With 
Roadshow,  management  can  deter¬ 
mine  which  facility  should  print 
which  advertising  edition  and  deter¬ 
mine  the  press  runs  for  the  different 
advertising  zones.  The  Roadhsow 
system  can  also  be  used  to  locate  a 
new  plant  site.  Using  the  “what-if’ 
capability  and  running  routes  from 
different  locations  can  show  which 
site  would  be  the  most  cost  effective. 
Some  of  the  companies  enjoying  the 
benefits  of  Roadshow  are  the  Los  An¬ 
geles  Times,  New  York  Times,  Dallas 
Morning  News,  Asbury  Park  Press, 
Pittsburgh  Press,  Philadelphia  In¬ 
quirer  and  Washington  Times. 


Booth:  3414 
RYCO  GRAPHIC 
MANUFACTURING  INC. 

Staffed  by:  A.J.  Magro,  chairman; 
Paul  Geralds,  Steve  Brown,  Frank  J. 
Simonetti,  sales;  Tom  Carbery,  ser¬ 
vice. 

Introducing:  Acu-1000  offers  volu- 
metrically  controlled  computerized 
mixing  for  one-part  or  two-part  foun¬ 
tain  solution.  The  mixer  does  not  uti¬ 
lize  any  mechanical  pumps  to  feed  the 
pressroom,  only  pressurized  tanks. 
The  mixer  can  be  used  with  any  type 
of  dampening  system. 

Single-width  spray  bar  replaces  the 
conventional  sock  dampener  on  Ur¬ 
banite  and  Community  presses,  giv¬ 
ing  the  operator  more  controllability 
with  the  dampening  system  without 
the  troublesome  maintenance. 
Exhibiting:  Ryco  Graphic  spray  bar 
dampening  system;  Ryco  DBC  dry 
blanket  cleaning  system;  Ryco  Emer¬ 
gency  Dampener. 


Booth:  3735 

SEMLER  INDUSTRIES  INC. 

Staffed  by:  William  E.  Schulz,  sales 
director;  Larry  Kadlec,  regional  man¬ 
ager;  Harold  Snyder,  product  spe¬ 
cialist. 

Exhibiting:  Ink  and  solvent  recovery 
systems,  dampener  feed  systems,  wa¬ 
ter  purification  systems,  ink  transfer 
vacuums  and  pumping  systems,  flexo 
wash  water  recovery  systems  and 
Photo  Chem  Blenders. 


Booth:  1520 

SEYBOLD 

Staffed  by:  William  Solimeno,  Andy 
Tribute,  Steven  Edwards,  editors. 
Exhibiting:  Complete  information 


source  for  the  computer  publishing 
industry  offers  the  following  services. 
Seybold  editors  and  other  industry  ex¬ 
perts  are  available  as  consultants  to 
help  guide  operations  through  the 
maze  of  computer  publishing  options. 
Annual  industry  conferences  and 
trade  shows  devoted  exclusively  to 
computer  publishing  and  information 
technology  applications  draw  users 
and  vendors  to  explore  important  is¬ 
sues  and  to  see  the  latest  trends.  Sey¬ 
bold  Report  on  Publishing  Systems, 
Seybold  Report  on  Desktop  Publish¬ 
ing  and  Digital  Media:  A  Seybold  Re¬ 
port  combine  to  offer  a  comprehen¬ 
sive  resource  for  news,  trends  and  in¬ 
sights  on  applying  emerging  computer 
technologies  to  the  processes  of  com¬ 
munication. 


Booth:  3645 
SIGNODE  CORP. 

Staffed  by:  Randy  Wright,  region 
manager;  Anna  Banks,  sales;  Chris 
Larson,  national  industry  manager, 
graphic  arts;  James  Fallon,  commu¬ 
nications  director. 

Introducing:  Demonstrations  of  high¬ 
speed  strapping  systems  for  newspa¬ 
per  bundling,  including  inserts,  main 
sheets,  quarterfold  or  broadsheet.  In¬ 


line  and  off-line  systems  will  be  fea¬ 
tured.  Also,  automatic  and  semi-au¬ 
tomatic  stretch  film  systems  for  pal¬ 
let  load  unitization  and  protection. 
Representatives  from  sales  and  ser¬ 
vice  will  discuss  the  company’s  no¬ 
charge  supervision  of  installation, 
scheduled  service  and  overhaul  pro¬ 
grams,  maintenance  staff  training, 
daily,  round-the-clock,  toll-free  ser¬ 
vice  technician  hot  line  and  24-hour 
emergency  parts  shipment. 


Booth:  1438 

SIXTY  EIGHT  THOUSAND  INC. 

Staffed  by:  Doug  Erikson,  marketing 
director. 

Introducing:  Apple-authorized  Mac¬ 
intosh  workstation  manufacturer  and 
developer  of  its  own  acceleration 
technology  integrated  into  a  single 
workstation,  will  debut  Hurricane, 
the  latest  addition  to  its  family  of 
Macintosh  tower  workstations.  Hur¬ 
ricane  combines  elements  of  RISC 
and  parallel-supercomputing  tech¬ 
nology.  It  utilizes  the  Intel  i860  pro¬ 
cessor  and  is  capable  of  speeds  on  the 
order  of  10  megaflops.  In  real-world 
applications,  such  as  Adobe  Photo¬ 
shop  filters,  users  will  see  a  10-  to 
20-fold  increase  in  performance. 


With  the  Dynaric  NP-2  System. 

THE  NEW  GENERATION  IN  NEWSPAPER  STRAPPERS 


•  Superior  reliability— over  95%  of 
all  NP  type  equipment  sold  over 
the  last  9  years  are  still  in 
operation  today 

•  PLC  Diagnostics/Control 

•  Equipped  with  self-feeding  device 

•  Capable  of  45  ties  per  minute 

•  Ease  of  operation/maintenance 


•  Featuring  the  most  unique  and 
comprehensive  customer  satisfac¬ 
tion  program  in  the  industry  today. 


Fort  Lee,  New  Jersey  07024 
800-526-0827  201-224-9344 


VISIT  OUR  BOOTH  #4454  AT  ANPA/TEC  92 
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Booth:  708 

SOFTWARE  CONSULTING 
SERVICES 

Staffed  by:  Richard  Cichelli,  presi¬ 
dent;  Martha  Cichelli,  vice  president; 
Daniel  Zito,  vice  president  and  gen¬ 
eral  manager;  sales  staff,  application 
developers,  support  personnel  and 
training  staff. 

Introducing:  New  decision-support 
tools  for  display  ad  production  and 
pagination.  MacTrack  tracking  sys¬ 
tem  for  display  advertising  couples 
workstation-oriented  display  ad 
makeup  programs  with  a  powerful 
network-oriented  database  tracking 
system.  Its  scheduling  and  produc¬ 
tion  queries  give  on-line  access  to  ad 
information.  MacTrack’s  database  re¬ 
sides  on  a  Unix/486  server.  It  works 
with  Macintosh  workstations  and  ex¬ 
isting  proprietary  systems. 

Pagination  Management  is  a  doc¬ 
ument-tracking  system  for  newspa¬ 
per  pagination  production  that  unites 
workstation-oriented  page  layout  pro¬ 
grams  like  QuarkXPress  with  a  pow¬ 
erful,  network-oriented  database¬ 
tracking  system.  All  aspects  of  pagi¬ 
nation  production,  from  page 
dummies,  composed  stories  and  com¬ 
pleted  ads  to  imagesetter  queues,  etc., 
are  monitored  and  reported  through 
on-line  graphical  displays.  Pagina¬ 
tion  Management  can  be  installed 
along  with  SCS’s  front-end  systems 
or  joined  with  existing  open  or  pro¬ 
prietary  systems. 

SCS  also  will  demonstrate  Layout- 
8000  Version  7,  which  has  a  new  user 
interface  featuring  windowing,  cas¬ 
cading  and  pop-up  menus  and  other 
Common  User  Interface  effects. 
Exhibiting:  SCS  newspaper  applica¬ 
tions  for  advertising,  text  processing 
and  business.  Hardware  includes 
Unix/386  and  Unix/486  multi-user 
systems,  MS-DOS  systems  and  Ap¬ 
ple  Macintosh  systems.  SCS  systems 
bring  all  newspaper  departments  to¬ 
gether,  offering  significant  new 
economies  of  operation.  They  are  de¬ 
signed  with  an  enterprise-wide  ap¬ 
proach  to  system  integration. 


Booth:  3816 

SOLNA  WEB 

Staffed  by:  Richard  Kerns,  general 
manager,  Solna  Web  USA;  Ulf  Ag- 
geryd,  area  sales  manager,  Solna  Web 
Sweden;  Karl  Klokler,  director,  Solna 
do  Brasil;  Lou  Patoto,  director,  Solna 
Web  International  Ltd.  UK;  Bill 
Munden,  director,  Solna  Web/ 
Munden  Graphics  Toronto,  Canada. 
Introducing:  The  2+1  version  of  the 
popular  Solna  Circulator  D26  web 
offset  newspaper/commercial  press. 
With  increased  speed  and  web  ca¬ 
pacity,  the  D26  has  become  an  ideal 


press  for  both  short-  to  medium-run 
newspapers  and  high-quality  com¬ 
mercial  production  on  uncoated 
stocks. 

Exhibiting:  Full  staff  of  technical  per¬ 
sonnel  on  hand  to  discuss  Solna 
Web’s  line  of  newspaper  and  com¬ 
mercial  presses,  including  the  popu¬ 
lar  Solna  Distributor  D300. 


Booth:  4807 

SONOCO  PRODUCTS  CO., 
Industrial  Products  Div. 

Staffed  by:  Lynn  Roper,  paper  in¬ 
dustry  product  manager. 

Introducing:  CPC-B  newsprint  core 
helps  operators  of  presses  equipped 
with  Goss  CT -45  and  CT-50  RTFs  im¬ 
prove  efficiency  and  eliminate  core- 
related  downtime. 

Exhibiting:  Various  high-perfor¬ 
mance  precut  papermill  cores  will  be 
featured,  as  well  as  Sonoco’s  line  of 
roll  packaging  accessories,  including 
die-cut  headers,  metal  ends  and  core 
plugs.  Sonoco  die-cut  roll  headers  are 
specifically  designed  to  protect  sen¬ 
sitive  roll  edges,  provide  easier  han¬ 
dling  and  separating  and  faster  pack¬ 
aging  than  sawed  roll  heads.  For 
smoother  roll  packages,  each  header 
is  “de-curled”  and  individually  die 
cut.  High-quality  metal  end  configu¬ 
rations  from  Sonoco  include  single, 
double  and  triple  notches,  as  well  as 
no-notch  versions.  Sonoco  offers  full 
metal  caps  and  metal  inserts,  as  well 
as  a  new  netal-end  innovation:  a  full 
metal  cap  with  formed  key  way.  Solid 
wood  and  molded  wood  core  plugs 
will  also  be  shown. 


Booth:  1936 

SONY  CORP.  OF  AMERICA 

Staffed  by:  Debbie  Connell,  market¬ 
ing  support  administrator;  Blair 
D’Amico,  marketing  manager;  Tim 
Justice,  national  sales  and  marketing 
manager. 

Introducing:  RGM-1901  ColorGraph- 
ic  Monitor  for  reliable  color  proofing 
and  correction  on  a  workstation  is  en¬ 
gineered  for  accuracy  and  consistency 
in  displaying  the  true  colors  of  an 
original  scan,  color  print  or  final  film. 
It  is  built  to  maintain  a  consistent 
white  balance  and  color  temperature 
of5000°K. 

Exhibiting:  SEPS- 1000  digital  studio 
camera  system  uses  three  CCD  chips 
to  separately  capture  red,  green  and 
blue  color  information.  This  and  other 
advanced  technical  features  reduces 
noise  and  offers  the  best  color  image 
quality  available  for  print  applica¬ 
tions.  Image  files  almost  4.9MB  in 
size  record  to  disk  in  digital  format. 
The  system  includes  a  SCSI  interface 


to  Macintoshes  and  an  image-acqui¬ 
sition  module  for  Adobe  Photoshop. 

The  UP-D7000  digital  color 
printer  is  an  ideal  complement  to  sys¬ 
tems  that  capture,  process,  transmit, 
inventory  or  archive  digital  images. 
It  uses  Sony’s  dye-thermal  transfer 
sublimation  technology  for  superb 
image  and  color  quality  in  near-pho¬ 
tographic,  continuous-tone  prints. 
The  UP-D7000  creates  letter-size 
transparencies  and  black-and-white 
or  color  prints  for  easy  review.  It 
generates  black-and-white  or  full- 
color  prints  with  256  gray  levels  per 
color  (a  palette  of  more  than  16  mil¬ 
lion  colors)  in  approximately  two 
minutes. 


Booth:  3630 
STANDLEE  AND 
ASSOCIATES  INC. 

Staffed  by:  Not  available. 
Introducing:  Company  specializing 
in  system  controls  and  mailroom 
equipment  such  as  belt  and  roller  top 
conveyors  has  developed  a  PC-based 
system  that  controls  cross-belt  dis¬ 
tribution  and  fast-belt  systems,  as 
well  as  Traymatic  and  Newsort  dis¬ 
tribution  systems.  Also  has  devel¬ 
oped  a  PC-based  totalizer  system  de¬ 
signed  to  suit  individual  newspaper 
production.  Will  display  mailroom 
control  systems  and  simulations  of 
cross-belt,  express  belt,  Traymatic, 
Newsort  and  totalizer  systems.  Both 
PC-  and  PLC-based  systems  avail¬ 
able.  Equipment  and  controls  are  in¬ 
tegrated  with  “off-the-shelf’  hard¬ 
ware. 


Booth:  4926 

STAR  INTERNATIONAL  CORP. 

Staffed  by:  A1  Hospel,  president; 
Sonja  Hospel,  vice  president;  David 
Hornik,  sales  manager;  Dana  Belter, 
product  manager/printing  presses; 
Mauricio  Maradiaga,  sales  engineer; 
Annette  Lesieutre,  Latin  America  ex¬ 
port  coordinator;  Sophie  Wang,  Asia 
Pacific  export  coordinator. 
Exhibiting:  Recently  designated  ex¬ 
clusive  distributor  for  Fincor  Elec¬ 
tronics  Div.  in  the  Latin  American 
and  Asia  Pacific  markets.  Star  Inter¬ 
national’s  product  lines  include  drive 
systems  for  single-  and  double-width 
printing  presses,  related  accessories 
and  spare  parts.  The  company  also 
provides  a  complete  line  of  other 
graphic  arts  equipment  and  supplies 
from  the  plateroom  to  the  loading 
dock  to  newspapers  and  commercial 
publishing  houses  worldwide.  Other 
major  product  offerings  are  complete 
mailroom  systems,  including  Hall 
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equipment  and  Signode  strapping  ma¬ 
chines,  ink  from  U.S.P.l.  and  foun¬ 
tain  solutions,  Anocoil  plates  and 
chemistry,  second-hand  printing 
presses.  Reeves  blankets,  Cary 
pasters,  strapping,  mechanical  and 
electrical  spare  parts,  laboratory  test¬ 
ing  equipment,  Krelus  dryers  and 
other  IJ.S. -manufactured  products. 


Booth:  1420 

STAUFFER  MEDIA  SYSTEMS 

Staffed  by:  Rockford  E.  Smith,  gen¬ 
eral  manager;  Herb  Medlin,  Business 
System  sales;  Mike  Forman,  Edito¬ 
rial  System  sales;  Kim  Sexton,  Li¬ 
brary  System  sales;  Rob  Williams,  PC 
coordinator. 

Introducing:  Complete  newspaper 
front-end  system  will  include  classi¬ 
fied,  display  ads,  news,  wire,  AP 
graphics,  electronic  local  photo,  in¬ 
terface  to  AP  PhotoStream  and  remote 
entry.  Output  methods  range  from 
plain  paper  to  full-page  negatives, 
with  electronically  processed  color. 
Services  include  system  design,  hard¬ 
ware  and  installation,  integration  with 
existing  equipment,  on-site  training 
and  ongoing  support.  Equipment  in¬ 
cludes  off-the-shelf  PCs,  software 
and  networks  integrated  with  the  cur¬ 
rent  leading  typesetters. 

A  pioneer  developer  of  newspaper 
acounting  software,  SMS  also  will 
demonstate  its  enhanced  Business 
System  software:  Unix-based  circu¬ 
lation,  advertising,  accounts  payable, 
classified,  payroll  and  general  ledger 
packages. 

Exhibiting:  Demonstrations  of  the 
Macintosh-based  version  of  the  Stauf¬ 
fer  Gold  Library  System,  which  fea¬ 
tures  high  speed,  flexibility  and  rel¬ 
atively  inexpensive  photo  storage. 
Libary  systems  are  also  available  for 
PCs.  The  systems  are  interfaced  with 
most  popular  front-end  systems  to 
eliminate  manual  steps.  New,  large- 
capacity,  high-speed  fixed  disks  are 
available  for  searches  of  recent  sto¬ 
ries,  while  large-capacity  rewritable 
optical  disk  drives  are  being  deliv¬ 
ered  for  long-term  storage. 


Booth:  4446 

STEPPER  INC. 

Staffed  by:  Dave  Hannon,  marketing 
manager;  Ray  Osborn,  sales  manager; 
Charles  Hannon,  vice  president;  War¬ 
ren  Hannon,  general  manager. 
Introducing:  2000  Series  Inserter  and 
Packaging  Systems  were  designed  to 
collate  sections  first  before  inserting, 
thus  eliminating  multiple  inserting  of 
the  jacket.  Collation  of  inserts  and 
pre-inserted  sections  allows  for 
greater  capacity  and  throughput. 


Stepper’s  new  feeding  systems  com¬ 
bine  both  mechanical  and  vacuum 
feed  abilities  in  the  same  hopper.  Vac¬ 
uum  is  used  for  single  sheets,  inserts 
and  regular  ROP  sections,  while  the 
mechanical  portion  feeds  larger  ROP 
and  pre-inserted  sections  that  vacuum 
cannot  reliably  feed.  This  allows  for 
re-insertion  of  pre-inserted  products 
that  cannot  be  rerun  through  conven¬ 
tional  inserting  equipment. 

The  2000  is  pluggable  so  that  other 
output  heads  can  be  used,  enabling 
one  machine  to  be  used  for  several 
functions,  including  inserting,  fold¬ 
ing  and  tying  biodegradable  wrap  for 
carrier  delivery,  single-copy  taping 
for  insert  leakage  protection,  quarter 
folding,  labeling  and  plastic  bagging. 
The  2000  is  priced  for  use  by  satel¬ 
lite  substations  for  inserting  advance 
sections  and  single-copy  folding  for 
carrier  delivery.  It  is  also  ideal  for 
smaller  dailies,  weeklies  and  shop¬ 
pers. 


Booth:  4342 

STI  INC. 

Staffed  by:  Hank  Leonard,  president; 
Andrew  LaBrada,  vice  president; 
David  Hosking,  sales. 

Introducing:  The  110-gallon  Ink 
Reclamation  System  uses  no  re¬ 


placeable  media  (bags  or  cartridges) 
and  removes  water  and  washes  auto¬ 
matically.  Also  displaying  a  small, 
55-gallon  unit  for  smaller  dailies. 


Booth:  3116 

SUN  CHEMICAL  CORP. 

Staffed  by:  L.J.  Gaspari,  vice  presi¬ 
dent;  Todd  P.  Wheeler,  flexo  mar¬ 
keting  product  development  man¬ 
ager;  regional  managers. 

Exhibiting:  Information  and  displays 
on  the  full  line  of  inks  for  the  news¬ 
paper  industry,  including  letterpress, 
web  offset,  soy  oil-based,  low  rubs 
and  water-based  flexo. 


Booth:  802 

SYNAPTIC  MICRO  SOLUTIONS 

Staffed  by:  Not  available. 
Introducing:  Intelligent  Dummying 
and  Reader  Response  packages. 
Exhibiting:  Entire  publisher-specific 
software  line.  Synaptic  state-of-the- 
art  computer  hardware  and  software 
solutions  are  designed  specifically 
for  publishers.  Also  included  are 
comprehensive  training,  installation 
and  available  24-hour  technical  sup¬ 
port.  Complete  turnkey  solutions  can 
be  provided  for  newspapers,  maga¬ 
zines,  TMC  products,  universities 


-Next  Generation  6ysteJi]§- 

- Transition  Technology  — 

- Service  &  Support - 

Since  1967,  ATS  has  worked  closely  with  news¬ 
paper  publishers  to  provide  PC  and  Mac-based 
pre-press  solutions — first  for  those  with  Atex 
,  systems  and  now  for  all  who  dream  of  a  no¬ 
compromise  open-system  publishing  solution. 

Comejoin  in  the  excitement  as  we  introduce  our 
newpagination  and  copyflow management  mod¬ 
ules.  Visit  booth  1706  at  ANPA/TEC  ‘92! 


Advanced  Technical  Solutions,  Inc. 
505»669»9161 
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and  other  types  of  publishers. 

The  software  line  now  consists  of 
Accounts  Receivable,  Ad  Schedul¬ 
ing/Production  Manifest,  Advanced 
Subscription  and  Circulation  Man¬ 
agement  packages,  SunType’s  edito¬ 
rial,  wire  capture,  classified  ad/billing 
and  NewsLib  library  packages. 
Reader  Response,  Intelligent  Dum¬ 
mying  and  Cyma’s  Professional  Se¬ 
ries  general  ledger,  accounts  payable, 
payroll  and  inventory  packages. 


Booth:  1208 

SYSTEM  INTEGRATORS  INC. 


Staffed  by:  A1  Edwards,  president  and 
CEO;  Bill  Aaronson,  exec,  vice  pres¬ 
ident/worldwide  sales  and  marketing; 
Steve  Nilan,  marketing  vice  presi¬ 
dent;  Ron  Stephens,  national  sales 
manager — U.S.  and  Canada;  Lou 
Fifer,  worldwide  customer  service 
vice  president;  Roger  Peterson,  mar¬ 
keting  communications  manager. 
Introducing:  System/55  XR — the  ba¬ 
sics  of  the  System/55  but  aimed  at 
mid-range  newspapers:  PC/LAN  con¬ 
nectivity,  Macintosh-based  pagina¬ 
tion — all  on  the  integrated  database 
of  a  new,  smaller,  fault-tolerant  Tan¬ 
dem  CLX/R  fileserver. 

Also  new  are  Tandem’s  CLX/RISC 
processor — a  system  upgrade  for 
faster  publishing,  a  preview  of  SII’s 
state-of-the-art  PostScript  output 
strategy  and  product,  and  its  Coy- 
ote/MTX  OS/2-based  editorial  work¬ 
station  software  on  an  Intel  PC. 
Exhibiting:  Editorial  and  Advertis¬ 
ing  System/55  with  PageStream  dis¬ 
tributed  page  management  produc¬ 
tivity:  INL,  lAL,  ICP,  Page:db  and 
Graphics:db. 


Booth  4420 

TECH-ENERGY  CO. 

Staffed  by:  John  E.  Pickard,  presi¬ 
dent;  Louis  Benke,  Rachel  Bell, 


David  Moeller,  sales. 

Introducing:  Urbanite/Suburban 
lever-action  ink  fountain  assembly  is 
installed  by  newspaper  personnel 
without  machining  in  existing  ink 
fountains  for  precise  ink  control. 
Exhibiting:  OEM  quality  replacement 
press  parts  for  Goss,  Harris,  Hoe, 
Motter  and  TKS;  a  refurbished  Com¬ 
munity  press,  complete  with  all  of  to¬ 
day’s  upgraded  equipment;  heavy- 
duty  single-width  plate  bender. 

Tech-Energy  also  provides  press 
exchange  and  installation,  level  and 
tramming  of  presses,  inspection  and 
repair  of  presses  and  updating  of 
presses  with  the  latest  equipment. 


Booth:  1 122 

TELECORP  SYSTEMS  INC. 

Staffed  by:  Gary  Smith,  sales  vice 
president;  Roger  Reece,  marketing 
vice  president. 

Exhibiting:  Telecorp  Systems  is  a 
provider  of  inbound  and  outbound 
telephone  call  processing  systems  for 
the  newspaper  industry. 

The  System  9000  automatically  di¬ 
als,  screens  out  busies  and  no-an- 
swers,  and  only  connects  live  calls 
with  telemarketers  or  collectors. 
When  each  call  is  connected,  the  cor¬ 
responding  data  from  the  newspaper’s 
host  computer(s)  are  displayed  on  the 
agent’ s  terminal .  Applications  for  the 
System  9000  Predictive  Dialer  in¬ 
clude  new  subscriber  sales  and  veri¬ 
fication,  subscriber  upgrades  and  re¬ 
tention,  classified  ad  sales  and  re¬ 
newals,  collections,  opinion  polling 
and  surveys. 

The  System  6000 IVR  provides  in¬ 
teractive  voice  response  applications 
for  newspaper  environments.  The  sys¬ 
tem  answers  every  incoming  call  on 
the  first  ring,  and  provides  automated 
attendant  and  voice  mail  functions.  It 


interfaces  with  the  newspaper’s  host 
computer  to  provide  automated  func¬ 
tions  such  as  service  error  reporting 
and  dispatching,  vacation  starts  and 
stops,  new  start  verification  and  au¬ 
diotext. 


Booth:  1 1 18 

TELE-PUBLISHING  INC. 

Staffed  by:  Andy  Sutcliffe,  president; 
Andy  Kramer,  national  sales  man¬ 
ager;  Sue  Kelly,  national  sales  rep¬ 
resentative. 

Exhibiting:  A  division  of  the  Phoenix 
Media/Communications  Group  Inc., 
Tele-Publishing  Inc.  is  a  full-service 
audiotext  service  bureau  operating  a 
large  inbound  900/800  transmission 
facility  in  New  England.  It  will 
demonstrate  several  audiotext  prod¬ 
ucts  and  marketing  programs  devel¬ 
oped  specifically  from  the  publisher’s 
perspective. 

Personal  Call  is  a  complete  audio¬ 
text  system  for  personals.  Its  ap¬ 
proach  is  designed  to  increase  clas¬ 
sified  ad  revenue  in  addition  to  gen¬ 
erating  maximum  revenues  from 
telephone  response.  It  includes  on¬ 
going,  comprehensive,  results-ori- 
ented,  turnkey  market  support.  In¬ 
stant  Ad  is  a  powerful  enhancement 
that  can  easily  turn  phone  respon¬ 
dents  into  advertisers.  Classified  Plus 
is  a  sophisticated,  interactive,  clas¬ 
sified  ad  repsonse  system  that  is  ready 
for  use  with  any  or  all  ad  categories. 


Booth:  3640 

TERNES  REGISTER  SYSTEM 

Staffed  by:  Richard  Anderson,  na¬ 
tional  sales  and  OEM  accounts  man¬ 
ager;  Joel  Anderson,  sr.  sales  repre¬ 
sentative. 

Introducing:  “New  and  improved” 
Image  Control  Board  uses  an  inno¬ 
vative,  patented  pin  design  for  greater 
accuracy  and  easier  use.  This  en¬ 
hancement  provides  “controlled  float,” 
meaning  pins  are  free  to  float  within 
a  predetermined  range  optimized  for 
film-to-film-to  film  and  film-to-plate 
work.  Also,  the  pin’s  ability  to  float 
under  control  of  the  material  being 
exposed  has  been  increased,  making 
the  board  a  perfect  solution  for  proof¬ 
ing  materials.  This  floating,  nonro¬ 
tating  pin  allows  for  multidirectional 
float  to  compensate  for  changes  in 
material  size,  while  remaining  in  line 
for  easy  application  of  materials.  The 
Image  Control  Board  helps  eliminate 
misregister  in  the  vacuum  frame  and 
increases  productivity  by  up  to  30%. 
It  can  be  manufactured  to  accommo¬ 
date  any  hole  configuration  used. 

The  Infinity  semi-automatic  plate 
bender,  targeted  primarily  at  the  sin- 
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gle-width  newspaper  and  commercial 
insert  markets,  is  full  featured  to  pro¬ 
vide  accuracy,  easy  use  and  speed. 
All  bending  operations  are  performed 
from  one  position.  It  features  Ternes’ 
exclusive  Electronic-registration  or 
can  be  outfitted  to  match  customers’ 
existing  pin  registration  systems.  Fea¬ 
tures  such  as  automatic  vacuum  and 
hold-down  bars,  gas-spring  suspen¬ 
sion  and  automatic  anvil  retraction 
reduce  the  number  of  operating  steps 
and  make  bending  simpler,  more  acu- 
rate  and  more  efficient. 

Exhibiting:  Demonstrations  of  regis¬ 
ter  controls,  benders,  plate  and  film 
punches. 

Booth:  4740 

THE  INK  CO. 

Staffed  by:  Bob  Throckmorton,  cor¬ 
porate  services  director. 
Introducing:  Advances  in  soybean 
news  inks,  low-rub  ink  and  flexo  tech¬ 
nology. 

Exhibiting:  An  innovative  solution  to 
waste  ink  management  problems — 
the  MRS  Mobile  Reclamation  Sys¬ 
tem. 

Booth:  3737 

TINGUE,  BROWN  &  CO. 

Staffed  by:  R.K.  Bird,  president 


LOOKI 


James  Hopkins,  sales  manager. 
Exhibiting:  Letterpress  and  offset 
press  blankets.  New  no-pack  Polycell 
blanket,  version  #20,  for  more  posi¬ 
tive  web  drive. 


Booth:  3914 
TKS(U.S.A.)INC. 

Staffed  by:  K.  Shiba,  TKS  president; 
N.  Shiba,  assistant  manager,  public 
relations;  T.  Morimoto,  overseas  sales 
director  and  manager;  T.  Fukuyama, 
overseas  sales  assistant  manager; 
James  H.  Norris,  TKS  U.S.A.  presi¬ 
dent;  James  R.  Price,  executive  di¬ 
rector;  John  E.  Hall,  vice  president; 
Jesse  M.  Strong,  sales  vice  president; 
Gary  James,  customer  service  man¬ 
ager;  Linda  Clementi,  office  manager; 
James  A.  Keeley,  assistant  to  the  pres¬ 
ident. 

Introducing;  Live  demonstrations  of 
the  computer-based  T-NPC  newspa¬ 
per  press  control  system.  Making  use 
of  a  powerful  DEC  computer,  full- 
color  terminals  with  touch  screens, 
user-friendly  software  and  high¬ 
speed  communications,  the  T-NPC 
offers  convenience  and  control  over 
a  wide  range  of  press  functions. 

Video  footage  of  the  new  TKS  four- 
high  tower  unit  in  production  at 
Shizuoka,  Japan,  the  TKS  2:2  jaw- 


NG  FOR  A 


type  folder  and  selected  U.S.  press 
installations. 

Exhibiting;  Case  histories  of  how 
TKS  equipment  has  been  added  to  ex¬ 
isting  press  components  to  upgrade 
total  performance  for  newspapers  that 
have  increased  production  require¬ 
ments  but  cannot  justify  or  afford 
complete  press  replacement. 


Booth:  3527 

TOLERANS-INGOL  INC. 


Staffed  by:  Stuart  D.  Chappie,  U.S. 
manager;  David  Silva,  East  regional 
manager;  Thomas  Perzon,  CEO. 
Introducing;  New-generation  in-line 


FASTER, 


EASIER  WAY  TO  PRODUCE 
YOUR  TV  SECTION? 


At  TV  Listing  inc.  GVL)  we  hove  the  answer.  We  are  introducing  a  new  eiectronic  product  that  wiil  heip  you 
produce  your  TV  section  more  etficientiy  than  ever.  There's  just  one  catch  -  the  unveiling  of  the  new  product 
doesn't  happen  until  June  6  at  ANPA/TEC.  So,  we  can't  tell  you  about  it  until  then. 

TVL  provides  a  complete  line  of  customized,  camera-ready  and  electronic  television  listings  and  feature 
products  and  services  to  help  you  produce  a  quality  TV  section.  And  we  back  all  of  our  products  and  services 
with  our  Guaranteed  Listings  Service. 

To  discover  the  many  options  you  have  with  your  TV  section,  stop  by  booth  #1850,  ANPA/TEC,  June  6  -10  in 
Atlanta,  or  call  your  TVL  sales  or  service  consultant  at  (800)  877-  4TVL  or  (81 7)  847-  0980. 


Innovative  Products,  Services  and  People 
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stitching  machine  incorporates  the 
simple  design  of  Ingol-type  stitchers 
with  the  controlled  action  of  Tolerans- 
type  stitchers,  resulting  in  a  high-qual¬ 
ity  in-line  stitcher  capable  of  being 
used  at  high  speeds  without  marking 
or  tearing  the  finished  product. 
Exhibiting:  Tolerans-Ingol  bookbind¬ 
ing  wire,  antistatic  systems  for  print¬ 
ers  (restatic)  and  rotary  stitchers. 


Booth:  1824 

TRIBUNE  MEDIA  SERVICES 

Staffed  by:  Tom  Beatty,  sales  man- 
ager/database  products;  Dave  Black¬ 
wood,  Dan  Burson,  account  execu¬ 
tives;  Tim  Brennan,  sales  man¬ 
ager/electronic  products;  Walter 
Mahoney,  Knight-Ridder/Tribune 
vice  president;  Michael  Silver,  mar¬ 
keting  and  business  development  di¬ 
rector;  Barbara  Wentz,  database  and 
advertising  products  director. 
Introducing:  TMS  Stocks’  service 
that  downloads  complete  customized 
stock  tables  in  formats  specified  by 
individual  newspapers,  including  lo¬ 
cal  breakouts  and  graphically  en¬ 
hanced  listings;  Knight-Ridder/Tri¬ 
bune’ s  “Photos  on  Demand”  service 
that  allows  newspapers  to  preview 
and  purchase  individual  pictures  via 
Macintosh  and  modem;  KRT’s  Busi¬ 
ness  News  wire  that  combines  the  re¬ 
sources  of  more  than  40  daily  news¬ 
paper  business  staffs;  Voice  News 
Network,  which  provides  news,  in¬ 
formation  and  entertainment  pro¬ 
gramming  for  newspapers  with  au- 
diotex  equipment. 

Exhibiting:  TMS  TV  Listings,  which, 
thanks  to  a  state-of-the-art  upgrade 
to  its  database,  can  provide  logs  and 
grids  to  an  even  greater  number  of 
newspapers  accurately  and  with  cus¬ 
tomization;  Knight-Ridder/Tribune’ s 
photo,  graphics  and  news  services; 
TMS  900,  which  enables  newspapers 
to  offer  audiotex  services  without  up¬ 
front  costs;  “Talking  Personals”  clas- 
sifed  ads  with  Scherers  Communica¬ 
tions. 


RichRaiford 

forms 

Peachtree  Papers  Ltd 

735  Tanglewood  Trail,  Atlanta,  GA  30327 
Tel:  404-843-0100  Fax:404-843-0055 

Y'all  Come 

To  the  Peach  State  and  visit 
with  Peachtree  Papers, 

We  are  your  best 
source  for  Newsprint  and 
Hi-Brites. 


Booth:  1223 

TRUTONE  CO. 

Staffed  by:  Mike  Cohen,  manager; 
Janie  Hagood,  sales  manager. 
Introducing:  Halftone  and  specific 
graphics  laser  printer  toners.  TruTone 
toners  are  used  by  publishers  for  Ap¬ 
ple,  Hewlett  Packard  and  most  other 
laser  printers.  TruTone  specializes  in 
higher  quality  graphic  toners,  which 
can  provide  dark  reverses  and  clear 
halftones. 


Booth:  1219 

TRUVEL 


Staffed  by:  George  Patrick,  sales  vice 
president;  Carter  Marantette,  Chuck 
Coleman,  regional  sales  managers; 
Dennis  Stevens,  product  manager; 
Mary  Jefferson,  communications  di¬ 
rector. 

Introducing:  TruScan  3D  color  scan¬ 
ner  provides  24-bit  color  images, 
yielding  a  palette  of  over  16  million 
colors.  With  true  optical  resolution 
of  up  to  900  dpi,  both  the  color  and 
grayscale  scanners  allow  precise, 
high-quality  scanning. 

Travel’s  unique  overhead  tower 
design,  which  contains  the  CCD, 
zoom  lens  and  light  source  in  a  sin¬ 
gle  moving  unit,  provides  high-qual¬ 
ity  image  capture  in  a  single  pass.  The 
open  flatbed  design  allows  the  scan¬ 
ning  of  single  sheets  and  bound  doc¬ 
uments  up  to  12"xl7".  At300dpi,the 
TruScan  3D  grayscale  scanner  has  a 
2"  vertical  depth  of  field,  allowing 
design  compositions  of  any  mix  of 
original  material,  including  flat  art, 
bound  documents  and  three-dimen¬ 
sional  objects. 

Travel’s  Zebra  board  for  line  art 
scans  provides  superior  scanning  of 
engravings,  etchings,  antique  manu¬ 
scripts,  calligraphy  and  logos.  The 
Zebra  board  is  a  built-in  feature  of  the 
grayscale  scanner  and  an  option  for 
the  color  scanner.  The  TruScan  3D 
grayscale  scanner  is  upgradable  to  24- 
bit  color. 


Booth:  1442 

TV  DATA 

Staffed  by:  Carol  Gannon,  sales  man¬ 
ager;  Brad  Bushell,  newspaper  mar¬ 
keting  and  sales  vice  president;  Bill 
Callahan,  PC  product  manager. 
Introducing:  Variable-Width  Grid  al¬ 
lows  newspapers  to  expand  and  re¬ 
duce  program  description  lengths  ac¬ 
cording  to  readers’  needs.  Camera- 
ready  and  Macintosh-delivered 
samples  will  be  available. 
Exhibiting:  Customized  television 
listings  in  a  variety  of  grid  and  rolling 
log  formats.  Demonstrations  of 
TransEdit,  TV  Data’s  Macintosh- 
based  delivery  system  utilizing 
QuarkXPress  extensions  and  featur¬ 
ing  Quark  3. 1  and  Macintosh  System 
7  compatibility.  Attendees  with  tear 
sheets  will  be  able  to  get  on-the-spot 
listings  consulta:tions  for  enhancing 
their  current  television  listings.  Sam¬ 
ple  of  a  variety  of  tv  features,  in¬ 
cluding  “Vidpix”  and  “Best  Bets,” 
written  by  TV  Data’s  editors.  Cover 
packages  will  be  sampled,  including 
color  separations,  black-and-white 
glossies  and  35mm  slides. 

Booth:  1850 

TV  LISTING  INC. 

Staffed  by:  Bob  Newell,  COO;  Sue 
Newell,  special  projects  manager; 
Gary  Davis,  MIS  director;  Scott 
Phillips,  sales  supervisor;  Cherie 
Cangiano,  sales  consultant;  Joan  Pal- 
luth,  service  supervisor;  Stacy  Black- 
well,  marketing  supervisor;  Sam 
Morse,  network  specialist. 
Introducing:  TVInterLink  is  a  Mac¬ 
intosh-based  desktop  publishing  sys¬ 
tem  that  provides  publications  with 
the  ability  to  electronically  design 
and  produce  customized,  economical 
televisision  listings  sections  in  the 
convenience  of  the  office.  An  XTen- 
sion  to  QuarkXPress,  TVInterLink 
provides  a  comprehensive  help  pro¬ 
gram  through  a  HyperCard  stack,  and 
a  step-by-step  users  manual  is  in¬ 
cluded  with  the  package.  The  system 
gives  publishers  the  opportunity  to 
produce  a  tv  section  using  grids, 
rolling  logs  and  breakouts — up  to 
closing — with  access  to  TVL’s  ex¬ 
tensive  database  of  program  listings 
and  descriptions. 

Exhibiting:  Electronic  and  camera- 
ready  television  listings  products,  in¬ 
cluding  a  complete  line  of  customized 
grids,  rolling  logs,  breakouts.  Gem- 
star  VCR  Plus-H  codes,  editorial  fea¬ 
ture  packages  and  color  separations. 

Booth:  2024 

ULTRE*,  Div.  of  Linotype-Hell 

Staffed  by:  James  Martin,  OEM  sales 
manager;  Annette  Italiano,  sales  and 
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marketing  administrator;  Tim  Geary, 
production  manager. 

Introducing:  Demonstration  of  the  Ul- 
tre*Setter  72E  and  94E  imagesetters, 
both  enhanced  versions  of  the  72  and 
94.  The  Ultre*Setter  “E”  imageset¬ 
ters  will  offer  an  increase  of  twice  the 
speed  of  the  current  Ultre*Setters. 
They  offer  resolutions  between  600 
and  3,000  lines  per  inch,  and  will  be 
offered  in  72-pica  and  94-pica  con¬ 
figurations.  In  addition  to  their  in¬ 
creased  speed,  the  imagesetters  will 
have  as  part  of  the  standard  configu¬ 
ration  the  following  features:  motor¬ 
ized  knife,  bulk  load  supply  cassette, 
high-capacity  output  cassette  and  im¬ 
proved  media  transport.  The  exterior 
of  the  72E  and  94E  also  has  been  re¬ 
designed  to  reflect  the  improved  sta¬ 
tus  and  diagnostic  information. 


Booth:  3826 

U.M.I. 

Staffed  by:  Bob  MacKenzie,  owner. 
Introducing:  Aqua-Tac  Tape  is  dou¬ 
ble  coated,  high-speed  flying  paster 
splice  tape  engineered  specifically  for 
the  newspaper  industry.  The  highly 
visible  purple  tape  incorporates  a 
high-tack,  high-shear  repulpable  ad¬ 
hesive  system  and  repulpable  liner. 
The  adhesive  is  supported  by  a  dis- 
persable  tissue  carrier  for  additional 
strength.  Aqua-Tac  Tape  grabs  deeply 
into  the  paper  fiber,  assuring  flawless 
paster  performance.  It  is  available  in 
widths  from  Vi"  to  40"  and  remains 
stable  in  heat  and  cold. 

The  water-soluble,  high-tack  tape 
features  thin  syrup  viscosity,  low  brush 
drag,  long  open  time  and  more  cover¬ 
age  (250-300Vgallon).  Dry  time  is  10- 
12  minutes.  Shelf  life  is  one  year. 
Aqua-Tac  Tape  is  available  in  55-gal¬ 
lon  drums  and  five-gallon  pails. 

Aqua-Tac  Nose  Tabs,  wth  a  unique 
new  design,  eliminate  kraft  paper  tape 
and  insure  100%  paster  performance. 
Exhibiting:  Complete  line  of  envi¬ 
ronmentally  safe  pressroom  chemi¬ 
cals.  Long  life  U.M.I.  folder  knives 
and  replacement  press  parts. 


Booth:  3828 

UNION  CARBIDE  COATINGS 
SERVICE  CORP. 

Staffed  by:  Jan  Ashfield,  Steve  Liez- 
ert,  sales  managers;  Mike  McPher- 
ron,  customer  service  engineer. 
Exhibiting:  Ucarlox  laser-engraved 
ceramic  anilox  rolls;  Hidyne  damp¬ 
ening  rolls;  cleaning  kits. 


Booth:  538 

VARITYPER  INC. 

Staffed  by:  Jay  Roberts,  Ron  Gian- 


coli,  national  accounts  managers; 
Mike  Dillon,  sales  vice  president;  Su¬ 
san  Webb,  marketing  director;  Bill 
Owens,  marketing  events  manager. 
Introducing:  Series  6000  is  an  Adobe- 
based,  high-performance,  integrated 
imagesetting  system  offering  multi¬ 
ple  resolutions.  Series  3000  features 
Varityper’s  software  RIP  on  a  stan¬ 
dard  platform  driving  a  high-speed 
image  recorder.  Demonstrating  the 
Varityper  Catalog  and  Newspaper 
Supplement  Production  System,  fea¬ 
turing  a  VPS  2000  with  a  color  man¬ 
agement  system. 

Exhibiting:  Low-cost  (Model  4990) 
and  high-productivity  (Series  6000) 
PostScript  imagesetting  systems; 
low-cost  system  for  high-quality 
newspaper  color  supplements  and 
general  catalog  production;  modular 
components  for  prepress  systems  with 
electronic  cameras  and  links  to  the 
AP-Leaf  Picture  Desk  ;  software  RIP 
on  standard-platform  computers. 


Booth:  2160 

WARNER  MDS  COLOR  CORP. 

Staffed  by:  Gordon  “Doc”  Warner, 
Glen  Warner,  Paul  Warner,  execu¬ 
tives. 

Introducing:  Therm-O-Scan  chem¬ 
istry-free  plate  process  eliminates  all 
light-sensitive  materials  and  all  haz¬ 
ardous  developing  chemicals  in  the 
production  of  printing  plates.  Com¬ 
puter-paginated  color,  photos,  type, 
artwork,  etc.  are  output  on  high-res- 
olution  laser  printers  and/or  copiers, 
then  transferred  directly  to  the  plate. 
Exhibiting:  Imagesetter  using  dry  sil¬ 


ver  film  developing  with  heat  only 
—  no  chemistry. 


Booth:  1 140 

WEATHERDATA  INC. 


Staffed  by:  Mike  Smith,  president; 
Therese  Cheatham,  graphic  services 
manager;  Kristi  Francis,  administra¬ 
tor. 

Exhibiting:  Camera-ready  weather 
pages  for  newspapers  around  the 
country,  serving  such  names  as  the 
Los  Angeles  Times,  Detroit  News, 
New  Orleans  Times-Picayune  and 
Miami  Herald.  Daily  round-the-clock 
service  from  meteorologists  and 
graphic  artists  supplying  weather 
pages  laid  out  to  customer  specifica¬ 
tions  and  delivered  at  the  time  of  day 
needed,  as  often  as  needed. 

WeatherData  works  on  Macintosh 
and  Digital  computers,  and  transmits 
via  9600  baud  modems  from  its  Ap¬ 
ple  network.  It  designs  and  composes 
weather  maps  using  Aldus  Freehand, 
Adobe  Illustrator  and  MacDraw  soft¬ 
ware.  Weather  pages  are  laid  out  us¬ 
ing  QuarkXPress. 


Come  to  Grips  with  the  Future 


HPS’  AccuGrip  single-copy  conveying  system  combines  state-of  the-ait 
technology  wiA  modular  design  to  provide  complete  adaptability  to  present  and 
future  mailroom  configurations.  AccuGrip  will  help  transform  your  mailroom 
from  ‘overhead’  to  profit  center  as  you  move  into  the  twenty-first  century. 

It's  Part  of  the  Newspaper  Intelligence  Network 

Industry  trends.  System  design.  Material  handling.  Equipment 
I  manufacturing.  Installation.  Custom  software.  It's  all  possible  through 
the  Newspaper  Intelligence  Network.  We're  with  you  every  step  of  the 
way  with  smarter,  more  responsive,  customer-driven  solutions  to  challenges 
from  the  press  to  the  “paper  boy.”  You  access  it  all  with  one  call  -  to  HPS. 

ffi 


Han  Processing  Systems 

A  joint  venture  (A  Scripps  Howard/Rockwell-Goss 

See  your  future  at  ANPA/TEC  Booth  #4836 

24400  Speny  Drive  •  Westlake,  Ohio  44145  •  (216)  835-0700  •  Fax  (216)  8354754 


Scripps  Howard  •  Buschman  •  Allen  Bradley  •  Baldwin-Stobb  •  HPS  •  General  Machine  Design  •  Rockwell-Goss 
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Booth:  3408 

WEB  PRESS  CORP. 

Staffed  by:  Chuck  Gath,  sales  vice 
president;  Ron  Ehrhardt,  Web  Leader 
International  Inc.  president. 
Exhibiting:  Atlas  30,000  iph  press 
line,  consisting  of  the  following  mod¬ 
ular  components:  stacked  and  floor- 
mounted  perfecting  units,  combina¬ 
tion  '/:,  Vi  and  double  parallel  folder 
and  the  Atlas  Quadra-Color  CIC  unit. 


Booth:  3820 

WEB  PRINTING  CONTROLS 
CO.  INC. 

Staffed  by:  Herman  Gnuechtel,  pres¬ 
ident;  Gerry  Perron,  William  Burke, 
national  sales  managers. 
Introducing:  Advanced  Microtrak 
95 1 0  register-control  system  provides 
maximum  press  versatility  in  print- 
to-print,  print-to-cut  and  web-to-web 
applications.  For  controlling  the  web 
margin,  the  Microtrak  Margin  Min¬ 
der  senses  the  web  position  and  ad¬ 
justs  the  lateral  position  of  the  roll  on 
press.  The  Microtrak  blanket  wash 
system  will  allow  automatic  cleaning 
of  blankets  for  greater  print  quality 
and  improved  safety  levels. 
Exhibiting:  Numbering  units,  web 
break  detector  systems  (sonic),  color- 
to-color  register  systems,  coaters, 
prefolders,  silicone  applicators,  web 
guides. 


Booth:  3520 

WELCH  BROTHERS  INC. 

Staffed  by:  Robert  E.  welch,  presi¬ 
dent;  E.L.  Blacksher  Jr.,  sales  vice 
president. 

Exhibiting:  Tanks  in  35-,  45-  and  65- 
gallon  sizes  are  constructed  in  ac¬ 


cordance  with  the  American  Society 
of  Mechanical  Engineers  regulation 
and  are  certified.  They  have  a  wide 
base,  which  provides  excellent  sta¬ 
bility.  The  size  of  the  tanks  will  al¬ 
low  increased  press  runs  without  fear 
of  running  out  of  ink.  A  4"  fill  valve 
is  standard,  along  with  a  strainer  in 
the  outlet.  If  these  tanks  do  not  fit  cus¬ 
tomers’  exact  needs,  Welch  will  de¬ 
sign  suitable  units. 


Booth:  524 

WESTERN  LITHOTECH 

Staffed  by:  Dan  Sells,  sr.  vice  presi¬ 
dent,  newspaper  and  international 
sales;  Ed  Eisenberg,  international 
sales  manager;  Keith  Walker,  news¬ 
paper  products  manager. 

Exhibiting:  Lith-X-Pozer  10  and  Lith- 
X-Pozer  3  Automated  Exposure  sys¬ 
tems  in  line  with  the  Lithoplater  plate 
processor  and  Lithobender  plate 
bending  unit.  Also  shown  will  be  the 
Automatic  Inspection  System,  Para 
Scan  800  Plate  Scanning  System, 
computer-controlled  registration 
punch  for  film  and  the  Litho  Light  ex¬ 
posure  system.  Western’s  additive 
and  subtractive  plate  and  chemical 
systems  will  be  featured. 


Booth:  736 

W.R.  GRACE  &  CO.— CONN. 

Staffed  by:  H.  Theodore  Miller  Jr., 
general  manager;  James  J.  Hennessy, 
engineering  and  manufacturing  man¬ 
ager;  Randolph  H.  Robinson,  national 
service  manager;  Francis  J.  Rendulic, 
customer  technical  manager. 
Introducing:  Letterflex  Systems  print 
samples  from  newspapers  that  repre¬ 
sent  quality  flexographic  and  letter¬ 


press  printing.  The  focus  will  be  to 
demonstrate  Letterflex  plate  capa¬ 
bilities  relative  to  black-and-white 
and  process  color  halftone  reproduc¬ 
tion. 

Conductive  pin  register  system  for 
LF-100  and  LF-200  platemakers, 
with  plate-to-plate  registration  ac¬ 
curacy  for  process  color  of  -H/-.00 15". 
Auxiliary  equipment  will  demon¬ 
strate  the  registration  accuracy  of  the 
system. 

Exhibiting:  Current  Letterflex  plate¬ 
making  materials. 

Booth:  1508 

XITRON  INC. 

Staffed  by:  Thomas  W.  Hamilton, 
president;  Bill  Clark,  national  sales 
manager;  Steven  Phillips,  engineer¬ 
ing  vice  president;  Bonnie  J.  Down¬ 
ing,  operations  vice  president;  Max 
Kelly,  Europe  managing  director. 
Introducing:  First-time  demonstra¬ 
tions  of  several  PostScript  imageset¬ 
ters.  On  display  will  be  the  Clipper, 
Schooner,  Galleon  and  others  not 
named  in  time  for  publication.  All 
Xitron  imagesetters  are  on-line  with 
the  Navigator  RIP,  operating  with 
Harlequin  software  on  a  50MHz  ’486 
PC. 


Booth:  1650 

X-RITE  INC. 

Staffed  by:  Kelly  Vanderbosch, 
Southeast  regional  sales  manager; 
John  Sweeney,  product  manager; 
Dave  Hinson,  international  technical 
sales  manager. 

Introducing:  X-Rite  414  and  428 
color  reflection  densitometers  for 
color  control;  X-Scan  scanning  den¬ 
sitometer  system  for  press-side  SPC 
and  press  analysis;  X-Rite  938  spec- 
trodensitometer  for  ink  and  paper 
testing. 


Training  seminars 

The  Agfa  Division  of  Miles  Inc. 
launched  the  Agfa  Educational  Al¬ 
liance,  a  national  network  of  educa¬ 
tional  resources  that  conducts  graphic 
arts  seminars  for  Agfa  customers  in¬ 
terested  in  moving  from  traditional 
to  electronic  prepress  production 
methods. 

Agfa  said  it  will  help  coordinate 
training  classes  ranging  from  tradi¬ 
tional  graphic  design  and  layout  to 
digital  color  prepress  production  and 
PostScript  imagesetting.  Agfa  said 
programs  are  not  specific  to  its  equip¬ 
ment,  and  that  it  can  design  and  im¬ 
plement  entire  graphic  arts  training 
programs  specifically  for  individual 
companies. 


Now,  a  total  newspaper  system 

EDITORIAL 
•News  management 
•Library  systems 
ADVERTISING 
•Classifled  entry  and  pagination 
•Display  ad  production 
PRODUCTION 
•Complete  pagination 
•Plain  paper  to  imagesetters 
ACCOUNTING 
•Advertising  &  Circulation 
•General  accounting 


3316  E.  32ND  ST.  (417)  782-0280  JOPLIN,  MO  64802 


Visit  us  at  ANPA-TEC 
Booth  1420 
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NEWS  TECH 


Fax-on-demand 

Providers  say  it  can  be  a  boon 
to  magazine  and  newspaper  advertisers 

By  R.  William  Austad  I  on-demand  system. 

While  the  interest  of  the  reader  is 


Advertisers  are  using  fax-on-de- 
mand  to  distribute  information  in  ef¬ 
fective  ways  that  have  unprecedented 
ramifications  for  magazines  and 
newspapers. 

As  an  enhancement  to  space  ad¬ 
vertising,  it  will  yield  increased  re¬ 
sults  for  advertisers  and  provide  im¬ 
mediate  information  to  guide  the  use 
of  space  advertising. 

Fax-on-demand  is  a  synthesis  of  com¬ 
puter  controlled  voice  response  and 
personal  computer  fax  technologies. 

A  database  of  documents  is  stored 
in  a  computer  —  usually  a  PC  —  with 
identifying  document  numbers.  A 
voice  response  system  answers  calls 
to  an  advertised  number  to  allow  the 
selection  of  a  list  of  documents. 

If  the  number  of  documents  is  large, 
a  catalog  of  documents  and  their  iden¬ 
tifying  numbers  may  be  received  so 
the  documents  can  be  chosen  from  the 
list.  The  voice  response  system  asks 
for  the  phone  number  of  the  fax  where 
the  document  is  to  be  delivered.  The 
caller  hangs  up  and  within  minutes 
the  requested  document  is  delivered 
to  the  fax  identified  by  the  number. 

T y pically  the  information  provider 
pays  for  the  cost  of  the  phone  call  to 
deliver  the  document. 

Another  option  is  used  by  some 
information  providers  in  which  the 
caller  pays  for  the  phone  call.  Here 
the  caller  must  place  the  call  from 
the  handset  on  a  fax.  After  selecting 
the  document,  the  caller  presses  the 
“receive”  button  and  hangs  up  the 
handset.  The  documents  are  sent  dur¬ 
ing  the  same  connection  to  the  fax- 
on-demand  system. 

Two  features  make  fax-on-demand 
popular  with  both  the  information 
provider  and  the  prospect  or  customer 
—  immediate  document  delivery  and 
the  cost  is  much  less  than  mailing 
printed  material.  Advertisements  of 
products  include  a  statement,  “to  re¬ 
ceive  more  information  call  a  num¬ 
ber,”  which  is  the  number  of  the  fax- 

(The  author  is  a  senior  partner 
of  ABConsultants  of  San  Jose, 
Calif.  He  has  no  relationship  with 
Intel  or  Hewlett  Packard.) 


high,  information  is  delivered  to  the 
reader.  Vendors  who  are  using  fax- 
on-demand  believe  this  immediacy 
increases  sales.  Delivery  of  product 
information  by  fax-on-demand  is  a 
supplement  to  printed  product  infor¬ 
mation,  not  a  substitute.  It  is  viewed 
as  an  additional  service  to  prospects 
and  customers. 

Intel  is  an  example  of  a  vendor 
and  advertiser  that  has  made  suc¬ 
cessful  use  of  fax-on-demand.  Intel 
PC  Products  has  surveyed  callers  who 
have  used  their  FaxBACK  system  to 
obtain  product  literature  to  learn  the 
customer’s  opinion  of  the  service. 

Seventy-five  percent  of  those  who 
received  product  literature  by  fax  say 
it  satisfied  their  need  for  informa¬ 
tion  and  of  those  receiving  literature 
by  fax,  30%  purchased  Intel  prod¬ 
ucts  based  on  the  information  re¬ 
ceived.  Intel  believes  this  is  an  ef¬ 
fective  way  to  increase  sales,  reduce 
the  time  between  advertising  and  re¬ 
ceiving  orders,  and  reduce  the  cost 
of  literature  distribution. 

Information  providers  like  the 
economy  of  information  delivery  by 
fax-on-demand. 

David  Kinder,  manager  of  the  In¬ 
tel  FaxBACK  system,  says  Intel’s 
costs  of  sending  information  by  fax 
is  significantly  less  than  10%  of  the 
cost  of  mailing  a  printed  product 
sheet.  The  cost  of  the  fax  copy  in¬ 
cludes  the  cost  of  the  phone  call  (In¬ 
tel  pays  by  using  an  800  number), 
the  cost  of  maintaining  the  system, 
and  preparing  documents  for  the 
database.  (ABConsultants  estimates 
the  cost  of  sending  product  litera¬ 
ture  by  mail  varies  from  $1.50  to 
$2.00.  This  mail  is  usually  sent  first 
class.) 

The  savings  in  a  year  is  notable. 
Also,  time  is  saved  by  personnel  in 
sales  who  often  answer  a  call  to  start 
the  product  literature  delivery  process. 

Using  fax-on-demand,  sales  per¬ 
sonnel  have  more  time  to  contact  cus¬ 
tomers  further  along  in  the  buying 
process.  In  addition,  prospects  are 
better  informed  about  products  if  they 
do  need  to  speak  with  a  salesperson. 

(See  FAX  on  page  58E) 


You  don^t  use 
this. 


9Kake  your  pressroom  as 
modern  as  your  presses  with  INC 
Quiet  Rooms  and  Soundwalls. 
They’re  engineered  to  solve 
today’s  noise  control  problems, 
while  they  address  other  critical 
workplace  issues  like  dust  control, 
airborne  solvents,  and  humidity 
control. 

Let  us  show  you  how  INC  is 
improving  pressroom  environ¬ 
ments  and  productivity  in  the 
newspaper,  magazine,  and  other 
printing  industries.  Call  for  a  free 
copy  of  our  brochure  Noise 
Control  Systems  for  Newspaper 
Printing  Facilities. 


specra//srs  m  noise  control  products  and  services 

iilastrial  iiise  coitril,iK. 

]  41 1  Jeffrey  Drive  •  Addison,  IL  601 01 
(708)620-1998 
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Agenda 


(Continued  from  page  4E) 

Spouses  or  other  guests  who  did 
not  preregister  for  the  Guest  Program 
can  register  Sat.-Tues.  until  5  p.m. 
at  the  Hospitality  Suite,  rooms  364, 
365,  Level  3,  West  Concourse  of  the 
Congress  Center.  There  they  can 
make  use  of  the  amenities  provided 
and  sign  up  for  scheduled  activities 
that  include  historical  and  garden 
tours,  river  raft  trips,  winery  tour  and 
outlet  shopping,  and  an  afternoon  at 
a  shooting  resort. 

The  Hospitality  Suite  will  be  the 
site  of  an  informal  discussion  on 
Newspaper  in  Education  and  ways 
to  assist  local  literacy  efforts.  Sun¬ 
day  and  Monday  at  1 1  a.m. 

TEC’s  real  show  is  the  huge  ex¬ 
position,  where  hundreds  of  vendors 
display,  describe,  and  demonstrate 
their  products  and  services.  Hours  for 
the  equipment  exposition  are  11  a.m. 
to  6  p.m.  Saturday  and  Sunday,  noon 
to  6  Monday  and  Tuesday,  and  10  to 
4  on  Wednesday. 

Among  the  innumerable  printing, 
graphic  arts  and  computer  shows, 
ANPA/TEC  is  the  single  biggest  ex¬ 
position  devoted  solely  to  newspa- 
pering.  It  is  an  opportunity  for  new 
vendors  to  make  their  debut  and  for 
longtime  exhibitors  to  showcase  new 
products  and  demonstrate  improve¬ 
ments. 

Whether  a  newspaper  is  looking  for 
picture  desks,  output  devices,  front- 
ends  or  buisness  systems,  waste  re¬ 
covery  or  recycling  systems,  er¬ 
gonomic  solutions  or  audiotex  ser¬ 
vices,  ANPA/TEC  puts  it  all  together 
in  one  place,  along  with  the  devel¬ 
opers  and  users  who  can  explain  it. 

Even  before  the  regular  program 
sessions  begin  on  Monday,  executives 
can  exchange  information  and  ideas 
at  Sunday  Breakfast  Roundtables.  Di¬ 
vided  into  three  circulation  ranges, 
colleagues  from  similar-sized  news¬ 
papers  can  informally  confer  on  top¬ 
ics  related  to  prepress,  press,  post¬ 
press,  and  new  revenue  ideas.  Pre¬ 
registration  fee  is  $30  (703/648- 
1225);  limited  on-site  registration  is 
$45  on  Sat.,  June  6,  in  the  ANPA/TEC 
registration  area. 

MONDAY 

Conference  sessions  begin  at  9  a.m. 
under  the  chairmanship  of  Larry  D. 
Smith,  president  and  CEO  at  the 
Alexandria  (La.)  Daily  Town  Talk. 
Following  a  welcome  from  Atlanta 
Mayor  Maynard  Jackson,  newly 
elected  NAA  chairman  Frank  Ben- 
nack  Jr.,  president  and  CEO  of  Hearst 
Corp.,  and  NAA  president  and  CEO 


Cathleen  Black  will  address  the  gen¬ 
eral  session  on  the  “Challenges, 
Changes  and  Cusomters”  theme.  Be¬ 
tween  those  executives’  speeches. 
Editor  Publisher  publisher  Ferdi¬ 
nand  C.  Teubner  will  present  E&P’s 
Exhibition  Awards. 

The  general  session  concludes  with 
a  discussion  of  the  Clean  Air  Act  by 
NAA  senior  vice  president  George  R. 
Cashau.  Four  concurrent  workshops 
follow  at  1 1  a.m. 

•  Hartford  (Conn.)  Courant  oper¬ 
ations  vice  president  Marty  Petty  will 
moderate  a  panel  to  look  at  maxi¬ 
mizing  investment  in  an  electronic 
picture  desk.  Speakers  include 
Columbus  Dispatch  assistant  man¬ 
aging  editor  Karl  Kuntz  (“Lessons 
of  the  Pioners’’),  Greenville,  N.C., 
Daily  Reflector  layout  design  editor 
Priscilla  Brown  (“Lessons  of  Being 
First  and  Small”),  Dallas  Morning 
News  photography  director  John.  H. 
Davidson  (“Lessons  of  Total  Inte¬ 
gration”)  and  Minneapolis  Star  Tri¬ 
bune  assistant  managing  editor/photo 
and  graphics  Tim  Bitney  (“A  Look 
at  the  Future”). 

•  Richard  J.  Kaspar,  president  and 
publisher  of  the  Durham  (N.C.)  Sun, 
will  be  moderator  of  a  workshop  deal¬ 
ing  with  environmental  issues.  Join¬ 
ing  him  will  be  NAA  technical  re¬ 
search  vice  president  Wilson  Cun¬ 
ningham  (“Cause  and  Effect  of  the 
Clean  Air  Act”),  Hartford  Courant  fa¬ 
cilities  and  engineering  director  Paul 
J.  Reynolds  (“Waste  Minimization”), 
Durham  Sun  vice  president  and  trea¬ 
surer  James  G.  Alexander  (“Envi¬ 
ronmental  Audits  for  Newspapers”) 
and  San  Jose  (Calif.)  Mercury  News 
safety  and  telecommunications  man¬ 
ager  Lynn  F  Alldridge  (“RSI  and 
Carpal  Tunnel  Syndrome”). 

•  James  D.  Hitchman,  Tribune  Co. 
newspaper  operations  technology 
manager,  will  moderate  a  workshop 
devoted  to  Electronic  Data  Inter¬ 
change.  Panelists  are  to  include: 
ANPA  advanced  computer  sciences 
director  John  W.  lobst,  on  EDI’s  im¬ 
portance  and  what  newspapers  are  do¬ 
ing  about  it;  Sears,  Roebuck  and  Co. 
EDI  administrator  Judith  Kerch,  on 
who  now  uses  EDI;  San  Jose  Mercury 
News  production  director  Janet 
Owen,  on  electronic  ad  transmission; 
Sun  Microsystems  Computer  Co.  pre¬ 
press  market  development  manager 
Katherine  Parker,  on  the  needs  of  ad¬ 
vertisers  and  agencies. 

•  Human  resources  is  the  topic  of 
a  fourth  Monday  workshop,  under 
Newsday  human  resources  director 
Elizabeth  Drewry.  Michael  J.  Ry- 
bicki,  of  the  Chicago  law  firm  Sey- 
farth,  Shaw,  Fairweather  and  Ger- 
aldson,  will  look  at  legal  issues  con¬ 
cerning  personnel.  NAA  human 


resources  vice  president  John  D. 
Blodger  will  discuss  compensation 
and  benefits.  Blevins  Harding  Group 
CEO  Charles  R.  Blevins  will  explore 
management  and  leadership  in  the 
1990s.  New  York  Times  production 
department  training  director  Melanie 
Rosen  will  address  implementation 
of  a  total  quality  management  pro¬ 
gram,  and  Orlando  Sentinel  opera¬ 
tions  director  W.  Scott  Sherman  will 
wind  up  with  “Total  Quality  Results.” 

TUESDAY 

Six  workshops  will  run  concur¬ 
rently  between  9  and  10:30  a.m.  and 
again  between  10:45  and  12:15. 

•  Syracuse  Newspapers  production 
manager  Michael  Stern  will  moder¬ 
ate  “Quality  Color  on  the  Cheap,” 
with  presentations  by  the  Cole  Pa¬ 
pers’  publisher  and  consultant  David 
Cole,  Vincennes  (Ind.)  Sun-Com¬ 
mercial  photo  and  graphics  editor 
Mark  Crowley  (“Electronic  Prepress 
for  Small  Newspapers”),  San  Fran¬ 
cisco  Chronicle  photo  director  Gary 
Fong  (“We  Saved  $1.25  million”), 
Honolulu  Advertiser  business  man¬ 
ager  Michael  Middlesworth  (“The 
Biggest  Bang  for  Your  Buck”),  and 
Poughkeepsie  (N.Y.)  Journal  assis¬ 
tant  production  director  David  E. 
Preisser  (“Leaf  Desk — Brightspots 
and  Pitfalls”). 

•  Flexible  Manufacturing  and  Post- 
Press  will  be  the  workshop  topic  for 
moderator  Michael  Ide,  Boston’s 
Globe  Newspaper  Co.  production  di¬ 
rector.  Houston  Chronicle  operations 
vice  president  Jack  Stanley  will  talk 
about  automation.  Tribune  Co.’s 
James  Hitchman  will  discuss  steps  to 
integrated  manufacturing,  IBM’s 
plant  operations  solutions  manager 
Bob  Kelley  will  address  the  use  of 
information  technology,  and  Toronto 
Star  production  director  Steven  L. 
Derman  will  speak  on  process  inte¬ 
gration  and  automation  for  packaging. 

•  NAA  market  development  se¬ 
nior  vice  president  Peter  Winter  will 
lead  a  group  focusing  on  newspaper 
technology  that  can  serve  advertis¬ 
ers’  marketing  needs.  The  panel  con¬ 
sists  of  Cox  Newspapers  advertising 
vice  president  Cathy  Coffey,  NAA 
vice  president/Western  sales  opera¬ 
tions  director  John  Temple-Raston, 
Pizza  Hut  regional  marketing  direc¬ 
tor  Biran  J.  Hunt,  and  Arbeit  and  Nu- 
cifera  CEO  Alf  Nucifera. 

•  Looking  at  the  evolution  of  news¬ 
paper  presses  with  Indianapolis 
Newspapers  production  director 
Goldin  Faris  will  be  Rockwell 
Graphic  Systems  vice  president  P. 
Michael  Kienzle  (emerging  tech¬ 
nologies),  MAN  Roland  Web  Press 
Div.  CEO  Ed  Padilla  (topic  to  be  an¬ 
nounced),  TKS  U.S.A.  assistant  to 
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the  president  James  A.  Keeley  (past,  present,  and  fu¬ 
ture)  and  Mitsubishi  Newspaper  Presses  sales  manager 
Bruce  Richardson  (automation  and  robotics). 

•  Moderator  James  W.  Hopson,  publisher  of  the  At¬ 
lantic  City  Press,  will  head  a  panel  considering  moving 
ad  production  into  the  office.  Chicago  Tribune  Co.  tech¬ 
nical  operations  and  prepress  director  Dean  L.  Gerdes 
will  discuss  moving  ad  production  to  branch  offices. 
Greenville,  N.C.,  Daily  Reflector  publisher  D.  Jordan 
Whichard  III  will  describe  creating  value  in  creative 
services.  Tallahassee  Democrat  technology  director 
Billie  S.  Smith  will  look  at  the  changing  attitudes  in  ad 
production. 

•  Gannett  Co.  production  systems  director  Eric  Wolfer- 
man  is  to  lead  an  examination  of  do-it-yourself  system 
integration,  with  contributions  from  Quad/Text  general 
manager  Alan  Darling,  Las  Vegas  Sun  vice  president 
Daniel  Greenspun,  Munster,  Ind.,  Times  production  di¬ 
rector  Larry  Maas  and  Cox  Newspapers  systems  plan¬ 
ning  and  development  manager  Anthony  W.  Walker. 

WEDNESDAY 

While  the  exposition  continues  through  most  of 
Wednesday  afternoon,  the  conference  concludes  with 
two  symposia,  beginning  at  8:30. 

N  AA  telecommunications  affairs  vice  president  Kath¬ 
leen  Criner  will  moderate  a  panel  discussion  on  the 
question  of  whether  coming  technology  will  offer  a 
competitive  advantage.  As-yet-unannounced  speakers 
wilt  consider  the  approaches  of  “Mass  Appeal”  and  “In¬ 
dividual  Appeal,”  while  “Class  Appeal”  will  be  the  sub¬ 
ject  of  New  York  Times  Co.  corporate  planning  direc¬ 
tor  James  C.  Lessersohn,  and  “Direct  Appeal”  will  be 
discussed  by  Washington  Post  planning  and  advanced 
systems  vice  president  Elizabeth  St.J.  Loker. 

Commercial  printing  at  newspapers  is  the  topic  of  the 
second  symposium,  under  Lancaster  (Pa.)  Newspapers 
production  director  Samuel  D.  Jenkins.  In  addition  to 
speakers  yet  to  be  announced,  Heidelberg  East  market¬ 
ing  director  Ernst  Bischoff  will  talk  about  direct-to- 
plate  technology,  and  Wilmington,  Del.,  News  Journal 
production  director  William  G.  Tudor  will  outline  how 
to  get  started  and  find  the  “right  customer.” 


Other  technology  meetings 

June  29-July  2:  Graphic  Arts  Technical  Foundation.  Preventing 
Paper,  Ink,  and  Materials  Interaction  Problems.  GATF,  Pittsburgh, 
Pa. 

July  13-17:  Rochester  Institute  of  Technology.  Color  Scanner 
Workshop  and  Quality  Management  for  Photographic  Processing. 
RIT’s  Technical  and  Education  Center  of  the  Graphic  Arts, 
Rochester,  N.Y. 

July  20-22:  Rochester  Institute  of  Technology.  Electronic  Pho¬ 
tography  and  the  Macintosh.  RIT  T&E  Center. 

July  20-23:  Rochester  Institute  of  Technology.  Measurement  and 
Control  of  Color.  RIT  T&E  Center. 

July  27-29:  Rochester  Institute  of  Technology.  Getting  Started  in 
Total  Quality.  RIT  T&E  Center. 

Aug.  19-21:  Graphic  Arts  Technical  Foundation.  Integrating  Color 
Electronic  Prepress  Systems.  Chicago,  Ill. 

Sept.  16-19:  National  Newspaper  Association.  Annual  conven¬ 
tion,  trade  show  and  Desktop  VI  “Electronic  Publishing  for  News¬ 
papers.”  Sheraton  Harbor  Hotel,  San  Diego. 

Oct.  5-7:  Graph  Expo.  Jacob  K.  Javitz  Convention  Center,  New 
York,  N.Y. 

Oct.  14-15:  Research  and  Engineering  Council  of  the  Graphic 
Arts  Industry  Inc.  Environmental  Concerns  for  the  Printer.  Key 
Bridge  Marriott,  Arlington,  Va. 

Oct.  20-23:  Newspaper  Association  of  America.  Pressroom  Op¬ 
tions/Health  and  Safety  Symposium.  St.  Petersburg,  Fla. 


Our  Heroes'  QUEST  for 
HIGH-QUANTITY,  HIGH-SPEED 
Insert-in^, 

oont-inues  next-  week... 


Conveying  and  Processing  Systems 

"The  Proof  is  in  the  Profits" 

190  Rittenhouse  Circle,  P.O.  Box  137 
Bristol,  PA  19007 

(215)788-0892  ^  Fax  (215)  788-7597 
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Intel  started  its  FaxBACK  service 
almost  three  years  ago  to  help  the 
phone  technicians  in  providing  in¬ 
formation  to  customers  who  wanted 
help  using  Intel  PC  products. 

The  phone  technicians  had  an  on¬ 
line  database  they  referred  to  for  in¬ 
formation  on  products  and  how  to 
use  them  effectively.  To  help  get  in¬ 
formation  to  callers  during  peak  pe¬ 
riods  of  calling,  the  on-line  data  was 
put  into  a  document  database.  The 
interactive  voice  system  advised 
callers  that  documents  were  available 
that  could  help  answer  their  ques¬ 
tions.  If  they  did  not  want  to  wait  for 
a  phone  technician,  they  could  be 
transferred  to  FaxBACK  and  select 
a  document  to  be  sent  to  them  by  fax. 
Customer  surveys  conducted  by  In¬ 
tel  show  that  a  high  percentage  of 
callers  like  the  service. 

Intel  then  began  to  offer  product 
sales  literature  to  prospects  and  cus¬ 
tomers  who  called.  The  FaxBACK 
system  delivers  both  product  and 
technical  information.  Today  one- 
third  of  the  documents  delivered  by 
FaxBACK  are  product  sales  literature 
documents. 

Intel  uses  a  different  document 
number  for  each  publication  when 
placing  advertisements  in  publica¬ 
tions  so  it  can  evaluate  the  effec¬ 
tiveness  of  advertising  a  product  in 
that  publication  and  the  receptivity 
of  a  particular  market  to  the  product. 
A  quick  and  easy  measure  of  the  ef¬ 
fectiveness  of  the  advertisement  is 
to  count  the  number  of  responses  gen¬ 
erated  by  the  advertisement. 

The  experience  of  other  vendors 
indicates  that  many  responses  will 
be  generated  in  a  two-week  period 
following  mailing  of  the  issue  of  the 
magazine.  This  is  very  beneficial  in 
determining  whether  to  continue  to 
advertise  in  that  magazine  or  try  to 
reach  a  different  market  through  an¬ 
other  publication. 

Hewlett  Packard  is  another  ven¬ 
dor  with  a  successful  fax-on-demand 
system.  Hewlett  Packard  began  its 
service  to  provide  technical  support 
to  its  customers  just  as  Intel  did. 

It  then  recognized  the  need  of 
prospects  and  customers  to  receive 
product  literature  immediately  rather 
than  waiting  days  or  weeks  for  the 
information  to  be  sent  by  mail. 

Betsy  Walton,  personal  peripheral 
telecom  supervisor  at  HP,  believes 
that  there  are  additional  sales  made 
by  providing  product  literature  im¬ 
mediately  to  prospects  and  customers, 
although  HP  has  not  accumulated  sta¬ 


tistical  information  that  would  show 
a  quantitative  improvement  of  sales. 

Hewlett  Packard  promotes  HP  First 
service  to  their  dealers,  and  it  is  ad¬ 
vertised  in  their  magazine.  In  Touch. 
The  HP  First  number  is  listed  in  new 
product  advertisements  as  well.  Calls 
continue  to  be  received  from  these  ad¬ 
vertisements  for  two  to  three  months 
following  the  first  appearance  in  a 
publication. 

Walton  expects  to  see  a  shift  from 
delivery  of  product  literature  by  mail 
to  delivery  by  fax-on-demand. 

Customers  say  they  want  infor¬ 
mation  quickly,  although  it  is  not  as 
aesthetically  appealing  as  full-color 
product  brochures  received  by  mail. 
Walton  also  pointed  out  that  docu¬ 
ments  must  be  stored  in  a  form  that 
will  produce  quality  fax  copies.  Scan¬ 
ning  documents  into  the  system  is 
sometimes  not  sufficient.  A  word  pro¬ 
cessor  or  desktop  publishing  soft¬ 
ware  package  gives  the  best  results. 
Documents  in  these  formats  are  con¬ 
verted  to  the  fax  format  for  trans¬ 
mission  to  fax  machines. 

Some  smaller  vendors  will  not  have 
the  resources  to  own  a  fax-on-de- 
mand  system  but  would  prefer  to  use 
a  service  bureau.  There  are  service 
bureaus  that  provide  document  de¬ 
livery  for  vendors.  This  is  also  an 
opportunity  for  newspapers  and  mag¬ 
azines  to  offer  a  document  delivery 
service  to  their  advertisers. 

The  service  could  be  offered  as  an 
added  value  to  advertising  in  the  pub¬ 
lication.  Also,  it  could  be  a  source  of 
revenue  as  the  publication  could 
charge  the  advertiser  for  delivering 
documents  to  prospects  who  respond 
to  advertisements.  As  the  popularity 
of  fax-on-demand  for  document  de¬ 
livery  grows,  publishers  will  be 
pressed  into  the  document  delivery 
business  to  remain  competitive. 

A  few  publishers  are  using  fax-on- 
demand  to  support  their  editorial  and 
advertising  promotion  activity  today. 

Atlanta  Computer  Currents,  a  com¬ 
puter  magazine,  is  using  fax-on-de- 
mand  to  provide  editorial  informa¬ 
tion  and  to  select  editorial  topics.  In¬ 
formation  often  requested  is  in  a  menu 
of  documents  that  include:  editorial 
topics  schedule,  advertising  rates, 
special  advertising  offers,  and  other 
information  that  promotes  the  goals 
of  the  publications. 

It  can  also  be  used  to  provide  in¬ 
formation  on  specialized  topics  that 
do  not  justify  allocating  space  in  the 
publications.  Topics  that  can  be  ob¬ 
tained  by  fax  are  listed  in  the  publi¬ 
cation  so  readers  with  an  interest  can 
call  to  receive  the  information  by 
fax. 

An  example  is  the  Atlanta  Jour¬ 
nal  and  Constitution,  which  no  longer 


prints  commodity  futures  and  stock 
option  prices  for  its  specialized  au¬ 
dience.  It  delivers  these  tables  of 
prices  by  fax-on-demand.  The  news¬ 
paper  saves  three-quarters  of  a  page 
of  newsprint  per  issue,  which  amounts 
that  sums  to  nearly  $  1 00,000  per  year 
in  printing  costs. 

Fax-on-demand  is  in  the  early 
stages  of  adoption  by  vendors  and 
publications,  so  the  future  use  is  still 
a  matter  of  speculation.  Based  on  the 
successes  of  those  using  it  today,  the 
publishing  industry  will  be  pro¬ 
foundly  changed  by  this  emerging 
technology. 

PC  classified 

A  computer  buff  is  putting  a  dif¬ 
ferent  spin  on  help-wanted  classified 
ads.  Instead  of  buying  an  armful  of  pa¬ 
pers,  Ad-Finders  Inc.  customers  can 
use  personal  computers  to  browse 
through  ads  in  up  to  30  newspapers, 
easily  narrowing  searches  to  specific 
employment  categories. 

The  idea  came  to  Pittsburg,  Calif., 
resident  Reginald  Robinson  when  he 
retired  last  fall  and  found  himself 
wading  through  want  ads  and  wish¬ 
ing  a  computer  could  search  them 
for  him. 

Ad-Finders  carries  listings  from 
papers  in  Northern  California  and 
other  markets,  including  Washing¬ 
ton,  D.C.,  Los  Angeles,  New  York, 
Chicago  and  Detroit,  as  well  as  from 
trade  journals  and  lists  of  government 
openings.  Job  seekers,  who  submit  a 
profile  of  their  work  experience  and 
possible  relocation  areas,  pay  a  fee 
based  on  the  number  of  newspapers 
searched.  The  ads  are  faxed  or  mailed 
to  them. 

— AP 

Flint’s  Phillips 
receives  award 

Ink  salesmen  often  toil  in  obscu¬ 
rity,  but  Don  Phillips  makes  a  point 
of  ubiquity.  At  newspaper  production 
gatherings  from  coast  to  coast,  he  tire¬ 
lessly  represents  the  ink  industry. 

A  sign  of  recognition  came  at  the 
America  East  operations  conference 
in  Hershey,  Pa.,  when  the  Pennsyl¬ 
vania  Newspaper  Publishers’  Asso¬ 
ciation  awarded  him  its  first  distin¬ 
guished  service  award  for  his  “gen¬ 
erous  contributions  and  many  years 
of  service”  to  the  conference. 

A  senior  account  manager  for  Flint 
Ink,  Phillips,  57,  lives  in  Loudon, 
Tenn.  He  started  in  newspapers  at  age 
12  in  the  pressroom  of  the  Ridge¬ 
wood  News  in  New  Jersey,  and  has 
been  with  Flint  for  32  years. 
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IN  BLACK  AND  WHITE 


The  dramatic  changes  in  the  standard  newsprint  business 
have  turned  the  market  into  a  jungle  in  which  only  the 
strong  will  survive. 

Strength  exists  in  planning;  in  investing  in  the  future;  in 
building  on  resources;  and  in  making  a  commitment  to 
your  customers. 

Planning  for  tomorrow’s  demands 

Recycling  has  become  a  fact  of  life  for  our  industries.  To 
meet  present  and  future  demands,  CP  Forest  has  dedicated 
its  two  largest  mills  entirely  to  the  production  of  recycled 
content  newsprint,  at  content  levels  which  meet 
government  standards  until  at  least  the  year  2000. 

Building  on  strength 

CP  Forest  is  part  of  Canadian  Pacific.  As  such,  we  have 
enormous  resources  behind  us  as  well  as  over  a  century  of 
accumulated  knowledge. 

Investing  in  our  commitment 

Between  1987  and  1995  CP  Forest  will  have  invested 
upwards  of  $1.7  billion  (US)  in  new  technology. 


Our  mills  are  second  to  none  on  this  continent.  Productivity 
is  up.  Costs  are  down.  We’re  ready  to  face  the  future. 

Providing  for  our  customers 

The  industry  cannot  continue  as  it  has  over  the  last  few 
years.  This  is  the  time  for  you  to  look  objectively  at  your 
newsprint  supply.  This  is  the  time  to  confirm  an  assured, 
consistent  supply  of  the  product  you  need.  This  is  the  time 
to  call  CP  Forest.  No  paper  tiger,  us. 


Canadian  Pacific  Forest 
Products  Limited 


OUR  COMMITMENT 


Call:  Seattle  1  ■800-776-0779  Chicago  1-800-326-6689 
White  Plains  I-800-669-2737  Atlanta  404-255-0705 
Montreal  514-878-4856 


Who  Needs  a  Call  Center? 


You  Do. 


Outbound 


By  streamlining  your  inbound  and  outbound  telephone 
calls  into  an  automated  Call  Center,  you  can  drasti¬ 
cally  increase  your  levels  of  sales  and  customer  ser¬ 
vice  without  increasing  staff. 

Inbound 

The  Telecorp  System  6000  IVR  (interactive  voice 
response)  automates  service  error  reporting  and  dis¬ 
patch,  vacation  start/stops,  and  other  customer  ser¬ 
vice  functions  via  the  touch-tone  phone,  answering 
each  call  on  the  first  ring  with  24-hour  service. 
DIALOGIC 


The  Telecorp  System  9000  Predictive  Dialer  can 

more  than  triple  the  number  of  contacts  made  in  new 
subscriber,  subscriber  retention,  new  start  verifica¬ 
tion,  and  collections  campaigns. 

If  you  want  to  reduce  operating  costs  while  increasing 
sales  and  service  levels,  you  need  a  Telecorp  Call 
Center  Solution.  For  more  information,  call  1-800- 
347-9907,  extension  650. 


TELECORP 

SYSTEMS,  INC. 


0PEN 

DEVELOPER 


Telecorp  Systems,  Inc.  •  1000  Holcomb  Woods  Parkway  Suite  41 OA  •  Roswell,  GA  30076  •  404/5874)700 


of  News  in  Review  post-launch  is  I 
Scott  Veale,  a  former  editor  with  the 
New  York  Times  News  Service.  Mos¬ 
cow-based  editorial  and  production 
operations  are  overseen  by  Dmitri 
Birukov,  formerly  a  foreign  editor  and 
editorial  board  member  of  the  Rus¬ 
sian  weekly  Ogonyuk,  and  Sergei 
Kliamkin,  formerly  executive  editor 
of  Ogonyuk. 

Kellett  related  that  she  had  trav¬ 
eled  to  Russia  prior  to  the  Times- 
Moscow  News  agreement  to  “see  how 
viable  the  product  was.” 

She  looked  at  printing  and  distri¬ 
bution  facilities  and  talked  to  busi¬ 
nesspeople  and  journalists  while 
there,  eventually  determining,  along 
with  Sulzberger  and  others  in  New 
Y ork,  that  the  paper  could  support  it¬ 
self  financially. 

“As  ideological  as  you  want  to  get,” 
she  said,  “you  want  to  be  able  to  pay 
for  yourself.” 

The  Times  is  committed  to  News 
in  Review,  Sulzberger  said,  prefer¬ 
ring  to  call  this  “a  launch”  instead  of 
the  start  of  a  test  run.  The  project 
might  not  prove  lucrative  in  its  ini¬ 
tial  six-month  run,  but  he  noted  that 
this  was  not  intended  to  be  a  “high- 
margin”  venture,  anyway. 

“This  is  not  a  money-making  op¬ 
eration,”  he  said.  “It  is  not.  I’m  happy 
to  report,  a  money-losing  operation, 
either.  We  hope  and  expect  to  break 
even  in  six  months,  and  then  move 


forward  from  there,  undoubtedly  hav-  I 
ing  proven  the  value  and  worth”  of 
the  paper. 

When  asked  why  the  Times  was  not 
putting  the  resources  required  of  this 
project  into  other  business  concerns, 
such  as  the  Paris-based  International 
Herald  Tribune  which  the  Times  co¬ 
owns  with  the  Washington  Post, 
Sulzberger  pointed  out  that  the  IHT 
and  News  in  Review  were  printed  in 
different  languages  and  geared  to 
“different  markets.” 

Seven  corporations  have  signed  on 
as  charter  advertisers  in  News  in  Re¬ 
view.  They  include;  American  Ex¬ 
press;  Archer  Daniels  Midland;  Coca- 
Cola  Co.;  Estee  Lauder  International; 
Goldman,  Sachs;  IBM;  and  TWA. 

Each  of  the  seven,  the  Times  said 
in  a  statement,  will  run  12  full-page 
ads  over  the  next  six  months,  and  will 
be  exclusive  advertisers  in  their  re¬ 
spective  categories.  The  paper  also 
will  carry  advertising  from  the  com¬ 
monwealth. 

News  in  Review  gets  50%  of  the 
revenue  from  advertising  sold  in  the 
United  States  and  all  ad  revenue  gen¬ 
erated  in  the  commonwealth,  the 
Times  reported  in  a  news  story. 

Sulzberger  said  at  the  news  con¬ 
ference  he  believed  that  the  advertis¬ 
ers  were  drawn  to  the  project  because 
they  understood  that  “capitalism,  in 
its  most  honorable  sense,  is  a  message 
worth  passing  onto  these  readers.” 


John  Brewer,  president  and  editor 
in  chief  of  the  New  York  Times  Syn¬ 
dication  Sales  Corp.,  oversees  the 
News  in  Review  operation  in  New 
York.  His  counterparts  in  Moscow 
are  Karpinsky  and  Eugene  Abov, 
deputy  editor  in  chief  and  business 
development  director  for  Moscow 
News. 

Martine  Singer,  a  former  market¬ 
ing  analyst  with  the  Times,  is  pub¬ 
lisher  of  the  edition  with  primary  re¬ 
sponsibility  for  marketing  and  sales 
functions. 

Prominent  Russian  figures  were 
quick  to  offer  their  support  of  News 
in  Review. 

V alencin  V.  Lozinsky,  acting  chief 
Russian  ambassador  to  the  United 
Nations,  who  was  present  at  the  news 
conference,  called  the  paper  an  “ex¬ 
tremely  important”  venture  because 
“our  people,  for  so  many  years,  were 
deprived  of  reading  or  hearing  the 
viewpoints  of  other  peoples  in  the 
world  from  other  countries.” 

In  a  statement.  President  Yeltsin 
concurred  with  Lozinsky:  “For 
decades  the  totalitarian  regime  taught 
all  its  citizens  to  think  alike.  Even 
now  that  views  and  opinions  are  be¬ 
ing  more  openly  expressed,  stereo¬ 
types  from  the  past  continue.  So  it  is 
even  more  important  to  have  a  chance 
to  look  at  ourselves  from  the  outside. 
The  New  York  Times  in  Russian  will 
make  that  possible.” 


IN  BRIEF - 


Newspaper  teams 
with  food  stores 
in  recycling  plan 

The  Rocky  Mountain  News  and 
Colorado’ s  largest  grocery  chain  have 
joined  in  a  campaign  to  encourage 
newspaper  recycling. 

Since  April  15,  the  News  has  been 
running  ads  reminding  readers  to  re¬ 
cycle  their  papers  at  King  Soopers  su¬ 
permarkets.  The  paper  also  is  featur¬ 
ing  a  “Reuse  the  News”  daily  logo  on 
the  front  page. 

“We’re  encouraging  everyone  to 
recycle,”  said  Ron  Myatt,  the  News’ 
vice  president  of  strategic  planning 
and  circulation. 

The  News  also  is  engaged  in  an¬ 
other  joint  effort:  to  ship  food  to  the 
Russian  Federation. 

Together  with  KUSA/Channel  9 
and  the  University  of  Colorado,  Den¬ 
ver,  the  News  has  mounted  a  relief  ef¬ 
fort  in  which  14,400  gallons  of  dried 
milk  and  1 1 ,000  dozen  dried  eggs  will 
be  sent  to  Russia  to  start  the  program. 
More  than  $80,000  has  been  raised 


from  Colorado  residents  to  pay  for 
the  material,  it  was  reported. 

A  network  of  Russian  businessmen 
will  distribute  the  food,  aided  by 
spouses  of  American  corporate  exec¬ 
utives  living  in  Moscow. 

“We  are  very  pleased  with  the  re¬ 
sponse  we  got,”  said  Larry  Strutton, 
publisher  and  chief  executive  officer 
of  the  Rocky  Mountain  News. 


New  York  Times 
Company  offers 
‘custom  publishing’ 

The  New  York  Times  Company 
formed  a  new  business  that  combines 
the  custom  publishing  resources  of 
the  New  York  Times  and  the  two  di¬ 
visions  of  the  company’s  Magazine 
Group. 

The  new  group,  called  NYT  Cus¬ 
tom  Publishing,  will  utilize  the  com¬ 
pany’s  capabilities  in  a  variety  of  cus¬ 
tom-publishing  projects,  including 
magazines  and  “one-shot  publica¬ 
tions”  for  customers,  association  mag¬ 


azines,  sports  event  programs  and  spe¬ 
cial  supplements  and  advertorials. 

The  new  group  will  serve  all  the 
Times  Company’s  divisions,  includ¬ 
ing  its  Regional  Newspaper  Group, 
as  well  as  existing  and  prospective 
outside  customers  for  special  pub¬ 
lishing  services. 


Macon  daily 
offers  free 
work  wanted  ads 

In  March,  the  Macon  (Ga.)  Tele¬ 
graph  began  a  campaign  to  help  those 
individuals  who  were  laid  off  from 
their  jobs  during  the  hard  economic 
times. 

The  Telegraph  is  offering  a  three- 
month  program  called  “Work  Wanted” 
to  any  person  currently  laid  off  or  out 
of  work  due  to  cutbacks,  economic 
hard  times  or  other  conditions.  The 
free  ad  campaign  will  continue  to  run 
every  Tuesday  during  the  months  of 
March,  April  and  May  in  the  classi¬ 
fied  section. 
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Harrisburg’s  path  to  pagination 

Adds  INL  to  SIh  DT  systems;  text  and  rules 
by  November,  graphics  integration  later 


By  Jim  Rosenberg 

“We  are  definitely  committing  to 
a  PostScript  newspaper.” 

Not  long  ago  it  would  have  been  an 
unlikely  comment  for  a  daily’s  data 
processing  manager,  and  even  less 
likely  today  from  one  whose  paper  is 
installing  a  pagination  product  based 
on  a  proprietary  operating  system. 

The  comment  was  made  by  Greg¬ 
ory  E.  Woods,  who  has  a  fairly  clear 
view  of  the  path  the  Harrisburg,  Pa., 
Patriot  and  Evening  News  are  taking 
in  pursuit  of  pagination.  Recent  and 
coming  changes,  at  the  papers  and  to 
the  technology  they  will  use,  make 
sense  of  any  apparent  contradiction. 

The  midsize  Newhouse  newspa¬ 
pers  are  upgrading  the  System  Inte¬ 
grators  Inc.  system  used  there  since 
the  late  1980s.  Woods  also  pointed  to 
the  successful  production  of  all  ads 
on  Macintoshes  using  Digital  Tech¬ 
nology’s  AdSpeed  product.  During 
this  time  PostScript  output  has  grad¬ 
ually  improved,  and  the  papers  are 
also  upgrading  their  Autologic  sys¬ 
tems  to  take  advantage  of  that. 


Harrisburg  had  been  running  ICP, 
SII’s  classified  pagination,  and 
bought  its  lAL  ad  layout  product  last 
year. 

Three  months  ago  it  changed  out 
the  SII  system’s  Tandem  TXP  host 
for  the  smaller  Tandem  CLX(not  the 
newer  RISC  processor).  According 
to  SII,  the  RISC-based  fileserver  dou¬ 
bles  the  speed  of  the  previous  gener¬ 
ation  Tandem  computer. 

This  month  Patriot-News  Co.  be¬ 
gins  installing  Interactive  News  Lay¬ 
out,  SH’s  editorial  pagination  prod¬ 
uct  in  its  PageStream  distributed  page 
management  product  line. 

Woods  explained  that  maintaining 
the  TXP  was  becoming  expensive  and 
that  SII  had  said  there  would  be  no 
further  operating  system  upgrades  for 
it. 


“It  was  the  time  to  do  it,”  he  said, 
noting  a  need  for  “a  little  more 
power,”  the  TXP’s  “excellent”  trade- 
in  value,  and  the  CXL’s  use  of  less 
electrical  power. 

The  papers  are  getting  13  “pri¬ 
mary”  SII  Echo  workstations  for  INL 
this  month,  and  in  June  will  add  six 
Coyote/MTX  workstations,  which 
Woods  said  are  expected  to  run  INL 
in  a  future  release. 

“They  were  sold  with  the  under¬ 
standing  that  they  will  run  INL  at 
some  point,”  he  said.  INL  runs  on 
Sir  s  proprietary  Ring  operating  sys¬ 
tem,  whereas  the  MTX  runs  SII  edi¬ 
torial  software  on  an  OS/2  machine. 
Eventually  the  Echos,  too,  will  be 
converted  to  run  under  networkable 
OS/2,  according  to  Woods. 

A  spokesman  for  SII  could  provide 
no  estimate  on  when  the  INL  ported 
to  OS/2  would  be  ready. 

Until  an  INL  port  to  OS/2  makes 
them  full-function  INL  terminals,  the 
MTXes  will  be  used  as  soft  typeset¬ 
ters,  according  to  Woods,  who  noted 
that  they  have  smaller  screens  and  are 
less  powerful. 


“They  will  be  able  to  run  INL, 
probably  for  some  of  our  sections  and 
maybe  for  some  of  our  systems  peo¬ 
ple  who  don’t  need  to  look  at  the 
whole  page  at  once,”  he  said. 

INL  installation  was  to  begin  last 
week.  Woods  said  that,  although  ini¬ 
tially  connected  in  a  point-to-point, 
terminal-to-Tandem  fashion,  even¬ 
tually  INL  terminals  are  to  be  net¬ 
worked.  As  editorial  workstations, 
Coyote/MTXes  are  independently 
operable  machines.  Though  ordinar¬ 
ily  connected  to  a  Tandem,  they  can 
be  linked  into  one  or  more  local  or  re¬ 
mote  subnets  in  permanent  or  peri¬ 
odic  communication  with  the  host 
system. 

Woods  said  that,  while  the  recent 
investments  came  in  at  an  under-$2 
million  list  price,  the  paper  was 


probably  going  to  upgrade  the  CPU 
anyway,  and  that  the  trade-in  (in¬ 
cluding  disc  drives)  reduced  the 
outlay.  He  added  that  separate  deals 
for  the  CLX  and  INL  would  have 
cost  more. 

The  systems  manager  also  pointed 
out  that  technological  improvements 
had  never  occasioned  layoffs  at  the 
company,  and  that  coming  work  force 
reductions  will  be  accomplished 
solely  through  attrition. 

Ads  are  made  up  on  Macs  using 
DT’s  AdSpeed,  stored  on  the  sys¬ 
tem’s  server  and  output  using 
600dpi  laser  printers,  according  to 
Woods.  Later  this  year,  he  said,  the 
company  will  look  into  putting 
graphics  into  SII’s  Tandem  database 
using  its  Mac/55  link,  with  the  aim 
of  paginating  with  ads  and  graphics 
in  place. 

Woods  said  he  will  have  a  look  at 
Mac/55  when  it  is  operating  at  the 
Daily  Oklahoman,  where  it  was  be¬ 
ing  installed  earlier  this  year.  Before 
evaluating  graphics-handling  op¬ 
tions,  however,  full  text-and-rules 
pagination  is  expected  to  be  imple¬ 
mented  by  November,  he  said. 

Photos  probably  will  be  handled 
in  much  the  same  manner.  The  papers 
now  have  an  AP  Leaf  picture  desk. 
Staff  photos  would  be  scanned  into 
the  Leaf  system,  processed  through 
a  Mac  on  the  Leafnet  as  PostScript 
files,  and  stored  on  the  Tandem. 

Harrisburg  currently  outputs 
through  Autologic  Micro  5s,  but  is 
moving  up  to  an  Adobe  Emerald 
raster  image  processor  (from  Auto¬ 
logic),  which  Woods  said  comes  with 
a  guaranteed  upgrade  path.  Except 
for  complex  work,  he  said,  it  RIPs 
most  pages  in  about  a  minute. 

The  company  also  expects  to  get 
an  Autologic  APS  100  PostScript  In¬ 
tegrator  with  a  RIP  and  plain  paper 
proofer,  but  is  awaiting  availability 
of  a  new  ECRM  recorder  featuring 
108-pica  width  and  three-mil  re¬ 
peatability.  As  the  year  progresses, 
said  Woods,  more  RIPs  may  be 
added. 

Woods  said  that  decisions  regard¬ 
ing  output  will  be  implemented  dur¬ 
ing  the  two-to-three  months  of  train¬ 
ing  before  going  live  with  INL. 


Woods  said  that  decisions  regarding  output  wiii 
be  impiemented  during  the  two  to  three  months  of 
training  before  going  iive  with  iNL. 
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Tech  orders  and  installations 


Cox  Arizona  Publications’  Tri¬ 
bune  Newspapers  division  installed 
an  eight- workstation  predictive  dial¬ 
ing  system  from  Telecorp  Systems 
Inc.,  Roswell,  Ga.  The  Telecorp  Sys¬ 
tem  9000  Predictive  Dialer  automates 
its  circulation  department’s  telemar¬ 
keting  effort  for  the  Mesa  Tribune, 
Tempe  Daily  News-Tribune,  Chan¬ 
dler  Arizonan  and  Gilbert  Times 
(combined  circulations  85,000).  The 
system  interfaces  with  Tribune 
Newspapers’  Hewlett  Packard  com¬ 
puter  running  Collier-Jackson  busi¬ 
ness  software,  which  supplies  data 
for  soon-to-expire  subscription  ac¬ 
counts. 

*  *  * 

System  Integrators  Inc.,  Sacra¬ 
mento,  Calif.,  is  upgrading  hardware 
and  installing  pagination  systems  at 
three  customer  sites.  The  Cincinnati 
Enquirer  and  Buffalo  (N.  Y.)  News  will 
upgrade  to  the  new  Tandem  CLX 
RISC-based  fileserver,  a  smaller  ma¬ 
chine  capable  of  doubling  the  speed  of 
the  papers’  previous  generation  of  Tan¬ 
dem  computers.  Earlier,  the  Harris¬ 
burg,  Pa.,  Patriot-News  upgraded  to  a 
different  CLX  machine.  All  three  pa¬ 
pers  ordered  SII’s  Interactive  News 
Layout  (INL)  editorial  pagination 
product. 

The  Copley  Press  ordered  an  SII 
editorial  system  for  its  San  Diego 
Union-Tribune.  Assistant  managing 
editor  Jack  Reber  noted  the  need  for 
a  system  to  support  the  large  news¬ 
room  staff  that  resulted  from  consol¬ 
idation  of  the  morning  and  afternoon 
San  Diego  dailies.  The  System/55 
runs  on  Tandem  CLX  fileservers  with 
a  local  area  network  of  364  Coy¬ 
ote/PC  workstations  using  Intel’s 
new  i486/SX  20E  Professional  Work¬ 
station  with  built-in  Ethernet.  The 
contract  also  calls  for  Mac55  soft¬ 
ware  to  link  Macintoshes  to  the  Tan¬ 
dem  and  an  interface  to  the  existing 
electronic  library. 

*  *  * 

AM  Graphics,  Dayton,  Ohio,  sold 
NP630  inserters  and  NP 1 00  Delivery 
Gripper  Conveyors  to  the  Orlando 
Sentinel  ( 14  hoppers);  the  Akron  Bea¬ 
con  Journal  (22  hoppers);  the  Cam¬ 
den-Cherry  Hill,  N.J.,  Courier-Post, 
(two  26-hopper  inserters);  the  Schen¬ 
ectady,  N.Y.,  Daily  Gazette  14-  and 
10-hopper  inserters);  the  Pough¬ 
keepsie  (N.  Y.)  Journal;  (22  hoppers); 
and  the  Ottawa  (Ont.)  Citizen  (two 
18-hopper  inserters). 

It  also  took  orders  for  three 


NP1472A  inserters  and  NPlOO  con¬ 
veyors  from  the  Newspaper  Printing 
Co.,  Johannesburg  and  Capetown, 
South  Africa. 

*  *  * 

Web  Press  Corp.,  Kent,  Wash., 
sold  an  Atlas  web  offset  press  to  the 
Metropolitan  News  Enterprise,  a  48- 
page  daily  tabloid  circulating  in  the 
Los  Angeles-area  that  covers  the  Cal¬ 
ifornia  legal  system.  The  order  in¬ 
cluded  a  heavy-duty  folder,  three 
rollstand  units  and  litho  compen¬ 
sators  for  four-color  printing.  The 
press  was  selected  for  its  short-run 
efficiency,  tightly  registered  color, 
quick  make-ready  features,  and  abil¬ 
ity  to  handle  a  range  of  printing 
stocks.  The  parent  company  also 
prints  the  weekly  Civic  Center  News, 
for  government  employees,  and  the 
16-volume  Rules  of  Court. 

*  *  * 

Cybergraphic  Systems  Inc., 
Wakefield,  Mass.,  will  install  edito¬ 
rial  and  classified  ad  systems  on  net¬ 
worked  PC  workstations  at  the  Van¬ 
couver,  Wash.,  Columbian.  Publisher 
Scott  Campbell  called  the  $2.5  mil¬ 
lion  purchase  “the  largest  techno¬ 
logical  change  since  we  went  from 
hot  type  to  offset  printing  in  1968.” 
Installation  at  the  53,000-circulation 
daily  is  expected  to  be  complete  by 
early  fall. 

*  *  * 

Ferag  Inc.,  Bristol,  Pa.,  will  sup¬ 
ply  the  Cleveland  Plain  Dealer  next 
year  with  four  Single  Copy  Convey¬ 
ors  and  Variodisc  handling/storage 
systems  for  its  new  suburban  pro¬ 
duction  facility. 

Variodisc  systems  will  comprise 
four  winders,  12  unwinders  (into  in¬ 
serters),  1 6  Autoloaders  (one  for  each 
Variodisc)  and  250  Variodisc  cores. 
The  systems  will  store  advance  sec¬ 
tions  and  buffer  main  jackets  bound 
for  inserters  from  the  press.  Also  pur¬ 
chased  were  two  Minidisc  unwinders 
for  inserting  advance  printed  prod¬ 
ucts. 

*  *  * 

Konica  Imaging  U.S.A.  Inc.,  Glen 
Cove,  N.Y.,  sold  nine  units  of  its 
Newscan  Facsimile  System  to  Thom¬ 
son  Publishing  Corp.’s  American 
Banker  and  Bond  Buyer  for  scanning 
mechanicals  and  transmission  of 
electronic  images  to  remote  print 
sites.  The  1 .544MB/sec.  satellite  link 
will  broadcast  the  large  data  file  from 
two  scanners  and  a  Konica  Master 
Network  Controller  at  Thomson’s 


East  Brunswick,  N.J.,  site  to  two  re¬ 
ceiver-film  output  devices  at  each  of 
three  print  sites.  A  third  scanner,  at 
the  Times  Recorder,  Zanesville, 
Ohio,  will  transmit  pages  to  the 
Newark,  Ohio,  plant,  which  also 
prints  The  Advocate. 

*  *  * 

Western  Litbotecb  U.K.  Ltd., 

Stoke-on-Trent,  England,  was 
awarded  a  $600,000  contract  by  the 
Western  Morning  News  Company, 
Plymouth,  England,  for  two  auto¬ 
mated  platelines  consisting  of  a  Lith- 
X-Pozer  3  plate  exposure  system  (up 
to  240  plates/hour),  a  Ligh-X-Pozer 
5  (120  plates/hour),  two  Lithoplater 
D  plate  processors,  a  single/double 
plate  model  Lithobender,  an  Auto¬ 
matic  Plate  Punch,  a  Light 
Table/Film  Punch,  a  Semi-automatic 
Plate  Bender,  Parascan  800  Double 
Plate  Scanner,  barcode  printer,  soft¬ 
ware,  and  an  ink-jet  printer. 

It  will  be  installed  at  a  large  new  fa¬ 
cility  in  Derriford,  part  of  a  $50  mil¬ 
lion  modernization  project  that  in¬ 
cludes  conversion  to  offset.  The 
Northcliffe-owned  company  prints 
eight  editions  of  the  Western  Morn¬ 
ing  News,  six  of  the  Evening  Herald 
and  contract  work. 

*  *  * 

The  Fishing  Line,  Tenafly,  N.J., 
is  supplying  its  900-number  fishing 
information  service  to  the  Miami  Her¬ 
ald,  Orlando  Sentinel,  Tampa  Tri¬ 
bune  and  Hartford  Courant.  The  au- 
diotex  service  offers  more  than  150 
current  fishing  reports  for  the  North¬ 
east,  Middle  Atlantic  states,  Florida, 
and  Alaska.  Reporting  frequency 
varies  from  two  hours  (tournament 
leader  updates)  to  weekly  (Best  Bets 
for  Weekend  Fishing).  The  agree¬ 
ments  follow  others  with  New  Jer¬ 
sey’s  Star-Ledger,  and  Jersey  Jour¬ 
nal  and  with  the  Staten  Island  Ad¬ 
vance. 

*  *  * 

Brite  Voice  Systems,  Wichita, 
Kan.,  expanded  the  Cityline  Affiliate 
Network  of  audiotex  providers 
taking  its  satellite  information  feed 
with  the  addition  of  the  Austin 
(Texas)  American-Statesman,  Coeur 
d'Alene  (Idaho)  Press,  and  five  New 
York  Times  Co.  newspapers,  the  Flo¬ 
rence,  A\zi., Times  Daily,  Santa  Rosa, 
Calif.,  Press  Democrat,  Lakeland, 
Fla.,  Ledger,  Spartanburg,  S.C., 
Herald-Journal  and  Wilmington 
(N.C.)  Star-News. 
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Tech  vendors’  appointments 


Lawrence  J.  Lepore  was  pro¬ 
moted  to  vice  president — technology 
at  United  States  Printing  Ink  Corp., 
where  he  is  responsible  for  manage¬ 
ment  of  systems  and  procedures  in¬ 
volved  in  product  formulations  and 
materials  specifications  at  all  re¬ 
gional  operations.  He  remains  in 
charge  of  research  and  development, 
environmental  compliance,  quality 
assurance,  and  technical  management 
for  specific  customer  accounts. 

The  chemical  engineer  who  joined 
East  Rutherford,  N.J. -based  USPI  in 
1980  was  most  recently  its  technical 
operations  director.  He  serves  as 
chairman  of  the  National  Association 
of  Printing  Ink  Manufacturers’  News- 
ink  Committee  and  is  affiliated  with 
GATE  and  several  other  industry  and 
professional  groups. 

4:  *  * 

Iris  Graphics  cofounder  Richard 
Santos  has  retired,  and  Sheldon 
Yarmovsky  takes  over  as  sales  vice 
president,  with  responsibility  for  di¬ 
rect,  distributor  and  alternate-chan¬ 
nel  sales  in  the  Americas  and  Far  East 
and  OEM  business  in  Europe. 

He  joined  the  Bedford,  Mass.- 
based  color  inkjet  printer  subsidiary 
of  Scitex  in  1990  as  North  American 
directsales  vice  president.  He  earlier 
held  marketing  and  sales  manage¬ 
ment  positions  at  Agfa  Compu- 
graphic  and  at  Optronics. 

Iris  also  appointed  John  Wil¬ 
liamson  and  Jeffrey  Rich  as  East¬ 
ern  and  Western  regional  managers, 
respectively,  and  promoted  James 
O.  Smith  to  alternate  channels  di¬ 
rector,  where  he  is  charged  with  de¬ 
velopment  of  VAR  business  and 
joint  marketing  arrangements. 

*  *  * 

Donna  Willmann,  most  recently 
Vu/Text  Information  Services  mar¬ 
keting  vice  president,  was  named  U.S. 
sales  director  for  Dialog  Information 
Services  Inc.,  Palo  Alto,  Calif.  She 
joined  Dialog  in  1981  and  moved  to 
Knight-Ridder’s  Vu/Text  in  1983. 
Knight-Ridder  later  acquired  Dialog. 

In  addition  to  all  U.S.  sales,  Will¬ 
mann  is  responsible  for  worldwide 
sales  of  the  Dialog  OnDisc  line  of 
CD-ROM  products. 

As  a  result  of  the  merger  of  the  Di¬ 
alog  and  V u/Text  sales  organizations, 
new  East  and  West  area  managers  and 
new  district  manager  also  were  ap¬ 
pointed. 
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*  *  * 

Hoechst  Printing  Products  North 
America,  Somerville,  N.J.,  promoted 
Thomas  Saggiomo  to  sales  and  mar¬ 
keting  director  and  Arthur  E.  Proc¬ 
ter  to  proofing  systems  business 
manager,  reporting  to  Saggiomo. 

Formerly  with  Polychrome  Corp., 
Saggiomo  joined  Hoechst  in  1990  as 
plate  marketing  manager.  He  is  now 
responsible  for  marketing  and  sales 
of  Hoechst  offset  plates  and  proofing 
systems  in  the  United  States  and 
Canada. 

Moving  from  marketing  manager, 
proofing,  Procter  now  coordinates 
PPNA’s  greater  role  in  Hoechst’s 
worldwide  proofing  product  market¬ 
ing  strategy.  He  remains  responsible 
for  proofing  profit  and  loss  and  for 
the  technical  service  operation.  Proc¬ 
ter  joined  Hoechst  in  1985,  assisting 
in  the  development  of  its  Pressmatch 
color  approval  system. 

*  *  * 

Michael  J.  Tucker  is  the  new 
product  marketing  manager  for  color 
electronic  prepress  system  vendor 
Diadem  Inc.,  Moonachie,  N.J.  Ini¬ 
tially  charged  with  explaining  Dia¬ 
dem  products  to  U.S.  and  European 
newspapers,  he  will  be  responsible 
for  production,  delivery,  and  testing, 
as  well  as  technical  review  and  mar¬ 
ket  trend  analysis. 

Tucker  spent  10  years  with  Du 
Pont/Camex,  where  he  worked  on 
support  strategies  for  the  Whirlwind 
ad  system  and  installed  a  $  10  million 
custom  newspaper  ad  handling  sys¬ 
tem  in  Sweden.  He  was  also  involved 
in  automating  newspaper  classified 
advertising,  darkroom  and  printing 
production,  and  quality  control. 

4:  *  4: 

Photographic  consumables  manu¬ 
facturer  and  distributor  Konica  Imag¬ 
ing  U.S. A.  Inc.,  Glen  Cove,  N.Y., 
named  Robert  Howard  Feldberg 
marketing  vice  president.  The  21- 
year  company  veteran  earlier  held  po¬ 
sitions  in  photographic  engineering, 
quality  control,  product  management, 
and  marketing. 

*  4:  * 

Howard  Segal  and  Bruce  Harper 
have  joined  Wichita-based  Mycro- 
Tek  Inc.  as  Mycro-Comp  newspaper 
division  regional  sales  managers. 

Segal,  who  was  a  Mycro-Tek  dis¬ 
trict  and  regional  sales  manager  and 


national  account  manager  in  the 
1980s,  has  19  years’  experience  in 
the  printing  and  publishing  industry. 
He  is  now  responsible  for  front-end 
systems  and  system  integration  sales 
in  the  Southeast. 

Harper’s  region  includes  North 
Central  and  Northwestern  states.  Be¬ 
fore  joining  Mycro-Tek,  he  was  edi¬ 
tor  and  publisher  of  The  Weekly 
Newspapers  Inc.,  Prescott,  Wis., 
where  he  was  involved  in  all  facets 
of  printing  and  production  as  man¬ 
ager  of  three  weeklies.  His  1 5  years’ 
experience  includes  commercial 
printing,  ad  and  print  sales,  sales 
management  and  training. 

*  *  * 

St.  Louis-based  Western  Lithotech 
promoted  L.C.  Malone  Jr.  to  pro¬ 
duction/engineering  manager  of  its 
Texas  manufacturing  plant,  where  he 
is  responsible  for  plate  production 
and  supervision  of  the  maintenance 
and  engineering  departments.  In  his 
12  years  with  the  company,  Malone 
has  worked  in  manufacturing,  pro¬ 
duction  and  engineering  capacities. 

*  *  * 

Oxy-Dry  Corp.,  Itasca,  Ill.,  has  ap¬ 
pointed  Raymond  L.  Gauvin  as 
sales  vice  president,  with  responsi¬ 
bility  for  the  North,  Central  and 
South  American  markets. 


RIT’s  Eisner  retires 

Bill  Eisner,  a  35-year  paper  indus¬ 
try  veteran,  retired  from  Rochester  In¬ 
stitute  of  Technology  as  research  and 
testing  director  at  its  Technical  and 
Education  Center.  Through  his  test¬ 
ing  activities  on  behalf  of  various  pa¬ 
per  companies,  Eisner  was  known  to 
T&E  Center  officials  when  they  ap¬ 
proached  him  to  fill  the  post  of  re¬ 
search  director  there  in  1983. 

Since  then,  testing  volume  rose 
50%,  according  to  RIT,  which  also 
noted  Eisner’ s  role  in  acquiring  much 
new  printing,  testing  and  measure¬ 
ment  equipment. 

Prior  to  joining  RIT,  the  chemical 
engineer  spent  25  years  with  two  New 
York  paper  companies,  working  in 
product  development,  book  publish¬ 
ing,  quality  management  and  trou¬ 
bleshooting.  He  earlier  was  convert¬ 
ing  superintendent  at  a  Potlatch 
Forests  mill  in  California.  He  began 
his  career  at  Newark  (N.J.)  Parafin  & 
Parchment  Paper. 
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Local  religious  group  sues  Utah  paper 

Contends  Salt  Lake  City  Deseret  News’  refusal  to  run  ad 
featuring  a  ‘dark-skinned’  Jesus  figure  was  discrimination 


By  M.L.  Stein 

A  local  religious  organization  is 
suing  the  Newspaper  Agency  Inc. 
(NAC)  in  Salt  Lake  City,  charging 
that  the  Deseret  News  refused  to  run 
an  ad  featuring  a  Jesus  figure. 

The  complaint  states  that  the  News, 
which  is  owned  by  the  Mormon 
Church,  was  in  violation  of  Utah’s 
Civil  Rights  Act,  which  prohibits  “dis¬ 
crimination  on  the  basis  of .  .  .  reli¬ 
gion  . .  .  in  business  establishments  or 
places  of  public  accommodation.” 

Sharon  E.  Sonnenreich,  an  attor¬ 
ney  representing  the  News,  termed 
the  suit  “frivolous”  and  predicted  that 
it  will  be  thrown  out  of  court. 

The  Deseret  News  and  the  Salt  Lake 
Tribune  have  a  joint  operating  agree¬ 
ment  administered  by  the  NAC. 

The  suit  traces  back  to  September 
1990  when  Jean  H.  Webb  and  Israel 
K.  Malupo  of  the  World  Peace  Move¬ 
ment  of  Amerika  sought  to  place  the 
ad  in  the  tv  guide  sections  of  the  News 
and  the  Tribune. 

The  Tribune  published  the  ad  with 
the  head-and-shoulders  drawing  of  a 
bearded  figure  which  seemed  to  be 
meant  as  a  representation  of  Christ. 
The  News  ran  the  text  but  declined  to 
reproduce  the  picture.  The  text  refers 
to  “Our  Savior,  Jesus  Christ”  and  de¬ 
clares  that  “the  people  of  Christ  will 
establish  PEACE  in  this  world.” 

Sonnenreich  told  EcfeP  that  the  pic¬ 
ture  was  a  close  likeness  of  Malupo, 
a  Polynesian  from  Tonga.  In  October 
of  that  year,  the  plaintiffs  attempted 
to  place  the  ad  in  the  News  with  the 
drawing  and  were  turned  down. 

Tim  Rodriguez,  the  News’  retail 
advertising  manager,  informed  Webb 
and  Malupo  by  letter  that  publisher 
Wm.  James  Mortimer  had  decided 
that  the  pictured  ad  was  “not  in  good 
taste  and  could  be  offensive  to  our 
readers.” 

The  plaintiff’s  attorney,  Brian  M. 
Barnard,  said  the  News’  refusal  was 
a  “combination  of  racial  and  reli¬ 
gious”  prejudice,  citing  the  dark  skin 
of  the  person  depicted  in  the  ad. 

“It  has  racial  overtones,”  he  stated 
in  a  phone  interview.  “Mr.  Malupo  is 
dark-skinned  and  the  picture  was  of 
a  Christ-like  figure.” 


The  suit,  however,  does  not  men¬ 
tion  race,  only  religion. 

Asked  why  Webb  and  Malupo  had 
waited  so  long  to  take  legal  action, 
Barnard  replied,  “Until  now,  they 
didn’t  have  the  money  to  hire  a 
lawyer.” 

The  state  Civil  Rights  Act,  as  set 
forth  in  the  lawsuit,  declares  that  Uta¬ 
hans  “are  free  and  equal  and  are  en¬ 
titled  to  full  and  equal  goods  and  ser¬ 


vices  in  all  business  establishments 
and  in  all  places  of  public  accommo¬ 
dation  .  .  .  without  regard  to  religion” 
and  that  a  religious  organization  can¬ 
not  be  denied  such  rights. 

The  suit  seeks  “at  least”  $50,000 
in  damages  and  a  permanent  injunc¬ 
tion  to  force  the  News  to  “cease  its 
religious  discrimination.” 

Sonnenreich,  who  said  she  will  ask 
for  a  summary  dismissal  of  the  suit, 
asserted  that  “Malupo  and  Webb  were 
not  denied  access  to  anything  and 
nothing  that  the  News  did  was  related 
to  his  color  or  religion.” 

She  also  took  issue  with  Barnard’s 
description  of  the  man  in  the  photo  as 
being  dark-skinned. 

“Actually,  he  looks  Mediter¬ 
ranean,”  she  said. 

Moreover,  she  continued,  “A  news¬ 
paper  is  not  a  place  of  accommoda¬ 
tion  according  to  statutory  definition. 
We  have  a  First  Amendment  right  to 
turn  away  any  advertising  that  is  in¬ 
appropriate,  and  an  ad  that  depicts 
Malupo  as  Christ  was  regarded  as  of¬ 
fensive  to  readers  because  he  is  a  liv¬ 
ing,  human  being.” 

Mortimer  refused  to  comment  on 
the  ad  because  of  the  litigation,  he 
said. 

Both  the  News  and  the  Tribune 
have  carried  stories  on  the  suit. 

Milton  Hollstein,  the  News’  om¬ 
budsman,  wrote  in  a  column  that 
Malupo  was  an  “excommunicated 
Mormon.” 


According  to  Hollstein,  the  picture 
in  the  ad  “could  reasonably  be  inter¬ 
preted  as  a  representation  of  Jesus 
Christ  since  the  ad  text  is  built  around 
Scripture,  but  it’ s  unclear  whether  the 
people  who  wrote  the  ad  intended  the 
picture  to  be  seen  that  way.” 

Hollstein  went  on  to  say  that  “the 
Deseret  News  may  have  overreacted 
to  how  the  readership  would  feel 
about  the  picture.  To  me  the  picture 


was  still  puzzling  but,  then,  people’s 
perceptions  differ.” 

Hollstein  noted,  however,  that  no 
newspaper  has  ever  been  forced  by 
law  to  print  a  news  article,  opinion, 
or  ad. 

CWO&O  adds  five 
Morris  newspapers 

Cresmer,  Woodward,  O’Mara  & 
Ormsbee  has  added  five  Morris  Com¬ 
munications  Corp.  newspapers  to  its 
client  roster. 

CWO&O  has  assumed  advertising 
sales  responsibility  for  the  Athens 
(Ga.)  Banner-Herald  News;  the  Au¬ 
gusta  (Ga.)  Chronicle  Herald;  the 
Florida  Times-Union  of  Jacksonville, 
Fla.;  the  Savannah  {Gdi.)  News  Press; 
and  the  St.  Augustine  (Fla.)  Record. 

The  newspapers  have  a  combined 
circulation  of  378,202  daily  and 
474,909  on  Sunday. 

Publisher  honored 

E.  Ralph  Hostetter,  owner  and  pub¬ 
lisher  of  the  Delmarva  Farmer  and 
the  New  Jersey  Farmer  has  been  in¬ 
ducted  into  the  Maryland-Delaware- 
D.C.  Press  Association  Hall  of  Fame. 

The  MDDC  Hall  of  Fame,  with  28 
members,  was  established  in  1947, 
and  is  located  in  the  College  of  Jour¬ 
nalism  at  the  University  of  Maryland. 


“We  have  a  First  Amendment  right  to  turn  away  any 
advertising  that  is  inappropriate,  and  an  ad  that 
depicts  Maiupo  as  Christ  was  regarded  as  offensive 
to  readers  because  he  is  a  iiving,  human  being.” 


EDITOR  &  PUBLISHER  for  May  9, 1992 


29 


LEGAL  BRIEFS 


Nevada  press  group 
tests  compliance  with 
open  records  law 

When  Ande  Engleman,  executive 
director  of  the  Nevada  State  Press 
Association,  recently  set  out  to  test 
compliance  with  the  state’s  open 
records  law  she  picked  what  she 
thought  would  be  a  simple  measure: 
the  salaries  of  school  superinten¬ 
dents. 

She  ran  into  a  blockade  of  resis¬ 
tance. 

Engleman,  who  is  working  with  a 
state  legislative  subcommittee  in¬ 
vestigating  the  public  availability  of 
Nevada's  public  records,  said: 
“Nevada’s  public  records  law,  like 
many  other  states’ ,  makes  it  very  clear 
that  all  information  in  a  public  agency 
is  public.” 

Moreover,  she  continued,  both 
Nevada  court  rulings  and  the  U.S. 
Constitution  state  that  information  on 
the  expenditure  of  “public  moneys” 
shall  be  public. 

The  Nevada  Department  of  Edu¬ 
cation  and  most  of  the  school  districts 
apparently  have  not  gotten  the  mes¬ 
sage,  Engleman  found. 

When  she  phoned  the  education  de¬ 
partment  for  a  “master  list”  of  super¬ 
intendents’  salaries,  a  secretary  told 
her  the  department  was  not  authorized 
to  release  such  information.  She 
would  have  to  call  each  school  dis¬ 
trict  individually,  the  employee  said. 

So  Engleman  did,  giving  her  name 
and  affiliation  only  when  asked. 

“Nine  districts  asked  extensive 
questions  about  why  the  information 
was  needed,”  she  recalled.  “In  seven 
districts,  only  the  school  superinten¬ 
dent  could  supply  his  or  her  salary 
and  most  of  them  were  suspicious  and 
did  not  think  their  salaries  were  pub¬ 
lic  information.” 

One  school  chief,  Engleman  con¬ 
tinued,  called  her  a  liar  when  she  men¬ 
tioned  the  legislative  committee’s 
probe,  insisting  no  such  committee 
existed.  Most  of  the  sources,  she  said, 
were  “suspicious,  belligerent,  and 
rude.” 

However,  in  two  counties,  the 
NSPA  director  noted,  employees 
“were  not  only  efficient  but  gracious 
and  friendly.  They  did  not  ask  my 
name  and  their  only  question  was 
whether  they  could  do  anything  else 
for  me.” 

While  Engleman  was  going 
through  the  list  of  districts,  she  got  a 
call  from  Dr.  Eugene  Paslov,  the  state 
superintendent  of  education,  who  said 


there  had  been  a  “misunderstanding” 
regarding  her  inquiry.  He  said  he 
would  fax  her  the  data  and  did,  En¬ 
gleman  related. 

“I  think  he  began  getting  a  lot  of 
calls  from  people  I  was  calling,”  En¬ 
gleman  surmised. 

Eventually,  she  obtained  the  salary 
figures  from  the  state’s  1 7  school  dis¬ 
tricts  and  ran  them  side-by-side  in  an 
NSPA  newsletter  with  the  salaries 
supplied  by  Paslov.  In  eight  instances, 
the  figures  were  at  variance,  in  two 
cases  by  approximately  $5,000  and 
$7,000  respectively. 

“1  was  astounded  at  how  many  of 
those  offices  felt  that  a  salary  of  a 
public  official  was  none  of  the  pub¬ 
lic’s  business,”  Engleman  told  E&P. 
“In  several  of  those  districts  an  ordi¬ 
nary  citizen  would  probably  not  have 
gotten  the  information,  and  we  have 
just  finished  celebrating  the  ratifica¬ 
tion  of  the  Bill  of  Rights.” 

Hospital  settles 
lawsuit  over  iost 
ad  scheduie 

A  city-owned  hospital  settled  a 
lawsuit  brought  by  the  Oakland  Press 
of  Pontiac,  Mich.,  by  agreeing  to  re¬ 
sume  advertising  in  the  Capital 
Cities/ABC  Inc.  newspaper. 

In  the  out-of-court  settlement. 
North  Oakland  Medical  Center  agreed 
to  resume  advertising  in  the  Press  in 
the  same  volume  it  had  established 
over  the  past  five  years. 

The  hospital  also  agreed  to  pay  the 
newspaper’s  legal  fees. 

In  March,  the  Press  sued  NOMC  in 
federal  court,  arguing  that  the  hospi¬ 
tal  had  canceled  $64,000  worth  of  ads 
in  retaliation  for  editorial  stances  the 
newspaper  had  taken  against  a  pro¬ 
posed  reorganization  favored  by  the 
center’s  administration  {E&P,  March 
14,  P.  14). 

The  Press  argued  that  canceling  the 
ads  violated  federal  law  against  us¬ 
ing  official  power  to  punish  anyone 
exercising  a  constitutional  right.  The 
cancellation  amounted  to  “a  mone¬ 
tary  sanction  to  chill  and  inhibit  free¬ 
dom  of  expression,”  the  Press  lawsuit 
alleged. 

Oakland  Press  president  and  pub¬ 
lisher  Bruce  H.  McIntyre  hailed  the 
settlement  as  a  victory  for  the  news¬ 
paper. 

“We  never  argued  that  we  had  an 
automatic  right  to  receive  advertis¬ 
ing  from  NOMC,”  McIntyre  said  in  a 
statement.  “We  expected  to  earn  its 
business  by  demonstrating  that  we 


reach  the  hospital’s  clients  effec¬ 
tively. 

“The  hospital,  on  the  other  hand, 
understands  that  its  advertising  de¬ 
cisions  should  be  based  on  the  news¬ 
paper’s  readership  rather  than  its  ed¬ 
itorial  opinions.” 

Friction  between  the  paper  and  the 
hospital  came  to  a  head  shortly  after 
Pontiac  voters  last  November  nar¬ 
rowly  rejected  a  corporate  reorgani¬ 
zation  plan  favored  by  NOMC  —  and 
vigorously  opposed  by  the  Press. 

In  December,  NOMC  board  chair¬ 
man  Cyril  Hall  wrote  a  letter  to  Cap¬ 
ital  Cities/ABC  Inc.  chairman  Phil 
Meeks  complaining  that  the  newspa¬ 
per’s  coverage  and  editorial  stance 
were  biased. 

The  letter  also  accused  Press  pub¬ 
lisher  McIntyre  of  a  conflict  of  in¬ 
terest  in  the  matter  because  he  serves 
on  the  board  of  the  competing  St. 
Joseph  Mercy  Hospital. 

Hall’s  letter  concluded  by  saying, 
“Because  of  the  obvious  bias  and  dis¬ 
regard  for  North  Oakland  Medical 
Center,  we  will  discontinue  all  ad¬ 
vertising  in  the  Oakland  Press.” 

After  the  lawsuit  was  filed.  Hall 
and  other  NOMC  officials  maintained 
that  Hall  had  not  written  the  letter  in 
his  official  capacity. 

Further,  the  hospital  maintained 
the  decision  to  discontinue  advertis¬ 
ing  was  simply  a  marketing  decision 
unrelated  to  the  referendum  contro¬ 
versy. 

In  a  statement  released  with  the 
settling  of  the  lawsuit,  NOMC  pres¬ 
ident  James  Wright  again  denied  the 
cancellation  was  “motivated  by  any 
retaliatory  purpose.” 

Nevada  press  group 
sues  over 
closed  meeting 

The  Nevada  State  Press  Associa¬ 
tion  has  filed  suit  against  the  state 
university  system’s  Board  of  Re¬ 
gents,  charging  it  with  violating  the 
state’s  open  meetings  law. 

The  complaint  alleges  that  the 
board  held  a  closed  session  whose  os¬ 
tensible  purpose  was  to  discuss  ac¬ 
cusations  of  misconduct  and  profes¬ 
sional  incompetence  against  a  state 
employee. 

Instead,  according  to  NSPA’s  com¬ 
plaint,  the  board  questioned  a  regent 
about  his  press  contacts. 

NSPA  president  Dale  Wetenkamp 
said  such  actions  have  a  chilling  ef¬ 
fect  on  the  public’s  right  to  know. 
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Former  wire  employees  to  start  ‘Scoop’  service 


With  the  sort  of  “Hey,  kids,  let’s 
put  on  a  show”  idealism  found  in  the 
old  Andy  Hardy  movies,  a  handful  of 
former  Unipressers  have  decided  to 
start  their  own  wire  service. 

Making  no  pretensions  about  be¬ 
ing  able  to  take  on  the  Associated 
Press,  Reuters,  or  even  what  is  left 
of  United  Press  International,  Scoop 
News  Service  aims  to  deliver  eco¬ 
nomic  news  written  for  consumers. 

According  to  Tad  Goodwin,  Scoop 
president,  coverage  will  focus  specif¬ 
ically  on  what  he  calls  “life  manage¬ 
ment”  issues,  such  as  mortgages  and 
insurance,  and  on  applied  science  and 
technology,  which  will  include  new 
products,  the  environment,  and  med¬ 
ical  developments. 

Goodwin,  who  joined  UPI  in  De¬ 
troit  in  1982,  quit  the  wire  service  in 
November  1990  when  staffers  were 
asked  to  take  a  35%  pay  cut.  He  said 
he  came  up  with  the  idea  of  starting 
a  new  wire  service  and  through  Small 
Business  Association  seminars  and 
lots  of  reading  at  the  public  library 
learned  some  of  the  basics  for  start¬ 
ing  a  small  company. 

With  $8,000  of  his  own  money  and 
the  front  third  of  his  midtown  Man¬ 
hattan  loft  taken  over  as  office  space, 
Goodwin  tailored  Scoop’s  coverage 
after  calling  editors  at  the  top  50  U.S. 
newspapers  and  discussing  with  them 
what  they  were  looking  for  in  a  sup¬ 
plemental  wire  service. 

He  said  most  of  them  were  very 
helpful,  but  none  made  any  commit¬ 
ment  to  purchase  the  service. 

“The  editors  said  they  want  to  see 
more  news  from  a  money  angle  for 
consumers,”  Goodwin  said,  adding 
that  the  service  was  still  debating 
whether  to  contract  out  for  photos 
and  graphics  or  to  provide  images  it¬ 
self. 

Delivery  of  the  copy  is  slated  to  be 
both  passive  and  active,  he  explained. 
Users  can  either  log  into  the  Scoop 
database  and  pull  the  stories  they 
want,  or  Scoop  can  load  information 
directly  into  the  clients’  front-end 
systems.  Goodwin  said  he  plans  to 
contract  out  electronic  delivery,  al¬ 
lowing  Scoop  to  focus  more  on  the 
generation  of  news.  Stories  also  may 
be  delivered  by  fax. 

Although  reluctant  to  discuss 
costs  —  both  to  Scoop  and  potential 
clients  —  Goodwin  said  the  com¬ 
pany  had  raised  a  “good  portion”  of 
the  $20,000  he  estimated  it  will  take 
to  start  the  service;  the  cost  of  first- 
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year  operations  is  projected  at 

$100,000. 

“If  we  can  just  break  even  in  the 
first  year,  we’ll  have  it,”  he  said. 

Scoop  expects  to  have  a  core  staff 
of  eight  to  10  people,  but  Goodwin 
hopes  to  establish  a  network  of  about 
100  regular  free-lancers  across  the 
country.  However,  the  free-lancers 
Scoop  hopes  to  attract  will  be  more 


than  just  stringers  who  happen  to  turn 
in  an  occasional  story. 

Not  only  is  Goodwin  looking  for 
people  who  regularly  cover  a  partic¬ 
ular  beat,  he  is  willing  to  pay  “a  good 
wage”  and  offer  royalties  on  the  sale 
of  individual  articles,  photographs, 
and  art  to  their  creators.  For  the  first 
couple  of  months,  however,  contrib¬ 
utors  will  be  paid  a’set  amount.- 
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Quakes 
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Timcs-Standard 


merit  for  a  reunion  on  the  day  of  the 
first  trembler.  Instead,  she  and  other 
graduates,  many  of  whom  worked  for 
California  newspapers,  began  cover¬ 
ing  the  disaster. 

Since  the  Union  publishes  on 
Thursday,  Jenkins  had  ample  time  to 
write  and  edit  the  story. 

She  recalls  one  scary  incident  while 
she  was  inspecting  an  art  gallery  that 
had  been  damaged  by  the  first  earth¬ 
quake.  The  second  one  hit  at  that  mo¬ 
ment,  sending  her  running  into  the 
street  as  the  building  shook. 

“It  was  a  frightening  experience,” 
Jenkins  recalled. 

Elizabeth  McHarry  also  was  a  one- 
woman  staff  when  the  quakes  rattled 
the  region.  Publisher,  editor,  reporter, 
and  photographer  of  the  Ferndale  En¬ 
terprise,  she  managed  to  put  out  an 
eight-page  paper  with  Compugraphic 
equipment,  which  was  not  damaged 
although  Ferndale  was  one  of  the 
hardest-hit  towns  in  the  area.  The  En¬ 
terprise  building  also  was  unscathed. 

“1  was  pretty  much  in  shock  the 
whole  time,”  McHarry  noted.  “It  was 
just  awful.” 

Glenn  Simmons,  editor  of  the  Hum¬ 
boldt  Beacon  in  Fortuna,  covered  the 
tremblers,  took  photos,  along  with  a 
part-timer,  and  did  a  picture  layout 
before  going  to  press. 

In  addition  to  reporting  the  dam¬ 
age,  Simmons  also  found  several  peo¬ 
ple  made  homeless  by  the  quake  who 
became  part  of  the  story. 

Julie  Verran  had  applied  at  the  Red¬ 
wood  Record  in  Garberville  for  a  re¬ 
porter’s  slot  but  could  get  hired  only 
as  an  accountant.  She  took  the  job  and 
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squeezed  in  writing  when  she  could. 

“This  is  a  small  paper.  There  are 
only  four  of  us  and  we  do  everything,” 
she  explained. 

Verran  got  her  big  chance  when  the 
quakes  began  rocking  the  county. 

On  the  first  day,  she  drove  to  the 
tiny  lumbering  and  farming  town  of 
Petrolia,  where  she  went  to  work  with 
pencil  and  camera. 

When  she  started  back  to  Gar¬ 
berville  she  was  told  by  authorities 
that  a  rock  slide  had  closed  down  the 
road. 

She  took  the  long  way  by  way  of 
Ferndale  to  return  to  her  paper. 

“I’ve  never  been  so  scared  in  my 
life,”  she  exclaimed. 

Things  got  even  scarier  the  next 
night  when  she  was  at  home  planning 
a  restful  evening. 

The  quake  exploded  a  power  pole 
near  her  house,  sending  a  shower  of 
sparks  over  the  neighborhood. 

“The  house  was  all  right  and,  at 
first,  I  decided  not  to  go  out,”  Verran 
recounted,  “but  then  I  said  to  myself, 
‘I’m  a  newspaper  reporter.  I’ve  got 
to  go  out  and  see  what’s  happened  to 
the  town.’  ” 

She  did,  spending  the  evening  tak¬ 
ing  notes  for  another  story. 

The  only  daily  in  the  county,  the 
Eureka  Times-Standard,  was  able  to 
field  three  reporters  while  other 
staffers  made  calls  to  sources  from 
their  homes. 

However,  the  Associated  Press 
made  the  Times-Standard  offices  its 
headquarters  for  quake  coverage,  giv¬ 
ing  the  newspaper  plenty  of  extra  pho¬ 
tos  and  spot  news. 

On  Sunday,  the  paper  opened  up 
three  news  and  two  photo  pages  to  tell 
the  story. 

The  Times-Standard  building  suf¬ 
fered  a  few  cracks  but  the  computer 


system  and  presses  were  unharmed. 

As  to  risk,  city  editor  Rhonda 
Parker  commented,  “Every  time  our 
reporters  and  photographers  went  out 
they  were  at  risk.” 

The  area,  Parker  noted,  was  glut¬ 
ted  with  media,  sometimes  to  the  res¬ 
idents’  annoyance. 

On  a  boarded-up  Ferndale  build¬ 
ing,  she  said,  someone  had  scrawled 
“Media  Circus.” 

Parker  praised  her  staff  for  “rising 
to  the  challenge.” 

“We  didn’t  miss  any  deadlines,” 
she  added. 

Leak 

(Continued  from  page  13) 

tors’  offices  had  access  to  the  infor¬ 
mation  in  question.  In  some  cases, 
Fleming  cleared  individuals  of  hav¬ 
ing  been  a  source. 

Newsday’s  Washington,  D.C.,  bu¬ 
reau  chief  Gaylord  Shaw  echoed  the 
sentiments  of  many  when  he  said  the 
results  of  the  investigation  were  not 
a  surprise. 

“We  did  our  job  and  we  protected 
our  sources,”  he  noted. 

Jane  Kirtley,  executive  director  of 
the  Reporters  Committee  for  Free¬ 
dom  of  the  Press,  commented  that  it 
took  “all  this  time  and  all  this  money 
to  get  us  exactly  back  to  where  we 
were.” 

Biweekly 

Former  reporter  for  the  Torrington 
(Conn.)  Register  Citizen,  Jedd  Gould, 
24,  has  started  a  biweekly  newspaper, 
the  Winsted  (Conn.)  Voice. 

The  newspaper  will  have  a  distribu¬ 
tion  of  7,000  including  free  mailings  to 
each  household  in  Winsted. 


Earthquake! 

45  hurt  in  North  Coast  temblor 


Fernoaie.  Petroba 
heavily  damaged, 
emergency  decierad 


Pi 
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to  change  them. 

Fremont,  Calif.,  Argus  sports  edi¬ 
tor  Holly  Woolard,  who  is  Caucasian 
and  lesbian,  said  she  feels  little  dis¬ 
crimination. 

The  panelists  suggested  the  fol¬ 
lowing  measures  to  improve  racial 
coverage  and  relations  at  newspa¬ 
pers: 

•  Gilliam:  Set  a  goal  of  at  least  dou¬ 
bling  the  number  of  minority  man¬ 
agers  by  1 995 .  For  ANPA,  that  would 
mean  20  minority  publishers,  from 
eight  or  10  now.  Seek  help  from  or¬ 
ganizations  of  minority  journalists, 
and  provide  more  resources  to  de¬ 
veloping  minority  executives.  White 
editors  should  step  out  in  front  as 
“change  agents”  to  lead  the  campaign 
for  newsroom  diversity. 

•  Askari:  Use  Dr.  Risk,  the  name 
for  a  staffer  who  spends  two  weeks 
attending  news  meetings  and  sug¬ 
gesting  ideas  that  might  not  occur  to 
editors.  As  Dr.  Risk  last  year,  she 
proposed  a  full-time  beat  covering 
race  relations,  not  your  standard  mi¬ 
nority  affairs  beat.  Brenda  Gilchrist 
started  the  beat  this  year.  Call  citi¬ 
zens  of  all  kinds  into  occasional  reg¬ 
ular  forums  and  ask  what  matters  to 
them. 

•  Quindlan:  Open  the  “hierarchi¬ 
cal”  hiring  process,  in  which  white 
male  editors  look  for  people  like 
themselves.  Let  reporters  evaluate 
and  make  recommendations  on  new 
hires.  Dump  the  “castor  oil”  ap¬ 
proach — diversity  as  bitter  medicine 
accepted  by  force — and  consider  it  as 
a  way  of  improving  newspapers. 

•  Harris:  Appoint  strong  personal 
leaders  who  insist  on  diversity.  That 
is  the  only  proven  way  to  assure  that 
diversity  gets  the  attention  it  requires. 

•  Asbury  Park  (N.J.)  Press  human 
resources  director  Stephen  Rice,  who 
is  white:  Don’t  just  have  affirmative 
action;  manage  diversity.  Make  a 
business  commitment  by  appointing 
“change  agents”  to  carry  out  goals. 

•  Rodriguez:  Give  managers  an  in¬ 
centive  to  diversify  the  work  force. 
Link  their  pay  to  achieving  objec¬ 
tives. 

•  American  Press  Institute  director 
Bill  Winter:  Spend  money  to  train 
staffers  about  racial  issues. 

•  Woolard:  Establish  a  written  pol¬ 
icy  against  discrimination. 

Diversity  is  as  important  to  news¬ 
papers  as  offset  printing  and  com¬ 
puterized  typesetting  were  25  years 
ago,  Gilliam  said.  Newspapers  should 
pay  as  much  attention. 


Columnist  spared 
a  head  shaving 

By  Kathryn  Keatley  Garvey 

A  Vallejo  (Calif.)  Times-Herald 
columnist  vowed  to  shave  his  head  if 
a  fund-raising  telethon  for  a  new  city 
park  playground  in  nearby  Benicia 
pulled  in  more  than  $5,000. 

But  Richard  Freedman  still  has  his 
full  head  of  hair.  Pledges  topped  out  at 
$4,126,  just  $874  short  of  the  $5,000 
goal. 

Freedman,  a  35-year-old  Benicia  res¬ 
ident,  co-hosted  the  recent  four-hour 
telethon  with  former  KGO-TV,  San 
Francisco,  personality  Susan  Sikora. 

An  article  in  the  Times-Herald  a 
week  before  the  telethon  showed 
Freedman  in  “before”  and  “after” 
shots,  dark  locks  on  and  dark  locks  off, 
or  what  he  would  look  like  chrome- 
domed. 

“Local  telethon  raises  hopes  for  a 
close  shave,”  the  headline  read. 
“Richard  Freedman,  pre-$5,000”  and 
“Richard  Freedman,  post-$5,0()0,”  the 
caption  read. 

Freedman  rehearsed  for  the  telethon 
by  commenting,  “Call  now,  a  hair 
stylist  is  standing  by.” 

“1  have  to  do  it,”  he  added.  “I  figure 
it’s  worth  it  if  we  help  get  $5,000  to 
build  the  playground.  Of  course,  I  hope 
my  hair  grows  back.” 

The  telethon,  broadcast  on  a  cable 
television  station,  was  still  a  success, 
producer  Jim  Bianchi  said. 

“That’ s  still  a  lot  of  money,”  Bianchi 
said.  “It  was  a  lot  of  fun  and  it  went 
very  well.” 

Operation  Playground,  the  group  try¬ 
ing  to  raise  the  money  for  the  park,  now 
has  some  $7,000  to  raise  to  meet  its 
goal. 

API  crosses 
territories 

The  American  Press  Institute  has 
announced  a  new  training  program 
designed  to  help  publishers  develop 
new  products  by  combining  efforts 
from  traditionally  separate  depart¬ 
ments. 

Scheduled  for  Nov.  15-18  at  API 
in  Reston,  Va.,  the  seminar.  Niche 
Publishing:  Process,  Product  & 
Profit,  teams  up  a  newspaper’s  editor 
and  advertising  director  to  work  to¬ 
gether  developing  new  publications 
for  readers  and  advertisers. 

API  will  accept  pairs  only,  no  in¬ 
dividuals,  from  a  newspaper,  and  tu¬ 
ition  is  $1,500  per  pair. 


AP,  Detroit  paper 
want  investigation 
of  note-seizing  judge 

The  Associated  Press  and  the  De¬ 
troit  Free  Press  are  asking  the  Michi¬ 
gan  Judicial  Tenure  Commission  to 
investigate  a  Detroit  judge  who 
banned  note-taking  during  a  trial  and 
seized  the  notes  of  an  AP  reporter. 

In  their  complaint  to  the  commis¬ 
sion,  the  news  organizations  said  De¬ 
troit  Recorder’s  Court  Judge  Vera 
Massey  Jones’  conduct  “was  so  ex¬ 
treme  in  its  disregard  for  constitu¬ 
tional  values  that  it  may  well  be 
unique  in  American  jurisprudence.” 

On  Feb.  1 3,  Judge  Massey  ordered 
a  sheriff’s  deputy  to  confiscate  the 
notes  of  AP  reporter  Sandra  Svoboda, 
who  was  covering  the  trial  of  a 
woman  accused  of  beating  during  a 
racially  charged  incident  (E&P,  Feb. 
29,  1992.  P.  10). 

Svoboda  was  led  from  the  court¬ 
room  and  threatened  with  arrest  if  she 
returned. 

Massey  then  banned  all  note-tak¬ 
ing  and  expelled  the  single  pool  pho¬ 
tographer.  She  said  the  note-taking 
and  camera  “intimidated”  the  jury, 
although  she  did  not  eject  a  video 
camera  operator  taping  the  trial  for 
Court  TV,  the  legal  affairs  cable 
channel. 

An  appeals  court  quickly  over¬ 
turned  the  note-taking  ban  and  or¬ 
dered  Massey  to  return  the  single 
page  of  notes  torn  from  the  reporter’ s 
notebook. 

A  clerk  for  Massey,  however,  later 
reported  the  notes  had  been  de¬ 
stroyed. 


Strikes  over  at 
Ontario  papers 

Southern  Ontario  Newspaper 
Guild  members  have  called  off  their 
their  five-month  strike  against  the 
Guelph  Mercury  in  Canada  and  re¬ 
turned  to  work. 

Both  sides  agreed  to  submit  to 
binding  arbitration  the  dispute  over 
what  would  be  their  first  contract. 

Guild  members  returned  to  work 
April  6-8  in  the  newsroom  of  the 
19,000  circulation  Thomson  News¬ 
papers  paper  in  suburban  Guelph,  On¬ 
tario. 

A  strike  that  began  also  began  last 
November  against  Thomson’s  nearby 
Cambridge  Reporter  ended  Feb.  21 
when  the  Ontario  Labour  Relations 
Board  ordered  an  arbitration  panel  to 
set  the  set  the  terms  of  that  bargain¬ 
ing  unit’s  first  contract. 
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NCS  membership  and  new  museum 

These  two  topics  are  discussed  at  cartoonists’  meeting  in 
D.C.f  where  there  is  also  an  awards  night  and  more 


By  David  Astor 

About  $2  million  in  cash  and 
pledges  has  been  raised  so  far  for  the 
planned  International  Museum  of 
Cartoon  Art  in  Boca  Raton. 

This  was  the  word  from  “Beetle 
Bailey”/“Hi  and  Lois”  creator  Mort 
Walker  during  a  presentation  at  the 
National  Cartoonists  Society’s  April 
24-26  convention  in  Washington, 
D.C.,  where  there  was  also  a  debate 
about  NCS  membership,  an  awards 
ceremony,  a  talent  show,  and  more. 

Walker  —  who  spoke  at  the  NCS 
general  business  meeting  April  25  — 
founded  the  museum  18  years  ago.  It 
is  scheduled  to  move  from  Rye 
Brook,  N.Y.,  to  the  Florida  city  in 
late  1993. 

The  King  Features  Syndicate  cre¬ 
ator  told  NCS  attendees  that  the  $2 
million,  which  includes  pledges  of 
$100,000  or  more  from  several  promi¬ 
nent  cartoonists,  means  the  museum 
is  nearly  a  quarter  way  toward  its  goal 
of  $8.8  million. 

Walker  said  a  formal  fund-raising 
campaign  will  not  start  until  some  le¬ 
gal  differences  among  Boca  Raton 
politicians  are  resolved,  but  added 
that  the  museum  is  now  ready  for  such 
a  campaign. 

King  president  Joe  D’Angelo,  who 
has  been  helping  the  museum  with 
fund  raising  and  more,  said  he  hoped 
all  485  NCS  members  will  contribute 
what  they  can  toward  the  $8.8  mil¬ 
lion  when  they  receive  letters  seek¬ 
ing  support. 

“This  is  a  once-in-a-lifetime  op¬ 
portunity,”  he  said.  “This  will  be  the 
Smithsonian  of  the  cartoon  world.” 

D’Angelo  and  Walker  noted  that 
the  amount  of  money  philanthropists 
will  donate  to  the  museum  partially 
hinges  on  how  much  cartoonists  give. 
Other  sources,  including  newspaper 
foundations,  have  been  and  will  be 
approached  for  contributions  as  well. 

The  Boca  Raton-based  museum 
(see  E&P,  February  9  and  December 
14,  1991)  will  be  much  bigger  than 
the  current  one  in  Rye  Brook.  Walker 
said  about  30  galleries  are  planned 
“to  honor  every  segment  of  our  pro¬ 
fession,”  and  there  will  also  be  an  ed- 


Mort  Walker 


ucational  center,  conference  space, 
and  much  more. 

Museum  board  member  Jerry 
Robinson,  an  editorial  cartoonist  and 
executive  with  the  Cartoonists  & 
Writers  Syndicate,  told  NCS  atten¬ 
dees  that  a  1 995  international  cartoon 
festival  may  be  held  at  the  Boca  Ra¬ 
ton  facility.  Currently,  such  interna¬ 
tional  festivals  virtually  always  take 
place  outside  the  United  States. 

Also,  Robinson  thanked  Walker, 
Mort’s  wife  Catherine  (former  exec¬ 
utive  director  of  the  Newspaper  Fea¬ 
tures  Council),  and  D’Angelo  for  the 
“incredible”  amount  of  work  they 
have  put  into  the  new  museum. 

One  reason  for  the  Boca  Raton  lo¬ 
cale  was  that  city  ’  s  donation  of  a  $  1 .5 
million-plus  piece  of  Mizner  Park 
shopping  mall  land.  Also,  D’Angelo 


Joe  D’Angelo 


said  Boca  Raton  is  a  “high-traffic 
area”  not  too  far  from  Disneyworld, 
Miami,  two  major  international  air¬ 
ports,  and  so  on.  The  museum  expects 
more  than  200,000  visitors  a  year. 

Before  the  museum  presentation, 
there  was  plenty  of  debate  about  NCS 
membership  requirements  (see  E&P, 
March  28).  Currently,  those  who 
write  and  draw  cartoons  as  well  as 
those  who  just  draw  them  can  be  full 
members,  but  those  who  just  write 
them  usually  end  up  in  the  associate 
category  —  which  has  twice  the  dues 
and  no  voting  privileges. 

NCS  president  Mell  Lazarus  told 
the  large  general  business  meeting 
audience  that  he  plans  to  vote  against 
giving  associates  full  membership 
when  the  NCS  board  of  directors 
takes  up  the  matter  at  a  meeting  ten¬ 
tatively  scheduled  for  sometime  in 
mid  or  late  May. 

“We  do  value  our  associate  mem¬ 
bers,”  said  Lazarus.  “They  are  very 
vocal,  very  important  members  who 
do  a  lot  of  work  for  the  NCS.”  He 
added,  however,  that  “we  are  an  or¬ 
ganization  of  cartoonists.” 

Lazarus,  the  “Momma”  and  “Miss 
Peach”  writer/artist  distributed  by 
Creators  Syndicate  (CS),  was  basi¬ 
cally  defining  cartoonists  as  people 
who  do  at  least  some  drawing. 

Bunny  Hoest  disagreed.  “I’m  a 
writer  .  .  .  but  I  consider  myself  a  car¬ 
toonist,”  she  said.  “Cartoons  are  not 
just  drawing,  or  else  we  would  be  the 
Society  of  Illustrators.  Cartoons  are 
a  synthesis  of  writing  and  drawing.” 

Hoest  collaborates  with  John 
Reiner  on  “The  Lockhorns,”  “Agatha 
Crumm,”  and  “What  A  Guy!”  for 
King  as  well  as  “Howard  Huge”  for 
Parade  magazine  and  United  Media. 
She  co-created  the  last  four  comics 
with  the  late  Bill  Hoest. 

Anne  Gibbons,  a  California-based 
creator  of  greeting  cards  and  other 
cartoons,  agreed  with  Hoest.  “I  think 
it’s  wrong  to  say  that  if  you  write  a 
comic  you  are  not  a  cartoonist  and  if 
you  draw  it  you  are,”  she  said.  “Car¬ 
tooning  is  the  combination  of  the 
two.” 

Jeff  Millar,  who  co-created  the 
Universal  Press  Syndicate-dis- 
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Mike  Peters  with  the  Reuben. 
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tributed  “Tank  McNamara”  with 
artist  Bill  Hinds,  stated,  “I  can’t  draw, 
but  I  make  my  living  off  a  comic  strip 
with  which  I’m  intimately  involved.” 
He  wondered  wryly  if  he  could  be  a 
full  NCS  member  if  he  did  some  of 
the  “cross-hatching”  on  Hinds’  art. 

The  “Tank”  writer  suggested  that 
the  NCS  decide  whether  or  not  comic 
writers  should  be  full  members  on  a 
case-by-case  basis. 

A  few  minutes  later,  “off  the  mark” 
cartoonist  Mark  Parisi  of  CS  said  the 
NCS  “might  consider  including  peo¬ 
ple  who  have  co-bylines”  on  comics 
as  full  members. 

“Maybe,  maybe,”  responded  La¬ 
zarus,  who  called  this  a  “good”  rec¬ 
ommendation. 

Another  CS  cartoonist,  “Baby 
Blues”  artist  Rick  Kirkman,  ob¬ 
served  that  Jerry  Scott  is  both  the  co- 
creator  as  well  as  writer  of  that 
comic.  “There  would  not  be  a  ‘Baby 
Blues’  without  me  or  without  Jerry,” 
Kirkman  said.  “He’s  an  essential  part 
of  the  strip.” 

Kirkman  and  Scott,  like  many  other 
comic  collaborators,  are  involved 
with  each  other’s  work  —  meaning 
the  writer  has  input  into  the  art  and 
the  artist  has  input  into  the  writing. 

Scott,  the  NCS  first  national  rep¬ 
resentative  who  also  writes  and  draws 
“Nancy”  for  United  Feature  Syndi¬ 
cate,  wondered  if  he  would  still  be  a 


Herblock 
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full  NCS  member  if  he  ever  stopped 
doing  the  UFS  comic. 

Others  desiring  change  in  the  NCS 
membership  policy  include  people 
who  write  for  comics  they  did  not  co¬ 
create.  One  such  person  is  Mark  Co¬ 
hen,  a  frequent  contributor  to  strips 
such  as  “Wee  Pals”  by  Morrie  Turner 
ofCS. 

Cohen  told  the  NCS  attendees, 
“There’s  a  definite  skill  to  writing  a 
comic  strip.  It’s  very  different  than 
writing  a  magazine  article,  novel,  or 
short  story.” 

Tom  Gill  —  who  has  done  “Lone 
Ranger”  cartoons,  taught  cartooning, 
and  more  —  said  any  potential  mem¬ 
bership  policy  change  should  be  ap¬ 
proached  with  “caution.”  He  noted 
that  organizations  can  “dilute”  them¬ 
selves  if  they  loosen  membership  re¬ 
quirements  too  much. 

One  recent  NCS  change  —  a  re¬ 
vamping  of  the  organization’ s  awards 
system  —  was  the  subject  of  mostly 
positive  comments  at  the  business 
meeting.  “The  Family  Circus”  creator 
Bil  Keane,  for  instance,  called  it  “a 
breath  of  fresh  air.” 

Also,  “For  Better  or  For  Worse” 
creator  Lynn  Johnston  of  Universal 
praised  Scott  and  “Herb  &  Jamaal” 
creator  Steve  Bentley  of  T ribune  Me¬ 
dia  Services  (TMS)  for  their  work  in 
formulating  the  award-reform  pro¬ 
posals  (see  E&P,  December  28). 

Under  the  new  system,  juries  rather 
than  all  NCS  members  chose  this 
year’s  recipients  of  lOcartooning  di¬ 
vision  awards.  Since  the  juries  were 
able  to  accept  and  solicit  submissions, 
an  increased  number  of  lesser-known 
names  were  nominated.  Also,  the  new 
system  gave  NCS  regional  chapters 
another  important  reason  for  existing 
—  the  responsibility  of  judging  eight 
of  the  10  divisions. 

But  there  was  some  discussion  at 
the  meeting  of  “fine-tuning”  the  new 
system.  One  person  said  the  jury  pro¬ 
cess  allows  too  small  a  number  of  peo¬ 
ple  to  pick  the  winner  of  each  divi¬ 
sion  award,  thus  “devaluing”  the 
honor.  Another  person,  Millar,  sug¬ 
gested  that  juries  choose  three  final¬ 
ists  and  then  send  photocopies  of  their 
work  to  NCS  members  for  a  vote. 

Lazarus  responded  that  photo¬ 
copies  often  don’t  do  justice  to  car¬ 
toons,  especially  if  the  originals  are 
in  color  or  very  big. 

Millar  subsequently  suggested  that 
cartoon  submissions  be  brought  to  the 
NCS’s  annual  convention  for  mem¬ 
bers  to  look  at  and  vote  on,  with  the 
winners  subsequently  announced  the 
same  weekend. 

“Not  a  bad  idea,”  said  Lazarus. 

However,  a  couple  of  NCSers 
speaking  privately  after  the  meeting 
said  this  would  mean  a  rushed  bal¬ 


loting  and  no  voting  rights  for  mem¬ 
bers  unable  to  attend  the  conven¬ 
tion. 

Every  full  NCS  member,  as  in  the 
past,  can  still  vote  for  the  “Cartoon¬ 
ist  of  the  Y  ear”  Reuben  Award.  Keane 
said  during  the  business  meeting  that 
the  NCS  should  consider  making  the 
Reuben  a  “once-in-a-lifetime”  honor. 
Several  cartoonists  —  the  latest  be¬ 
ing  “Calvin  and  Hobbes”  creator  Bill 
Watterson  of  Universal  —  have  won 
this  award  twice. 

“The  Reuben  is  supposed  to  be  for 
the  past  year’s  work,  but  in  reality 
it’s  an  award  for  a  body  of  work,” 
stated  the  King-distributed  Keane, 
who  won  it  himself  in  1983. 

Another  past  Reuben  recipient, 
Mort  Walker,  quipped,  “The  only 
problem  is  that  in  485  years,  every 
member  of  the  Society  would  have 
won  it!” 

Indeed,  the  organization  now  has 
485  full,  associate,  and  retired  mem¬ 
bers,  according  to  NCS  general  mem¬ 
bership  representative  Steve  Du- 
Quette,  a  free-lance  cartoonist.  This, 
said  Lazarus,  is  up  from  about  430  in 
1989. 

Actually,  some  non-NCS  members 
have  won  the  Reuben  over  the  years. 
But  it  was  member  Mike  Peters  who 
(See  NCS  on  page  36) 
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received  the  latest  one  several  hours 
after  the  April  25  business  session. 
Peters  (see  last  week’s  E&P)  does 
“Mother  Goose  &  Grimm”  for  TMS 
and  editorial  cartoons  for  the  Dayton 
Daily  News  and  UFS. 

Division  winners  included  John¬ 
ston  for  comic  strips  (see  last  week’s 
E&P)  and  “They’ll  Do  It  Every  Time” 
cartoonist  A1  Scaduto  of  King  for 
comic  panels.  Runners-up  in  the  lat¬ 
ter  category  were  “Dennis  the  Men¬ 
ace”  creator  Hank  Ketcham  of  North 
America  Syndicate  (NAS)  and 
“Snafu”  creator  and  NCS  third  vice 
president  Bruce  Beattie  of  Newspa¬ 
per  Enterprise  Association  (NEA), 
whose  wife  Karen  was  the  conven¬ 
tion  coordinator. 

In  the  editorial  cartoon  division, 
Pat  Oliphant  of  Universal  was  cho¬ 
sen  over  Dick  Locher  of  the  Chicago 
Tribune  and  TMS  and  Tom  Toles  of 
the  Buffalo  News  and  Universal. 

The  sports  cartoon  division  winner 
was  Pierre  Bellocq  of  the  Daily  Rac¬ 
ing  Form,  with  the  runners-up  Eddie 
Germano  of  the  Brockton  (Mass.)  En¬ 
terprise  and  Drew  Litton  of  the  Den¬ 
ver  Rocky  Mountain  News  and  NEA. 

Prior  to  Bellocq’s  name  being  an¬ 
nounced,  Bill  Gallo  of  the  New  York 
Daily  News  gave  a  brief  speech  about 
sports  cartoons,  touching  on  their 
value  to  newspapers  and  some  of  their 
most  famous  creators  over  the  years. 
Gallo  himself  has  won  the  NCS  sports 
cartoon  division  award  a  number  of 
times. 

In  the  advertising  illustration  di¬ 
vision,  the  winner  was  W.B.  Park, 
who  also  does  “Off  the  Leash”  for 
UFS.  The  other  nominees  were  Daryl 
Cagle  and  Ken  Roberts. 

Glen  Keane,  the  son  of  Bil,  was 
named  in  the  animation  division  for 
creating  the  Beast  character  in  Beauty 
and  the  Beast.  The  other  nominees 
were  Don  Bluth  and  Phil  Roman. 

Patrick  McDonnell,  who  has  done 
work  for  newspapers,  won  both  the 
greeting  card  and  magazine/book  il¬ 
lustration  division  awards.  Runners- 
up  in  the  first  category  were  Ron  Bar¬ 
ber  and  Bill  Brewer,  and,  in  the  sec¬ 
ond  category,  Cagle  and  Mike  Wright. 

Arnie  Levin  of  the  New  Yorker  took 
the  NCS  gag  division  prize  over 
Reiner  and  George  Wolfe,  and  Frank 
Miller  won  the  comic  book  division 
over  Moebius  and  Jerry  Ordway. 

Bil  Keane  was  master  of  cere¬ 
monies  for  the  awards  ceremony,  and 
made  a  number  of  humorous  remarks. 

Keane  joked  that  when  there  was  a 
possibility  the  NCS  would  have  an 


April  27  meeting  with  President  Bush 
(it  didn’t),  he  filled  out  a  form  that 
asked  if  he  advocated  the  overthrow 
of  the  U.S.  government  by  force  or 
violence.  “I  put  down  violence,”  said 
Keane. 

He  also  noted  that  Democratic  pres¬ 
idential  candidate  Bill  Clinton  re¬ 
cently  drank  a  Scotch  and  soda,  “but 
didn’t  swallow.” 

Turning  to  comic  cartoonists, 
Keane  observed  that  “Cathy”  creator 
Cathy  Guisewite  of  Universal  has 
been  on  the  Tonight  show  more  times 
than  Johnny  Carson. 

And  Keane  said  Watterson  —  who 
has  been  in  the  news  lately  for  his 
half-page  Sunday  “Calvin  and 
Hobbes”  requirement  —  didn’t  at¬ 
tend  the  Reuben  ceremony  once 
again.  “This  time,”  Keane  reported, 
“he  demanded  a  table  bigger  than  any¬ 
one  else’s.” 

Turning  to  editorial  cartoonists, 
Keane  said  some  of  them  were  re¬ 
cently  asked  to  sketch  pictures  of  con- 
gresspeople,  “and  all  were  over¬ 
drawn.” 

Also,  Keane  noted  that  editorial 
cartoonist  Herblock  would  soon  be 
having  minor  surgery  to  “separate  his 
first  name  from  his  last  name.” 

Herblock,  who  is  with  the  Wash¬ 
ington  Post  and  CS,  welcomed  the 
more  than  400  Reuben  ceremony  at¬ 
tendees  to  Washington  with  some  hu¬ 
morous  remarks  of  his  own. 

“This  is  the  only  place  in  the  coun¬ 
try  where  cartoonists  can  see  many  of 
their  characters  walking  around  in  the 
flesh,”  commented  Herblock. 

He  jokingly  observed  that  the 
Reuben  weekend  agenda  included 
burning  down  the  Capitol,  White 
House,  and  Supreme  Court  buildings. 
If  it  rained,  Herblock  added,  “indoor 
incumbent-bashing”  was  the  alternate 
activity. 

The  editorial  cartoonist  noted  that 
“any  convention  that  brings  people 
like  Chuck  Jones  and  ‘Sparky’  Schulz 
to  Washington  is  a  wonderful  im¬ 
provement.  They  would  make  a  good 
national  ticket!” 

Jones  is  the  famous  animator  and 
Charles  Schulz,  of  course,  does 
“Peanuts”  for  UFS. 

Lazarus  introduced  the  82-year-old 
Herblock  as  someone  who  has  been 
in  D.C.  “since  Grover  Cleveland.” 
More  seriously,  the  NCS  president 
said  of  Herblock,  “In  cartoonists’ 
terms,  he’s  Mr.  Washington  ....  He 
has  defined  editorial  cartooning  for 
the  rest  of  us.” 

There  was  also  an  April  24  talent 
show  featuring  syndicated  cartoon¬ 
ists  and  others.  Eliciting  the  most  en¬ 
thusiastic  response  was  a  routine  in 
which  Johnston  ably  sang  “Making 
Whoopee”  while  “Ernie”  creator  Bud 
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Grace  of  King  did  “a  special  inter¬ 
pretation  for  the  hearing-impaired” 
with  the  help  of  a  prop  box.  For  in¬ 
stance,  when  Johnston  came  to  the 
word  “honeymoon,”  Grace  franti¬ 
cally  pulled  out  a  honey  jar  and  a  doll 
that  dropped  its  pants. 

The  many  other  performances  in¬ 
cluded  a  magic  routine  by  Cohen,  a 
skit  by  Hoest  and  other  Long  Island, 
N.Y.,  cartoonists,  a  stand-up  comedy 
routine  by  editorial  cartoonist  Joel 
Pett  of  the  Lexington  (Ky.)  Herald- 
Leader  andN  AS,  impressions  of  var¬ 
ious  cartoon  characters  by  King  free¬ 
lance  cartoonist  Andy  Eng,  a  sung 
plea  to  “hire  me”  by  self-syndicated 
cartoonist  Earl  Music,  and  songs  by 
“B.C.”/“  Wizard  of  Id”  creator  Johnny 
Hart  of  CS  and  his  assistant  Jack 
Caprio. 

Speaking  of  musical  acts,  Scott  and 
Kirkman  strapped  on  their  electric 
guitars  and  donned  hats  and  sun¬ 
glasses  to  reprise  last  year’s  “Baby 
Blues  Brothers”  performance.  Their 
backup  singers  included  cartoonist 
Scott  Shaw,  Kim  Scott  (wife  of  Jerry), 
and  Betty  Evans  (wife  of  “Luann” 
creator  Greg  Evans  of  NAS). 

Also,  the  “UPS  Players”  performed 
a  tune  about  getting  more  space  on 
comics  pages.  The  Universal-dis¬ 
tributed  participants  included  Millar, 
Hinds,  Guisewite,  “FoxTrot”  creator 
Bill  Amend,  “Adam”  creator  Brian 
Basset,  and  “Crankshaft”  creator 
Tom  Batiuk.  “Ballard  Street”  creator 
Jerry  Van  Amerongen  of  CS  was  in 
the  group  as  well. 

Among  the  other  Reuben  weekend 
events  was  a  King-sponsored  April 
26  party  at  the  Virginia  home  of  Bill 
Rechin,  who  collaborates  with  Don 
Wilder  on  the  NAS-distributed 
“Crock”  and  “Out  of  Bounds.” 

Another  weekend  highlight  was  the 
distribution  of  umbrellas  emblazoned 
with  cartoon  characters  as  well  as  the 
annual  Reuben  magazine,  which  the 
NCS  did  this  year  as  a  sensationalis- 
tic  Inkquirer  publication. 

The  1993  Reuben  weekend  is 
scheduled  for  next  May  in  Scottsdale, 
Ariz. 
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N.H.  daily  battles  to 
open  divorce  file 

The  Keene  (N.H.)  Sentinel  again  is  trying  to  make  pub¬ 
lic  the  divorce  files  of  former  U.S.  Rep.  Chuck  Douglas, 
this  time  by  appealing  to  the  state  Supreme  Court  that 
disclosure  is  in  the  public  interest. 

Douglas’  lawyer  says  the  matter  arose  out  of  “politi¬ 
cal  harassment,”  and  continues  as  curiosity  and  voyeur¬ 
ism. 

The  case  took  on  an  unusual  appearance  because  Doug¬ 
las’  lawyer  is  his  fourth  wife,  Caroline  Douglas,  and  four 
of  the  five  judges  disqualified  themselves  because  of 
some  connection  to  Douglas  or  the  case.  Douglas  is  a  for¬ 
mer  justice  on  the  state  Supreme  Court. 

The  appeal  also  involved  one  of  the  state’s  top  lawyers, 
Stanley  Brown,  and  touched  on  U.S.  Supreme  Court  Jus¬ 
tice  David  Souter,  who  originally  sealed  the  files  in  1979 
when  he  served  on  the  state  Superior  Court. 

Mrs.  Douglas  argued  that  the  attempt  to  open  the  files 
during  Douglas’  re-election  campaign  in  1 990  was  a  mat¬ 
ter  of  “political  harassment”  by  his  opponent.  Democrat 
Dick  Swett,  and  that  the  newspaper  had  “no  clear  inter¬ 
est  in  the  subject  matter”  of  the  divorces. 

Brown,  representing  Douglas’  two  children  by  his  first 
marriage,  said  the  attempt  is  an  abuse  of  the  freedom  of 
information  taw.  He  said  there  is  no  reason  to  believe 
anything  in  the  files  is  newsworthy,  and  called  it  muck¬ 
raking. 

However,  Arnold  Falk  of  Keene,  arguing  for  the  news¬ 
paper,  noted  that  Douglas  is  a  public  figure,  and  the  records 
are  for  the  public.  Therefore,  he  said,  the  Sentinel  has  a 
legitimate  reason  as  a  news-gathering  agency  to  see  the 
files.  He  said  Douglas  failed  to  show  that  any  particular 
harm  would  occur  if  the  files  were  made  public. 

Tom  Kearney,  executive  editor  of  the  newspaper,  later 
said  Douglas  was  running  for  Congress  on  a  platform  of 
family  values,  and  thus  his  divorces  invited  the  scrutiny 
of  voters. 

The  Sentinel  has  denied  any  political  motives,  noting 
it  did  not  endorse  Douglas  or  Swett,  who  won  the  2nd 
District  seat  in  1990. 

Thomson  Newspapers 
launches  fellowship  program 

Thomson  Newspapers  has  launched  a  working  fel¬ 
lowship  program  for  minority  college  graduates  who  want 
a  career  in  journalism. 

This  year,  three  fellowships  will  be  offered,  two  in  the 
United  States  and  one  in  Canada.  The  fellowships  are  in¬ 
tended  to  foster  diversity  in  newsrooms  so  that  newspa¬ 
pers  will  better  reflect  the  communities  they  serve. 

They  are  being  offered  in  recognition  of  the  need  for 
the  newspaper  industry  to  respond  to  the  increasing  di¬ 
versity  of  the  North  American  population.  Each  fellow¬ 
ship  carries  a  $20,000  stipend,  plus  paid  moving  expenses. 

Each  fellow  will  be  assigned  to  a  daily  newspaper, 
where  training  and  evaluation  will  be  provided.  At  the 
end  of  the  year,  the  company  will  help  successful  fellows 
seek  permanent  positions. 

Thomson  Newspapers,  based  in  Toronto,  publishes 
123  dailies  in  the  U.S.  and  40  in  Canada,  in  addition  to 
70  non-dailies  in  both  countries. 


Scripps  League  folds 
135-year-old  paper 

The  5,000-circulation  Enterprise-Courier  of  Oregon 
City,  Ore.,  one  of  the  state’s  oldest  papers,  was  recently 
closed  by  Scripps  League  Newspapers  Inc.,  the  paper’s 
parent  company. 

Thirty-six  Enterprise-Courier  employees  were  affected 
by  the  closing. 

Scripps  League  officials  said  the  1 35-year-old,  thrice- 
weekly  paper  had  lost  more  than  $  1  million  in  the  last  1 2 
years. 

Within  the  last  year,  the  former  daily  paper  reduced 
its  size,  cut  down  to  publishing  three  days  a  week,  cut 
staff,  started  mail  delivery,  and  eliminated  all  national 
wire  stories  in  favor  of  strictly  local  content. 
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15.50 

15.50 

14.625 

Pulitzer  Publishing  Co.  (OTC) 

28.50 

26.75 

25.00 

E.W.  Scripps  Co.  (NY) 

27.25 

26.375 

22.00 

Times  Mirror  Co.  (NY) 

35.75 

35.875 

28.75 

Tribune  Co.  (NY) 

46.625 

45.875 

47.00 

Washington  Post  Co.  (NY) 

237.00 

231.00 

222.25 

*  3  for  1  stock  split 


Editor  &  Publisher 
Foreign  Media  Stock  Values 

(Weekly  Stock  Quotes) 

stock  5/5/92  4/28/92  5/7/91 

McLean  Hunter  Ltd.  (a)  1 1 .75  1 1 .625  10.625 

Hollingerlnc.(a)  10.875  11.25  12.00 

Quebecor  Inc.  Class  A  (a)(d)  13.00  12.875  9.125 

Reuters  (c)  64.875  61.125  38.75 

Southam  Inc.  (a)  16.75  18.625  19.25 

Thomson  Corp.  (a)  15.625  15.875  16.75 

Toronto  Sun  ^blishing  Corp.  (a)  16.625  16.75  17.50 

TorStar  Corp.  (a)  21.50  22.00  23.375 

Pearson  Ltd.  (b)  9.05  8.91  7.53 

News  Corp.  Ltd.  (c)  31.25  28.75  14.25 

(a)  Quotes  are  in  Canadian  Doilars 

(b)  Quote  is  in  British  Pounds 

(c)  Quote  is  in  U.  S.  Doilars 

(d)  2  for  1  stock  spiit  -  January  24, 1992 

Prepared  for  E&P  by  Wertheim  Schroder  &  Company  Inc. 
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H.  Wills  said  that,  as  “a  cynical  for¬ 
mer  newspaper  editor,”  he  was  sus¬ 
picious  that  TQM  was  nothing  more 
than  a  management  fad  of  the  mo¬ 
ment. 

“But  even  if  it  is  the  message  of  a 
modern-day  management  cult,”  he 
added,  “at  our  company  we  feel 
strongly  that  it  has  sufficient  merit  to 
throw  the  necessary  resources  behind 
it — and  you  will  want  to  throw  some 
resources  behind  it.” 

The  concept  was  introduced  to 
Journal/Sentinel  in  1990  by  its  par¬ 
ent  Journal  Communications,  Wills 
told  the  gathering. 

At  the  forefront,  he  said,  a  contin¬ 
gent  of  Journal/Sentinel  managers 
recommended  that  the  company 
adopt  the  TQM  principles  and  form 
quality  teams  to  look  at  problems 
within  the  company;  such  prospects 
as  home-delivery  damage  control  and 
pressroom  waste  were  considered. 

Lee  Patza,  formerly  the  company’s 
personnel  manager,  was  named  total 
quality  manager  with  responsibility 
for  supervising  the  individual  study 
teams. 

Presently,  the  company  has  14 
study  teams  looking  at  such  areas  as 
credit  approval  and  waste  in  the  photo 
department;  it  plans  to  have  22  by 
year’s  end. 

Wills  said  that,  as  far  as  Patza  is 
concerned,  there  are  two  keys  to  a 
successful  TQM  program:  decision 
making  must  be  based  upon  data,  and 
quality  must  show  monetary  results 
and  behavior  results  on  the  part  of  the 
employees. 

While  there  have  been  some  prob¬ 
lems  with  the  program — getting  the 
support  of  employees  who  are  union 
members,  for  example — and  while  its 
success  or  failure  has  yet  to  be  deter¬ 
mined,  Wills  is  nonetheless  opti¬ 
mistic. 

“We  think  we’re  off  to  a  good  start 
on  the  quality  program,”  he  said.  “Ev¬ 
eryone  tells  us  not  to  look  for  the 
quick  fix — and  so  we  are  not.  But  al¬ 
ready  we  are  feeling  the  momentum 
building  in  employee  participation  in 
solving  some  of  our  major  problems. 

“For  employees  it  really  boils 
down  to  three  questions  of  personal 
involvement  and  reward:  Am  I  on  a 
team?  Do  I  have  input  into  finding  a 
solution  to  a  problem?  And  a  key 
question.  Am  I  accepted  by  manage¬ 
ment?  ...  I  firmly  believe  that  the 
employee  at  any  company  would  find 
answers  to  these  same  questions  in  a 
total  quality  program.” 


Study  gives 
newswires 
high  marks 

Newswire  services,  particularly 
the  Associated  Press,  received  high 
marks  for  accuracy  and  objectivity 
from  state  government  leaders  and 
governors’  press  secretaries  in  all  50 
states,  according  to  a  new  study. 

The  study,  conducted  at  the  Uni¬ 
versity  of  North  Carolina  at  Chapel 
Hill,  shows  the  wires  play  a  key  role 
in  keeping  Americans  informed  about 
what  state  governments  are  doing. 
The  role  appears  to  be  increasing  as 
many  newspaper  and  television  sta¬ 
tions  de-emphasize  staff-covered 
state  government  news  in  favor  of 
“softer”  news  and  feature  stories. 

In  many  states,  most  daily  news¬ 
papers  do  not  have  full-time  reporters 
assigned  to  the  state  capital  and  have 
become  dependent  on  the  wire  ser¬ 
vices  for  much  of  their  state  political 
news,  the  study  said. 

Governors’  press  secretaries,  lieu¬ 
tenant  governors,  secretaries  of  state, 
attorneys  general  and  selected  leg¬ 
islative  leaders  in  every  state  were 
asked  to  rank  newspapers,  television, 
and  wire  services  in  terms  of  their 
overall  political  significance  and 
their  impact  on  the  political  agenda¬ 
setting  process. 

“Newspapers  are  perceived  to  be 
the  most  politically  significant,”  said 
G.  Patrick  Lynch,  who  conducted  the 
study  as  a  Ph.  D.  candidate  in  politi¬ 
cal  science  at  UNC-CH.  “Surpris¬ 
ingly,  the  wire  services  are  perceived 
to  be  as  significant,  if  not  slightly 
more  so,  than  television  to  state 
politicians.  This  finding  contrasts 
sharply  with  national  perceptions  that 
television  and  print  are  far  and  away 
the  two  most  important  players.” 

Despite  the  highly  perceived  po¬ 
litical  significance  of  wire  services, 
respondents  did  not  view  the  wires  as 
being  very  powerful  in  the  agenda¬ 
setting  process.  Overall,  only  32% 
claimed  the  wires  had  played  a  role 
in  agenda-setting.  Only  .5%  of  the  re¬ 
spondents  rated  the  influence  of  the 
wires  high  in  that  regard. 

The  most  cited  reason  for  the  wire 
services’  political  significance  was 
the  extensive  circulation  of  their  sto¬ 
ries  among  newspapers,  particularly 
in  rural  areas.  The  second  was  their 
objectivity,  accuracy  and  style. 

Literacy  funds 

More  than  $1,000  was  raised  at  a 
children’ s  breakfast  sponsored  by  the 
Morning  Call  to  benefit  the  Allen¬ 
town,  Pa.,  Literacy  Council. 


WPFC 
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as  director-general  was  to  set  UN¬ 
ESCO  on  path  in  support  of  a  free  and 
independent  press,  along  with 
democracy,  around  the  world. 

“The  commitment  is  real  and  UN¬ 
ESCO  is  making  significant  progress 
on  both  fronts,”  Radolf  said,  noting 
the  “departure”  for  UNESCO,  an  or¬ 
ganization  of  governments,  to  pro¬ 
mote  the  development  of  independent 
news  organizations. 

WPFC  has  nearly  $400,000  for 
projects  this  year,  including  $  1 00,000 
from  the  Freedom  Forum  for  projects 
in  Eastern  Europe.  With  no  endow¬ 
ment  and  no  government  support, 
WPFC  is  supported  by  newspapers; 
newspaper  foundations,  including  the 
Knight  Foundation;  and  other  orga¬ 
nizations. 

In  other  developments,  Jim  Mc- 
Clatchy  of  McClatchy  Newspapers 
reported  that  the  Inter  American 
Press  Association,  along  with  WPFC, 
loaned  a  substantial  amount  of  money 
to  save  the  life  of  El  Espectador,  the 
Bogota,  Colombia,  paper  that  was 
bombed  by  drug  traffickers. 

Claude  Erbsen  of  the  Associated 
Press  reported  that  a  WPFC  project 
has  started  AP  service  to  six  of  a 
planned  10  Eastern  European  news¬ 
papers.  AP  donated  three  months  of 
service  and  Freedom  Forum  is  pay¬ 
ing  for  nine  months. 

Survey:  Public  and 
private  communicators 
earn  similar  pay 

Salaries  for  communicators  in  the 
corporate  and  government  sectors 
show  surprising  similarities,  accord¬ 
ing  to  a  nationwide  job  and  salary  sur¬ 
vey  released  by  Women  in  Commu¬ 
nications  Inc. 

When  all  responses  were  tabulated, 
corporate  and  government  commu¬ 
nicators  reported  nearly  identical 
salary  ranges. 

WICI’s  survey  also  reveals  that 
salaries  for  reporters  and  writers  gen¬ 
erally  remain  low,  regardless  of  their 
experience  level.  Only  after  15  years 
do  reporters/writers  in  the  media 
sector  show  a  salary  mode  above 
$20,000. 

In  the  self-employed/free-lance 
sector,  salaries  of  reporters/writers 
remain  under  $20,000  except  for 
those  with  eight- 10  years  of  experi¬ 
ence  who  earn  $30,000-$35,000. 

WICI’s  survey  was  compiled  from 
3,100  responses. 
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department  sold  ad  space  for  the  in¬ 
sert  over  the  telephone,  he  related. 
Not  only  was  the  guide  included  in 
newspaper  editions  but  copies  were 
sent  to  the  local  chamber  of  commerce 
for  distribution. 

Due  to  the  tremendous  success  of 
the  project — to  the  tune  of  $  1 4,950  in 
revenue — the  Southeast  Missourian 
plans  to  publish  the  supplement 
yearly,  the  publisher  said. 

The  paper  has  produced  other  in¬ 
serts,  as  well,  including  a  religious 
supplement  called  “In  the  Spirit,” 
which  brought  in  nearly  $3,000  in  ad 
sales.  Consequently,  the  paper  plans 
to  publish  this  feature  three  times  a 
year. 

Boulder,  Colo.,  Daily  Camera 
president  and  publisher  John  L.  Dot- 
son  Jr.  outlined  several  of  his  paper’s 
ventures,  including  a  “Medical  Ser¬ 
vices  Directory.” 

Observing  that  the  paper  does  not 
get  many  ads  from  medical  profes¬ 
sionals,  Dotson  said  his  sales  staff  di¬ 
rectly  persuaded  area  physicians,  den¬ 
tists,  medical  centers,  and  other 
health-care  providers  to  advertise. 

The  result:  100  adds  were  sold  in 
a  single  week.  The  paper  had  expected 
to  raise  $4,500  in  revenue  from  the 
project  but  surpassed  that  goal  by 
300%,  generating  $14,810. 

Not  all  of  the  ideas  were  for  inserts, 
however. 

Frank  Anderson,  publisher  of  the 
Savannah  (Ga.)  Morning  News  and 
Evening  Press,  noted  that  his  paper 
found  a  way  not  only  to  increase  rev¬ 
enue  without  increasing  costs  but  to 
utilize  color  in  its  pages. 

“Stand  by  Color”  is  a  plan  wherein 
the  newspaper  is  divided  into  seg¬ 
ments,  and  color  ads  are  offered  in 
those  positions  where  color  is  already 
being  used. 

After  the  paper  is  segmented,  the 
ad  department  examines  the  sections 
to  determine  which  advertisers  carry 
ads  on  those  pages.  Advertisers  are 
offered  color  in  their  ads — at  half- 
price. 

In  the  program’s  first  six  months, 
Anderson  reported,  it  raised  $10,000 
in  revenue. 

Not  only  has  “Stand  by  Color”  ben¬ 
efited  the  News/Press,  it  has  pleased 
advertisers,  as  well. 

“Advertisers  who  have  never  tried 
color  before  are  using  color  and  get¬ 
ting  great  results,”  Anderson  said,  re¬ 
lating  that  one  merchant,  upon  run¬ 
ning  a  color  ad,  said  he  had  never  had 
more  customers  in  his  store. 

Anderson  added,  “Our  technology 


gives  us  greater  color  reproduction 
capabilities,  and  we  have  a  great¬ 
looking  product  to  show  our  readers 
and  advertisers.” 


Circulation 

(Continued  from  page  19) 

gestions  that  the  war  had  been  the 
chief  cause  of  the  gain. 

Sun-Times  senior  vice  president  of 
consumer  marketing  and  distribution 
Tom  Foster  said  the  latest  results 
showed  the  paper  was  in  “a  kind  of 
maintenance  period.” 

However,  the  paper  was  pleased 
that  the  Sun-Times  had  increased  its 
circulation  lead  over  the  Chicago  Tri¬ 
bune  in  the  city  proper,  Foster  said. 

Both  papers  lost  city  circulation 
over  the  year,  but  the  steeper  T ribune 
drop  increased  the  Sun-Times  lead  by 
5,203  copies  to  an  80,237  margin. 

For  its  part,  the  Tribune,  the  eighth 
largest  paper  overall,  reported  an 
overall  daily  drop  of  7,570  to  733,775. 

An  increase  of  7, 1 7 1  copies  in  the 
suburbs  allowed  the  Tribune  to  in¬ 
crease  its  suburban  circulation  lead 
over  Sun-Times  by  52,462  to  a 
251,419  margin.  The  Sun-Times  in¬ 
creased  its  suburban  sales  by  an  av¬ 
erage  164  copies. 

Howard  Hay,  Tribune  vice  presi¬ 
dent  and  director  of  circulation,  said 
the  drop  in  overall  circulation  came 
mostly  from  decreased  single-copy 
sales. 

“Much  of  that  loss  can  be  attributed 
to  increased  single-copy  sales  during 
the  Persian  Gulf  war  a  year  ago,”  Hay 
said. 

Los  Angeles  area  papers  similarly 
accentuated  the  positive. 

The  Los  Angeles  Times,  the  na¬ 
tion’s  largest  metro  newspaper,  re¬ 
ported  a  loss  of  78,476  from  the 
year-ago  period.  Circulation  was 
1,164,388,  the  Times  said. 

Times  publisher  David  Laventhol 
said  the  decrease  was  predictable 
given  the  planned  cutbacks  in  circu¬ 
lation  outside  Southern  California, 
the  elimination  of  the  P.M.  Final  edi¬ 
tion,  and  the  new  sales  tax  on  Cali¬ 
fornia  newspapers. 

Still,  the  paper  reported  a  circula¬ 
tion  gain  in  Orange  County  —  up 
9,720  to  194,368  —  which  narrowed 
the  lead  of  the  Orange  County  Reg¬ 
ister  to  28,565  weekdays. 

For  its  part,  the  Register  reported 
an  overall  daily  circulation  drop  of 
18,845  to  31 1,747. 

At  the  same  time,  the  Los  Angeles 
Daily  News  was  able  to  report  unal¬ 
loyed  good  news:  Its  FAS-FAX  re¬ 
port  showed  an  overall  daily  circula¬ 
tion  increase  of  9,253  to  2 1 2,00 1 . 


APME  survey:  one 
in  three  newswomen 
sexually  harassed 

More  than  one  in  three  women 
working  in  19  small,  medium,  and 
large  newsrooms  at  U.S.  newspapers 
say  they  have  been  sexually  harassed 
at  work,  a  new  survey  has  found. 

The  survey,  conducted  by  the  As¬ 
sociated  Press  Managing  Editors  as¬ 
sociation,  was  based  on  question¬ 
naires  filled  out  by  640  people  now 
working  at  U.S.  newspapers. 

The  APME  board  called  on  all  pub¬ 
lishers  who  do  not  have  sexual  ha¬ 
rassment  policies  at  their  newspapers 
to  adopt  them  and  insure  they  are 
communicated  to  their  staffs. 

Currently  19  states  are  consider¬ 
ing  legislation  that  would  make  sex¬ 
ual  harassment  training  mandatory 
for  all  employees. 

Other  survey  findings  show:  Only 
30%  of  respondents  say  their  news¬ 
paper  has  clear  guidelines  for  filing 
complaints  about  sexual  harassment; 
95%  of  the  victims  are  women;  few 
respondents  (2%  of  men  and  1 1%  of 
women)  say  sexual  harassment  has 
affected  their  work  habits;  of  those 
who  said  they  were  harassed,  nearly 
half  said  it  came  in  the  form  of  an¬ 
noying  or  degrading  comments  about 
sex. 

The  19  newspapers  that  participated 
in  the  survey  did  so  voluntarily.  Seven 
are  small  newspapers  under  50,000 
circulation,  seven  are  newspapers  be¬ 
tween  50,000  and  175,000  circulation, 
and  five  are  more  than  175,000  circu¬ 
lation.  The  survey  was  based  on  a  U.S. 
government  questionnaire  sent  to  6 1 5 
men  and  615  women  randomly  se¬ 
lected  from  staff  lists  provided  by  each 
newspaper.  Of  1 ,230  sent  out,  640  re¬ 
sponded. 

Boston  Globe 
prints  on 
recycled  paper 

The  Boston  Globe  printed  its  en¬ 
tire  Wednesday,  April  22  edition  on 
recycled  newsprint  to  celebrate  Earth 
Day  1992. 

The  Globe  prints  about  550,000 
copies  for  its  Wednesday  editions. 
This  is  the  third  year  in  a  row  the 
Globe  has  observed  Earth  Day  this 
way. 

Along  with  many  other  Mas¬ 
sachusetts  newspapers,  the  Globe  has 
voluntarily  agreed  to  increase  its  use 
of  recycled  newsprint  to  at  least  50% 
by  the  year  2000. 
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must  now  be  more  sensitive,  that  they 
cannot  make  cavalier,  willy-nilly  de¬ 
cisions  about  coverage  or  wording  on 
the  assumption  that  some  other  view¬ 
point  or  coverage  will  balance  theirs 
out,  because  in  their  area  there  is  not 
enough  of  an  alternative  press  or  pro¬ 
gramming  around  and  because  it  is 
just  too  expensive  to  compete. 

In  the  end,  1  feel,  the  editor  must 
make  his  or  her  own  call,  based  on 
fairness  and  taste,  even  in  the  face  of 
pressure  and  influence  from  interest 
groups  —  inside  as  well  as  outside 
the  newsroom,  be  it  racial,  religious, 
ethnic,  political,  or  otherwise. 

Regardless  of  how  much  I  disagree 
with  an  editor’s  judgment  or  view¬ 
point,  1  prefer  an  assertive  (but  logi¬ 
cal  and  fair)  editor  and  a  publication 
or  program  with  a  point  of  view  (also 
preferably  fair  and  understated)  if  the 
alternative  is  a  wishy-washy,  pan¬ 
dering  product  that  tries  to  please  ev¬ 
eryone  and  ends  up  pleasing  no  one 
(an  exception  is  CNN  with  its  CNN 
Headline  News,  for  example,  which 
tries  to  cover  the  more  outstanding, 
spectacular  breaking  news). 

It  is  nice  to  poll  a  particular  inter¬ 
est  community  regarding  terminol¬ 
ogy  and  coverage,  and  to  be  sensi¬ 
tive,  but,  in  a  mass-market  general- 
interest  mainstream  publication  or 
broadcast,  the  editor  should  not  de¬ 
fer  too  much  to  any  particular  group 
(though  1  might  wish  to  influence  that 
very  same  editor). 

Journalistic  integrity  means,  above 
all,  being  true  to  yourself,  be  it  a  ques¬ 
tion  of  coverage  or  calling  someone 
“pro-choice”  or  “pro-life”  vs.  “pro¬ 
abortion”  and  “anti-abortion,”  or 
“AIDS  victim”  vs.  “AIDS  patient”  vs. 
“person  with  AIDS,”  or  “gay”  and  “ho¬ 
mosexual”  or  “black”  vs.  “African- 
American,”  etc. 

As  to  minority  community  mem¬ 
bers  within  a  newsroom,  I  subscribe 
to  a  mild,  collegial  way  of  influenc¬ 
ing:  suggest,  nudge,  offer  a  well- 
stated  opinion,  but  not  pressure,  not 
glare,  not  pout  and  stamp  my  foot 
about  what  the  editor  “should”  de¬ 
cide,  and  not  make  the  editor  too  un¬ 
comfortable  about  pleasing  a  partic¬ 
ular  minority  contingent  within  the 
newsroom,  let  alone  the  community, 
lest  it  create  a  newsroom  rift  and 
alienation. 

I  respect  the  hierarchy  of  the  news¬ 
room  in  which  I  work  because  that  is 
the  name  of  the  game.  Then  again,  I 
am  lucky  in  that  I  have  things  three 
ways:  I  work  as  a  lower-echelon  edi¬ 
tor  in  a  mainstream  daily  newsroom. 


I  also  work  at  a  collective  publication, 
and  I  run  my  own  publishing  business. 
In  each  case,  1  listen  to  my  staff,  my 
audience,  and  finally  to  myself. 

Printed  periodicals  and  daily  pro¬ 
grams  are  always  works-in-progress, 
not  one-shot  deals.  Made  a  decision 
that  comes  back  to  haunt  you? 

Go  back  at  it  the  next  time  —  even 
acknowledge  it  publicly  —  and  then 
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“We  have  so  much  to  offer,”  said 
Giselle  Fernandez,  a  CBS  News  cor¬ 
respondent.  “We  have  knowledge  of 
Hispanic  issues  and  we  can  bring  a 
different  look  to  the  newsroom.” 

Fernandez  attributed  the  gains  that 
Latinas  have  made  in  the  media  large¬ 
ly  to  “sheer  economic  necessity”  by 
management. 

Despite  some  progress  in  hiring, 
Hispanic  women  must  be  “vigilant 
once  they  are  on  board,”  said  Fabiola 
Santiago,  managing  editor  of  El 
Nuevo  Herald  in  Miami. 

“Be  sure  that  management  is  not 
just  paying  us  lip  service,”  she  ex¬ 
plained. 

In  another  panel  devoted  to  getting 
more  Hispanics  into  newspaper  man¬ 
agement,  Gerald  Garcia,  vice  presi¬ 
dent  and  editor  of  the  Houston  Post, 
told  a  mostly  young  audience  of  re¬ 
porters  that  they  must  want  to  man¬ 
age  people  and  should  not  move  up  if 
they  believe  they  will  miss  reporting 
and  writing. 

“You  can’t  miss  anything  or  you 
will  regret  the  decision,”  the  former 
reporter  stated.  Garcia,  the  founding 
president  of  NAHJ  and  a  former  pub¬ 
lisher  of  the  Knoxville  (Tenn.)  Jour¬ 
nal  and  other  newspapers,  also  ad¬ 
vised  listeners  to  study  their  current 
managers  to  learn  how  employees 
should  or  should  not  be  treated. 

“You  will  be  under  a  microscope 
day  in  and  day  out  from  above  and  be¬ 
low,”  he  said.  “There  has  been  a  great 
lack  of  sensitivity  by  managers  but 
things  have  changed.  If  you  become 
a  manager,  listen  to  what  the  people 
under  you  are  saying.” 

Addressing  the  issue  of  diversity, 
Garcia  said  that  he  has  changed  his 
previous  view  that  newspapers  should 
hire  minorities  in  relation  to  their 
numbers  in  the  country’s  total  popu¬ 
lation. 

Instead,  he  went  on,  their  employ¬ 
ment  should  reflect  the  makeup  of  the 
paper’s  community. 

“Look  at  your  town  and  decide 
what’ s  missing  in  your  newsroom  and 
then  decide  on  numbers,”  he  said. 


move  on.  Be  respectful,  sensitive, 
but,  finally,  independent.  That  is 
freedom  of  press.  That  is  freedom  of 
speech.  Try  to  avoid  disenfranchis¬ 
ing,  try  to  be  inclusive,  definitely  be 
fair,  but  be  fair  to  yourself  as  well. 
That  is  the  way  American  journalism 
should  be  —  regardless  of  whether 
you  are  mainstream,  minority,  mass- 
market,  or  feisty  independent. 


“Today’s  market  is  totally  individu¬ 
alized.” 

Garcia  and  fellow  panelist,  Don 
Flores,  publisher  of  the  Gannett- 
owned  Iowa  City  Press-Citizen, 
agreed  that  Gannett,  Knight  Bidder 
and  Capital  Cities/ABC  are  the  news¬ 
paper  industry  leaders  in  hiring  mi¬ 
norities. 

“They’re  doing  it  right,”  said  Flo¬ 
res,  the  president  of  NAHJ. 


Beating 


(Continued  from  page  9) 


from  mine,  he  said,  “What’s  the  mat¬ 
ter,  man?  You  want  to  fight?” 

1  said,  “Look,  I’m  a  reporter.  I  work 
here.” 

He  responded  with  a  left  hook  to 
my  face. 

I  was  so  agitated  I  didn’t  even  feel 
it.  I  just  repeated  I  was  a  reporter. 

About  10  or  15  people  jumped  on 
me,  threw  me  to  the  ground,  and 
started  kicking  and  punching  me. 
They  were  pummeling  me,  with  their 
fists  and  feet,  and  screaming. 

On  the  ground,  I  was  kicking  back 
and  shouting  obscenities.  It  is  hard  to 
tell  time,  but  I  guess  this  lasted  about 
a  minute. 

Then  a  black  man  —  he  appeared 
to  be  in  his  40s,  wearing  a  black-and- 
yellow  sweater  —  pulled  me  from  the 
melee  to  safety. 

He  yelled  at  the  crowd,  “Leave  the 
man  alone.  He  ain’t  hurting  any¬ 
body.” 

He  took  me  by  the  arm  and  led  me 
away.  I  was  so  overwhelmed  by  the 
shock  I  wasn’t  aware  of  the  pain, 
though  I  felt  blood  dripping  from  a 
gash  on  my  nose. 

My  rescuer  led  me  to  the  door, 
where  a  barricade  of  security  officers 
were  preventing  the  rioters  from  en¬ 
tering  the  building.  At  first,  they 
didn’t  want  to  let  me  in,  but  my  res¬ 
cuer  kept  shouting  to  them,  “Re¬ 
porter!  Reporter.”  People  nearby  took 
up  the  chant. 

I  pleaded  with  the  Good  Samari¬ 
tan  to  come  upstairs  with  me,  so  I 
could  interview  him  for  a  story,  but 
in  the  confusion  he  was  quickly  lost 
in  the  crowd. 
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_ 1992  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.  1991) 

Exclusive  data  on  U.S.  and  Canadian  nevi/spaper  markets. 

_ 1992  EDITOR  &  PUBLISHER  INTERNATIONAL  YEAR  BOOK  (Published 

April  1992)  The  encyclopedia  of  the  newspaper  industry. 

The  cost  of  each  book,  $80  per  copy.  Bulk  orders  of  5  or  more  of  each  book, 
$72  each.  $105  per  copy  outside  the  U.S.  or  Canada.  NY  State  residents  add 
applicable  sales  tax. 

Payment  must  be  in  U.S.  funds  and  accompany  all  orders.  Please  provide 
complete  street  address  with  zip  code  for  UPS  delivery. 


Market  (iuicie 


Name 


Title 


Yearbook 


Comoany 

Address 

Ste./Apt. 

City 

State 

Zip 

Visa/MC  account  # 

Exp.  date 

Signature 

BUSINESS  Circle  One  Category 

1.  Newspapers 

2.  Newspaper  equipment  manufacturer 

3.  Syndicates/news  services 

4.  Advertising  agency 

5.  Public  relations  firm 

6.  Legal  firm 

7.  Government 

8.  Manufacturer-general 

9.  Manufacturer-auto  &  truck 

10.  Manufacturer-food 

11.  Service  industry 

12.  University/public  library 

13.  Financial 

14.  Retail 

15.  Public  transportation 

16.  Individual 

17.  Publishing  other  than  newspaper 

18.  Other _ 


I 


Editor  &  PubNslier 

Circulation  Department 
11  West  19th  Street 
New  York,  NY  10011-4234 


Classified  Advertising 


11  W.  1901  Street,  NY.  NY  10011 
PHONE  (212)  075-4300 
FAX  (212)  929-1259 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


900  PERSONALS 


***  FREE  900  #'s  *** 

Yes  -  FREE  900  #’s  already  approved 
900  Call  Association  1(800)  982-6224 


PARTNERSHIP  OPPORTUNITIES 
900  VOICE  MAIL  PERSONALS 
CALL  LINDA  1  (800)  886-INFO 


REALIZE  UNEARNED  REVENUE. 
900  800  #’S  AVAILABLE  FOR 
LETTERS  TO  THE  EDITOR” 

AS  SEEN  IN  NEWSWEEK.  CALL 
IAN,  1  (800)  776-4426. 


ASTROLOGY 


HUMAN  SEXUAUTY 


SOBIN  ON  SEX.  Perfect  antidote  to 
Landers,  Abby  by  reknown  author- 
activist.  Samples.  (516)  868-1673. 


IN  A  NUTSHELL.  Give  your  readers  a 
good  laugh  and  keep  them  coming  back 
for  more.  Award-winning,  700  word 
weekly  column  has  fans  coast  to  coast. 
Free  samples.  Barbara  Naness,  119 
Washington  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 


MOVIE  REVIEWS 


EASTERN  EUROPE 


VISITING  EASTERN  EUROPE? 

We  provide  research,  translation  and 
organizational  services  in  Berlin  and 
eastern  Germany,  Poland,  Hungary  and 
Czechoslovakia.  Central  European 
Connections,  c/o  B.  Cooper,  Nauheimer 
Str.  42,  1000  Berlin  33,  tel.  (49)  (30) 
824  88  04. 


ENTERTAINMENT 


_ PUZZLES _ 

PUZZLE  FEATURES  SYNDICATE 
Daily  and  Sunday  Crossword  Puzzles 
24515  California  Ave.  #12  Hemet,  CA 
92545  Phone  (714)  926-4843. 

SENIOR  HEALTH 


NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

APPRAISALS  for  estate,  tax,  stock, 
asset,  depreciation,  insurance,  bank, 
partner,  others:  ROBERT  N.  BOLITHO 
&  ASSOCIATES,  POB  3008,  Palm 

KARL  WRAY,  Newspaper  Broker 

2420  South  Ola  Vista 

San  Clemente,  CA  92672 
(714)  492-5241 

MEDIAAMERICA  BROKERS 

NEWSPAPER  BROKERS 

"1st  in  RESULTS” 

WEBSTER  &  ASSOCIATES 

6  Oak  Tower,  Yantis,  TX  75497 
(903)  473-7200 

Straight  talk.  Hard  work.  Results. 

Lenox  Towers,  Suite  1000 

3390  Peachtree  Rd.  NE 

Atlanta,  GA  30326 
(404)  364-6554 

FAX  (404)  233-2318 

W.B.  GRIMES  &  CO. 

Brokers  •  Appraisers  •  Consultants 

PO  Box  442 

MEL  HODELL,  NEWSPAPER  BROKER 

5196  Benito,  Montclair,  CA  91763 
(714)  626-6440  FAX  (714)  624-8852 

Clarksburg,  MD  20871 

Larry  Grimes-President 
(301)  507-6047 

Dick  Smith-South-(601)  627-7906 

MICHAEL  D.  LINDSEY 

3465  S.  Oleander  Drive 

Chandler,  AZ  85248  (602)  899-3698 

Tony  Baker-West-(818)  707-8660 

RICKENBACHER  MEDIA  CO. 

FAMILY  PARENTING 


Just  a  spoonful  of  humor  helps  the 
philosophy  go  down,  in  the  most 
delightful  way.  "FAMILY  MATTERS” 
from  every  angle.  Written  by  a  physi¬ 
cian,  mother  of  4.  Well  received  weekly 
in  Santa  Barbara  News-Press.  Samples 
on  request.  Karen  Engberg,  M.D.,  2329 
Oak  Park  Ln.,  Santa  Barbara,  CA 
93105.  (805)  682-8844;  FAX  (805) 
682-6499. 


TEENSIENTERTAINMENT 

KIDS/TEENS/ENTERTAINMENT 

CELEBRITY  TEEN  TALK  features  week¬ 
ly  600-700  word  interviews  (w/photo) 
with  big-name  stars  from  TV,  movies 
and  recording  industry.  5th  Year. 

Call  (617)  255-0123. 


ANNOUNCEMENTS 


EDITORIAL  CONSULTANTS 

ARE  YOU  GETTING  EVERYTHING  YOU 
CAN  OUT  OF  YOUR  NEWSROOM? 
Former  daily  editor  will  evaluate 
content,  staffing  with  an  eye  toward 
improving  quality,  productivity. 
Specialist  in  small  and  medium-size 
papers.  Write  Mike  Wallace  News 
Consulting,  512  Capitola  Ave.,  Suite 
100,  Capitola,  CA  95010,  or  call  (408) 
479-1757. 

INVESTORS  WANTED 

Largest  circulating  Irish-American 
newspaper  in  the  west  is  seeking  work¬ 
ing  partner  or  buyer.  Bill  Teufel,  9 
Vicente  Terrace,  Santa  Monica,  CA 
90401.  (213)  393-3162. 

MAGAZINES  FOR  SALE 

3-State  general  interest  magazine. 
20-years-old.  $85,000  firm.  218  E. 
Main,  Niles,  Ml  49120.  _ 


Invest  in  Your  Future. 
Subscribe  to  E&P  Today!  i 
Call  (212)  675-4380  I  (214) 
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NEWSPAPER  APPRAISERS 

APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
loans,  divorce,  minority  buyouts. 
Reasonable  fees. 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
4  Water  St.,  Arlington,  MA  02174 
(617)  643-1863 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 

PROFESSIONAL  APPRAISALS 

Very  detailed  and  accurate  appraisals  of 
your  publishing  business,  for  any 
purpose.  Confidential. 

RICKENBACHER  MEDIA  CO. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Cleanivater  Beach, 
FL  34630.  No  obligation  of  course. 


Newspaper  Sales  -  Consulting 
8937  Laguna  Place  Way 
Elk  Grove,  CA  95758  (916)684-3987 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
Representing  newspapers  in  New 
England,  New  York,  New  Jersey  and 
Pennsylvania  as  Brokers.  4  Water  St., 
Arlington,  MA  02174.  (617)643-1863 

CRIBB  MEDIA  SERVICE 
1  Annette  Park  Drive 
Bozeman,  MT  59715 
John  T.  Cribb  (406)  586-6621 
Newspaper,  Free  &  Specialty 

Fournier  Media  Service  Inc. 
Appraisal*Brokerage»Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 

PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 

ROBERT  N.  BOLITHO 
&  ASSOCIATES 
Our  Firm  Established  1923 
POB  3008,  Palm  Beach,  FL  33480 
Bob  Bolitho  -  (407)  820-8530 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPERS  FOR  SALE 


BE  FIREPROOF.  Own  your  paper.  Free 
list,  some  publisher  financed.  Bill 
Berger,  ATN,  1801  Exposition,  Austin, 
TX  78703,  (512)  476-3950. 


GROWING  SOUTHEASTERN  WEEKLY 
in  affluent,  year-round  resort  area. 
Close  to  malls,  universities.  Top 
schools.  Booming,  recession-proof 
market.  Box  5824,  Editor  &  Publisher. 


i.lASSACHUSETTS  18,000  free, 
$575,000  gross  well-established 
regional  weekly. 

MASSACHUSETTS  2,500  paid,  gross 
$160,000,  profitable,  excellent  for 
husband-wife  team  in  desirable  area. 
EASTERN  PENNSYLVANIA  4,500  circ. 
$450,000  gross;  profitable,  strong 
cash  flow,  nice  town,  owner  retiring. 
Terms,  but  you  need  $200,000  up 
front. 

NEW  JERSEY  $350,000  gross  in  high- 
income  suburban  area,  long- 
established,  paid. 

SUBURBAN  BOSTON  group,  over 
$700,000  gross.  Profitable.  16,000 
free. 

C.  Peter  Jorgensen 
Media  Consultants  &  Assoc.  Box  C 
Arlington,  MA  02174  (617)  643-1863 

FLORIDA  GULF  COAST 

Paid  weekly  newspaper,  shopping  guide, 
real  estate  guide,  commercial  printing. 
Self-contained  except  web  press.  Present 
owner,  23  years.  Cash  only. 

CAU  (813)  733-8053 
for  full  particulars 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


INDUSTRY  SERVICES 
CIRCULATION  SERVICES 


LONG  ESTABLISHED  weekly  and  pfint 
shop  in  premier  northern  California 
location.  1991  revenue  $367M.  Price 
$325M  including  2  unit  Goss  press. 
Reply  to  PMR,  1660  School  St.,  Mora- 
ga,  CA  94556. 

NEWSPAPERS  WANTED 

Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 

I  HAVE  $125,000  for  purchase  or  down 
payment.  Seek  paper  or  magazine  or 
shopper  in  metro  area,  college  town  or 
resort.  Send  to  Box  5830,  Editor  & 
Publisher. 

RETIRING  and  want  to  leave  your  news¬ 
paper  in  good  hands,  but  feel  uncom¬ 
fortable  selling  to  a  chain?  Let's  get 
together.  Community-oriented 
publisher  with  high  journalistic  stan¬ 
dards  desires  to  purchase  a  small  daily 
or  paid  weekly.  Primary  concern  is  that 
property  is  in  desirable  location  and 
plai^  a  viable  role  in  the  growth  and  well 
being  of  the  community  it  serves.  Box 
5817,  Editor  &  Publisher. 

SMALL  weekly  or  monthly  wanted; 
Prefer  rural. 

Fax  details  to  (219)  845-0477. _ 

WE  ARE  owner  operators  of  more  than 
200  daily  and  weekly  newspapers  in  the 
U.S.  We  are  aggressively  seeking 
acquisitions.  Circulation  5,000  to 
25,000.  All  correspondence  and 
discussions  are  confidential.  Contact: 
Kenneth  W.  Cope 
Executive  Vice-President 
American  Publishing  Co. 

1006  West  Harmony 
Neosho.  MO  64850 
Phone  (417)  451-1520 
FAX  (417)  451-6408 

PUBUCATIONS  FOR  SALE 

Profitable,  regional  trade  publication  in 
dynamic  industry.  Owner  retiring.  Reso- 
nably  priced.  Good  growth  potential. 
Box  5829,  Editor  &  Publisher. 

Steady-growth  profitable  ($50K-i-/year) 
free-distribution  paper  with  great 
future.  New  England.  The  growth  is 
getting  to  big  for  me  to  handle.  Call 
(617)  868-7495  (24  hours). 

RESEARCH  AID _ 

Do  you  know  where  the  Fort  Worth  Star- 
Telegram  is  available  online?  Which 
online  papers  report  on  Orange  County, 
CA?  Which  parts  of  the  papers  are 
online  and  which  are  not?  Find  answers 
in  the  new  directory  NEWSPAPERS 
ONLINE  from  BiblioData.  Order  for  $85 
or  send  for  sample  pages:  (617) 
444-1154orFAX(617)449-458^ 

INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

ALTERNATE  DELIVERY  -  Turn  Mail 
COSTS  into  PROFITS.  We  offer 
complete  development  services  includ¬ 
ing  routing,  mapping,  carrier  training, 
quality  control  methods  and  administra¬ 
tive  techniques.  Over  21  years  of  deliv¬ 
ery  experience.  For  more  information, 
call  us  collect  at  (517)  732-2081  or 
write  to  APS  Development  (E),  PO  Box 
645,  Gaylord.  Ml  49735. 

ALWAYS  SETTING  THE  STANDARD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1  (800)  247-2338 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (514)  227-6478. 


CIRCULATION  III 
Telemarketing  Coast  to  Coast 
(214)  352-1123 
John  Dinan  ~  John  Lyons 

DOVER  PROMOTIONS.  INC. 

Nothing  fancy,  just  hard  work!  Crew 
sales  with  employee  managers.  Tele¬ 
marketing,  Market  Research  and  Opin¬ 
ion  Polls.  (609)  383-0250 

KEVIN  S.  PAPPERT 
_ (313)  673-9533 _ 

SUNSET  CREWS  INC. 
Exclusively  Midwest  Crew  Sales. 
l-(800)  877-7176 

TELEMARKETING 
(216)  434-4466 
PRO  STARTS 

TELE-SALES  SYSTEMS,  INC. 
NEWSPAPER  SALES  PROFESSIONAL 
Circulation  Telemarketing  Since  1980 
Call  1  (800)  347-1474 

TERRY  JOHNSTON 
PRODUCTIONS  INC. 

Unequaled  Telemarketing  Results 
Immediate  Grovrth  Realized 
Call:  (714)  665-7298 

EDITORIAL  SERVICES 

FREE  DATABASE  FOR  JOURNALISTS 
No  phone  charges.  No  Time  Charges. 
Access  1(800)  873-0010  by  modem 
for  information  on  Presidential 
campaigns,  business  issues.  Congress, 
federal  policies.  For  Assistance,  Call  PR 
ON-LINE.  (202)  347-8918. _ 

MAILROOM  SERVICES 

Improve  accuracy,  accountability, 
productivity,  timeliness. 

FRED  BREWER 
POST-PRESS  OPERATIONS 
(508)  867-7290 

PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

'Daily  Service  Contracts* 

‘One  Time  Service* 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  1(800)  657-2110 

EQUIPMENT 

& 

SUPPLIES 

CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical  310/372-0372 

_ MAILROOM _ 

FOR  SALE 

1  Signode  Power  Strapping  Machine 
MLN-2A.  $3,000.  Contact  Sammy 
Lopez,  Ruidoso  News,  PO  Box  128, 
Ruidoso,  NM  88345. 


you  can 
count  on  it 

•  to  bring  you  the  news  of 
the  newspaper  industry 
every  week  of  the  year. 

•  to  focus  on  the  issues 
that  are  important  to  you. 

EDITOR  &  PUBLISHER 

has  stood  the 
test  of  time. 

It  has  served  the 
newspaper  community 
for  over  100  years. 

call  212  675-4380 
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EQUIPMENT  &  SUPPLIES 


MAILROOM 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 


"KANSA”  MODEL  “480”  inserter  and 
480  add-on  stations,  excellent  condi¬ 
tion,  best  offer  will  own!  Financing/ 
leasing  available. 

Call  (316)  342-7900. 


MAIL  ROOM 

3  Mueller-Martini  5-1  227S  Inserters 

4  Ferag  single  gripper  conveyors 
200’  long  each 

10  Oval  strapping 

J.P.  40  &  J.P.  80  machines 

2  Stepper  tying  &  inserting  machines 
1987 

2  Chelshire  quarter  folders 
and  labeling  machines 

Northeast  Industries  (213)  256-4791 


REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 


REMANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  No 
loss  of  production.  Costs  savings. 
VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  or  (800)  741-1937 


PHOTOTYPESETTING 


FOR  SALE:  Compugraphic  8600, 
8400,  MCS,  Preview,  Processors,  Fonts 
and  Scanners.  8600  in  excellent  condi¬ 
tion.  Call  Jeremy  Hylton.  The  Tech 
(617)  253-1541. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 


PRESSES 


It’sNEW  —  It’sHERE  II11X17LASER 
PRINTER  -  400  DPI  &  Adobe  PostScript 
Level  2  -  at  the  price  you've  been  wait¬ 
ing  for  $4,550;  with  up  to  3  on-line 
paper  trays  optional.  90  day  parts  & 
labor  warranty  and  nationwide  3rd  party 
S€rvic6 

Call  Bob  Weber,  Inc.  (216)  831-0480, 
Fax  (800)  837-8973/(216)  831-1628. 


PRESSES 


DOUBLE  &  SINGLE  WIDTH  PRESSES 
METRO  22  3/4,  unit  additions 
METRO  22  3/4,  6-unit,  4-haif  deck 
METRO  5-unit,  2-half  deck,  1-4/C 
METRO  22,  10-unit,  1-half  deck 
METRO  22,  5-unit,  3-half  deck 
MAN  4/2,  4-unit,  2-half  deck 
COLORMAN  35,  22,  6-four-color 
URBANITE  22  3/4,  6-unit,  1-3/C 
SSC  22  3/4,  4-unit,  plus  3/C 
SC  22  3/4,  4-unit,  plus  3/C 
COMMUNITY,  4-unit,  6-web  folder 
AL  TABER  ALTA  Graphics 
(404)  552-1528  FAX  (404)552-2669 


DOUBLE-WIDTH  EQUIPMENT 

1981  Goss  Metroliner  with  22" 
(56cm)  cut-off.  Consists  of  four 
9-unit  presses  with  5  half  decks 
each,  45”  RTP’s.  First  9-unit  press 
released  October,  1992. 

Two  8-unit  Goss  Metros  1978/80 
vintage,  23  9/16"  cut-off  each  with 
3:2  folder,  4  half  decks  and  42” 
automatic  digital  reels. 

One  brand  new  10-unit  Goss  Metro 
+  3392,  22  3/4”,  double  3:2  folder, 
10  RTP's  -  avail,  immediately. 

Two  brand  new  10-unit  TKS  presses, 
22  3/4”,  10  RTP’s.  Avail, 
immediately. 

Four  8-unit  Hoe  Colormatic  presses,  23 
9/16”  cut-off. 

One  8-unit  MAN/Roland  Hoe  Flexo 
press,  23  9/16”  cut-off. 

1  Double  3:2  Goss  Imperial  folder  with 
upper  former/angle  bars. 

Ask  About  our  Single-Width  Presses 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Fax  (913)  492-6217 


IT’S  A  SELLER'S 
MARKET FOR 
COMMUNITY^ 
EQUIPMENT. 
AND 

WE’RE  BUYING. 

If  you’re  looking  to  sell  22-3/4- 
inch  SSC  units,  or  SC  and  SSC 
folders,  we’re  interested  in 
talking  with  you.  Used  Equip¬ 
ment,  Rockwell  Graphic 
Systems  -  The  Americas, 
Rockwell  International,  700 
Oakmont  Lane,  Westmont, 
Illinois  60559,  (708)  850-6178 
Fax:  (708)  850-6177 


Rockwell  International 


Goss  Cosmo  Press,  1974,  4  units.  Good 
running  condition. 

Call  (813)  461-0245. 


GE  Press  drives-60  HP  motors 
8-12  units/folder  -  from  24K 
Call  (505)  294-0450 


Crosfield  Pagefax 
Facsimile  Equipment 
For  Sale 

The  New  Yirrk  U.'iily  News  is  accepliitf;  bids  fur 
|)urcli.ise  of  llie  following  Crosfield  I’agefax  uiiils: 

*  3  I’.ngefax  ”663'’  Readers  willi  compressors 

*  6  Pagefax  ”664"  Writers  with  decompressors 
and  on-line  fiim  Iransporls  (processors  not 
included). 

*  I’wo  ARQ  concentrator  network  controllers 

All  equipment  is  two  years  old  and  has  been  iiseil 
sparingly.  Iii|uipment  can  be  viewed  at  I'iie  Daily 
News  facilities.  Functional  demonstrations 
arranged  on  reijuest. 

riraw  Auhmil  bids  or  direct  Inquiries  fur  all  nr  part  of  Ibis  equipment  Iw 

Mr.  Roller!  Send>er 
l*urrliasing  Director 
Nenr  York  Daily  News 
Xm  E.  42iid  .SI. 

New  York,  NY  1INII7 
I'lione  (212)210-1814 

DAILY®NI*:WS 


GOSS  SSC  Half  and  Quarter  page 
folder.  Air  Former,  Number  SSC-2I4 
with  Fincor  60  horsepower  drive. 

Goss  SC  Half  and  Quarter  page  folder, 
double  parallel  fold  and  cross  perfor¬ 
ator,  Number  SC-909  with  Fincor  60 
horsepower  drive 

Goss  S(i  Half  and  Quarter  page  folder. 
Number  SC-1109 

Goss  SC  Half  and  Quarter  page  folder. 
Number  SC-959 
CONTACT:  DAUPHIN  GRAPHIC 
MACHINES,  INC. 

(800)  346-6119  FAX  (717)  362-4165 


PRESS  ROOM 
MAN-Roland  Folders 
160  pages  -  double  out  -  22-3/4 
with  3  high  former  &  angle  bars 
Only  7  years  old 

8  Unit  Hoe  Colormatic  Press 

4  color  humps  -  3/2  folder  &  balloon 

8  40”  or  42”  RTPs 

Press  drives  for  24  units 

60  HP  G.E.  drives 

Only  7  years  old 

Northeast  Industries  (213)  256-4791 


PRESS  ROOM 
Seven  units  Goss  Mark  II 
One  unit  Goss  Mark  V 
3:2  subway  delivery  folder 
Two  half-decks 
Cut-off:  22  3/4” 

Web  Width:  55” 

Ten  units  Goss  Mark  I 

Two,  2:1  double  delivery  folders 

Three  half-decks 

Two  color  humps 

Cut-off:  22  3/4” 

Web  Width:  55” 

Both  presses  will  be  available  Septem¬ 
ber  1,  1992. 

Contact:  Frederick  K.  McCann 
Copley  Newspapers 
(619)  454-0411 


SCANNING  EQUIPMENT 


R.Z.  210L  Color  Scanner.  Excel,  condi¬ 
tion  in  Midwest  newspaper.  $75,000 
system  ready.  Bob  (708)  885-0698. 


R.Z.  4050E  Color  Scanner.  Excel  cond 
Hi-Res  to  Mac  capability,  much  more. 
$20,000  Bob  Casper  (708)  885-0698. 
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HELP 

WANTED 


ACADEMIC 


Tht  UNIVtUSITYOf 

Arizona 

tljcsoN  Arizona 

Dirtetor,  Student  Publications 
This  is  a  twelve-month  full-time  administra¬ 
tive  position  within  the  Division  of  Student 
Affairs.  The  Director  provides  leadership  for  a 
comprehensive,  award-winning  student  publi¬ 
cations  program.  This  program  includes  the 
ARIZONA  DAILY  WILDCAT,  an  independent 
campus  newspaper  with  a  daily  circulation  of 
20,000:  the  DESERT  yearbook:  typesetting  ser¬ 
vices:  the  faculty/staff  directory:  and  the  cam¬ 
pus  map.  The  Director  advises  editors  and 
student  editorial  staff:  provides  critique  of 
each  issue:  prepares  budgets:  and  manages 
business  and  production  staff  of  approxi¬ 
mately  thirteen  full-time  employees,  and  100 
student  staff.  Masters  degree  and  business 
management  experience  preferred.  Significant 
professional  news  experience  required.  Salary 
based  on  experience  and  credentials.  Position 
available  July  1,  1992. 

To  apply,  send  letter  of  application,  resume, 
and  three  letters  of  recommendation  to  Direc¬ 
tor  of  Search  Committee,  Dean  of  Students 
Office.  Old  Main  203,  The  University  of 
Arizona,  Tucson,  Arizona  15721,  (602)  621- 
7059.  The  University  of  Arizona  is  an  AA/EEO 
employer.  Minorities  and  women  are  encour- 
ag^  to  apply. _ 


ADMINISTRATIVE 


COO  FOR  100,000  circulation  daily 
and  Sunday  in  Zone  1.  Strong  back¬ 
ground  in  areas  of  finance  and  market¬ 
ing  required  as  well  as  good  manage¬ 
ment  skills.  People-oriented  organiza¬ 
tion.  Send  complete  resume  with  salary 
expectations,  in  complete  confidence, 
to  Box  5812,  Editor  &  Publisher. 


MANAGER  OF  PUBLISHING  DIVISION 
Frank  N.  Magid  Associates,  the  nation’s 
leader  in  m^ia  research  and  consulta¬ 
tion,  is  seeking  a  true  entrepreneur  with 
an  extensive  background  in  publishing 
to  head  its  publishing  division.  Here’s 
an  opportunity  to  develop  your  own 
business,  bring  together  your  own  staff, 
and  write  your  own  ticket.  New  ideas 
and  fresh  approaches  to  marketing  and 
editorial  needs  in  publishing  are  a 
must.  In  addition  to  marketing  our 
current  products  to  the  publishing 
industry,  we  welcome  our  ideas  for  new 
products.  Travel  is  required.  If  you  are 
looking  for  the  opportunity  to  join  a 
dynamic  company  offering  growth 
potential,  this  is  it. 

Please  send  your  resume,  salary  history, 
and  references  to  Debra  Lucken, 
Human  Resources  Manager,  Frank  N. 
Magid  Associates,  One  Research 
Center,  Marion,  lA  52302. 


STRONG  GENERAL  MANAGER  wanted 
by  East  Coast  medium-sized  daily  and 
Sunday.  Solid  experience  in  all  phases 
of  newspaper  management  required. 
Please  send  resume  with  salary  require¬ 
ments.  Confidentiality  respected.  Box 
5813,  Editor  &  Publisher. 


A  DYNAMIC  WEEKLY  entertainment 
newpaper  in  New  Jersey  seeks  a  busi¬ 
ness  manager.  Applicant  should  have  a 
minimum  three  years  experience  in 
advertising  management,  and  should  be 
familiar  with  all  aspects  of  newspaper 
publishing,  including  circulation, 
composing  and  promotion. 

The  applicant  should  be  a  creative  self¬ 
starter  who  likes  people  and  who  has 
control  over  financial  aspects  of  the 
operation.  Please  respond  to  personnel: 
PO  Box  233,  Mays  Landing,  NJ  08330. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ART/EDITORIAL 


30%  OWNERSHIP  OF  WEEKLY  NEWS¬ 
PAPER  in  Arkansas  available  to  right 
advertising  director  who  can  restore 
paper's  glory  days.  Ninety-two  year  old 
paper  is  only  paper  published  in  county 
and  draws  ads  from  four  surrounding 
counties  as  well.  Ad  revenues  have 
declined  under  current  publisher  who’s 
experience  is  in  news  not  advertising. 
Offer  salary,  commission,  car  allowance 
and  bonuses  which  should  equal 
$25-35,000  per  year  plus  30%  owner¬ 
ship  after  three  years.  The  average 
home  here  costs  less  than  $40,000 
which  makes  salary  equal  to 
$50-70,000  in  big  city.  Located  in 
small  town  with  good  schools  and 
almost  no  crime.  If  you’d  like  to  own  a 
piece  of  the  action  and  have  a  better 
quality  of  life,  send  resume  and  three 
references  to  Ovid  Goode,  Publisher, 
South  Arkansas  Accent,  PO  Box  766, 
Hampton,  AR  71744. 


ADVERTISING  SALES  DIRECTOR 

A  Zone  3  daily  of  approximately  50,000 
seeks  an  individual  to  lead  the  efforts  of 
the  retail,  classified  and  service  staffs. 
Responsibilities  include  staff  develop¬ 
ment,  budgeting,  sales  presentations, 
team  management,  and  project  devel¬ 
opment.  The  position,  depending  upon 
your  experience  and  qualifications, 
offers  a  salary  of  $40-$45,000,  plus 
bonus,  profit-sharing,  and  benefits. 
Please  send  application,  resume  and 
reference  to  Box  5776,  Editor  & 
Publisher.  All  replies  will  be  held  in 
strict  confidence.  An  Equal  Opportunity 
Employer. 


ADVERTISING  DIRECTOR 
We’re  looking  for  a  creative  person  with 
management  experience  who  can  pro¬ 
gress  with  a  seven-day  award-winning 
daily  newspaper  team.  Send  resume 
and  salary  history  to  S.L.  Asbach, 
Mesabi  Daily  News,  PO  Box  956,  Virgi¬ 
nia,  MN  55792. 


CLASSIFIED  ADVERTISING  MANAGER 
fora  100,000  plus  circulation  NJ  daily. 
Prior  experience  should  include  staff 
management,  outside  sales  experience, 
incentive  and  goal  setting,  telemarket¬ 
ing,  plus  an  outstanding  sales  perfor¬ 
mance  record.  Good  sala^  plus  excel¬ 
lent  incentives  and  benefits,  an  oppor¬ 
tunity  for  growth.  Reply  to  Box  5792, 
Editor  &  Publisher. 


CLASSIFIED  TELE-SALES  MANAGER 

Major  metro  in  highly  competitive  mark¬ 
et  has  immediate  opening  for  a  highly 
motivated  individual  to  head  up  its  tele¬ 
phone  sales  unit.  The  candidate  we 
seek  must  have  5  -i-  years  experience  as 
a  classified  manager  or  a  classified  tele¬ 
phone  sales  manager.  Experience  in  a 
union  environment  is  a  plus.  You  will  be 
responsible  for  the  positive  motivation 
and  development  of  staff  of  16  tele¬ 
marketers.  Must  be  enthusiastic,  crea¬ 
tive  and  able  to  develop  sales  programs 
for  inbound  and  outbound  telemarket¬ 
ing  efforts.  Knowledge  of  front  end 
systems  and  ACD  systems  is  a  must. 
Please  send  resume  including  salary 
history  and  career  objectives  in 
complete  confidence  to: 

Paul  A.  Gulya 

Classified  Advertising  Director 
Boston  Herald 
One  Herald  Square 
PO  Box  2096 
Boston,  MA  02106 
(Resumes  only.  No  calls,  please) 


GULF  COAST  OF  FLORIDA 

Award-winning  large  twice-weekly 
needs  aggressive  Advertising  Manager 
who  combines  hands-on  skills  with 
innovative  promotional  and  sales  ideas. 
Company  has  daily  and  weeklies  in  one 
of  the  fastest  growing  markets  in  the 
country.  Send  resume  to  Bob  Vedder, 
The  Venice  Gondolier,  200  East  Venice 
Avenue,  Venice,  FL  34285. 


ASSISTANT  RETAIL  AD  MANAGER  to 
assist  present  manager  to  develop,  train 
and  supervise  sales  staff  for  recently 
launched  Brooklyn,  NY  shopper.  Previ¬ 
ous  shopper  experience  desirable.  This 
is  a  temporary  position  that  could  lead 
to  permanent  assignment.  Box  P25D,  1 
Irving  Place,  New  York,  NY  10003. 


CLASSIFIED  ADVERTISING  MANAGER 

Excellent  opportunity  for  an  exper¬ 
ienced  classified  advertising  manager 
with  a  large,  progressive  Connecticut 
weekly  group.  Full  responsibility  for  the 
management  and  growth  of  classified 
sale  department.  Develop  and  imple¬ 
ment  classified  promotion,  train  and 
motivate  representatives,  oversee 
computer  entry,  and  prove  inbound  and 
outbound  selling  efforts,  develop 
untapped  classified  categories  and 
explore  audiotext  possibilities.  Attrac¬ 
tive  compensation  package  with  salary 
plus  incentive  pay.  Send  responses  to 
Box  5822,  Editor  &  Publisher. 


REGIONAL  DIRECTOR 
NEWSPAPER  SALES 
TV  Update  seeks  an  aggressive  dynamic 
individual  located  in  the  northeast  with 
at  least  ten  years  experience  in  news¬ 
paper  advertising.  Ad  Director  experi¬ 
ence  preferred,  (aood  communication 
skills  a  must.  Extensive  travel  through¬ 
out  the  northeast  required.  Strong 
compensation  package  offered.  Please 
send  resume  to  Box  5818,  Editor  & 
Publisher. 


SELL  YOURSELF  in  first  letter.  Adver¬ 
tising  Director  of  150,000  paid  subur¬ 
ban  group  in  6th  largest  market  in 
America.  Hard-hitting,  dynamic  leader 
of  six  sales  departments  needed  to 
motivate  in  five  dailies  and  six  weeklies. 
Base  and  incentives,  good  fringes, 
401K,  long  term  commitment  required. 
Mail  with  resume  and  references  to  C.F. 
McClughan,  Journal  Newspapers,  6883 
Commercial  Drive,  Springfield,  VA 
22159,  or  FAX  confidentially  to  (703) 
658-8342. 


REGIONAL  SALES  MANAGERS 


GMA,  the  leader  in  Integrated  Inserting  Systems  in  the  newspaper 
industry,  has  immediate  openings  for  Regional  Sales  Managers 
throughout  the  U.S.  Due  to  the  tremendous  demand  for  GMA’s 
product  line,  including  the  High  Speed  SLS-1000  and  SLS-40 
Inserters  and  NEWS-GRIP  Single  Gripper  Conveyor,  outstanding 
opportunities  exist  for  individuals  with  newspaper  industry  experi¬ 
ence  and  sales  background.  Excellent  salary,  commission  plan  and 
benefits.  For  further  information  please  forward  your  resume  to-. 
GMA,  11  Main  Street,  Southboro,  MA  01772,  Attn:  Richard  Connor, 
V.P.  Sales  &  Marketing. 

TEL:  (508)  481-8562 


MARKETING/SALES  TALENT 
TO  IMPLEMENT 
SALES  PROGRAM 

West  Coast  Newspaper/ Media  Advertis¬ 
ing  Service  Industry  Working  with 
Accounts  Across  the  Country 

Please  include  salary  history. 

Respond  to  Box  5800,  Editor  & 
Publisher. 


SALES  REPRESENTATIVE 

Immediate  opening  for  display  sales 
representative  for  group  of  weekly  news¬ 
papers  in  affluent,  suburban  San  Anto¬ 
nio.  Ideal  opportunity  for  self-starter 
with  ability  to  develop  accounts  in 
competitive  market.  Send  resume  to 
Karen  Stoddard,  Recorder-Times,  PO 
Box  17947,  San  Antonio,  TX  78217,  or 
phone  (512)  828-3321. 


TELEPHONE  SALES  MANAGER 
Upstate  South  Carolina's  largest  news¬ 
paper  seeks  a  results-oriented  telemark¬ 
eting  manager.  The  qualified  candidate 
must  have  three  years  classified  sales/ 
management  experience,  enthusiasm 
and  a  desire  to  succeed.  We  provide  a 
competitive  compensation  plan,  excel¬ 
lent  benefits  package  and  an  exception¬ 
al  career  opportunity.  Respond  with 
resume  to  the  Greenville  News- 
Piedmont,  PO  Box  1688,  Greenville, 
SC  29602.  Attn:  Betty  Smith.  EOE. 

TRAVEL  ACCOUNTS  SALES  PERSON 
The  Charlotte  Observer  has  an  opening 
for  a  Travel  Accounts  Sales  Representa¬ 
tive  in  their  Display  Advertising 
Department. 

The  person  we  are  seeking  is  a  news¬ 
paper  professional  who  is  a  self-starter 
with  a  proven  Travel  advertising  track 
record  in  a  competitive  market.  The 
successful  candidate  is  goal-oriented, 
organized,  articulate,  creative,  adept  at 
verbal  and  written  presentations  and 
works  well  under  pressure.  We  are  look¬ 
ing  for  a  “can  do"  attitude  with  the  abil¬ 
ity  to  produce  results.  College  degree 
preferred.  If  you  possess  these  qualities 
and  seek  challenge  and  opportunity, 
then  you  may  be  the  person  we  are  look¬ 
ing  for.  If  so,  you  will  be  handling  an 
account  list  that  includes  Hotel  and 
Resort  advertising  originating  in  the 
South  and  the  Southeast.  You  will  be 
working  for  a  Pulitzer  Prize  winning 
newspaper  which  is  the  largest  in  the 
Carolines.  Salary  commensurate  with 
experience  plus  an  excellent  benefits 
package.  We  mandate  drug  testing  to 
assure  a  work  climate  free  from  illicit 
drugs.  For  consideration  please  submit 
your  resume  and  complete  salary  history 
in  strict  confidence.  Qualified  applic¬ 
ants  only,  please.  Employment  Mana¬ 
ger,  The  (Charlotte  Observer,  600  South 
Tryon  Street,  Charlotte,  NC  28202. 
EOE/MF. 


CLASSIFIED  ADVERTISING  MANAGER 
16,000  daily  in  growing  market  needs 
CAM  who  can  lead,  inspire  and  sell. 
Situated  on  Chesapeake  Bay,  just  one 
hour  from  two  major  cities.  Resume  and 
salary  requirements  to  Box  5835, 
Editor  &  Publisher. 


ARTIEDITORIAL 


ART  DIRECTOR 

Daily  newspaper  for  Atlanta’s  legal 
community  needs  confident  art  director 
with  newspaper  experience.  Manual 
paste-up  up  as  well  as  Macintosh, 
Quark  and  Pagemaker  are  required.  The 
art  director  supervises  a  staff  of  five, 
including  photographer,  and  is  respon¬ 
sible  for  news  layout  as  well  as  advertis¬ 
ing  production.  Salary  is  negotiable, 
depending  on  level  of  experience. 
Please  send  resume  to  Publisher,  Daily 
Report,  190  Pryor  St.  SW,  Atlanta,  GA 
30303.  Fax  (404)  523-5924.  No 
phone  calls,  please. 


MAGAZINE  EDITOR/ 
GRAPHICS  ARTIST 

Good-sized  daily  is  looking  for  exper¬ 
ienced  magazine  editor  and  graphics 
artist  designer  to  start  up  a  new  weekly 
family  magazine  focusing  on  health, 
fitness,  recreation  and  general  family 
life.  Macintosh  experience  a  must  for 
artist  and  preferred  for  editor.  Send 
resume,  layout  clips  and  references  to 
Box  5819,  Editor  &  Publisher. 


ART/GRAPHICS 

GRAPHIC  ARTIST 

Daily  and  Sunday  (67,000)  suburban 
needs  graphic  artist  with  skills  in  Free¬ 
hand,  Quark  and  White  Knight.  Page 
design  skills  a  plus.  Send  resume  and 
samples  to  James  Pitrone,  Graphics 
Editor,  Bucks  County  Courier  Times, 
8400  Rte.  13,  Levittown,  PA  19057. 


GRAPHICS/ILLUSTRATION.  Create 
maps,  charts,  infographics  and  illustra¬ 
tion  for  190,000  daily  in  the  beautiful 
capital  city  of  Texas.  Three  years  daily 
newspaper  experience,  strong  illustra¬ 
tion  skills,  FreeHand  user  preferred. 
Evening,  weekend  work  shifts  required. 
Resume,  samples  (no  calls,  please)  to: 
Mark  Freistedt,  Graphics  Director, 
Austin  American-Statesman,  305 
South  Congress  Ave.,  Austin,  TX 
78704. 


GRAPHICS  MANAGER  FOR 
WEEKLY  NEWSPAPER 

Applicants  should  have  experience  with 
newspaper  design,  and  will  be  expected 
to  build  ads  as  well  as  help  the  editor 
design  and  layout  pages.  Applicant 
should  be  a  team  player  and  should 
easily  adapt  to  the  needs  of  all  depart¬ 
ments  during  and  after  the  start-up  of  a 
new  product  in  a  competitive 
environment. 

Applicant  should  have  at  least  three 
years  experience  working  with  the 
Macintosh  computer  in  desktop 
publishing. 

Respond  to  PO  Box  233,  Mays  Landing, 
NJ  08330.  _ 


_ CIRCULATION _ 

AGENCY  MANAGER 

Southern  AM  daily  has  opening  for  inde¬ 
pendent  agent  to  handle  almost  6,000 
home-delivery.  Grossing  well  over 
$50,000,  with  net  currently  exceeding 
$35,000.  Must  have  proven  track 
record  of  good  service  and  continuing 
circulation  gains.  Send  work  history  to 
Ken  Davis,  Phone  (409)  985-5541;  PO 
Box  789,  Port  Arthur,  TX  77641. 

LOS  ANGELES  area  newspaper  has  an 
opportunity  for  an  energetic  and  crea¬ 
tive  individual  to  fill  the  position  of 
home  delivery  manager,  3  years  mini¬ 
mum  circulation  experience  required, 
able  to  manage  the  home  delivery,  sales 
and  renewal  staff.  Good  communication 
and  people-oriented  skills.  Competitive 
salary,  bonuses  and  benefits.  Send 
resume  and  salary  history  tO:  Joe  Robi- 
doux.  Circulation  Director,  Star-News, 
525  E.  Colorado  Blvd.,  Pasadena,  CA 
91109. _ _ 

METRO  DAILY  in  Zone  4  is  looking  for  a 
home  delivery  supervisor  and  a  single 
copy  manager  who  know  how  to 
increase  circulation.  Salary  and  bonus 
to  $25,000.  Write  Box  5823,  Editor  & 
Publisher. _ 

ZONE  8  DAILY  has  an  opportunity  for 
an  experienced  CM  to  oversee  all 
aspects  of  our  AM  city  department. 
Ideal  candidate  will  have  a  strong  back¬ 
ground  in  home  delivery  and  single  copy 
and  possess  aggressive  promotional/ 
sales  skills.  Send  resume  and  salary 
history  to  Box  5832,  Editor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  May  9,  1992 
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CIRCULATION 


NEWSPAPER  CIRCULATION 
MANAGER 

The  Pacific  Stars  and  Stripes,  a  Tokyo, 
Japan  based  daily  newspaper  for  the 
military  community  in  th  Pacific  area, 
needs  an  aggressive,  sales-oriented 
executive  with  proven  record  of  success 
with  newspaper  circulation  in  both 
home  delivery  and  single  copy  sales. 
Applicants  should  have  a  minimum  of 
three  years’  experience  in  developing 
the  circulation  of  a  daily  newspaper 
plus  two  years  of  college,  and  must  be 
willing  to  travel  approximately  50%  of 
the  time.  Compensation  includes  start¬ 
ing  pay  of  $35,000  -  $40,000  per  year, 
based  on  experience,  plus  potential 
performance  bonuses,  post  allowance 
and  government  housing  or  a  housing 
allowance  (applicant  will  be  required  to 
live  in  government  housing,  if  avail¬ 
able).  Benefits  include  access  to  mili¬ 
tary  shopping,  medical  and  recreational 
facilitiesas  well  as  family  travel 
priviledges  around  the  Pacific.  Local 
English  language  schools  are  available. 
Apply  by  sending  Department  of  Army 
Form  3433,  available  at  U.S.  govern¬ 
ment  offices,  and  a  narrative  describing 
experience.  If  application  forms  are 
unavailable,  write  to  us  for  one.  All 
application  materials  must  be  received 
no  later  than  May  29,  1992.  Contact 
Civilian  Personnel  Manager,  Pacific 
Stars  and  Stripes,  Unit  45002,  APO  AP 
96337-0110. 


DATA  PROCESSING 


DATA  PROCESSING  MANAGER 
Data  Processing  Manager  needed  to 
oversee  all  computer  operations  for  a 
strong  suburban  newspaper  and  metro¬ 
politan  shopper.  We  desire  knowledge 
of  Macintosh  newspaper  production 
systems  (specifically  DTI  software), 
business  systems  (specifically  Collier 
Jackson  software)  running  on  an  HP 
3000  series  machine.  PC  Novell 
network  experience  also  desired. 
Bachelor’s  degree  or  equivalent  experi¬ 
ence  required.  Excellent  management 
and  communications  skills  are  essen¬ 
tial.  Reply  in  confidence  to:  Cox  Arizo¬ 
na  Publications,  Inc.,  PO  Box  1547, 
Mesa,  AZ  8521  1.  Attn:  Jana 
Priediskeit. 


INFORMATION  SYSTEMS  MANAGER 
The  Evansville  Courier  Company,  a 
Scripps-Howard  newspaper,  is  seeking 
a  candidate  with  proven  strong  leader¬ 
ship  capabilities  to  oversee  all  informa¬ 
tion  systems  activities  and  manage  a 
staff  of  15. 

Individuals  should  have  a  working 
knowledge  of  DEC  VAX/VMS,  Atex, 
Triple-I,  PC’s,  Macintoshes,  and 
networking  -  software  and  hardware. 
Programming  experience,  preferably  in 
COBOL,  is  desirable. 

Salary  is  commensurate  with 
experience. 

Interested  applicants  should  mail  or  fax 
a  resume  with  salary  requirements  no 
later  than  May  26  to: 

Karen  L.  Russell 
Employment  Coordinator 
Evansville  Courier  Company 
300  E.  Walnut  Street,  PO  Box  268 
Evansville,  IN  47702-0268 
Fax  Number:  (812)  464-7487 
Evansville  Courier  Company  is 
an  Equal  Opportunity  Employer 

_ EDITORIAL _ 

COPY  EDITOR  slot  for  small  daily. 
Experienrp  full  skills  required.  Job 
includes  Mycro-Telesystems  support. 
Competitive  salary.  Write  Executive 
Editor,  The  Orange  Leader,  PO  Box 
1028,  Orange,  TX  77631. 

COPY  EDITOR  WANTED 
Quick,  careful  and  accurate  copy  editor 
needed  for  medium  size  Midwestern  PM 
daily.  Must  have  knack  for  writing  head¬ 
lines;  a  flair  for  design  is  a  plus.  Send 
resume  to  Box  582 1 ,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  May  9, 
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ASSISTANT  FEATURES  EDITOR 

Join  the  talented,  award-winning  staff 
on  one  of  the  nation’s  best  small 
metros.  We’ve  got  seven  competitive 
feature  sections,  some  appearing  daily, 
some  weekly.  We’re  looking  for  a  AFE 
who  can  story  edit  local  copy,  coach 
feature  writers  who  also  produce  for  the 
front  page,  and  budget  a  daily  wire 
entertainment  section.  Hard  news 
experience  an  asset,  seven  years  daily 
newspaper  experience  or  equivalent 
required.  Rule  breaking  encouraged, 
excellence  demanded.  We  won  our 
second  Pulitzer  in  1989,  and  aim  to 
build  on  that  success. 

Please  apply  in  person  at  the  Anchorage 
Daily  News  Human  Resources  Depart¬ 
ment,  1001  Northway  Drive,  or  send 
resume  to  the  Anchorage  Daily  News, 
PO  Box  149001,  Anchorage,  AK 
99514-9001,  Attn:  Features  Editor 
Kathleen  McCoy.  Minorities  encouraged 
to  apply. 

THE  ANCHORAGE  DAILY  NEWS  IS  AN 
EQUAL  OPPORTUNITY  EMPLOYER. 


ASSISTANT  METRO  EDITOR  -  If  you 
are  an  experienced,  aggressive  editor 
with  strong  line-editing  skills  and  a 
proven  ability  to  direct  reporters  to  their 
best  work.  The  Tampa  Tribune  wants  to 
hear  from  you.  Tell  us  about  your  eye  for 
enterprise  and  dedication  to  hard-news 
journalism.  Send  examples  of  your  abil¬ 
ity  to  produce  agenda-setting  reports  to 
Daniel  McLaughlin,  Executive  Metro 
Editor,  PO  Box  191,  Tampa,  FL  33601. 


ASSOCIATE  EDITOR 
Business  Tokyo,  a  monthly  magazine 
covering  Japanese  business  for  US 
executives,  seeks  associate  editor  for  its 
NYC  office.  Business-journalism  experi¬ 
ence  and  knowledge  of  Japan  required. 
Competitive  salary.  Send  resume  and 
clips  to  MW,  Business  Tokyo,  104  Fifth 
Ave.,  New  York,  NY  10011. 


BUSINESS  WRITER  -  for  20,000  morn¬ 
ing  daily  50  miles  from  San  Francisco. 
Must  be  accurate,  write  well,  under¬ 
stand  business  and  be  able  to  generate 
good  story  ideas.  Will  also  write  some 
news  stories  for  city  desk.  Send  clips 
and  resumes  to  Rick  Jensen/Kathleen 
L’Ecluse,  The  Daily  Republic,  PO  Box 
47,  Fairfield,  CA  94533. 


DEPUTY  METRO  EDITOR 
The  No.  2  editor  in  a  67  member  staff 
of  editors  and  reporters  responsible  for 
statewide  and  local  news  coverage. 
Both  the  city  desk  and  an  eight  bureau 
state  and  regional  staff  report  to 
METRO.  Strong  editing  and  supervisory 
skills  sought.  Will  supervise  about  eight 
reporters  and  must  have  ability  to 
conceive  and  execute  projects.  Compu¬ 
ter  project  literacy  a  plus.  Will  work  as 
night  duty  officer  and  must  be  able  to 
make  quick,  and  correct,  judgments. 
Fill  in  for  metro  editor.  (Contact  Price 
Patton,  Palm  Beach  Post,  2751  South 
Dixie  Highway,  West  Palm  Beach,  FL 
33405. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  All  skills/levels. 
Details:  Writer-Editor-EP,  PO  Box 
40550,  5136  Macarthur  NW,  Washing¬ 
ton,  DC  20016;  (703)  356-1683. 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 
call 

(212)  675-4380. 


HELP  WANTED 


DESIGN  EDITOR  -  Aggressive,  growing 
North  Jersey  daily  seeks  newsroom 
leader  responsible  for  graphics  and 
eventual  redesign.  Good  pmple  skills 
are  essential  as  well  as  an  ability  to  work 
with  news  editors,  photographers  and 
composing  room  personnel.  Mac  skills 
and  page  design  experience  are 
required.  Resume,  samples  to  D.M. 
Levine,  Editor,  The  Herald  &  News,  988 
Main  Ave.,  Passaic,  NJ  07055. 


EDITORIAL  WRITER 

The  Press-Enterprise  --  an  independent, 
moderately  liberal,  165,000  circulation 
AM  daily  in  inland  Southern  California 
~  is  seeking  an  experienced  Editorial 
Writer.  Emphasis  on  writing  but  layout, 
editing  and  op-ed  skills  also  desirable. 
Send  5-10  samples  of  your  writing  to 
Marcia  McQuern,  President  and  Execu¬ 
tive  Editor,  PO  Box  792,  Riverside,  CA 
92502. _ 

EDITOR/MANAGING  EDITOR 
THE  NATIONAL  UW  JOURNAL 
Based  in  New  York,  the  nation’s  largest 
selling  newspaper  for  lawyers  is  seeking 
a  professional  with  management  and 
journalism  experience  as  well  as  legal 
background.  Send  cover  letterm  resume 
and  salai7  history  to  :  Doreen  Weisen- 
haus,  Editor-in-Chief,  The  National  Law 
Journal,  111  Eighth  Ave.,  New  York,  NY 
10011. 

An  Equal  Opportunity  Employer-M/F 
ENTERTAINMENT  EDITOR 

For  Friday  Tabloid  covering  southern 
California.  Looking  for  energetic  person 
with  broad  knowledge  of  music,  movies, 
family  recreation  as  well  as  design 
skills,  bright  head  writing.  Send  work 
samples,  resume  to  Sally  Ann  Maas, 
AME,  The  Press-Enterprise,  PO  Box 
792,  Riverside,  CA  92502. _ 

EXPERIENCED  REPORTER.  Please 
send  clips,  resume  and  a  list  of  refer¬ 
ences  to  Fran  Smith,  The  Island  Packet, 
PO  Box  5727,  Hilton  Head  Island,  SC 
29938.  (No  phone  calls,  please). 
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g  Help  Wanted 


WMMy  M*«auM  10  Nwwpopoc  Jota 


Reporter 
Photographer 
^Copy  Editor 
0  Gr^ic  Artist 
■a  ^Mariagirtg  Editor 
In  CJ  Entry-Level 

M  mm 

1^  1-800-444-6827 

1  ok. $1096  1iiMnti$34  96  3iiMn(io$62ge 
or  Mod  ctteck  to  I17W.  HorrtoonBhrd 
eti  Root  Suto  R-347  ChtoOQO.  U.  60606 

EDITOR  for  5  days/week  AM  paper, 
3800  circulation.  Excellent  benefits. 
Send  resume,  letter  and  references  to 
Personnel,  Deming  Headlight,  PO  Box 
881,  Deming,  NM  88031. 

EDITOR  -  The  Press-Courier  is  an 
18,000  circulation  daily  publication. 
Oxnard  is  a  coastal  community  located 
60  miles  north  of  Los  Angeles.  Very 
competitive  market.  Opportunity  due  to 
upcoming  retirement  of  Editor  after  23 
years  in  position.  Responsibilities 
include  ability  to  manage  and  motivate 
30  staff  members  in  all  aspects  of 
editorial;  write  editorials,  columns  and 
features.  Resume  and  salary  require¬ 
ments  to  Jerry  Scott,  Publisher,  The 
Press-Courier,  300  W.  9th  St.,  Oxnard, 
CA  93030. 

ENTERTAINMENT  REPORTER 

For  southern  California  165,000  daily. 
Working  primarily  for  weekend  tabloid 
covering  nightclubs,  music,  recreation, 
but  should  be  be  knowledgeable,  exper¬ 
ienced  in  all  facets  of  enterainment. 
Send  clips,  resume  to  Sally  Ann  Maas, 
AME,  The  Press-Enterprise,  PO  Box 
792,  Riverside,  CA  92502. 


We’re  looking 
for  the  best  & 
the  brightest. 

If  you’ve  got  what  it  takes  to  make  our 
newspaper  the  best  in  the  world,  we 
want  to  hear  from  you.  We’re  looking 
for  the  best  circulation,  promotion,  and 
advertising  professionals  in  America. 

If  you  share  our  belief  that  the  Nation’s 
Capital  deserves  the  best  and  the 
brightest,  send  a  cover  letter  and  your 
outstanding  qualifications  to: 

Tracey  L.  Hoff,  Director,  Human  Resources 
The  Washington  Times,  Dept.  EPS 
3600  New  York  Avenue,  Northeast 
Washington,  D.C.  20002 

NO  TELEPHONE  CALLS,  PLEASE. 
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EDITORIAL  DIRECTOR 
Experienced  Editorial  Director  needed 
in  Washington.  DC,  for  large  trade 
publisher.  Must  have  experience  report¬ 
ing  for  and  managing  newsletters  and 
magazines.  Working  knowledge  of  the 
ins  and  outs  of  the  ^eral  Bureaurocra- 
cy  a  must.  A  background  in  business 
news  also  helpful.  Send  resume  and 
salary  history  confidentially  to  Box 
5833.  Editor  &  Publisher. 

Executive  Editor.  10-paper,  paid  weekly 
group.  42.000  circulation.  NNA,  SNA, 
NYPA  award  winner.  18  full-time  staff. 
Applicants  should:  weekly  and  daily 
experience;  personnel  budget  skills; 
desk-top;  marketing  orientation.  Great 
growth  opportunity.  Letter,  resume, 
clips-paper  to-.  Stewart  Hancock,  Box 
99,  Fayetteville.  NY  13066. 


EXPERIENCED  WEEKLY 
NEWSPAPER  EDITOR 
Applicant  must  be  hard-working,  crea¬ 
tive.  ethical,  a  team  player,  able  to 
adapt  and  have  a  minimum  of  three 
years  of  experience  as  an  editor.  Applic¬ 
ant  should  be  prepared  to  direct  an 
editorial  staff  during  and  after  a  start-up 
process  in  a  competitive  environment. 
The  applicant  should  be  committed  to 
the  idea  of  a  community  newspaper. 
Respond  to  PO  Box  233,  Mays  Landing, 
NJ  08330. 


LIFESTYLE  EDITOR 
Midwestern  daily  with  26,000  circula¬ 
tion  seeks  experienced,  creative  editor 
with  strong  leadership,  editing  and 
design  skills.  Send  resume  and  refer¬ 
ences  to  Steve  Buttry.  Editor,  The  Minot 
Daily  News.  PO  Box  1150,  Minot,  ND 
58702. 


WE  ARE  LOOKING  for  a  health  and 
fitness  writer,  but  not  just  any  health 
and  fitness  writer.  We  want  one  who  can 
inform  and  entice,  who  can  entertain 
and  illuminate,  who  is  stylish  but 
substantive.  Most  of  all  we  want  a  writer 
who  can  provide  the  best.  Most 
consumer-oriented  copy  in  the  industry. 
If  that  sounds  like  you,  please  drop  us  a 
note  with  resume,  clips  and  what  you 
would  do  if  you  ran  our  health  and 
fitness  beat  to:  Julia  S.  Heaberlin,  The 
Detroit  News,  615  W.  LaFayette  Blvd., 
Detroit,  Ml  48226. 
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MAGAZINE  WRITER 

The  Albuqerque  Journal  needs  two  part- 
time  staff  writers  for  its  monthly  maga¬ 
zine  for  women.  Must  be  able  to  deliver 
multi-source  magazine-style  features  of 
2,000  brightly  written  words.  Topics 
range  beyond  those  commonly  thought 
of  as  women’s  stories.  Shorter  assign¬ 
ments  will  vary  according  to  the  abilities 
of  the  writers.  Three  to  five  years  experi¬ 
ence  minimum.  Combination  newspap¬ 
er  and  magazine  work  preferred. 

Twenty  hours  a  week.  Health  benefits. 
Clips  and  Resumes  to:  Marcia  Stamell, 
Sage  Magazine.  PO  Drawer  J,  Albu¬ 
querque.  New  Mexico  87103. 


METRO  REPORTER 

The  biggest  paper  in  Northwest 
Missouri  (45,000)  needs  a  sharp, 
aggressive  reporter.  Minimum  two  years 
covering  hard  news  on  a  daily.  You’ll 
work  with  a  young,  hustling  staff  with 
high  tech  support.  Send  resume,  your 
best  6  clips  and  references  to  Nancy 
Gaarder,  City  Editor.  News-Press,  Box 
29,  St.  Joseph,  MO  64502-0029. 


STAFF  WRITER 

Reporter  needed  for  national  monthly 
news  and  feature  publication  that 
covers  furniture  making,  cabinet  shops, 
architectural  millwork.  This  beat 
includes  new  equipment  and  technolo¬ 
gy.  with  an  emphasis  on  both  hard  news 
and  in-depth  features.  Applicants 
should  be  interested  in  business  report¬ 
ing,  and  adept  at  creating  bright,  accu¬ 
rate  copy.  At  least  three  years  of  jour¬ 
nalism  experience  preferred;  woodwork¬ 
ing  experience  a  plus.  Applicants 
should  be  able  to  shoot  high-quality 
35mm  photos.  Competitive  salary  and 
benefits,  and  a  great  working  environ¬ 
ment  in  our  waterfront  headquarters. 
Some  travel  required.  Send  cover  letter, 
resume,  and  writing  samples  to:  Ian  C. 
Bowen,  Editor,  Woodshop  News,  35 
Pratt  St.,  Essex,  CT  06426. 


TWO  SMALL  DAILIES  on  Coasts  of 
Northern  Michigan  need  versatile  jour¬ 
nalists  for  reporting,  sports,  page 
design.  Mac  and  Quark  experience 
helpful.  Advancement  possible.  Call 
Rip  Woodin.(906)  632-2235. 


l:iqR;AV/v»=(. 


FORT  WORTH 
STAR-TELEGRAM 

The  Star-Telegram,  a  Pulitzer-Prize-winning  Southwest  daily  with  circulation  more 
than  250,000,  is  currently  interviewing  candidates  for  tne  following  jobs: 

DESIGN  EDITOR  --  Creative  and  knowledgeable  layout  editor  or  designer  who  can 
handle  color,  deadlines,  the  liveliness  of  features,  the  hard-edged  demands  of  the 
business  section  and  other  news  projects.  Mac  experience  a  plus.  From  1-3  years’ 
experience  preferred  unless  you’re  a  very  special  recent  graduate. 

QUALITY  OF  LIFE  REPORTER  -  Strong  writer/innovative  reporter  wanted  for  non- 
traditional  beat  covering  quality-of-life  issues  in  one  of  the  fastest-growing  spots  in 
the  country,  the  area  between  Dallas  and  Fort  Worth.  You'll  write  stories  ranging  from 
the  psychological  effects  of  commuting  to  issues  facing  "edge  cities.”  At  least  five 
years'  daily  reporting  experience  required.  Send  story  ideas  with  your  clips. 

ASSISTANT  EDITOR  -  Our  newsroom  in  Arlington,  at  250,000  population  Tarrant 
County's  second-largest  city,  is  seeking  an  assigning  editor  to  direct  a  team  of 
reporters.  At  least  five  years'  daily  reporting  and  editing  experience  required. 

FEATURE  WRITER  -  Strong  writer  and  self-starter  who  can  do  equally  well  at  serious 
topics  and  the  lighter  side.  Someone  who  can  write  short  as  well  as  long.  Include 
some  story  ideas  with  your  clips.  Prefer  at  least  five  years’  experience. 

GENERAL  ASSIGNMENT  -  We  want  veteran  reporters  who  can  do  it  all,  from  daily 
assignments  to  longer-term  projects.  Don’t  apply  if  you  can’t  make  Page  1  your  beat. 

Send  resume  and  clips  to:  Jim  Witt,  Assistant  Managing  Editor,  Fort  Worth  Star- 
Telegram,  PO  Box  1870,  Fort  Worth,  TX  76101. 


EDITORIAL 


REF’ORTER  -  The  Homer  News  is  Alas¬ 
ka’s  strongest  weekly.  Our  reporters 
have  gone  on  to  the  Anchorage  Daily 
News,  the  Seattle  Times,  even  the 
Washington  Post.  We  need  an  ambi¬ 
tious,  prolific  reporter  who  also  can 
juggle  some  copy  editing  and  assist  the 
editor  in  directing  news  coverage.  The 
pay  isn’t  chicken  feed,  the  town  is  spec¬ 
tacular,  and  the  people  are  fascinating. 
Send  resume  and  clips  to  Mark  Turner, 
Homer  News,  3482  Landings  St., 
Homer,  AK  99603. 

SENIOR  EDITOR 

Prestigious  (New  York  City)  quarterly 
senring  world  leaders  seeks  leader  for  its 
editorial  department.  Strong  manage¬ 
ment,  creative  and  presentation  skills 
necessary.  Broad  knowledge  of  world 
events,  leaders  in  business,  finance  and 
government.  Send  resume  to  LEADERS 
Magazine,  59  E,  54th  St.,  New  York, 
NY  10022. 

_ MAILROOM _ 

OUR  MAILROOM  FOREMAN  retires  in 
18  months  and  we’re  looking  for  his 
replacement.  Applicants  must  have 
strong  management,  people  and 
communication  skills,  in  addition  to 
being  quality  and  deadline  oriented. 
Medium  sized  AM/PM  in  Zone  4.  Write 
Box  5831,  Editor  &  Publisher. _ 

A  gossip  is  one  who  talks 
about  others.  A  bore  is  one 
who  talks  about  himself; 
and  a  brilliant  conversa¬ 
tionalist  is  one  who  talks  to 
you  about  yourself. 

Lisa  Kirk _ 

_ PRESSROOM _ 

PRESSPERSON 

Looking  to  leave  the  rat  race?  Do  you 
like  the  outdoors,  fishing  and  hunting? 
This  could  be  the  job  for  you.  We  need 
an  experienced  pressperson  (Goss 
Urbanite  preferred).  We  are  an  AM  daily 
that  uses  large  amounts  of  color  and  has 
a  commercial  printing  division.  Compe¬ 
titive  salary  for  the  area,  full  benefit 
package  including  401 K  and  cafeteria 
programs.  Contact  Ron  Turner  at  PO 
Box  957,  Lewiston,  ID  83501. 

(208)  743-9411. _ 

PRESSMAN 

Experienced  on  Web  offset  presses 
(Goss  community  preferred).  Good 
benefits.  Reply  to  Bartash  Publications, 
7272  Woodland  Ave.,  2nd  floor, 
Philadelphia,  PA  19142. 


PRESSROOM 


PRESS  FOREMAN/SUPERVISOR.  Due 
to  a  promotion.  The  Times-News,  a 
23,0(j0  circulation  daily  in  southern 
Idaho,  is  seeking  a  pressroom  foreman. 
Applicants  should  have  strong  Urbanite 
experience,  management  skills,  and 
abili^  to  produce  high  quality  products. 
The  Times-News  is  a  seven  day  morning 
publication  with  extensive  color  work  in' 
both  daily  newspaper  and  TMC  and 
niche  products.  Quality  maintenance, 
ability  to  meet  deadlines  and  strong 
supen/isory  skills  are  a  must.  Excellent 
benefit  package  includes  401 K  plan. 
Non  Union  environment.  Send  resume 
to  Stephen  Hartgen,  Publisher,  The 
Times-News,  PO  Box  548,  Twin  Falls, 
ID  83303. _ 

Never  speak  of  yourself  to 
others;  make  them  talk 
about  themselves  instead. 
Therein  lies  the  whole  art  of 
pleasing.  Everyone  knows 
it  and  everyone  forgets  it. 
Edmond  &  Jules  de  Gon- 
court 

PRODUCTIONITECH 

MAILROOM  PACKAGING  MANAGER 
needed  for  daily  newspaper  in  Zone  6 
with  250,000  plus  circulation.  Will 
manage  day  and  night  operation  of  the 
department  ard  monitor  results  and 
trends.  Will  communicate  with  supervi¬ 
sors  and  employees  and  work  with 
advertising  and  circulation  departments 
to  meet  critical  deadlines.  Background 
in  similar  position  at  newspaper  our  size 
or  smaller  is  desired,  as  is  a  knowledge 
of  personal  computers.  Good  oral  and 
written  communications  skills  a  must. 
Send  resume  and  salary  requirements 
to  Box  5811,  Editor  &  Publisher. 

NIGHT  ASSISTANT  PRODUCTION 
MANAGER  needed  for  daily  newspaper 
in  Zone  6  with  250,000  plus  circula¬ 
tion.  Will  manage  night  operations  in 
pre-press,  pressroom,  packaging,  build¬ 
ing  and  equipment  maintenance  to 
meet  production  deadlines.  Equipment 
includes  Goss  Headliner  presses  and 
state-of-the-art  pre-press  equipment. 
Currently  planning  an  expansion  of 
packaging  department.  Background  in 
production  management  or  supervisory 
position  in  pre-press,  pressroom,  or 
post-press  with  a  mid-size  newspaper  is 
desired.  Good  oral  and  written  commu¬ 
nications  skills  a  must.  Send  resume 
and  salary  requirements  to  Box  5810, 
Editor  &  Publisher. 


THE  ROYAL  GAZEHE  LIMITED 
PRODUCTION  MANAGER 

The  Royal  Gazette  Limited  (19,000  circulation)  requires  a  newspaper  Production 
Manager  with  a  proven  record  of  at  least  seven  years  in  a  similar  management  i 
capacity.  The  successful  applicant  will  report  to  the  General  Manager  on  the  I 
planning,  daily  operations,  quality  performance  and  trouble-shooting  of  all  areas  of 
responsibility.  | 

These  areas  of  responsibility  for  the  newspaper  include  but  are  not  limited  to:  all 
facets  of  printing  including  pre-press  systems  and  distribution  systems;  Dewar  p.c. 
based  networked  computer  systems,  customer  services,  safety,  training,  cost  and 
inventory  control,  commercial  printing  and  binding  operations  is  a  particular 
advantage.  A  willingness  to  work  weekends,  public  holidays,  unsociable  hours  and 
work  "hands  on”  when  required  is  essential. 

Please  submit  a  letter  of  application  in  your  own  handwriting  together  with  a 
typewritten  resume  tO:  gjith  R.  Jensen 

General  Manager 
The  Royal  Gazette  Limited 
PO  Box  HM  1025 
Hamilton.  Bermuda  HM  OX 
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CLASSIFIED  ADVERTISING  RATES 

VOICE  CLASSIFIEDS  ADD  S25  per  insertion 
Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1992 


HELP  WANTED 

POSITIONS  WANTED 

SALES 

CIRCULATION 

LINE  ADS 

1  week  —  S7  00  per  line 

2  weeks  —  S6.15  per  line,  per  issue 

3  weeks  —  S5  35  per  line,  per  issue 

4  weeks  —  S4  60  per  line,  per  issue 


POSITIONS  WANTED 

1  week  —  S3.95  per  line 

2  weeks  —  S3  25  per  line,  per  issue 

3  weeks  —  S2.75  per  line,  per  issue 

4  weeks  —  S2,55  per  line,  per  issue. 


Add  S6  50  per  insertion  for  box  service  Add  S4  25  per  insertion  for  box  service 
Counf  os  an  additional  line  in  copy  Count  as  an  additional  line  in  copy 

Count  approximately  34  characters  and  or  spaces  per  line, 

3  lines  minimum.  NO  ABBREVIATIONS 

DEADLINE:  Every  Tuesday,  12  noon  (ET)  For  Saturday's  Issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc. ,  on  classified  ads 
charged  the  following  rates  per  column  inch  per  insertion:  1  time, 
S85,  2  to  5  times,  S80:  6  to  12  times,  S75;  13  to  25  times  S70:  26  to  51 
times  S65:  52  times,  S60 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  ’hey  are  received 


Company 


Classification 


Authorized  Signature 


□  VOICE  CLASSIFIED 
No.  of  Insertions: _ 


□  CLASSIFIED 

.  Amount  Enclosed:  $ _ 


Editor  &  Publisher 

11  Wesf  19fh  Streef,  NY,  NY  10011  (212)  675-4380.  FAX  (212)  929-1259 


GRAPHIC  ARTS  supply  salesperson 
wanted  for  southeast  United  States. 
Candidate  must  be  mechanically 
oriented  and  willing  to  travel.  Prior 
graphic  arts  sales  experience  preferred. 
Send  written  resume  only  tO: 

Newspaper  Manager 
HPS,  Inc. 

PO  Box  68536 
Indianapolis,  IN  46268 

MAJOR  CIRCULATION  SUPPLY 
MANUFACTURER.  Needs  Independent 
Sales  and  Service  Representatives.  Add 
to  your  current  product  line  and 
increase  your  income.  Zones  6,7,8  or  9. 
Responses  to  Box  5820,  Editor  & 
Publisher. 

SALES  MANAGER  FOR 
WEEKLY  NEWSPAPER 
Applicant  must  be  a  self-starter,  a  moti¬ 
vator  and  a  team  player.  Applicant  must 
be  prepared  to  sell,  and  to  direct  a  sales 
team  during  and  after  the  start-up 
process  in  a  competitive  environment. 
Applicant  must  be  able  to  demonstrate 
a  commitment  to  customer  sen/ice  and 
should  have  a  background  in  admin¬ 
istration  and  leadership.  The  sales 
manager  should  be  committed  to  the 
concept  of  a  community  newspaper. 
Respond  to  PO  Box  233,  Mays  Landing, 
NJ  08330. 

POSITIONS 

WANTED 


ADMINISTRATIVE 


PROVEN  MANAGER  with  private 
media/radio  group  seeks  greater  oppor¬ 
tunity  through  publisher-track  position 
with  growing  newspaper  company. 
Experience  includes  full  P/L  responsi¬ 
bilities.  Directed  successful  broadcast¬ 
ing  turnaround  including  installation  of 
new  management  team  and  station 
upgrade-resulting  in  more  than  65% 
increase  in  folowing  year  revenues 
alone.  Strong  marketing  and  financial 
skills.  Top-school  MBA.  Solid  refer¬ 
ences.  Respond  to  Box  5827,  Editor  & 

Publisher. _ 

TAKE-CHARGE  PUBLISHER  in  early 
40’s  seeks  opportunity  to  manage 
weekly/shopper  group.  Superb  experi¬ 
ence  and  track  record.  Currently 
employed.  Send  responses  tO:  Box 
5806,  Editor  &  Publisher. 

ARTIGRAPHICS 


GRAPHIC  DESIGNER/Assistant  Art 
Director  seeks  position  with  growing 
and  stable  publication  or  firm.  Fluent 
with  Adobe  Illustrator,  Aldus  Pagemak- 
er.  Quark  XPress,  Aldus  Freehand, 
Photoshop.  Young,  aggressive,  intelli¬ 
gent  take  charge  type  of  guy.  Respond 
to  Box  5828,  Editor  &  Publisher. 


CARTOONIST 


AGGRESSIVE,  self-starter,  leader, 
dedicated,  professional.  If  these  are 
traits  you  are  seeking,  look  no  further. 
17  years  of  diversified  experience  in 
mailroom  and  circulation  management. 
College  educated  with  forte  in  motiva¬ 
tion  with  back  to  basics  approach. 
Employed  on  a  medium  size  daily  as 
CD.  Seeking  true  opportunity  for 
advancement.  Excellent  references  and 
track  record.  Strong  people  skills,  very 
customer-oriented.  Prefer  smaller  size, 
any  zone.  Send  responses  to  Box  5807, 
editor  &  Publisher. _ 

If  the  world  complains  that 
I  speak  too  much  of  myself, 

I  complain  that  the  world 
doesn’t  think  of  itself  at  all. 
Michel  de  Montaigne 


COUPLE  with  all  necessary  skills  and 
employed  by  daily  seeks  to  operate  or 
join  in  operation  of  weekly.  Send  copy 
of  paper  with  reply.  Box  5826,  Editor  & 
Publisher. 

I  DON'T  DIG  Lawrence  Welk  or  need 
Geritol.  I  need  a  challenge.  If  you  don't 
think  newspaper  people  are  over-the- 
hill  at  53,  then  consider  this  award¬ 
winning  editor/columnist  with  weekly  to 
metro  sports,  news  experience.  Strong 
desk/layout  skills.  Seeks  small  daily 
challenge.  You  can  have  a  champagne 
talent  on  your  beer  budget.  Box  5825, 
Editor  &  Publisher. 

I  KNOW  COMMUNITY  PAPERS  -  5 
years’  experience  as  a  reporter,  photo¬ 
grapher.  Seeks  reporter/editor  position 
on  a  community  newspaper.  Just 
received  M.A.  degree. 

Dave  (319)  351-7684. 

MISSOURI  GRAD,  7  years  in  public 
relations,  seeks  return  to  news.  Aggres¬ 
sive  reporter,  great  writer.  Prefer  CA, 
open  to  all  Western  U.S.  Contact  Jeff 
Scott  (818)  789-4304. 

SUPER  AMBITIOUS  PERSON  SEEKS 
PART-TIME  WRITING  POSITION 

Ambitious,  creative  writer  looking  tor  a 
part-time  magazine  writing  position.  I 
am  an  excellent  interviewer,  great  with 
feature  pieces,  personality  profiles  and 
investigative  stories.  I  love  the  maga¬ 
zine  industry!  I  will  travel  for  your 
stories,  dig  out  facts,  come  up  with 
ideas,  anything  to  help  you  improve 
your  publication!  Send  res^nsesto  Box 
5816,  Editor  &  Publisher. 


WRITER  SEEKS  TRAVEL 
WRITING  POSITION 

I  am  seeking  a  travel  writing  position 
with  a  travel  magazine.  I  am  into  diffe¬ 
rent  cultures  and  am  not  afraid  to 
sample  living  among  different  and  living 
practices.  I  have  a  reporting  back¬ 
ground  and  love  the  reporting  business. 
Send  responses  to  Box  5815,  Editor  & 
Publisher. 
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SHOP  TALK  AT  THIRTY 


Being  politically  correct  in  the  newsroom 


By  Gary  North 

Test  your  newsroom  political  cor¬ 
rectness;  some  can  be  answered  with 
“immediately,”  “eventually,”  “not  at 
all,”  etc.: 

•  At  what  point  should  a  member 
of  the  newsroom  and  related  staffs 
(sports,  features,  etc.)  become  an  ad¬ 
vocate  for  his  or  her  minority? 

•  At  what  point  should  an  editor  not 
in  that  minority  but  in  authority  de¬ 
fer  to  that  minority  member? 

•  At  what  point  do  several  “mi¬ 
nority”  newsroom  members  become 
or  constitute  a  “pressure  group”  al¬ 
most  no  different  from  an  outside 
group  that  wishes  to  have  a  publica¬ 
tion  or  broadcast  support  the  group’s 
preferred  language  or  outlook? 

•  Who  should  decide  when  to  use 
“black”  vs.  “African-American”  vs. 
“people  of  color”?  (Hint:  Who  de¬ 
cided  to  do  away  with  the  terms  “col¬ 
ored  people”  and  “negroes”?) 

What  about  “gay  and  lesbian”  vs. 
“lesbian  and  gay”  vs.  “gay,  lesbian, 
and  bisexual”  vs.  just  “gay”  vs.  “sex¬ 
ual  minorities”?  (Hint;  Who  decided 
to  do  away  with  the  usage  of  the  word 
“homosexuals”  and  use  “gay”?)  What 
about  gays’  own  positive  use  of  the 
words  “queers,”  “homos,”  and  “fags” 
after  having  protested  mainstream 
media’s  use  in  the  past  of  those  very 
same  words? 

•  What  about  “Native  American  In¬ 
dian”  vs.  “Indian”  vs.  “Native  Amer¬ 
ican”  vs.  “American  Indian”?  How 
about  Osage  people  who  do  not  like 
to  be  lumped  together  with  Cherokees 
and  Sioux? 

•  What  about  Bolivians  or  Ecuado¬ 
rians  who  do  not  identify  as  “South 
Americans”?  (How  often  are  residents 
of  the  United  States  referred  to  as 
“North  Americans”?) 

Political  correctness  is  nothing  new 
in  the  newsroom.  People  of  every  per¬ 
suasion  have  always  tried  to  get  edi¬ 
tors  to  see  things  their  way.  Reporters 
always  pitch  stories  for  the  front  page 
or  top  of  the  broadcast,  and  their  ed¬ 
itors  lobby  top  editors  one  way  or  an¬ 
other  as  well. 

Now  there  is  the  “Soul  Patrol,”  the 
“Gay  Gestapo,”  women’s  lobbies,  and 
other  such  advocacy  groups  (the 
names  are  sometimes  self-bestowed 


(North  is  a  copy  editor  at  a 
Knight-Ridder  newspaper  as  well 
as  an  editor  or  writer  for  alterna¬ 
tive  publications.) 


within  the  communities  themselves) 
—  but  more  and  more  they  are  —  we 
are  —  outspokenly  in  the  newsroom 
as  well.  Not  that  such  pressure  did  not 
exist  before,  especially  during  the 
civil  rights  movement  of  the  1960s 
and  early  1970s,  but  it  seems  more 
so  now  than  before.  We  are  all  so 
much  more  “aware”  and  “sensitive” 
than  before  —  or,  to  use  a  very  ’60s- 
’70s  phrase,  our  “consciousness  has 
been  raised,”  at  times  “to  the  max.” 

So  whose  broadcast  is  this  really? 
Or  newspaper?  Or  magazine?  Obvi¬ 
ously  the  publisher’s,  or  owner’s,  or 
station  manager’s,  or  president’s,  or 
whoever’s.  But  really  the  audience 
owns  it,  or  disowns  it. 

The  professional  journalist  in 
charge  —  or  more  likely  business- 
person  in  charge  —  identifies  an  au¬ 
dience  and  says  “this  is  who  we  wish 
to  serve”  (or  reap  monetary  profits 


from)  and  then  the  audience  will  let 
you  know  if  you  have  gone  too  far  (or 
not  far  enough)  —  by  watching  or  not 
watching,  or  buying  or  not  buying, 
for  example. 

It  takes  some  backbone  and  con¬ 
viction  to  look  a  staff  member  in  the 
face  and  say,  “No,  we  will  not  use  the 
phrase  you  want”  or  “We  will  continue 
to  quote  this  particular  source  because 
he  speaks  for  ‘the  other  side’  of  the 
story,  even  though  he  might  not  be 
quite  credible”  (an  example  might  be 
a  slightly-less-than-fully-respected 
academician  or  scientist  who  says  gays 
can  be  “cured”  or  that  certain  races  are 
“inherently  intellectually  inferior”). 

Generally  that  sort  of  confronta¬ 
tion  does  not  happen  —  not  nearly  as 
much  as  one  involving  the  play  of  a 
particular  story,  or  running  a  story  at 
all.  But  what  about  the  newsroom  mi¬ 
nority  members  or  individual  who  do 
not  or  does  not  wish  to  pressure  “un¬ 
duly”  colleagues  or  the  powers  that 
be? 

Or  what  about  a  minority  member 
in  a  decision-making  role  who  does 
not  wish  to  “foist”  his  or  her  tastes  or 
beliefs  upon  staff  and  audience?  Or 
the  power-structure  “majority”  mem¬ 


ber  (say  an  older  white  male)  who 
does  not  wish  to  cram  his  or  her  views 
down  the  throats  of  minorities? 

What  if  you  have  a  staff  or  audi¬ 
ence  that  is  not  monolithic,  such  as 
the  black  community,  some  of  whom 
prefer  “African-American”  and  ac¬ 
knowledge  a  need  to  cover  both  “pos¬ 
itive”  and  “negative”  news,  or  gay 
people  who  do  not  feel  part  of  a  “gay 
community”  or  dislike  the  word 
“gay”  or  “queer”  while  others  pro¬ 
mote  it? 

There  are  no  right  answers  to  these, 
but  some  thoughts  came  to  my  mind 
following  a  recent  monthly  session 
of  the  National  Lesbian  and  Gay  Jour¬ 
nalists  Association’s  Southern  Cali¬ 
fornia  chapter,  at  which  “political 
correctness”  was  the  focus  of  a  panel 
discussion. 

I  am  of  two  minds  on  editorial  con¬ 
trol,  but  the  civil  libertarian  in  me 


tends  to  win:  The  Constitution  says 
(in  so  many  words)  that  anyone  can 
be  a  publisher  and  editor.  So,  say  you 
happen  to  run  a  major  metropolitan 
daily:  It’s  still  your  voice,  your  de¬ 
cisions.  Hopefully  you  are  fair  and 
talented,  “professional,”  but  the  Con¬ 
stitution  does  not  say  you  have  to  be 
a  “professional”  to  publish. 

Economically,  yes,  most  U.S.  cities 
have  only  one  major  daily  and  vari¬ 
ous  tv  news  departments  (that  seem 
to  act  like  so  many  clones  of  each 
other  and  their  judgment;  JOAs  rarely 
offer,  I  feel,  the  diversity  they  were 
supposed  to  protect).  But  that  is  eco¬ 
nomics.  Theoretically,  and  to  varying 
degrees  in  different  cities  and,  thanks 
to  cable  tv  and  other  publications  na¬ 
tionally,  there  is  diversity,  albeit  not 
always  on  a  daily  basis. 

So  it  still  comes  down  to  a  single, 
particular  editor’s  professional  deci¬ 
sion,  based  on  news  judgment  and 
fairness  to  the  community  —  or  de¬ 
mographics,  surveys  and,  yes,  polit¬ 
ical  correctness. 

The  non-civil  libertarian  in  me  rec¬ 
ognizes  the  reality  of  the  economics 
and  admits  that  editors  and  producers 
(See  SHOP  TALK  on  page  40) 


Try  to  avoid  disenfranchising,  try  to  be  inclusive, 
definitely  be  fair,  but  be  fair  to  yourself  as  well.  That  is 
the  way  American  journalism  should  be  —  regardless 
of  whether  you  are  mainstream,  minority,  mass-mar¬ 
ket,  or  feisty  independent. 
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THE 
EEADING 
EDGE 

BEGINNING  MAY  16TH  A  NEW  TELECOMMUNICATIONS 
COLUMN  IS  COMING  TO  EDITOR  &  PUBLISHER 

Michael  Conniff  is  Editor  &  Publisher's  newest  columnist. 
Known  as  one  of  the  most  prolific  authors  in  new  media  tech¬ 
nologies,  his  articles  and  research  reports  have  been  published 
by  LINK  Resources,  The  Gartner  Group,  Computerworld,  CD- 
ROM  Review  and  others.  Conniff's  column,  “Creative 
Technology,”  will  be  devoted  to  audiotex,  videotex,  facsimile 
transmissions  and  related  technological  legislative  and  regula¬ 
tory  issues. 

Conniff,  a  Harvard  graduate,  has  worked  as  a  staff  writer  for 
the  Baltimore  News  American,  the  Boston  Herald,  and 
Boston's  Real  Paper.  Currently,  he  is  the  editor  and  senior 
consultant  of  the  Kelsey  Report,  a  telecommunications 
newsletter,  and  the  principal  of  High  Comm  Group,  a  consult¬ 
ing  firm  based  in  South  Burlington,  VT. 

A  third-generation  newspaperman,  Conniff  is  continuing  with 
family  tradition  and  has  established  his  own  role  in  the  news¬ 
paper  industry.  Look  for  Michael  Conniff's  monthly  column, 
“The  Leading  Edge,”  beginning  May  16th. 
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In  ]]7  Veors,  The  Only  Thiny 
Ouf  Pfeohness  Covefage 
Hasn't  Included  Is 


H  Quote  From  The  Ninner. 

A  4  ^ 


the  spring  of 
1873,  a  Small  crow  Jof 

racing  fans  at  i^alti  more  d 
Pimfico  f^acetracL  wa  tchecl 
as  Survivor  won  the  first 
running  of  the  fieahness 
Stah  es.  One  of  those  fans  was  a  reporter  from  She  Sun 
Since  theUf  the  fieahness  has  ^rown  into  one  of 
the  most  prestigious  races  in^Smerica^  the  midJle  jewel 
of  the  Sriple  (^rown.  ^]ot  to  mention  a  si^mhol  of 
y^Jart^lanJ  s  proud  thorou^hhred  rac¬ 
ing  tradition.  Jinl  our  coverage  has 


^rown  ri^ht  alon^  with  it, 

Shis  ^ear,  we  re 
capturing  everi^  aspect  of 
the  race  in  three  Special 
sections.  On  Wa^  3rl 
we  ^ave  a  complete  rundown 
of  pre-race  events  in  the  Preahness  /Review  issue  ofSun 
Wa  ^azine.  On  race  datjy  we  ll  tahe  a  looh  at  the  entire 
field  and  pich  our  favorites  to  win.  ^^nd  the  da^  after^ 
the  race  from  start  to  finish^  an  d  talh  to  the 
winning  jochet^^  trainer  and  owner. 
^•mCHOQSE  tkat  is,  except  the  horse. 


we  ll  review 


